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Abstract: 

As a tourism-dependent country, Thailand has suffered tremendously amid the COVID-19 pandemic. As a pioneering move 
to reopen the country, the Island of Phuket has begun to welcome fully vaccinated international visitors under the Phuket 
Sandbox Scheme since July 2021. This research gained insight into the perceived issues of reviving the tourism industry amid 
COVID-19 by using the Phuket Sandbox Scheme as a case study. This research undertook a focus group interview of 15 
international tourists who have entered Thailand through the Phuket Sandbox Scheme in February 2022. Drawing from 
thematic analysis, three perceived issues have been identified, including lack of spontaneity, bureaucratic process, and lack 
of contingency plans. This research contributed to the existing body of knowledge and literature in the subject area of post-
crisis tourism recovery and resilience. Also, this research developed a framework that shed light on the essential role played 
by the central government in coordinating with relevant stakeholders and parties to recover the tourism industry amid the crisis, 
which goes beyond the context of Phuket. 
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Introduction  

Phuket, as one of the most popular resort islands that heavily relies on the tourism industry, has been chosen as a 
pilot destination in Thailand for reopening to international tourists as a way to recover the local and national 
economy. Thailand reopened Phuket on July 1st, 2021 under the Phuket Sandbox Scheme to a list of 67 low-risk 
countries around the globe, while the rest of the country was still fighting against the 3rd wave since April with an 
average of over 10,000 new cases each day. The Sandbox Scheme allows tourists who have received full doses 
of vaccines approved by the Thai government or the World Health Organization for at least two weeks to enter 
Phuket without quarantine. To further revitalize the tourism industry that was in desperate need, Thailand has 
simplified the process of international tourists entering the country, such as reducing the number of PCR tests, 
launching Thailand Pass, and lowering insurance premiums, even though Thailand, along with the rest of the world, 
still suffers from a high number of cases brought by the highly transmissive Omicron variant. Under the Sandbox 
Scheme, Phuket has welcomed over 331,000 tourists as of February 2022 since its inception, which has generated 
a total of 43 billion baht in revenue with average spending of about 55,000 baht per person per trip (Chuenniran 
2022). The scheme has paved an innovative way to revive and revitalize the local tourism industry amid the COVID-
19 pandemic. This research aims to gain insight into the perceived issues of recovering the tourism industry amid 
the COVID-19 pandemic by using the Phuket Sandbox Scheme as a case study. Also, this research develops a 
framework regarding the significant role played by the central government in coordinating with stakeholders and 
relevant parties so that other countries and/or destinations with similar situations could learn from the Phuket 
Sandbox Scheme. The findings also offer practical suggestions that could shape the scheme into an exemplary 
model to revive the tourism industry amid COVID-19. 

1. Literature Review 

Since the emergence of the deadly and rapidly spreading novel coronavirus in early 2020, the global economy has 
been wrecked. Many countries had imposed restrictions on mobility, businesses, and social gatherings and a large 
proportion of the world’s population under lockdowns brought about unexampled supply and demand disruption, 
particularly in the global tourism and hospitality industry (Deb and Nafi 2020; Sigala 2020). On the supply side, 
travel ban, public-gathering restrictions, and cease businesses operation made a big mess of the supply of 
goods/services. From the demand side, massive layoffs due to strict stay-at-home regulations, illness, decreased 
business investments, and low household expenditures resulting from no or less income (Chudik et al. 2020) could 
bring many developing countries’ economies to their knees (Asare and Barfi 2021).  
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According to the World Bank Global Economic Prospects, the global economy anticipates a 5.2% decrease 
in the gross domestic product (GDP) despite different governments' unprecedented monetary policy assistances 
(World Bank 2020). Further, International Monetary Fund envisages that the total loss to global GDP over 2020 
and 2021 caused by the pandemic could be around 9 trillion USD dollars (Gopinath 2020). While the pandemic is 
maturing, its severity, disparate impacts, complicated transmission, and high uncertainty continue to contribute to 
financial squeeze and the decrease in consumer and business confidence that could lead to diminishing business 
investment and severe unemployment (Chudik et al. 2020). 

There is no need to mention that travel and tourism is one of the worst-hit industries by the pandemic. 
Bianchi (2020) argued the COVID-19 pandemic has tremendously affected global tourism destinations at an 
unprecedented level as compared to previous disruptions, such as natural disasters or financial crises. According 
to World Travel & Tourism Council (2021), the travel and tourism industry as a third-largest export sector after fuel 
and chemical categories supported 10.6% of all jobs (334 million jobs) and accounted for 10.4% of global GDP 
(9,170 BN USD $) in 2019. By the onset of the novel disease pandemic, the tourism and travel industry experienced 
an unrivaled fall in international tourist arrivals leading to a decreased share of GDP to 5.5% in 2020 and a drop off 
of 18.5% in employment, suggesting that many hotels, airlines, and travel-related businesses have been forced to 
closing down and started to lose revenue. Meantime, industry practitioners in the travel and tourism sector also 
suffered from the negative consequences of the pandemic by losing their wages or their jobs. The travel and tourism 
sector suffered further as data revealed a total of 87% decline in international tourist arrivals in January 2021 
compared to the same month in 2020 due to countries’ tightening travel restrictions in response to the crisis, the 
low-speed vaccination, and unequal global vaccine distribution (United Nations World Tourism Organization 2021). 

