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Abstract

This thesis examines how female entrepreneurship is shaped by social capital in the socio-
political and economic context of the Gaza Strip. It aims to understand the characteristics,
motivations, and activities of female entrepreneurs, how social capital is understood and
navigated, and the influence of women’s identities and broader contexts on their
entrepreneurial journeys. The research adopts an intersectional lens, recognising the
interplay of gender, socio-economic status, cultural heritage, and institutional frameworks
in shaping entrepreneurial experiences.

The study employs a qualitative methodology, drawing on in-depth interviews with female
entrepreneurs in Gaza Strip. It identifies key themes, including the diverse motivations
driving entrepreneurship, from economic necessity to cultural preservation, and the role of
social capital in navigating systemic barriers. Social capital, encompassing formal
institutional networks and informal family and community ties, emerges as both an enabler
and a constraint. While formal networks provide critical resources like funding, training, and
mentorship, they are often marred by systemic inefficiencies and gendered biases. Informal
networks offer emotional and financial support but can perpetuate dependency and
patriarchal norms.

Findings highlight the intersectional challenges women face, such as limited access to
resources, restrictive cultural norms, and the broader impact of Gaza’s protracted conflict
and blockade. However, women also demonstrate remarkable resilience, leveraging digital
platforms and innovative strategies to sustain and grow their businesses. These findings
contribute to the theoretical discourse on female entrepreneurship and social capital by
integrating intersectionality and emphasising the contextual specificities of conflict-affected
regions.

The thesis proposes targeted recommendations for policymakers and practitioners,
including fostering inclusive institutional frameworks, enhancing the role of informal
networks, and leveraging digital tools to expand entrepreneurial opportunities. It also
identifies avenues for future research, such as exploring the long-term impacts of digital
entrepreneurship and comparative studies in similar conflict-affected regions.

In conclusion, this thesis provides an understanding of the entrepreneurial journeys of
women in Gaza Strip, illustrating how social capital, in its diverse forms, shapes their
pathways to economic and cultural empowerment. It offers valuable insights for academia,
policy, and practice, advocating for integrated and context-sensitive approaches to support
female entrepreneurship in challenging environments.

VI
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Chapter 1: Introduction

1.1 Introduction

This introductory chapter establishes the foundation for the thesis by presenting the
background and context of the study, particularly within the socio-economic and
institutional realities of the Gaza Strip. It identifies critical gaps in the literature and
highlights the contributions this research aims to make within the fields of female
entrepreneurship and social capital. The chapter articulates the main research aim and
objectives, providing a clear focus for addressing the central research questions.
Additionally, it introduces the qualitative methodological approach, emphasizing the use of
semi-structured interviews and thematic analysis to capture the lived experiences of female
entrepreneurs in Gaza Strip. The significance of the study is outlined, emphasizing its
relevance to academic discourse and its potential impact on policy and practice in conflict-
affected settings. Finally, the structure of the thesis is presented, offering readers a
roadmap for navigating the theoretical, methodological, and empirical components of this

research.

1.2 Background and Rationale

Female entrepreneurship in conflict-affected regions represents a distinctive confluence of
resilience, innovation, and systemic challenges. In the Gaza Strip, a region defined by
prolonged political instability, economic blockades, and deeply entrenched socio-cultural
constraints, women entrepreneurs navigate an exceptionally complex and resource-scarce
landscape. Their entrepreneurial activities serve not only as economic lifelines but also as
mechanisms for social cohesion and cultural preservation. However, the socio-political and
economic realities of Gaza Strip create a dual-edged context where opportunities and

barriers are intricately intertwined.

Social capital, encompassing structural, relational, and cognitive dimensions, plays a
significant role in shaping entrepreneurial journeys (Bourdieu, 1986; Putnam, 2000;
Nahapiet and Ghoshal, 1998). Structural social capital, derived from formal networks such as
NGOs, business incubators, and professional associations, provides access to essential
resources, including funding, training, and mentorship (Nahapiet and Ghoshal, 1998;

Putnam, 2000). Relational social capital, grounded in trust-based relationships within



families and communities, serves as a critical support mechanism, particularly in the
absence of robust institutional systems (Coleman, 1988; Lin, 2001). Cognitive social capital,
reflecting shared norms and values, fosters resilience, solidarity, and a sense of purpose,
especially in contexts where cultural preservation becomes intertwined with economic

survival (Putnam, 2000; Bourdieu, 1986).

Despite its potential as a resource, social capital in Gaza functions within a constrained
socio-economic and institutional framework. Systemic challenges such as bureaucratic
inefficiencies, gender biases, and restrictive institutional frameworks limit women’s ability
to fully leverage formal networks (Brush et al.,, 2009; Jamali, 2009). Simultaneously,
patriarchal norms embedded within informal networks constrain women’s autonomy,
particularly in decision-making and innovation (Coleman, 1988; Al-Dajani and Marlow,
2013). This duality underscores the importance of a nuanced exploration of how social
capital operates in conflict-affected settings, particularly within the distinctive socio-political

context of Gaza.

Existing research on female entrepreneurship predominantly focuses on stable or
developing economies, often overlooking the intricate dynamics present in conflict-affected
regions (Bullough, Renko, and Abdelzaher, 2017; Jamali, 2009; Al-Dajani and Marlow, 2013).
While studies have explored the role of social capital in entrepreneurial success, they rarely
address the intersection of gender, socio-economic status, and political instability in shaping
entrepreneurial outcomes. This gap in research knowledge and theorisation is particularly
salient in the context Gaza Strip, where the interplay between structural constraints and
cultural resilience creates a (currently under researched) distinct entrepreneurial

ecosystem.

This study begins to close these gaps in wider entrepreneurial discourse by investigating the
role of social capital in shaping female entrepreneurship in the context of the Gaza Strip.
The study integrates social capital theory with an intersectional analytical lens and
introduces a heuristic analytical framework for examining the evolving journey of female
entrepreneurship through social-institutional processes in a distinct context. This research
highlights how women'’s intersectional identities—shaped by factors such as age, socio-

economic status, and geographic location—interact with structural and cultural contexts to



influence entrepreneurial trajectories. The analytical framework developed in this thesis not
only advances theoretical discourse but also provides actionable insights for policymakers
and practitioners aiming to foster sustainable entrepreneurial ecosystems in marginalized

and conflict-affected settings.

1.3 Study Aim and Objectives

The Study Aim

This study aims to examine how female entrepreneurship is shaped by social capital within
the socio-economic and institutional context of the Gaza Strip, offering novel insights into
the interplay of structural, relational, and cognitive dimensions of social capital in conflict-

affected settings.

The Study Objectives

To examine the characteristics, motivations, and activities of female entrepreneurs in

Gaza:

This objective aims to provide an exploration of the diverse entrepreneurial paths pursued
by women in the Gaza Strip, a region marked by protracted conflict, economic blockade, and
socio-political instability (UNDP, 2021; World Bank, 2020). It seeks to uncover the interplay
between external constraints, such as limited market access, systemic institutional barriers,
and cultural norms (Jamali, 2009; Al-Dajani and Marlow, 2013), and internal drivers,
including individual aspirations, resilience, and creativity (Brush et al., 2009). By analysing
the motivations that inspire women to engage in entrepreneurial ventures—ranging from
economic necessity to self-fulfilment, independence, and cultural preservation (Putnam,
2000; Bourdieu, 1986)—this study captures the nature of female entrepreneurship in a
conflict-affected setting. Furthermore, it aims to categorise and assess the activities
undertaken by these entrepreneurs, spanning traditional sectors like embroidery and food
production (Althalathini, 2020) to innovative fields such as digital marketing and e-
commerce (Sirimanne, 2023; Martincevic and Kozina, 2018). This understanding not only
addresses the first research sub-question but also contributes to the broader academic
discourse on the transformative potential of entrepreneurship as a tool for survival,

empowerment, and societal change in marginalised contexts.



To explore how social capital is understood, experienced, navigated and used by female

entrepreneurs in Gaza:

This objective delves into the ways in which female entrepreneurs in Gaza conceptualize,
experience, and leverage social capital to navigate systemic barriers and foster
entrepreneurial resilience. Social capital, as defined by Bourdieu (1986) and Putnam (2000),
encompasses the structural, relational, and cognitive dimensions that shape access to
resources, networks, and shared norms. Structural social capital involves formal networks
and institutions, such as NGOs, business incubators, and professional organizations, which
provide essential resources like funding, training, and mentorship (Nahapiet and Ghoshal,
1998; Al-Dajani and Marlow, 2013). Relational social capital, as a form of social capital,
focuses on trust-based relationships within families, friends, and communities, which act as
vital support systems in resource-constrained and conflict-affected environments (Coleman,
1988; Lin, 2001). Furthermore, cognitive social capital, reflecting shared norms, values, and
cultural constructs, fosters resilience and solidarity, particularly in a context where cultural

preservation is intertwined with economic survival (Portes, 1998; Crenshaw, 1991).