Thailand, known as “The Land of Smiles”, also heavily relies on the tourism and hospitality industry to drive 
the economy (Chancharat 2011), as the industry not only generates hundreds and millions of job opportunities but 
also contributes to a considerable amount of foreign exchange earnings (Wattanakuljarus and Coxhead 2008). 
Thailand ranked one of the most visited countries around the world before all leisure travel activities were forced to 
stop by the COVID-19 pandemic. Thailand attracted more than 39 million tourists in 2019, which was equivalent to 
THB 301 trillion in tourism revenues (Department of Tourism, 2020), making it the fortress of the Thai economy that 
created almost one-fifth of tourism-related jobs in the employment market (Sun, Fang and Du 2021). As one of the 
key driving factors of the national economy in Thailand, the tourism industry suffered tremendously when the 
borders were closed and international tourists have dropped by over 80% ever since (Ministry of Tourism and Sport 
2020). A heavy price was paid as the lockdown measures and the border closure not only contained the virus but 
also eliminated domestic and international tourism-related activities. Almost 1.5 million tourism and hospitality 
employment opportunities were lost to the pandemic (Reuters 2021).  

Given the significance of the travel and hospitality industry to countries with tourism-dependent economies, 
it is vital to design sustainable recovery strategies to deal with the crisis. For example, in 2002–2004, the SARS 
epidemic was one of the most severe epidemics in recent human history with a mortality rate of about 10%, infected 
10,000 people from 29 countries and territories, and killed 774 persons worldwide (Smith 2006). Similarly, the SARS 
epidemic had a profound negative impact on tourism worldwide (World Travel and Tourism Council 2003). Hong 
Kong was affected the most by the SARS epidemic since the nation’s economy heavily relies on the travel and 
tourism industry. The epidemic resulted in an 80% decline in Hong Kong’s international tourist arrivals, hotel 
occupancy rate reduced almost 10–20%, and unemployment increased up to 8.6% (Pine and McKercher 2004). 
Besides the government investment (HK$1 million) on restoring the destination image and returning international 
travelers, tourism-related businesses made a lot of special offers available such as flight tickets with 70 % below 
regular rates or hotel discounts up to 50 % on rooms to cope with the crisis by mid-2003 (Pine and McKercher 
2004). To manage the crisis caused by the COVID-19 pandemic, the Thai government started by launching two 
stimulus packages, namely “We Travel Together” and the “Tour Tiew Thai”, to boost domestic tourists (Fronde 
2021). Under these schemes, Thais enjoyed a 40% discount on aircraft seats and hotel rooms. Since October 2020, 
Thailand has introduced “the Special Tourist Visa (STV)”. Under that scheme, tourists can apply to enter Thailand 
for 90 days, then can be extended twice if they agree to undergo a 14-day quarantine upon arrival (Lau, Tan and 
Lee 2021). 

Since the devastating effects of the COVID-19 far exceed any other pandemic or epidemics that the travel 
industry has experienced (Bianchi 2020; Uğur and Akbıyık 2020), stakeholders, such as tourism practitioners and 
policymakers can invest their lessons learned from previous crises and pandemics and devise innovative and 
pioneering recovery strategies. Undoubtedly, the COVID-19 virus with endless mutation and different types of 
variants emerging worldwide has long-lasting impacts on international tourism demand. Therefore, some countries 
with a tourism-dependent economy started to grow and promote domestic tourism as a timely and critical tourism 
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recovery strategy; although, it was somewhat challenging to promote domestic tourism as a recovery strategy in a 
country with low disposable income (Woyo 2021). Therefore, for tourism-depending countries that need 
international tourists to revive the local economy, greater involvement, participation, coordination, and collaboration 
are needed among all stakeholders, including government at all levels, business owners, local community, industry 
practitioners, etc., to maximize the effects of the recovery strategies (Deb and Nafi 2020). In particular, the central 
government plays an essential role in coordinating stakeholders and relevant parties to revive the tourism industry 
after the crisis (Assaf and Scuderi 2020). The study conducted in Taiwan indicated how the government support 
either in the form of government-sponsored loans with no interest or the government open communication by 
holding a daily press conference to update the public with the latest news, bringing the entire nation together, and 
building a strong working network among local governments to help the tourism-related businesses to deal with the 
devastating impact of the COVID-19 crisis (Yeh 2021). 