By examining how female entrepreneurs utilize these dimensions, this research identifies
the dual role of social capital as both an enabler and a constraint. For instance, while
informal networks provide critical emotional and operational support, they may also
reinforce patriarchal norms and limit women’s decision-making autonomy (Jamali, 2009; Al-
Dajani and Marlow, 2013). Similarly, formal networks, despite offering opportunities for
growth and innovation, often remain inaccessible due to systemic barriers such as

bureaucratic inefficiencies and gender biases (Brush et al., 2009; Granovetter, 1985).

The analysis presented in this thesis extends the understanding of social capital by situating
it within Gaza’s socio-political and economic context, revealing how women strategically
navigate its complexities to sustain their entrepreneurial ventures and understanding the
second research sub-question. The findings contribute to broader discussions on the
interplay of social capital, gender, and entrepreneurship in conflict-affected and resource-
scarce settings. Through this exploration, the study provides actionable insights for
policymakers and practitioners aiming to develop more inclusive support systems that

leverage the strengths of both formal and informal social capital.
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To analyse how women’s characteristics and contextual factors influence their

entrepreneurial journeys:

This objective employs an intersectional lens (Crenshaw, 1991) to investigate how individual
characteristics—such as age, marital status, education level, and socio-economic
positioning—intersect with the cultural, institutional, and socio-economic realities of Gaza
to shape women’s entrepreneurial trajectories. Intersectionality, as a theoretical approach,
provides an understanding of how overlapping social identities contribute to distinct
experiences of privilege and disadvantage (Hill Collins and Bilge, 2016). In the context of
Gaza, these complexities are further amplified by systemic barriers such as political

instability, economic blockades, and patriarchal norms.

By analysing the intersection of these characteristics with Gaza’s socio-political and
institutional realities, this research advances the understanding of how structural, cultural,
and economic contexts influence women’s entrepreneurial journeys and addresses the third
research sub-question. The findings contribute to broader discussions on intersectionality
and entrepreneurship in conflict-affected and resource-constrained settings, providing
actionable insights for developing targeted policies and interventions that address systemic

inequities and foster resilience among female entrepreneurs.

To assess the impact of Gaza’s socio-economic and institutional context on women’s

entrepreneurial experiences:

This objective seeks to analyse how systemic challenges, including the prolonged Israeli
blockade, political instability, and institutional inefficiencies, influence the entrepreneurial
trajectories of women in Gaza. The blockade has led to restricted market access, supply
chain disruptions, and resource scarcity, creating significant barriers to business
sustainability and growth (UNCTAD, 2020). Political instability further compounds these
challenges by fostering an unpredictable economic environment that heightens risks for
entrepreneurs (World Bank, 2020; UNDP, 2021). Institutional inefficiencies, such as
bureaucratic hurdles and gender biases in financial systems, often limit women’s ability to
access formal support mechanisms, including funding and training opportunities (Jamali,

2009; Marlow and McAdam, 2013).
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In response to these constraints, women in Gaza demonstrate remarkable adaptability,
employing innovative strategies to sustain their ventures. These include leveraging informal
networks for financial and operational support (Putnam, 2000; Lin, 2001), using social media
and e-commerce platforms to expand market reach (Sirimanne, 2023), and engaging in
home-based enterprises that align with cultural norms while mitigating mobility restrictions
(Putnam, 2000; Lin, 2001). By identifying these adaptive strategies, this objective highlights
the resilience of women entrepreneurs and highlights the interplay between structural
barriers and individual agency in conflict-affected settings and addresses the fourth sub-

question.

To reflect the four objectives outlined, this study addresses the following research sub-
guestions to guide the exploration of the main thesis question, how is female

entrepreneurship shaped by social capital in the context of the Gaza Strip?

A. What are the characteristics, motivations, and activities of female entrepreneurs in
Gaza?

B. How is social capital understood, experienced navigated and used by female
entrepreneurs in Gaza?

C. How do women's characteristics and the contexts in which they operate influence
their entrepreneurial journeys?

D. How does the socioeconomic and institutional context within Gaza impact Gazan
women’s entrepreneurial experiences?

1.4 Theoretical Approach

This study employs an analytical approach that integrates social capital theory and
intersectionality, offering a robust foundation for examining the interplay between gender,
socio-economic structures, and entrepreneurial activities in Gaza. Social capital theory
(Bourdieu, 1986; Putnam, 2000) provides a lens to investigate how networks, trust, and
shared norms function as both enablers and constraints within entrepreneurial contexts.
Bourdieu’s conceptualisation of social capital as a resource embedded within social
networks highlights the role of power structures and access to resources. Similarly, Putnam
(2000) emphasizes the relational and communal dimensions of social capital, which facilitate

collective action and economic opportunities. These perspectives are particularly relevant in
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Gaza, where formal support systems are limited, and women rely heavily on both structural

and relational social capital to navigate systemic barriers.

Intersectionality (Crenshaw, 1991) complements social capital theory by adding depth to the
analysis, examining how overlapping identities—such as gender, socio-economic status,
education, marital status, and geographic location—create unique experiences of privilege
and disadvantage. This approach highlights how structural factors, such as political
instability and economic blockade, intersect with individual characteristics to shape
entrepreneurial trajectories. For instance, women in Gaza often face compounded
challenges, as gender norms intersect with restrictive institutional policies and socio-
political barriers, amplifying the constraints on their entrepreneurial agency (Hill Collins and
Bilge, 2016). By situating these intersections within the socio-political context of Gaza, this
study provides an understanding of the ways in which systemic inequities are mediated

through individual experiences.

The integration of these two theoretical perspectives offers a comprehensive approach to
understanding the different influences on female entrepreneurship in Gaza. Social capital
theory elucidates how women leverage networks and shared norms to access resources and
overcome challenges, while intersectionality highlights the layered impacts of identity and
context. Together, these perspectives enable an exploration of both the enabling and
constraining roles of social capital, particularly in conflict-affected environments like Gaza,
where resilience and adaptability are critical for entrepreneurial success. By bridging these
theoretical insights, the study advances scholarly discourse on gendered entrepreneurship
and provides actionable insights for policymakers and practitioners seeking to empower

women entrepreneurs in marginalized settings.

1.5 Methodological Overview

This study adopts a qualitative research design, underpinned by a phenomenological
approach, to explore the lived experiences of female entrepreneurs in the Gaza Strip. The
methodological framework is informed by the overarching aim of understanding how
female entrepreneurship is shaped by social capital in a conflict-affected context. A
combination of in-depth, semi-structured interviews and thematic analysis was employed to

capture the complexities of women’s entrepreneurial journeys.
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The research involved 25 female entrepreneurs from the Gaza Strip, representing diverse
socio-economic backgrounds, ages, and sectors, ensuring a comprehensive exploration of
their experiences. The interviews elicited rich, narrative data, enabling a nuanced
understanding of how structural, relational, and cognitive dimensions of social capital

interact with individual and contextual factors to influence entrepreneurial trajectories.

Key analytical tools, Figures 3.1 (page 95) and 3.2 (page 98), were developed to illustrate the
interplay between supportive and constraining factors in entrepreneurial journeys. Figure
3.1 provides a framework for understanding the impact of social capital on female
entrepreneurial activities, while Figure 3.2 maps the "Rihla" (journey), highlighting how

women navigate barriers and leverage support across different stages of their ventures.

The thematic and intersectional analyses ensured that the participants’ voices and the
socio-political and economic realities of the Gaza Strip were central to the findings. Ethical
considerations, including informed consent, confidentiality, and adherence to institutional

guidelines, were rigorously maintained throughout the research process.

1.6 Structure of the Thesis

The thesis is structured as follows:

Chapter 1: Introduction

Establishes the context, research aims, objectives, and questions, and introduces the
theoretical and methodological approaches underpinning the study. This chapter sets the
stage for understanding the interplay between female entrepreneurship, social capital, and

the distinctive socio-economic and institutional context of Gaza.

Chapter 2: Theory Chapter 1: Conceptualising Entrepreneurship

Explores the theoretical foundations of entrepreneurship, including its definitions,
characteristics, and the interplay of success and failure. The chapter also examines
gendered dimensions, contrasting male and female entrepreneurial experiences, and

situates entrepreneurship within the specific context of Gaza.

14



Chapter 3: Theory Chapter 2: Social Capital and its role in female entrepreneurship

Delves into the concept of social capital, examining its structural, relational, and cognitive
dimensions and their relevance to female entrepreneurship in Gaza. The chapter also
explores the interplay between institutional frameworks, cultural norms, and social
networks in shaping entrepreneurial outcomes. By incorporating an intersectional
perspective, it highlights how overlapping identities such as gender, socio-economic status,
and geographic location influence the ways women access, navigate, and utilize social

capital in their entrepreneurial journeys.