However, travel restriction policies could not be implemented permanently due to increasing business and 
political pressure for lifting the travel ban in the majority of the countries for the opening of economies in the shortest 
possible time (Hall, Scott and Gössling 2020). Starting vaccination against COVID-19 amplified that pressure. Many 
countries gradually lift cross-borders restrictions and tourism slowly restarted. For instance, three Baltic countries 
(Estonia, Latvia, and Lithuania), Australia and New Zealand, or China and South Korea started to launch temporary 
opening borders and allowing travel between their neighboring countries that have successfully curbed the infection. 
It is known as ‘travel bubbles’ or ‘travel corridors’ and still many countries are joining this initiative program (Locker 
2020). Overall, the success of the travel bubble highly depends on strict implementation of COVID-19 testing before 
boarding on the flights and two-week quarantine upon arrival followed by a PCR test in the destination airport to 
ensure the traveler is virus-free (Dickens et al. 2020; Sharun et al. 2020). However, quarantine has been identified 
as one of the biggest barriers to tourism recovery as tourists do not want to spend time in quarantine when they 
start traveling again (International Air Transport Association 2020; Rutynskyi and Kushniruk 2020). Also, the 
adoption of tracking technology to trace anyone who had close contact with confirmed COVID-19 cases has been 
effective but controversial since people fear their freedom and privacy could be undermined by the government, 
and the collected data could be breached or hacked (Wnuk, Olesksy and Maison 2020). 

Moving beyond the above discussion, some countries have also come up with a series of solutions that 
strengthens their innovation programs to increase their international arrival demand. For example, Thailand is 
pinning high hopes for the Phuket Sandbox Scheme as an innovative model to reduce the COVID-19 crisis impact 
on the island’s economy and speed up the post-crisis recovery in the travel and tourism industry. By using the 
Sandbox Scheme as a case study, this research explores the perceived issues revolving around the innovative 
model for tourism recovery. 

2. Methodology  

Located in the Andaman Sea, Phuket was one of the most popular destinations in Thailand and received more than 
13 million visitors in 2019 (Sangkaew and Zhu 2020). However, the tourism-dependent island had suffered 
tremendous economic losses due to the tightened border policies caused by the ongoing pandemic. It is of great 
necessity for Phuket to reopen to international tourists to recover the local tourism industry, boost the employment 
market, and revive the local economy. Thus, the Phuket Sandbox Scheme has been used as a case study to derive 
insights into the perceived issues regarding the innovative model for tourism recovery.  

The reasons why Phuket was reopened as a pilot destination were four-fold. Firstly, Phuket has a tourism-
dependent economy. According to Mr. Wangboonkongchan, the spokesman for the Center of Economic Situation 
Administration, “tourism was a major source of income for Phuket, normally about 450 billion baht per year. Due to 
the Covid-19 pandemic revenue had dropped to only 108.4 billion baht in 2020 and 5.2 billion baht in 2021. 
Businesses had been shuttered and people were unemployed.” (Bangprapa and Chuenniran 2021b). Secondly, 
Phuket—The Pearl of the Andaman Sea—is the second most favored tourism destination among international 
tourists, offering not only seaside relaxation but also exquisite local cuisines as an awarded City of Gastronomy 
within the UNESCO Creative Cities Network (Sangkaew and Zhu 2022). Thirdly, geographically speaking, the island 
of Phuket is linked to the mainland with a bridge, making it easier to control its land borders with the neighboring 
province. Lastly, the government of Thailand prioritized vaccine supplies to Phuket, and over 75% of the residents 
on the island have been vaccinated, whereas the nationwide vaccination rate remains low (Ford and 
Vimonsuknopparat 2021). 

To be eligible for entering Phuket under the Sandbox Scheme as fully vaccinated tourists from July 1st, 
2021, they must adhere to the following rules too: 1) apply for a Certificate of Entry (COE) besides their visa (if they 
are not from a visa-exempt country or territory); 2) pre-book their hotels from the list approved by Thailand Safety 
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and Health Administration, referred to as ‘SHA Plus Hotels’; 3) take a PCR-test and get a negative result no more 
than 72 hours prior to the departure; 4) purchase COVID-19 insurance with a minimum of 100,000 USD coverage; 
4) be ready to take up to four compulsory PCR-tests during their stay in Phuket depending on the length of their 
holidays with a total pre-paid cost of 8,000 Baht per person (Bangprapa and Chuenniran 2021a). Since then, the 
Sandbox Scheme has extended from Phuket to other popular destinations such as Krabi and Pattaya, etc., and the 
entry rules associated with the scheme have been updated from time to time based on the pandemic situation, both 
domestically and internationally, including shortened stayed at Sandbox destinations, newly introduced Thailand 
Pass to replace COE, reduced number of PCR tests, and lowered insurance coverage to accommodate the rapidly 
changing needs among the targeted tourists (TAT Newsroom, 2022). 

Against the backdrop of the case study, this research adopted a qualitative descriptive method as it offers a 
straightforward way for scholars to provide answers to the research question (Sandelowski 2000). This research 
recruited a total of 15 international tourists who entered Thailand under the Sandbox Scheme to undertake a focus 
group interview in February 2022. The interview of the focus group was digitally recorded for transcription and 
further analysis. Research has pointed out that focus groups allow the researcher to gather spontaneous responses 
and quickly identify the full scope of perspectives among the participants that revolve around the research question 
(Powell and Single 1996). An inductive thematic analysis was undertaken to comply with the qualitative descriptive 
method and allow the empirical materials to present themselves (Boyatzis 1998). Firstly, the recorded focus group 
interview was transcribed into written texts for analysis. Secondly, the transcribed texts were read and re-read to 
gain familiarity. Later, these transcriptions were coded based on the objective of this research (Braun and Clark, 
2006; Zhu, Duncan and Tucker 2019). Then, the codes that shared similarities were developed into themes to 
summarize the narratives of the participants. Three themes were developed in terms of the perceived issues within 
the Phuket Sandbox Scheme. The identified themes, including lack of spontaneity, bureaucratic process, and lack 
of contingency plans, were involved in the entire process of planning and enjoying a vacation to Phuket under the 
Sandbox Scheme. 

3. Findings and Discussion  

Lack of Spontaneity 
Before the pandemic, tourists from many countries could get a visa-on-arrival or even do not need a visa to 

enter Thailand and they could easily be spontaneous, flexible, and hassle-free regarding their vacation itineraries. 
Many participants mentioned the considerable amount of paperwork involved to have a holiday in Phuket under the 
Sandbox Scheme. For example, one participant stated: “It takes a ton of paperwork and preparation. It takes a long 
time to take approval from the Thailand Pass application. It is really stressful.” Another participant commented on 
the difficulties of reserving the required accommodation: “There does not seem to be any websites that reserve test 
and go hotels in Phuket (unlike Bangkok) and it is too much work to contact hotels directly to get the test and go 
rate. Plus, it is impossible to reserve some nights as test and go and then others at the regular rate. This system 
does not work” 

The uncertainty and difficulty revolving around the new scheme cast a shadow over the tourism recovery 
model to attract international tourists back to Phuket. In the beginning, even visitors, who are from visa-exempt 
countries, need to apply for a COE before departure. Currently, although Thailand has simplified the pre-departure 
process, international tourists still need to apply for a Thailand Pass, which involves plenty of paperwork. Moreover, 
some participants mentioned that information about entering into the country was frequently changing with wide-
spreading rumors and hearsay and it was not easy for them to obtain information through common communication 
channels from the embassies in their departure countries. Although Sandbox destinations are quarantine-free, 
these existing procedures could cause a lack of spontaneity when visitors plan their vacations, leading to lowered 
intention during the decision-making process and reduced satisfaction with the destination image. The finding 
echoes with previous literature that identified the feeling of spontaneity was closely associated with the satisfaction 
of the travel experience (Neal, Sirgy, and Uysal 2004). Thus, the central government of Thailand needs to better 
coordinate with its worldwide embassies to better smooth the preparation process and provide effective 
communication channels to promptly and timely address relevant issues arising from the pre-departure process. 

Bureaucratic Process 
The pre-departure preparation to Thailand is already stressful enough; however, the bureaucratic process 

that participants have witnessed and encountered in the destination has also decreased their satisfaction. One 
participant specifically discussed the situation of alcohol sales in restaurants and entertainment venues: 

“Alcohol sales at restaurants in approved provinces have been allowed until 11 pm since January 24. Alcohol 
Flip-flopping from 11 pm to 1 am and back to 11 pm has shown that Phuket officialdom had no clue/feeling about 
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international tourism they wanted so desperately. Officialdom also blocked the chance that local entertainment 
outlets had to make some money they needed so much. Now people stayed home and drank at home, so bars and 
restaurants in Phuket lost their chances to make some money during nights. Actually, thinking about it, officials who 
forbade people to have a count down at midnight without a drink to toast with others around were mentally complete 
of the road. They suffered a kind of mental COVID-19 that made them unfit to be in their position. The new order 
also confirmed that service places such as entertainment venues, pubs, bars, and karaoke were to remain closed 
until further notice. It is nonsense.” 

Research has discussed that the restaurant industry in Phuket has suffered tremendous losses from 
pandemic-related restrictions, such as border closures, stay-at-home orders, curfews, and no alcohol sales, to 
name but a few (Yasami, Phetvaroon and Zhu 2021). So it is of great importance to expedite the economic recovery 
and improve tourists’ satisfaction by eliminating any bureaucratic acts so that Phuket, as a UNESCO Creative City 
of Gastronomy, can further develop its unique gastronomic resources by working closely with local government, 
associations, and stakeholders (Zhu and Yasami 2021), which aims to revive the local tourism industry and 
economy in the short and long run. To achieve this objective, the central government needs to coordinate with local 
governments to make sure that the policies formulated are in line with actual situations and needs, and bureaucratic 
acts are minimized when local officials implement these policies. Also, local officials need to work closely with 
industry practitioners to promptly address their needs.  

Lack of Contingency Plans 
Although research has argued the importance of having contingency plans during the recovery stage (e.g., 

Garrido-Moreno, García-Morales and Martín-Rojas 2021; Quang et al. 2020), some participants pointed out that 
there is no contingency plan in place to deal with possible scenarios that arise from the Phuket Sandbox Program. 
For example, one participant talked about what would happen should one get a positive PCR result: 

“If one tested positive during the first PCR test but tested negative on day 5, they still need to stay in 
quarantine. It is such a stupid rule, and it does not make sense. It is like a prison sentence. Even when you have 
no symptoms, they will quarantine you. If you have booked an apartment or any kind of activities, you should cancel 
all and it means you will lose a lot of money.” 