Chapter 4: Undertaking case study research to investigate female entrepreneurship and
social capital in the Gaza Strip

Provides a detailed account of the research design, data collection, and analytical methods
employed. This chapter outlines the phenomenological approach, sampling strategy,
interview guide development, and ethical considerations, ensuring transparency and rigour

in the research process.

Chapter 5: Gaza Strip Background and the Landscape of Women’s Entrepreneurship

Explores the historical, geopolitical, and socio-economic context of the Gaza Strip,
highlighting its distinctive challenges and opportunities. The chapter examines systemic
barriers such as displacement, blockade, and limited institutional resources, and their
impact on women’s entrepreneurial activities. It also introduces the socio-political factors
influencing female entrepreneurship in Gaza, providing a foundation for understanding
subsequent empirical findings.

Data Analysis Chapter 6: Characteristics and Trajectories of Female Entrepreneurship
“Rehla” Journey in Gaza

Examines the early stages of women’s entrepreneurial journeys in the Gaza Strip, focusing
on their characteristics, motivations, and activities. This chapter employs the Female
Entrepreneurialism Journey Framework (Figure 3.2) to analyse how women navigate
challenges and leverage support systems during the inception of their ventures. The
framework highlights the interplay between supportive and constraining factors, shaped by

women’s intersectional identities and socio-political contexts.
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Data Analysis Chapter 7: Growth Dynamics and Social Capital Support Systems in Female
Entrepreneurship Journey ‘Rihla’ in the Gaza Strip

Investigates the growth phases of women’s entrepreneurial journeys, analysing the role of
formal and informal social capital in supporting or constraining their ventures. The chapter
explores how women adapt to evolving challenges and opportunities, situating their
experiences within the broader socio-political context of Gaza. Figures 3.1 and 3.2 provide
critical analytical lenses, illustrating how structural, relational, and cognitive dimensions of

social capital interact with external challenges and opportunities during the growth phase.

Chapter 8. Conclusion Chapter, Female Entrepreneurship and Social Capital in the Gaza
Strip

Synthesises the theoretical, empirical, and methodological contributions of the study. This
chapter outlines the study’s implications, identifies avenues for future research, and
concludes with a reflection on the significance of female entrepreneurship in conflict-
affected settings like Gaza. The chapter highlights how this study advances the
understanding of social capital, intersectionality, and female entrepreneurship within

marginalized and conflict-affected contexts.

1.7 Conclusion of the Introduction Chapter

Chapter One sets the stage for the thesis by outlining its purpose, scope, and significance.
By contextualizing female entrepreneurship in Gaza, articulating research aims and
qguestions, and presenting the theoretical and methodological approaches, it establishes a

clear foundation for the chapters that follow.
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Chapter 2: Conceptualising Entrepreneurship

2.1 Introduction
Entrepreneurship has long fascinated scholars. Schumpeter (1943) offered a distinctive

perspective on entrepreneurship, emphasizing the crucial role of innovation and the
concept of "creative destruction." Schumpeter also portrayed entrepreneurs as catalysts for
economic innovation and progress, developing new products, processes, or technologies
that disrupt existing market structures and forge new industries. In parallel, Drucker (1985)
focused on innovation and systematic risk-taking as fundamental aspects of
entrepreneurship, underscoring the transformative impact of entrepreneurial activities on
society. Shane and Venkataraman (2000) viewed entrepreneurship as a process of
discovery, evaluation, and exploitation of opportunities, highlighting its significant role in
economic development. Collectively, these scholars, among others, have deepened our
understanding of entrepreneurship as a complex interplay of individual capabilities and
market, socioeconomic, and political conditions. This chapter explores the different facets of
entrepreneurship. Section 2.2 explores the evolution and diversity of definitions
surrounding entrepreneurship. Tracing its origins back to the 18th century with classical
economists like Cantillon (1755), and Say (1803), the concept has expanded significantly.
Through the 20th century, figures such as Schumpeter and Knight introduced transformative
ideas like "creative destruction" (Schumpeter, 1942, p. 83) and the differentiation between
risk and uncertainty (Knight, 1921). Post-World War Il perspectives shifted towards the role
of entrepreneurship in economic development, highlighting its broader impact and
challenging traditional views with concepts like imitation and the expansion of existing
businesses. This section also contextualizes entrepreneurship within Gaza Strip, viewing it
through the lens of necessity-based entrepreneurship as opposed to opportunity-based
(Barghouthi, Khalili, and Qassas, 2018). Driven by harsh economic conditions that compel
individuals to start ventures out of need rather than opportunity. The narrative underscores
that entrepreneurship in this setting is a vital means for survival and resilience, reshaping

communities and enhancing socioeconomic stability despite ongoing adversities.

Section 2.3 discusses the characteristics of entrepreneurship; entrepreneurship, as a

concept and practice, is kaleidoscopic, embodying a spectrum of traits, behaviours, and
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processes. This section synthesizes the rich tapestry of entrepreneurial characteristics,
drawing on seminal works and contemporary insights. The discussion traverses the
evolution of entrepreneurial traits, from the pioneering perspectives of Knight (1921) and
Schumpeter (1934) to modern interpretations that encapsulate innovation, risk-taking, and
venture creation. It critically examines how entrepreneurship transcends the mere act of
business creation, encompassing a broader impact on economic and societal advancement.
The multifarious nature of entrepreneurship is underscored by examining its roles in
different contexts as a disruptive force, a harbinger of economic growth (Schumpeter,
1942), and an agent of societal change. By juxtaposing various theoretical frameworks, from
Schumpeter’s creative destruction to Bourdieu’s sociological lens, the section aims to paint

a comprehensive picture of the entrepreneurial landscape.

Section 2.4 examines success in entrepreneurship. Success in entrepreneurship is an elusive
and varied construct. This section seeks to unravel this complexity by exploring the diverse
metrics and perceptions of entrepreneurial success. It probes into the traditional financial
indicators and extends our inquiry to encompass non-financial dimensions such as
satisfaction, innovation, and societal impact (Davidsson and Wiklund, 2001; Gorgievski,
Ascalon, and Stephan, 2011). The discourse on the dynamics of success and the challenges
in defining and measuring it. This section highlights entrepreneurial success in detail by
integrating insights from various studies. It also sheds light on the subjective and contextual
factors that shape perceptions of success, thereby offering a more holistic understanding of

what it means to succeed in the entrepreneurial journey.

Section 2.5 explores failure in entrepreneurship. Contrary to the often-glorified narratives of
success, failure is an integral and instructive aspect of the entrepreneurial experience. This
section delves into forms of entrepreneurial failure, exploring its causes, manifestations,
and transformative potential. It dissects failure beyond the simplistic view of business
discontinuance, examining a range of scenarios from financial setbacks to ethical breaches.
The discussion critically assesses the individual, venture, and environmental factors
contributing to failure, while highlighting the learning and growth opportunities it presents.
This section underscores the importance of destigmatizing failure in entrepreneurship,

acknowledging its role in fostering resilience, innovation, and eventual success.
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Section 2.6 Section 2.6 explores male entrepreneurship by examining personal
characteristics and social, cultural, and economic contexts. Traditional traits associated with
male entrepreneurship are examined, and the discussion extends to the challenges male
entrepreneurs face and the strategies they use to overcome them. Through a critical review
of the existing literature, this section aims to provide an understanding of male
entrepreneurship, considering its complexities and the interplay between different

influencing factors.

Section 2.7 assess female entrepreneurs in contrast with male entrepreneurs. The
increasing prominence of female entrepreneurs in the entrepreneurial landscape demands a
gendered analysis. This section considers the distinct motivations, challenges, and strategies
characterizing female and male entrepreneurs. It explores how societal norms, cultural
attitudes, and structural barriers uniquely shape the experiences of female entrepreneurs.
In summary, this chapter offers a critical and comprehensive examination of
entrepreneurship. By exploring its characteristics, successes, failures, and gendered
nuances, the thesis contributes to a deeper understanding of this complex and evolving
field. The insights garnered here are not only academically enriching but also instrumental in

shaping entrepreneurial practice and policy.

2.2 Definitions of Entrepreneurship

Entrepreneurship, as a concept, traces its origins back to ancient times, but it was formally
articulated by classical economists like Cantillon in the 18th century. Cantillon (1755)
highlighted the risk-taking aspect of entrepreneurship, describing entrepreneurs as those
who bear uncertainty in exchange for potential profits by buying at certain prices and selling
at uncertain prices. Similarly, Say (1803) recognised the strategic shift entrepreneurs make

by reallocating economic resources from less productive to more productive activities.