Another participant vented his frustration by sharing his son’s experience that he tested positive but was left 
unattended in his hotel room without medical care for 5 days. Both of them could not understand why the process 
took so long. These narratives have shown that even after implementing the Sandbox Scheme for over 6 months, 
the authorities still lack contingency plans to quickly respond to these situations where tourists tested positive. The 
mandatory quarantine will severely disrupt the initial holidaymaking plans of these international tourists, which will 
in turn decrease their overall satisfaction and undermine the destination image. Without contingency plans, the 
perceived risks and consequences of testing positive affected the subjective intention of traveling to Phuket under 
the Sandbox Scheme (Matiza and Slabbert 2021). Thus, the government at all levels need to formulate clear and 
effective contingency plans to make sure that policies are transparent to all international visitors and alternative 
options are available to those who are infected and affected, which will facilitate the decision-making process of 
international tourists who wish to enter Thailand under the Sandbox Scheme. 

Conclusion 

By using the Phuket Sandbox Scheme as a case study, this research identified three main issues, namely, lack of 
spontaneity, bureaucratic process, and lack of contingency plans, perceived by Sandbox international tourists in 
terms of the innovative initiative to reopen one of the most popular destinations—Phuket—in Thailand. This 
research contributes to the existing body of knowledge and literature in the subject area of post-crisis tourism 
recovery and resilience. The findings reaffirm that the perceived issues and risks are closely associated with the 
subjective intention to travel amid the crisis. Also, the findings re-emphasize the fragility of the travel and tourism 
industry in confronting the crisis and the harnesses of organizing recovery efforts in a planned way. More 
importantly, the current research develops a framework (Figure 1) that sheds light on the essential role played by 
the central government in coordinating with relevant stakeholders and parties to recover the tourism industry amid 
the crisis, which goes beyond the context of Phuket. 
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Figure 1 - The Framework of the Coordinating Role Played by the Central Government in Tourism Recovery 

In accordance with Figure 1, the findings have offered practical suggestions about how the tourism recovery 
initiatives could with optimized with the central government playing a greater role in coordination. Firstly, the central 
government could coordinate with their embassies around the world, particularly in the target market, to simplify 
the process and paperwork as well as offer a clear processing timeline of issuing visas, travel permits, and/or other 
COVID-19 related documents, and establish multiple communication channels to increase the flexibility and reduce 
the uncertainty amid the crisis. Secondly, the central government should make sure that policies formulated and 
implemented at the local level are realistic and consistent. Governments at all levels should strive to minimize or 
even eliminate any bureaucratic acts in the process and be willing to consult local industry practitioners and 
accommodate their specific needs in order to revive local enterprises and boost the local economy. Lastly, the 
central government, local governments, and industry practitioners could work together to develop contingency plans 
that offer alternative holiday options and experiences, such as a remote yet scenic place with scheduled activities 
for those infected and affected international tourists, instead of directly transferring them to local quarantine facilities.  

Besides the theoretical and practical implications, this research also suffers from the following limitations. 
Firstly, the empirical data only covered a small number of international tourists who entered Thailand under the 
Phuket Sandbox Scheme, so future studies could collect more quantitative data via questionnaires to analyze the 
tourists’ experiences and satisfaction under the Sandbox. Secondly, the destinations and entry rules of the Sandbox 
Scheme keep expanding and updating as the situation of the pandemic evolves, so future studies could adopt a 
longitudinal method to compare the issues and experiences encountered by these Sandbox tourists. 

References 

[1] Asare, Prince, and Richard Barfi. 2021. The impact of COVID-19 pandemic on the global economy: Emphasis 
on poverty alleviation and economic growth. Economics, 8(1): 32–43. DOI: 
https://doi.org/10.18488/journal.29.2021.81.32.43. 

[2] Assaf, Albert, and Raffaele Scuderi. 2020. COVID-19 and the recovery of the tourism industry. Tourism 
Economics, 26(5): 731–733. DOI: https://doi.org/10.1177/1354816620933712. 

[3] Bangprapa, Mongkol, and Achadthaya Chuenniran. 2021a. Four flights to bring first tourists to Phuket Sandbox. 
The Bangkok Post. Retrieved from https://www.bangkokpost.com/thailand/general/2141115/four-flights-to-bring-
first-tourists-to-phuket-sandbox. (accessed July 15, 2021). 

[4] Bangprapa, Mongkol, and Achadthaya Chuenniran. 2021b. Govt: Phuket Sandbox going well, marred by fake 
news. The Bangkok Post. Retrieved from https://www.bangkokpost.com/thailand/general/2147983/govt-phuket-
sandbox-going-well-marred-by-fake-news. (accessed July 17, 2021). 

[5] Bianchi, R. V. 2020. COVID-19 and the potential for a radical transformation of tourism. ATLAS Tourism and 
Leisure Review, 2: 80–86. 

[6] Braun, Virginia, and Victoria Clarke. 2006. Using thematic analysis in psychology. Qualitative Research in 
Psychology, 3(2): 77–101. DOI: https://doi.org/10.1191/1478088706qp063oa. 