In the early 20th century, Schumpeter offered a transformative definition, portraying
entrepreneurs as innovators who disrupt market equilibria through a process he termed
"creative destruction" (Schumpeter, 1942, p. 83). Sabella, et al. (2014) expands on this,
noting how creative destruction signifies the adoption of superior methods to generate new
goods and services. Schumpeter argued that entrepreneurship involves not just risk-taking

but also the creation of new products, methods, markets, and organisational forms. In
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contrast, Knight (1921) distinguished between risk (measurable probabilities) and
uncertainty (immeasurable unknowns). He argued that entrepreneurs stand out due to their

willingness to embrace uncertainty, which is inherently unpredictable.

After World War |II, entrepreneurship became increasingly associated with economic
development, and the concept evolved to reflect its broader impact. Drucker (1985)
conceptualised the entrepreneur as someone who exploits change as an opportunity,
emphasising the ability to recognise and harness shifts in market dynamics. Schmitz (1989,
p. 740), however, highlighted imitation over innovation, defining entrepreneurship as
"transferring and implementing new technology."” This emphasis on imitation challenges the
conventional view of entrepreneurs as purely innovative trailblazers. Schultz (1975) and
Hart (2003), as discussed by Sabella, et al. (2014), broadened the definition by arguing that
entrepreneurship also includes expanding existing businesses into new forms, rather than

exclusively creating new ventures.

Kirby (2004) provides another perspective, portraying entrepreneurship as the creation of
something new from virtually nothing, and the pursuit of opportunities amidst chaos and
confusion. Shane, and Venkataraman (2000) further explain that entrepreneurship involves
organising previously non-existent efforts to introduce new goods or services, which
requires identifying, evaluating, and exploiting opportunities in the market. The National
Knowledge Commission (2008) frames entrepreneurship as the professional application of
knowledge, skills, and competencies by individuals or groups pursuing self-employment
while seeking growth, wealth, and societal benefits. Krueger and Brazeal (1994) reinforce
this by describing entrepreneurship as the pursuit of opportunities irrespective of existing
resources. Basson and Kwasie (2019) add that entrepreneurship involves analysing and
exploiting opportunities in new ventures to create wealth. Similarly, Alsos, Carter, and
Ljunggren (2011) define entrepreneurship as the discovery and exploitation of business

opportunities.

Entrepreneurship is frequently associated with the establishment of new businesses and
their early viability (Sabella, et al., 2014; Karlesky, 2015). However, it is widely regarded as a
crucial driver of economic growth, competitiveness, and innovation (Karlesky, 2015).
Research remains focused on how opportunities can lead to future goods and services, and
how these can be discovered and exploited (Weber and Szkudlarek, 2013).
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However, definitions of entrepreneurship are fluid and often debated, shaped by cultural,
geographical, and disciplinary perspectives. Antoncic and Hisrich (2001) argue that
entrepreneurship is too often associated exclusively with new business formation, while
intrapreneurship within existing organisations deserves greater recognition. Bruni, Gherardi,
and Poggio (2004) critique the field for its neglect of diversity and inclusivity, while Brush, de
Bruin, and Welter (2009) highlight the unique barriers women face in entrepreneurship,
such as socio-cultural norms, lack of access to finance, and discriminatory practices. These
challenges demand a more inclusive framework to understand entrepreneurship,

particularly in contexts where social and economic barriers persist.

Entrepreneurship in Gaza Strip can be viewed through the perspective of necessity-based
entrepreneurship, where individuals engage in entrepreneurial activities out of necessity
rather than opportunity, as proposed by Reynolds et al. (2001). This contrasts with
opportunity-based entrepreneurship, which is driven by the recognition and pursuit of
market opportunities. The harsh economic conditions in Gaza Strip mean that many
entrepreneurs start their ventures to cope with unemployment and meet basic needs
(Barghouthi, Khalili, and Qassas, 2018). Thus, entrepreneurship in Gaza Strip transcends
mere economic activity, emerging as a critical vehicle for survival and resilience in the face

of ongoing political and socio-economic adversities.

It appears from the previous definitions that entrepreneurship cannot be confined to a
single rigid definition; instead, it should be recognised as an evolving process shaped by
diverse experiences and socioeconomic landscapes. Foundational theoretical perspectives
are instrumental in examining contemporary female entrepreneurship in this region, where
socio-political instability and economic constraints exacerbate uncertainties. By applying
Schumpeter's and Knight's frameworks to this context, the study gains vital insights into the
challenges and opportunities women face while establishing and sustaining entrepreneurial
ventures. Gazan Strip women creatively balance risk-taking and uncertainty, innovate, and
generate value in ways that reshape their communities and bolster socioeconomic

resilience.
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2.3 Characteristics of Entrepreneurship

Entrepreneurship as a scholarly field is continually evolving, particularly through rigorous
analyses of the traits that distinguish successful entrepreneurs. The fundamental
contribution to this exploration dates back to Knight's work in 1921. Knight provided a
distinction between risk and uncertainty, foundational to the study of entrepreneurship.
Knight posited that risk involves situations where the outcomes and their probabilities are
known and can be insured against, whereas uncertainty refers to scenarios where outcomes
and their probabilities are not known and therefore cannot be measured or insured. The
perspective argued that the primary role of entrepreneurs is not merely to assume risks, but
to manage uncertainty. This management of uncertainty is what differentiates
entrepreneurs from other economic agents and is central to their function in the economy.
Also, profit is the reward for successfully handling uncertainty; in a competitive market, the
ability to manage uncertainty where others cannot lead to entrepreneurial profit. The body
of literature emerging from and after Knight’s work posits that entrepreneurship is defined
by a constellation of complex traits and behaviours. Predominantly, these include
innovation (Hisrich, Langan-Fox, and Grant, 2007), risk-bearing (Zahra, 1991; Sobel, 2008),

and the initiation of new ventures (Sabella, 2014; Alsos, Carter, and Ljunggren, 2011).

Entrepreneurs are frequently depicted as possessing a remarkable ability to identify
opportunities (Shane and Venkataraman, 2000), exhibit self-efficacy (Zahra, 1991), and
maintain a strong locus of control. These qualities are fundamentally supported by their
attitudes towards risk (Kaiser, 1990; Kerr, Kerr, and Xu, 2018) and are often driven by a

guest for autonomy and substantial potential returns (Carter, Gartner, and Reynolds, 1996).

Such dynamism is crucial for the creation and commercialisation of new resources or the
innovative recombination of existing ones, often leading to the formation of new
enterprises (Hebert and Link, 1989; Drucker, 2014). Expanding beyond the simple creation
of businesses, entrepreneurship also involves the transformation of existing enterprises.
Schultz (1980) and Hart (2003) view entrepreneurship as encompassing the expansion or

metamorphosis of existing businesses into new forms or styles.

This perspective positions entrepreneurship as the art of crafting the 'new' from the 'void',

seizing opportunities from perceived chaos and confusion to launch innovative goods or
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services (Bridge, O'Neill, and Martin, 2009) which aligns closely with Schumpeter's theories

of innovation and creative destruction in 1943.

Schumpeter succinctly encapsulates the essence of entrepreneurship with his observation:
"The entrepreneur and his function are not difficult to conceptualise: the defining
characteristic is simply the doing of new things or the doing of things that are already being
done in a new way (innovation)" (Schumpeter, 1947, p. 151). This view emphasizes the
intrinsic nature of entrepreneurship as primarily rooted in innovation. It highlights the
entrepreneur's role not merely as a business initiator but as a pioneer of change, whether
through introducing entirely new products or services or transforming existing ones to

create something distinct.

Moreover, the entrepreneurship involves the professional application of knowledge, skills,
and competencies aimed at growth, wealth creation, and societal betterment (National
Knowledge Commission, 2008; Virtanen, 1997). It embodies the pursuit of opportunities
beyond the existing resources, a dynamic process described by Virtanen (1997) as creating
incremental wealth, marked by significant risks and commitments. Virtanen (1997) states
the entrepreneurial process involves "all the functions, activities, and actions associated
with the perceiving of opportunities and the creation of organisations to pursue them" (p.
8). This process involves infusing value into products or services, which may not necessarily
be new or unique but are enhanced by the entrepreneur's ability to marshal and allocate

the necessary skills and resources effectively.

Entrepreneurship, often equated with the mere initiation of new businesses, actually
encompasses far broader activities and implications, as identified by scholars like Sabella
(2014) and Karlesky (2015). These scholars assert that while entrepreneurship
fundamentally involves the establishment of new ventures, its significance extends into
fostering early business viability and driving economic innovation. Karlesky (2015) further
emphasises entrepreneurship's role as a catalyst for economic growth, enhancing

competitiveness and propelling innovation across sectors.

Historically, the concept of entrepreneurship has evolved significantly. In the early 20th
century, it was predominantly associated with invention, especially within the Japanese

business context, where it was seen as a pathway to leadership through courage and risk-
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taking (Aldalou, 2018). This perspective highlights the intrinsic link between entrepreneurial
ventures and the pursuit of excellence. Drucker (2015) expands on this view by arguing that
entrepreneurship also involves transforming existing organisations through strategic
restructuring and embracing corporate entrepreneurship, thus reflecting its potential to

revitalise and innovate within established companies.

Additionally, entrepreneurship plays a crucial role in the grassroots development of small
businesses within local communities, often serving as a foundation for social, community,
and cultural entrepreneurship (Anderson et al., 2016). Entrepreneurs not only stimulate
economic growth by creating new businesses and jobs (Audretsch and Thurik, 2001), but
they also contribute significantly to societal advancement. By introducing innovative
products and services and fostering competition, they enhance societal well-being.
Furthermore, entrepreneurs are instrumental in driving social change and addressing
pressing social issues, thus creating substantial societal value (Mair and Marti, 2006). The
entrepreneurial narrative is enriched by Schumpeter's theory, (1934), which identifies
entrepreneurs as agents capable of introducing novel combinations that disrupt the existing
market equilibrium. He categorises these innovations into five types: the introduction of
new products, novel production methodologies, market penetration, new supply sources,
and the creation of new industry structures (Schumpeter, 1934; Schumpeter, 2013). These
elements are crucial for the process Schumpeter famously dubbed ‘creative destruction,’
(2003, p87) where old paradigms are dismantled, paving the way for new ones (Croitoru,
2012; Melin, and Gaddefors, 2023), thereby driving long-term economic growth and
advancement (Croitoru, 2012; Elert and Henrekson, 2017; Melin, and Gaddefors, 2023).
Furthermore, Schumpeter argues that entrepreneurial motivation transcends mere profit-
seeking. Entrepreneurs are driven by a desire to innovate, conquer challenges, and derive
satisfaction from the act of creation (Croitoru, 2012; Sobel, 2008). This perspective is
supported by Peter Drucker (1985), who posits that innovation is central to
entrepreneurship, with entrepreneurs continually seeking, responding to, and exploiting

change.

Moreover, Schumpeter highlights the leadership role of entrepreneurs in navigating
economic landscapes, asserting that entrepreneurship can extend beyond individual efforts

to include collective and organisational endeavours, thereby encompassing
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intrapreneurship and corporate entrepreneurship (Schumpeter, 1934; Croitoru, 2012). This
view frames entrepreneurs as pivotal to fostering economic development through their role
as disruptors and innovators (Audretsch, 2012; Hébert and Link, 1989). In contrast,
Bourdieu’s (1977) sociological approach offers a complementary perspective, focusing on
the social dimensions of entrepreneurship. He introduces the concepts of habitus, field, and
capital, which collectively shape entrepreneurial dispositions and actions (Bourdieu, 1977;
Bourdieu, 2018). The habitus encompasses the ingrained behaviours and dispositions
formed by personal and social history, while the field represents the competitive
environment with its inherent challenges and opportunities (Bourdieu and Wacquant,
1992). Capital, in its various forms economic, cultural, social, and symbolic, provides the

resources entrepreneurs leverage (Bourdieu, 1977; Bourdieu, 2018; Gilleard, 2020).

Integrating Bourdieu's framework, the study sees how entrepreneurs navigate their fields,
drawing on diverse forms of capital to innovate and disrupt existing structures (Bourdieu,
1986; Bourdieu, 2018). This approach not only complements Schumpeter's focus on
economic disruption but also enriches the understanding of how entrepreneurs are shaped
by and shape their social environments. Combining Schumpeter’s and Bourdieu’s
frameworks enriches the understanding of entrepreneurship by highlighting its dual nature
as both an economic and social phenomenon. While Schumpeter focuses on the disruptive
and innovative aspects of entrepreneurship, Bourdieu provides the tools to analyse how
social structures and personal dispositions impact entrepreneurial success. These theories
highlight the characteristics of entrepreneurship, which include not only the creation of new
enterprises but also the transformation of existing ones, the cultivation of social

entrepreneurship, and the enhancement of local businesses.

Moreover, the entrepreneurial role is not confined to individual actions but includes
collective and organisational efforts, thus broadening the scope to include intrapreneurship
and other innovative activities within organisations. These insights are crucial for
policymakers and organisational leaders aiming to foster a thriving entrepreneurial
ecosystem. This broader understanding of entrepreneurship reveals its dual function as both
an economic engine and a vehicle for social transformation. Entrepreneurs play a crucial
role in initiating and managing change, which revitalises economic landscapes while

simultaneously advancing social agendas. Consequently, while the inception of new
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ventures is a fundamental aspect of entrepreneurship, its influence extends far deeper,
permeating the societal and cultural fabric. This emphasizes the need for reevaluating

traditional definitions of entrepreneurship to encompass its broader impacts.

However, existing research often overlooks contextual variations that significantly influence
entrepreneurial traits. For example, the relevance and manifestation of these traits in
conflict-affected areas such as the Gaza Strip might substantially diverge from those in more
stable environments. This discrepancy highlights the limitations of current entrepreneurial
theories when applied to regions experiencing socio-economic constraints and political
instability. This thesis aims to bridge the gap between these theoretical frameworks and the

real-world experiences of female entrepreneurs in Gaza Strip.

By exploring how these women navigate their entrepreneurial endeavours amidst
considerable adversities, this research contributes a more nuanced perspective on
entrepreneurship as a dynamic, context-dependent phenomenon. It advocates for a more
inclusive understanding of entrepreneurship, one that recognizes the diversity of conditions
under which entrepreneurial activities unfold. In doing so, this work enriches the theoretical
discourse with empirical evidence from an under-researched setting, thereby offering a
deeper, more comprehensive insight into the drivers of entrepreneurial success across
different socio-economic and political landscapes. By synthesizing the insights of Joseph
Schumpeter and Pierre Bourdieu with empirical data from the Gaza Strip, this thesis not
only challenges but also expands traditional theories of entrepreneurship. It provides a
detailed analysis of how entrepreneurship adapts to and thrives within the constraints
imposed by the region's socio-economic and political challenges. In sum, entrepreneurship
involves a spectrum of activities that transcend the mere creation of new businesses. It
includes transforming existing businesses and fostering social change. Through the
theoretical frameworks of both Schumpeter and Bourdieu, this study deepens the
understanding of how entrepreneurs stimulate economic growth and social innovation in

various contexts. The next section will discuss the success of entrepreneurship.
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2.4 Success in Entrepreneurship

The exploration of entrepreneurial success is defined not only by financial metrics but also
by personal fulfilment, innovative impact, and societal contributions. This section delves
into the various dimensions that delineate success in entrepreneurship, enhancing the
discourse by integrating theoretical insights and empirical findings. Table 2.1 provides the

dimensions of entrepreneurial success according to the literature review.

Table 2.1 Dimensions of Entrepreneurial Success

Dimension Sub-Dimensions Indicators
~ Profitability Net income
Financial Revenue Growth Increase in sales and market share
Metrics | Return on Investment (ROI) Financial return on capital
L Cost Efficiency Management of operating expenses
~ Autonomy Control and independence in decision-making
Personal Work-Life Balance Ability to balance professional and personal life
Fulfilment ) Personal Achievement Fulfilment of personal goals
L_ Job Satisfaction Overall contentment with entrepreneurial role
~ Product Innovation Development of new/improved products
T Process Innovation New/improved production/delivery methods
Market Innovation Introduction of new marketing methods
. Organisational Innovation New organisational methods in business practices
 Employment Generation Number of jobs created
Societal Community Development Contributions to local community projects
Impact Y Environmental Sustainability Adoption of environmentally friendly practices
Social Equity Promotion of inclusive practices

~

Source: Author’s compilation

Success in entrepreneurship is widely acknowledged as a complex phenomenon, frequently
interpreted, and measured according to financial returns, entrepreneurial satisfaction,
innovation, and societal impact (Davidsson and Wiklund, 2001; Gorgievski, Ascalon, and
Stephan, 2011). The popularity of exploring success in entrepreneurship has grown among
researchers and entrepreneurs seeking to unveil a definitive formula for success (Simpson,
Tuck, and Bellamy, 2004). Moreover, Thomas and Fernandez (2008) note that sponsors
often equate success with the survival of their project. This perspective resonates with
Winston Churchill's assertion that success is the ability to go from failure to failure without

losing your enthusiasm (Minniti and Bygrave, 2001).
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Entrepreneurial activity is fundamentally a deliberate and purposeful endeavour,
epitomising the entrepreneur's propensity to confidently navigate risks and manage
economic uncertainties. This assertion, rooted in Knight’s (1921) seminal work, highlights
entrepreneurship not merely as a venture into new business domains but as a calculated
engagement with the inherent vagaries of the market. Knight posits that this readiness to
undertake risk is the quintessence of entrepreneurial spirit, crucial for catalysing innovation
and driving economic progress. Having a predetermined industrial objective is key to
understanding the entrepreneurial process; this process requires various traits and tactics
such as leadership (Chaudhary, 2014), innovation (Walter and Dohse, 2012), decision-
making (Shahibi et al., 2019). These are complemented by the ability to exploit competitive
advantages while maintaining affordability and customer convenience (Tasnim and
Zainuddin, 2014) and executing effective marketing strategies to ensure profitability (Panda,
2000; Phonthanukitithaworn, Ketkaew, and Naruetharadhol, 2019).