[7] Chancharat, Surachai. 2011. Thai tourism and economic development: The current state of research. Kasetsart 
Journal of Social Sciences, 32(2): 340–351. 

https://doi.org/10.1177%2F1354816620933712
https://www.bangkokpost.com/thailand/general/2141115/four-flights-to-bring-first-tourists-to-phuket-sandbox
https://www.bangkokpost.com/thailand/general/2141115/four-flights-to-bring-first-tourists-to-phuket-sandbox
https://www.bangkokpost.com/thailand/general/2147983/govt-phuket-sandbox-going-well-marred-by-fake-news
https://www.bangkokpost.com/thailand/general/2147983/govt-phuket-sandbox-going-well-marred-by-fake-news
https://psycnet.apa.org/doi/10.1191/1478088706qp063oa


Journal of Environmental Management and Tourism 

[8] Chudik, Alexander, Kamlar Mohaddes, M. Hashem Pesaran, Mehdi Raissi, and Alessandro Rebucci. 2020. 
Economic consequences of Covid-19: A counterfactual multi-country analysis. VoxEU.org, 19 October. Retrieved 
from https://voxeu.org/article/economic-consequences-covid-19-multi-country-analysis. (accessed on July 10, 
2021). 

[9] Chuenniran, Achadthaya. 2022. B43bn generated from Phuket Sandbox. The Bangkok Post. Retrieved from 
https://www.bangkokpost.com/thailand/general/2268271/b43bn-generated-from-phuket-sandbox. (accessed 
March 9, 2022). 

[10] Deb, Santus K., and Shohel Md Nafi. 2020. Impact of COVID-19 pandemic on tourism: Recovery proposal for 
future tourism. GeoJournal of Tourism and Geosites, 33(4spl): 1486–1492. DOI: 
https://doi.org/10.30892/gtg.334spl06-597. 

[11] Department of Tourism. 2020. Thailand Tourism Statistics 2019. Retrieved from https://tourism.go.th. 
(accessed on July 16, 2021). 

[12] Dickens, Borame L., Joel R. Koo, Jue Tao Lim, Haoyang Sun, Hannah E. Clapham, Annelies Wilder-Smith, 
and Alex R. Cook. 2020. Strategies at points of entry to reduce importation risk of COVID-19 cases and reopen 
travel. Journal of Travel Medicine, 27(8), taaa141. DOI: https://doi.org/10.1093/jtm/taaa141. 

[13] Ford, Mazoe, and Supattra Vimonsuknopparat. 2021. Coronavirus is raging in Thailand, but Phuket has set 
itself up as a fortress for vaccinated tourists. ABC News. Retrieved from https://www.abc.net.au/news/2021-06-
30/phuket-holidays-for-those-vaccinated-against-coronavirus/100249156. (accessed July 17, 2021). 

[14] Fronde, Neill. 2021. “We Travel Together” plan to boost domestic tourism expanded. The Thaiger. Retrieved 
from https://thethaiger.com/news/national/we-travel-together-plan-to-boost-domestic-tourism-expanded. 
(accessed July 19, 2021). 

[15] Garrido-Moreno, Aurora, Víctor J. García-Morales, and Rodrigo Martín-Rojas. 2021. Going beyond the curve: 
Strategic measures to recover hotel activity in times of COVID-19. International Journal of Hospitality 
Management, 96, 102928. DOI: https://doi.org/10.1016/j.ijhm.2021.102928. 

[16] Gopinath, Gita. 2020. The great lockdown: worst economic downturn since the great depression. Retrieved 
from https://blogs.imf.org/2020/04/14/the-great-lockdown-worst-economic-downturn-since-the-great-depression/. 
(accessed July 20, 2021). 

[17] Hall, C. Michael, Daniel Scott, and Stefan Gössling. 2020. Pandemics, transformations and tourism: Be careful 
what you wish for. Tourism Geographies, 22(3): 577–598. DOI: https://doi.org/10.1080/14616688.2020.1759131. 

[18] International Air Transport Association. 2020. Traveler survey reveals COVID-19 concerns. Retrieved from 
https://www.iata.org/en/pressroom/pr/2020-07-07-01/. (accessed July 20, 2021). 

[19] Lau, Kenneth, Corrine Tan, and Yvonne Lee. 2021. Bubble within a Bubble: The Phuket Sandbox. Fragomen. 
Retrieved from https://www.fragomen.com/insights/blog/bubble-within-bubble-phuket-sandbox. (accessed July 6, 
2021). 

[20] Locker, Melissa. 2020. Five things to know about travel bubbles: Neighboring countries are striking agreements 
that permit trips across their borders. Is this the future of travel? Smithsonian. Retrieved from 
https://www.smithsonianmag.com/travel/five-things-know-about-travel-bubbles-180974983/. (accessed July 25, 
2021). 

[21] Matiza, Tafadzwa, and Elmarie Slabbert. 2021. Tourism is too dangerous! Perceived risk and the subjective 
safety of tourism activity in the era of COVID-19. GeoJournal of Tourism and Geosites, 36(2spl): 580–588. DOI: 
https://doi.org/10.30892/gtg.362spl04-686. 