Traditionally, entrepreneurial success has been predominantly associated with financial
metrics like profitability, sales growth, and market share (Simpson, Tuck, and Bellamy, 2004;
Murphy, Trailer, and Hill, 1996; Chittithaworn et al., 2011). However, these financial metrics
can represent only the ‘tip of the iceberg’. Recognising this, scholars have broadened the
evaluative lens to include non-financial dimensions such as personal satisfaction and
societal impact (Carland, et al., 1984). Entrepreneurial satisfaction reflecting the extent to
which personal and professional aspirations are met (Reijonen and Komppula, 2007) is now
seen as a crucial indicator of success (Reijonen and Komppula, 2007; Shahibi et al., 2019).
Walker and Brown (2004) found that satisfaction levels are higher among entrepreneurs
compared to non-entrepreneurs, Cardon, Wincent, Singh, and Drnovsek, (2009) have
attributed that to factors like perceived autonomy, personal empowerment, and the
opportunity to pursue their passions.

Moreover, innovation as a measure of entrepreneurial success has garnered significant
attention (Tasnim and Zainuddin, 2014). Innovation also plays a central role in defining
entrepreneurial success, with innovative ventures often outperforming their non-innovative
counterparts and significantly contributing to economic development (Drucker, 1985;
Schumpeter, 1934). Entrepreneurs’ ability to develop and commercialize novel ideas,

processes, or products is seen as a key determinant of their venture’s success (Gunday, et
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al., 2011) Sudhakar (2016) also supports the assertion that innovation in products,
processes, and ideas is a key determinant of entrepreneurial success.

The societal impact of entrepreneurship, particularly within the realm of social
entrepreneurship requires a careful understanding as it affects various stakeholders—
individuals, communities, and broader society (Mair and Marti, 2006), encompassing
objectives such as employment generation, poverty alleviation, and environmental
sustainability (Zahra et al., 2008). An integral part of defining success is recognizing the
temporal variations involved in its assessment. What may be perceived as success in the
initial stages of a venture (like securing seed funding or launching the first product) might
differ from achievements in later stages (such as achieving profitability or market
leadership) (Gedajlovic, et al., 2013) or in the more mature phases of the business
(Chittithaworn et al., 2011). However, Forsman (2008) highlighted the complexity of
defining success, distinguishing between project success and success criteria. While meeting
specific objectives might define success, this perspective overlooks the potential
achievement of unintended goals.

In the context of the Gaza Strip, success in female entrepreneurship must be evaluated
within the distinctive socio-economic and cultural framework of the region. Here, financial
success might be overshadowed by the challenges of operating in a conflict zone with
limited resources and market access. Therefore, personal fulfilment, societal impact, and
innovation become even more critical markers of success will be discovered

through the stories of the interviewed females.

In sum, the concept of success in entrepreneurship requires exploration from multiple
perspectives, including financial returns, personal satisfaction, innovation, and societal
impact. This next section examines the complexities of entrepreneurial failure, further

enriching the understanding of the entrepreneurial journey.

2.4 Failure in Entrepreneurship
Failure in entrepreneurship, albeit a common occurrence, is often overshadowed by the
allure of success stories. Jenkins and McKelvie (2016) suggest the failure of an enterprise

does not necessarily equate to the failure of the entrepreneur. Notably, failure can provide

critical learning opportunities and spur innovation, demanding a more comprehensive
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understanding (McGrath, 1999). This section explores the complex aspects of

entrepreneurial failure, examining its effects.

An early understanding of entrepreneurial failure was commonly limited to the
discontinuance of firm activity for any reason, and official bankruptcy or dissolution. This
may include the loss of capital, inability to succeed (Watson and Everett, 1999; Singh, et al.,
2015) or suspension of firm activity for any reason (Cochran, 1981). However, this
perspective is a somewhat narrow understanding of failure, ignoring a breadth of scenarios
that qualify as failures such as not meeting projected financial targets (Shepherd, et al.,
2011; Singh, Corner and Pavlovich, 2015), falling short of objectives (Cope, 2011)or
expectations, operational inability (Thornhill and Amit, 2003), failing to secure crucial
investments (Camillo, et al., 2008), or even ethical breaches and liquidation (Ucbasaran et
al., 2013)when a company can no longer meet its indebtedness or stops operations with
losses to creditors (Amankwah-Amoah, et al., 2018; McGrath, 1999; Shepherd and Patzelt,
2017). This understanding highlights the complexity of entrepreneurial failure and

challenges the prevailing binary view of success and failure.

The sources of failure in entrepreneurship are numerous and can be segmented into three
major categories: individual-level factors, venture-level factors, and environmental-level

factors which will be examined below.

Individual-level factors revolve around the entrepreneur’s characteristics and actions, such
as lack of experience, insufficient knowledge, poor decision-making, cognitive biases
(Shepherd, et al., 2010), emotional dynamics (Hayward, et al., 2010), lack of managerial
competency, and lack of necessary skills or knowledge (Hambrick and D’Aveni, 1992),
financial skills (Astan, 2016), and lack of critical information and mentoring (Camillo, et al.,
2008; Thornhill and Amit, 2003) These attributes are often closely tied to cognitive biases
that can lead to overconfidence, weak business models (Hoetker and Mellewigt, 2012), a
lack of competitive advantage, an illusion of control (Kahneman and Lovallo, 1993), an
escalation of commitment, the difficulty of the work environment (Panda, 2000), the lack of
specialized knowledge necessary to survive and continue in the industry, and a
misunderstanding of a business owner’s lifestyle, amplifying the likelihood of failure

(Astebro, Scott, and Gordon, 2007).
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Venture-level factors refer to the operational aspects of the business. Inadequate resources
and capabilities of the firm, lack of financial resources (Hoetker and Mellewigt, 2012),
inadequate human capital (Bruderl, et al., 1992; Cooper, et al., 1994), weak business
models, and a lack of competitive advantage (Astan, 2016) and innovation can render the
venture unsustainable, leading to a failure (Camillo, et al., 2008; Thornhill and Amit, 2003).
Environmental-level factors encompass broader macro-level influences such as regulatory
changes, market competition, and economic downturns. These external pressures can exert
significant strain on a venture, potentially leading to its demise (Kashmiri and Mahajan,

2017; Astan, 2016; Camillo, et al., 2008).

The consequences of entrepreneurial failure, while frequently detrimental in the short term,
can contain transformative potential in the long term. Failure presents opportunities for
learning and growth. Failure experience may be a key source for improving entrepreneurial
knowledge and skills after failure (Cannon and Edmondson, 2005; Atsan, 2016).
Furthermore, failure can improve entrepreneurial readiness for subsequent entrepreneurial
activities (Dias and Teixeira, 2017; Mandl, Berger, and Kuckertz, 2016; Shepherd, 2003;
Ucbasaran et al., 2013). Moreover, the experience of failure can generate a ‘fear of failure,’
which, when constructively harnessed, can boost motivation and stimulate innovative
thinking (McGregor and Elliot, 2005; Mantere, et al.,, 2013). Furthermore, failure
experiences can serve as emotional catalysts, motivating entrepreneurs to overcome
adversity (Mantere, et al., 2013) and succeed in subsequent ventures (Sheppard and

Chowdhury, 2005; Van Peursem, et al., 2007).

In conclusion, since the early 1990s, recent studies have begun focusing on failed
enterprises as a critical aspect of the entrepreneurship process (Jenkins and McKelvie,
2016). Failure in entrepreneurship is a complex that extends beyond the simple
discontinuation of a venture. It involves a spectrum of scenarios, driven by factors at
multiple levels, and can catalyse profound learning and growth. Recognizing and leveraging
the transformative power of entrepreneurial failure can help destigmatize it. The next

sections will discuss the contrast between female and male entrepreneurs.
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2.5 Male Entrepreneurs

The field of entrepreneurship has garnered extensive scholarly attention since the 1990s
due to its significant role in economic development and innovation (Shane, 1997; Acs and
Audretsch, 2003). Research motivation stems from recognising entrepreneurship's vital
contribution to job creation, innovation, and economic growth (Acs, Desai, and Hessels,
2008). Within this broad domain, male entrepreneurship has predominantly been the focal
point, reflecting men's historical prominence in entrepreneurial activities (Brush, de Bruin,
and Welter, 2009). This section examines male entrepreneurship, organised around three
key themes: the perception of entrepreneurship as a masculine pursuit, the impact of social,
cultural, and economic contexts on entrepreneurial activities, and the challenges and

strategies specific to male entrepreneurs.

2.5.1 Entrepreneurship as a masculine endeavour.

The interest in psychological trait theories of entrepreneurship is rooted in the notion that
particular traits, such as risk-taking, self-efficacy, and the need for achievement, are closely
connected to entrepreneurial pursuits. Obschonka and Stuetzer (2017) emphasize the role
of entrepreneurial personalities, while Rauch and Frese (2007) focus on the comprehensive
effects of entrepreneurial traits, and Caliendo, Fossen, and Kritikos (2014) highlight the
impact of psychological attributes on self-employment decisions. These characteristics have
been considered predominantly masculine due to the emphasis on traits like boldness and

competitiveness.

Among the most frequently studied traits in male entrepreneurship are risk-taking
propensity, self-efficacy, and the need for achievement (Caliendo, Fossen, and Kritikos).
Risk-taking propensity, often characterised as an individual's willingness to engage in
activities with uncertain outcomes, is inherently associated with entrepreneurship due to
the uncertainty involved (Stewart and Roth, 2001; Kerr, Kerr, and Xu, 2018). Traditionally,
this trait has been framed through a masculine lens that emphasises competitiveness and
bold decision-making. However, this framing often overlooks societal norms that discourage

women from taking risks or recognise their differing approaches to risk evaluation.

Bandura (1997) and Chen, Greene, and Crick, 1998) highlighted self-efficacy’s role in task

selection, effort levels, and perseverance. High self-efficacy boosts confidence, enabling
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individuals to initiate and manage new business ventures (Hmieleski and Corbett, 2008).
Boyd and Vozikis (1994) found that higher self-efficacy correlates with stronger
entrepreneurial intentions. Pajares (1997) emphasized the crucial role that belief in one's
abilities plays in determining the challenges that individuals decide to tackle, and the
flexibility demonstrated in those endeavours. While this trait is crucial for venture creation
and sustainability (Hsu, et al., 2019), the literature has overlooked how traditional gender
norms have historically influenced self-efficacy, often favouring men. Thus, the
generalisation of these studies' findings may inadvertently exclude or marginalise female
entrepreneurs' experiences, where lower self-efficacy may not inherently reflect ability but

structural barriers.

Bandura (1997) and Chen, Greene, and Crick (1998) emphasised the critical role of self-
efficacy in task selection, effort levels, and perseverance. High self-efficacy fosters
confidence and enables individuals to initiate and manage new ventures (Hmieleski and
Corbett, 2008). Boyd and Vozikis (1994) identified a positive correlation between higher self-
efficacy and stronger entrepreneurial intentions. Pajares (1997) highlighted that belief in
one's abilities is crucial in selecting challenges and demonstrating resilience during them.
Bandura (1989) emphasised the importance of an individual's belief in their ability to
perform necessary behaviours and achieve specific outcomes. Wilson, Kickul, and Marlino
(2007) emphasised that self-efficacy influences both entrepreneurial intentions and
participation. Extending this discussion, Hsu, et al. (2019) presented evidence
demonstrating self-efficacy's impact on a variety of entrepreneurial outcomes, including
venture creation and sustainability. Guo, Yin, and Lv (2022) confirmed that self-efficacy
significantly shapes decision-making and success across different cultural and economic

contexts.

Despite these findings, the literature has overlooked how traditional gender norms have
historically influenced self-efficacy, often favouring men. Thus, the generalisation of these
studies' findings may inadvertently exclude or marginalise female entrepreneurs'
experiences, where lower self-efficacy may not inherently reflect ability but structural

barriers.

The need for achievement, defined as the desire to excel and achieve success, is another

trait linked to entrepreneurship (Collins, Hanges, and Locke, 2004). McClelland (1961)
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posited that individuals with a high need for achievement are naturally inclined towards
entrepreneurial activities because these endeavours provide distinctive avenues for
personal accomplishment and recognition. Virtanen (1997) echoed this view, highlighting
the motivational drive toward personal success and acknowledgement. However, this
approach often focuses on masculine traits like assertiveness and ambition, ignoring the

influence of socio-cultural contexts.

While these studies illuminate the role of personal characteristics in entrepreneurship, they
are criticised for adopting an individualistic approach, overlooking how social, cultural, and
economic contexts impact entrepreneurial activity (Aldrich and Cliff, 2003). They also
assume a static view of traits, ignoring their evolution over time (Mischel and Shoda, 1995).
However, these studies do not always account for how women may pursue different goals

or be motivated by varied forms of achievement, especially in contexts like Gaza society.

Scholarly emphasis on masculine characteristics in entrepreneurship neglects the challenges
female entrepreneurs face, such as socio-cultural norms, limited access to finance, and
discriminatory practices (Brush, de Bruin, and Welter, 2009). Further examination of the
literature should emphasize how a predominantly male-centric focus has shaped the
prevailing narrative around these traits. Addressing this gap will reinforce the necessity for
an inclusive framework that recognises the distinct experiences of female entrepreneurs,

especially in the socio-political context of the Gaza Strip.

2.5.2 The Influence of Social, Cultural, and Economic Contexts on Male Entrepreneurs

The influence of personal characteristics has long been a focal point in entrepreneurship
studies, as discussed in section 2.3, but research since the early 1990s has increasingly
recognised the importance of social contexts (Aldrich and Cliff, 2003; Welter, 2011). Shapero
and Sokol (1982), along with Autio, Pathak, and Wennberg (2013), emphasize the
importance of social norms and expectations, which mould attitudes toward
entrepreneurship and influence how male entrepreneurs access resources, opportunities,
networks, and institutions. Marlow and McAdam (2013) discuss how societal norms about
masculinity shape male entrepreneurs’ attitudes towards risk and their confidence. Bird and
Brush (2002) and Gupta et al. (2009) also highlight how societal expectations shape men’s

perceptions of their entrepreneurial capabilities.
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Renzulli, Aldrich, and Moody (2000) suggest social networks significantly impact male
entrepreneurs, providing access to crucial resources and information. Stam, Arzlanian, and
Elfring (2014) emphasize networks' importance for critical resource access. They affect how
men assess risks and uncertainties in their activities (Estrin, Mickiewicz, and Stephan, 2016;
Aparicio, Urbano, and Audretsch, 2016). De Clercq, Danis, and Dakhli (2010) and Zahra,
Wright, and Abdelgawad (2014) identify the complexities of social networks, which can
support or constrain entrepreneurship through social obligations and expectations.
However, these benefits are often less accessible to female entrepreneurs in Gaza.
Althalathini (2020) highlights that these networks, predominantly male-dominated, may not
be as welcoming or accessible to women, reflecting broader gender biases that prevail in
many societies, including those within the Gaza Strip. Female entrepreneurs often struggle
to navigate these networks due to restrictive socio-cultural norms (Brush, de Bruin and
Welter, 2009). Consequently, the scholarly focus on male networks leaves women's

experiences understudied.

Cultural contexts influence, cultural norms significantly influence male entrepreneurship,
shaping the values, beliefs, and behaviours associated with entrepreneurial activities.
Hayton, George, and Zahra (2002) highlight how these cultural norms significantly mould
the entrepreneurial landscape for men, influencing their perceptions and involvement in
business ventures. Stephan and Uhlaner (2010) further elucidate this dynamic, examining
how societal beliefs can either facilitate or impede men's engagement with
entrepreneurship, contingent upon the supportive or restrictive nature of these cultural
frameworks. Pinillos and Reyes (2011) investigate how specific cultural values directly
impact men’s entrepreneurial behaviours, either spurring or deterring their entrepreneurial
initiatives. Additionally, Szyliowicz and Galvin (2020) highlight the broader societal values
that are crucial in either promoting or inhibiting entrepreneurial ventures among men,
emphasizing the potent role of the cultural context in determining entrepreneurial
outcomes. Collectively, these studies highlight the intricate interplay between cultural

norms and values that define the entrepreneurial journey for men.

In cultural contexts where men are traditionally viewed as the primary breadwinners,
entrepreneurship is often perceived as a means to fulfil these societal expectations (Gupta

et al., 2009; Marlow and McAdam, 2013). Conversely, in environments where
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entrepreneurship is regarded as a female or gender-neutral activity, men may be less
inclined to pursue such ventures (Gupta et al.,, 2009; Marlow and McAdam, 2013). For
instance, in countries like Canada and Australia, where entrepreneurship is frequently
associated with community development and social change, there is notable higher
participation by women. This trend suggests that entrepreneurship in these regions is often
perceived more as an extension of social service, a sector traditionally dominated by
women, rather than as a high-stakes financial endeavour. This cultural perception
potentially discourages men from engaging in types of entrepreneurial activities that are
perceived as less aligned with traditional masculine roles, which typically emphasize
competitive business practices and significant economic returns. Cultural institutions, such
as the educational system and legal framework, also play a significant role in shaping
entrepreneurial behaviour. Education systems that promote creativity, innovation, and risk-
taking can foster male entrepreneurship. In contrast, legal systems that create bureaucratic
barriers and regulatory uncertainties can hinder it (Baumol, 1996; Estrin et al., 2016;
Aparicio et al.,, 2016). However, the traditional focus on male entrepreneurship
overshadows the distinct cultural barriers faced by female entrepreneurs in conservative

societies like Gaza Strip.