[22] Ministry of Tourism and Sport. 2020. Tourism Statistics 2020. Retrieved from 
https://www.mots.go.th/more_news_new.php?cid=592. (accessed on July 5, 2021). 

[23] Neal, Janet D., M. Joseph Sirgy, and Muzaffer Uysal. 2004. Measuring the effect of tourism services on 
travelers’ quality of life: Further validation. Social Indicators Research, 69(3): 243–277. DOI: 
https://doi.org/10.1007/s11205-004-5012-3. 

https://voxeu.org/article/economic-consequences-covid-19-multi-country-analysis
https://www.bangkokpost.com/thailand/general/2268271/b43bn-generated-from-phuket-sandbox
https://tourism.go.th/
https://doi.org/10.1093/jtm/taaa141
https://www.abc.net.au/news/2021-06-30/phuket-holidays-for-those-vaccinated-against-coronavirus/100249156
https://www.abc.net.au/news/2021-06-30/phuket-holidays-for-those-vaccinated-against-coronavirus/100249156
https://thethaiger.com/news/national/we-travel-together-plan-to-boost-domestic-tourism-expanded
https://doi.org/10.1016/j.ijhm.2021.102928
https://blogs.imf.org/2020/04/14/the-great-lockdown-worst-economic-downturn-since-the-great-depression/
https://doi.org/10.1080/14616688.2020.1759131
https://www.iata.org/en/pressroom/pr/2020-07-07-01/
https://www.fragomen.com/insights/blog/bubble-within-bubble-phuket-sandbox
https://www.smithsonianmag.com/travel/five-things-know-about-travel-bubbles-180974983/
https://doi.org/10.30892/gtg.362spl04-686
https://www.mots.go.th/more_news_new.php?cid=592
https://doi.org/10.1007/s11205-004-5012-3


Volume XIII, Issue 2(58) Spring 2022 

[24] Pine, Ray, and Bob McKercher. 2004. The impacts of SARS on Hong Kong’s tourism industry. International 
Journal of Contemporary Hospitality Management, 16, 139–143. DOI: https://doi.org/10.1108/09596110410520034. 

[25] Powell, Richard A., and Helen M. Single. 1996. Focus groups. International Journal for Quality in Health Care, 
8(5): 499–504. 

[26] Quang, Tuyen D., Thi C. Tran, Vu H. Tran, Thao T. Nguyen, and Thu T. Nguyen. 2020. Is Vietnam ready to 
welcome tourists back? Assessing COVID-19’s economic impact and the Vietnamese tourism industry’s response 
to the pandemic. Current Issues in Tourism, 1–19. DOI: https://doi.org/10.1080/13683500.2020.1860916. 
(accessed July 5, 2021). 

[27] Reuters. 2021. Thailand loses 1.45 million tourism jobs from pandemic: tourism group. Retrieved from 
https://www.reuters.com/article/us-thailand-economy-tourism-idUSKBN2BL1F7. (accessed July 1, 2021). 

[28] Rutynskyi, Mykhailo, and Halyna Kushniruk. 2020. The impact of quarantine due to COVID-19 pandemic on 
the tourism industry in Lviv (Ukraine). Problems and Perspectives in Management, 18(2): 194–205. DOI: 
https://doi.org/10.21511/ppm.18(2).2020.17. 

[29] Sandelowski, Margarete. 2000. Whatever happened to qualitative description?. Research in Nursing & 
Health, 23(4) 334–340. DOI: https://doi.org/10.1002/1098-240X(200008)23:4<334::AID-NUR9>3.0.CO;2-G. 

[30] Sangkaew, Nichapat, and Hongrui Zhu. 2022. Understanding tourists’ experiences at local markets in Phuket: 
An analysis of TripAdvisor reviews. Journal of Quality Assurance in Hospitality & Tourism, 23(1), 89–114. DOI: 
https://doi.org/10.1080/1528008X.2020.1848747. 

[31] Sharun, Khan, Ruchi Tiwari, Senthil Kumar Natesan, Mohd Iqbal Yatoo, Yashpal Singh Malik, and Kuldeep 
Dhama. 2020. International travel during the COVID-19 pandemic: implications and risks associated with ‘travel 
bubbles’. Journal of Travel Medicine, 27(8), taaa184. DOI: https://doi.org/10.1093/jtm/taaa184. 

[32] Sigala, Marianna. 2020. Tourism and COVID-19: Impacts and implications for advancing and resetting industry 
and research. Journal of Business Research, 117: 312–321. DOI: https://doi.org/10.1016/j.jbusres.2020.06.015. 

[33] Smith, R. D. 2006. Responding to global infectious disease outbreaks: lessons from SARS on the role of risk 
perception, communication and management. Social Science & Medicine, 63(12): 3113–3123. DOI: 
https://doi.org/10.1016/j.socscimed.2006.08.004. 

[34] Sun, Ke, Chih-cheng Fang, and Hui Du. 2021. Research on the Competitiveness of Thailand Golf Tourism 
Industry Based on Big Data. In 2020 International Conference on Data Processing Techniques and Applications 
for Cyber-Physical Systems (pp. 291–298). Springer. 

[35] TAT Newsroom. 2022. Updated! Sandbox entry rules from 1 March 2022. Retrieved from 
https://www.tatnews.org/2022/02/thailand-reopening-living-in-the-blue-zone-17-sandbox-destinations/. (accessed 
on March 9, 2022). 

[36] Uğur, Naciye Güliz, and Adem Akbıyık. 2020. Impacts of COVID-19 on global tourism industry: A cross-regional 
comparison. Tourism Management Perspectives, 36, 100744. DOI: https://doi.org/10.1016/j.tmp.2020.100744. 

[37] United Nations World Tourism Organization. 2021. Tourist arrivals down 87% in January 2021 as UNWTO 
calls for stronger coordination to restart tourism. Retrieved from https://www.unwto.org/news/tourist-arrivals-down-
87-in-january-2021-as-unwto-calls-for-stronger-coordination-to-restart-tourism. (accessed on July 15, 2021). 

[38] Wattanakuljarus, Anan, and Ian Coxhead. 2008. Is tourism-based development good for the poor?: A general 
equilibrium analysis for Thailand. Journal of Policy Modeling, 30(6): 929–955. DOI: 
https://doi.org/10.1016/j.jpolmod.2008.02.006. 

[39] Wnuk, Anna, Tomasz Oleksy, and Dominika Maison. 2020. The acceptance of Covid-19 tracking technologies: 
The role of perceived threat, lack of control, and ideological beliefs. PloS One, 15(9), e0238973. DOI: 
https://doi.org/10.1371/journal.pone.0238973. 

[40] World Bank. 2020. The global economic outlook during the COVID-19 Pandemic: A changed world. 
Washington, D.C: World Bank. 

[41] World Travel & Tourism Council. 2003. World Travel & Tourism Council 3rd Global Travel & Tourism Summit, 
Vilamoura, 15‐17 May. Retrieved from www.wttc.org/mediaCentre.htm. 

https://doi.org/10.1108/09596110410520034
https://doi.org/10.1080/13683500.2020.1860916
https://www.reuters.com/article/us-thailand-economy-tourism-idUSKBN2BL1F7
https://doi.org/10.1002/1098-240X(200008)23:4%3c334::AID-NUR9%3e3.0.CO;2-G
https://doi.org/10.1080/1528008X.2020.1848747
https://doi.org/10.1093/jtm/taaa184
https://doi.org/10.1016/j.jbusres.2020.06.015
https://doi.org/10.1016/j.socscimed.2006.08.004
https://www.tatnews.org/2022/02/thailand-reopening-living-in-the-blue-zone-17-sandbox-destinations/
https://doi.org/10.1016/j.tmp.2020.100744
https://www.unwto.org/news/tourist-arrivals-down-87-in-january-2021-as-unwto-calls-for-stronger-coordination-to-restart-tourism
https://www.unwto.org/news/tourist-arrivals-down-87-in-january-2021-as-unwto-calls-for-stronger-coordination-to-restart-tourism
https://doi.org/10.1016/j.jpolmod.2008.02.006
https://doi.org/10.1371/journal.pone.0238973
http://www.wttc.org/mediaCentre.htm


Journal of Environmental Management and Tourism 

[42] World Travel & Tourism Council. 2021. Economic Impact Reports. Retrieved from 
https://wttc.org/Research/Economic-Impact. 

[43] Woyo, Erisher. 2021. The Sustainability of using domestic tourism as a post-COVID-19 Recovery strategy in 
a distressed destination. In W., Wörndl, C, Koo, & J. L., Stienmetz (Eds.), Information and Communication 
Technologies in Tourism 2021 (pp. 476–489). Springer. 

[44] Yasami, Mehri, Kullada Phetvaroon, and Hongrui Zhu. 2021. International tourists’ choices and satisfaction of 
small restaurants in Thailand: The influence of food safety indicators." Journal of Foodservice Business Research: 
1–34. DOI: https://doi.org/10.1080/15378020.2021.1964340. 

[45] Yeh, Shih-Shuo. 2021. Tourism recovery strategy against COVID-19 pandemic. Tourism Recreation 
Research, 46(2): 188–194. DOI: https://doi.org/10.1080/02508281.2020.1805933. 

[46] Zhu, Hongrui, and Mehri Yasami. 2021. Developing gastronomic resources: Practices of UNESCO creative 
cities of gastronomy. GeoJournal of Tourism and Geosites, 39(4spl): 1406–1414. DOI: 
https://doi.org/10.30892/gtg.394spl11-784. 

[47] Zhu, Hongrui, Tara Duncan, and Hazel Tucker. 2019. The issue of translation during thematic analysis in a 
tourism research context. Current Issues in Tourism, 22(4): 415–419. DOI: 
https://doi.org/10.1080/13683500.2017.1411892. 

 
 

 

https://wttc.org/Research/Economic-Impact
https://doi.org/10.1080/15378020.2021.1964340
https://doi.org/10.1080/02508281.2020.1805933
https://doi.org/10.1080/13683500.2017.1411892