The level of economic development within a region plays a pivotal role in shaping the
opportunities available for entrepreneurship. Economies characterised by higher levels of
development and financial stability typically provide more fertile ground for entrepreneurial
ventures. This is primarily due to lower perceived risks and potentially higher rewards,
which collectively enhance the attractiveness of entrepreneurial pursuits (Acs, Desai, and
Hessels, 2008). The presence of robust economic infrastructure and supportive financial
systems can significantly reduce the barriers to entry for new enterprises, encouraging a
broader spectrum of individuals to engage in entrepreneurial activities. The stability of a
country's financial system is integral to fostering a conducive environment for
entrepreneurship. Financial stability ensures more reliable access to credit and investment,
which are fundamental for initiating and scaling business operations. In contrast,
entrepreneurs in economies characterised by financial volatility face heightened risks and
increased barriers to entry, often deterring them from launching new ventures (Aparicio,

Urbano, and Audretsch, 2016). The uncertainty associated with unstable financial systems
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can stifle entrepreneurial inclination, leading to lower rates of business formation and
innovation. Access to financial resources is another critical factor influencing
entrepreneurial processes. Entrepreneurs who can tap into personal savings, family wealth,
or external financing are more likely to succeed in establishing and sustaining their
businesses. Conversely, those facing financial constraints are often limited in their ability to
experiment, innovate, and expand their business operations (Fairlie and Robb, 2009; Robb
and Watson, 2012). The disparity in financial accessibility underscores the significant role
that economic capital plays in the entrepreneurial ecosystem, influencing both the initiation

and longevity of business ventures.

Government policies are pivotal in either facilitating or hindering entrepreneurship.
Supportive policies that include tax incentives for startups, streamlined regulatory
frameworks, and financial subsidies can catalyse entrepreneurial activity. Conversely,
restrictive policies laden with bureaucratic red tape and regulatory uncertainties can
severely impede the entrepreneurial spirit (Baumol, 1996; Estrin, Mickiewicz, and Stephan,
2016). The policy environment thus directly affects the entrepreneurial landscape by

altering the cost-benefit analysis for potential and existing entrepreneurs.

These elements collectively illustrate the complex interplay between economic conditions
and entrepreneurship. Favourable economic conditions empower and nurture
entrepreneurial ventures, while adverse conditions pose significant challenges, affecting not
only the propensity to engage in entrepreneurial activities but also the potential for their

success.

The existing literature predominantly highlights the entrepreneurial experiences of men,
often overlooking the challenges faced by female entrepreneurs navigating complex social,
cultural, and economic landscapes. This oversight is particularly significant in regions like the
Gaza Strip, where female entrepreneurs face distinct challenges that are underrepresented
in global entrepreneurship research. Addressing this gap not only enriches the academic
discourse but also informs policymaking aimed at fostering an inclusive entrepreneurial

ecosystem in high-stress environments.
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2.5.3 Challenges and Strategies of Male Entrepreneurs.

Male entrepreneurs, like all entrepreneurs, face a myriad of challenges in their
entrepreneurial journey. These challenges can be broadly categorized into personal, social,
cultural, and economic challenges (Aldrich and Cliff, 2003; Autio, Pathak, and Wennberg,
2013).

Personal challenges include issues related to self-confidence, risk tolerance, emotional
expression, and work-life balance. For instance, some male entrepreneurs may struggle with
self-doubt and fear of failure, which can hinder their entrepreneurial activities (Gupta, et al.
2009). While work-life balance is a challenge for all entrepreneurs, male entrepreneurs
often grapple with the societal perception that they should prioritise work over family
(Aldrich and Cliff, 2003; Block, et al. 2018). This can lead to strained family relationships and
personal well-being issues (Block, et al. 2018; Tahir, 2022) and may struggle with balancing
their entrepreneurial activities with their personal and family responsibilities (Adisa, et al.

2019; Tahir, 2022).

Social challenges include issues related to social norms, networks, and institutions. For
instance, some male entrepreneurs may face social stigma or discrimination due to their
entrepreneurial activities, particularly in societies where entrepreneurship is viewed as risky
or undesirable (Bird and Brush, 2002). Others may struggle with building and maintaining
social networks that can support their entrepreneurial activities (Hoang and Antoncic,
2003). Cultural challenges include issues related to cultural norms, values, and beliefs. For
instance, some male entrepreneurs may face cultural barriers to entrepreneurship, such as
cultural norms and beliefs that discourage risk-taking or innovation (Hayton, George, and
Zahra, 2002). Others may struggle with navigating cultural institutions, such as education

and legal systems, which can hinder their entrepreneurial activities (Baumol, 1996).

Economic challenges include issues related to economic conditions, financial resources, and
economic policies. For instance, some male entrepreneurs may struggle with securing
financial resources for their entrepreneurial activities, particularly in economies with limited
access to capital (Fairlie and Robb, 2009; Roberts, 2021). Others may struggle with
navigating economic policies that create bureaucratic barriers or regulatory uncertainties

(Estrin, Mickiewicz, and Stephan, 2016).
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Despite these challenges, male entrepreneurs employ various strategies to overcome them.
These strategies can be broadly categorized into personal, social, cultural, and economic

strategies.

Personal strategies include developing self-confidence, resilience, and work-life balance. For
instance, some male entrepreneurs may engage in self-reflection, self-education, emotional
intelligence training, and self-care activities to enhance their self-confidence and resilience
(Gupta, et al.,, 2009; Miller and Smith, 2022). Furthermore, the integration of work-life
balance through effective time management and delegation is essential, as noted by Aldrich
and Cliff (2003). This helps them to better manage their professional commitments

alongside personal and family obligations.

Social strategies include building and maintaining social networks and navigating social
norms and institutions. For instance, some male entrepreneurs may seek to build and
maintain social networks through networking events, social media, and professional
associations. Networking is pivotal. It allows male entrepreneurs to build relationships,
share challenges, and collaboratively identify solutions (Hoang and Antoncic, 2003).
Additionally, navigating social norms and institutional barriers through advocacy and
negotiation plays a key role in establishing a conducive entrepreneurial environment (Bird

and Brush, 2002).

Cultural strategies include navigating cultural norms, values, and institutions. For instance,
some male entrepreneurs may seek to navigate cultural norms and values through cultural
adaptation, innovation, and resistance (Hayton, George, and Zahra, 2002). Furthermore,
navigating cultural institutions involves leveraging educational opportunities and advocating

for legal reforms to support entrepreneurial activities (Baumol, 1996).

Economic strategies include securing financial resources, navigating economic conditions,
and influencing economic policies. For instance, some male entrepreneurs may seek to
secure financial resources through personal savings, family wealth, external financing, and
crowdfunding (Fairlie and Robb, 2009). They also navigate economic conditions and
influence policies through market research, economic forecasting, and engaging in policy

entrepreneurship to shape favourable entrepreneurial ecosystems (Estrin, Mickiewicz, and
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Stephan, 2016). Table 2.2 provides a summary of the strategies employed by male

entrepreneurs categorized by personal, social, cultural, and economic dimensions.

Table 2.2. Challenges and Strategies in Male Entrepreneurship

Dimension Challenges Strategies
Personal Self-doubt, fear of - Self-reflection and self-education to enhance self-confidence
Strategies failure, work-life and resilience (Gupta, et al., 2009; Miller and Smith,
balance 2022).<br> - Time management and delegation to balance
work and personal life (Aldrich and Cliff, 2003).
Social Social stigma, building - Building and maintaining social networks through
Strategies networks networking events, social media, and professional

associations (Hoang and Antoncic, 2003).<br> - Navigating
social norms and institutions through advocacy, negotiation,
and compliance (Bird and Brush, 2002).

Cultural Cultural barriers to - Navigating cultural norms and values through cultural

Strategies entrepreneurship adaptation, innovation, and resistance (Hayton, George, and
Zahra, 2002).<br> - Navigating cultural institutions through
education, legal advocacy, and institutional entrepreneurship
(Baumol, 1996).

Economic Limited access to - Securing financial resources through personal savings, family
Strategies capital, regulatory wealth, external financing, and crowdfunding (Fairlie and
uncertainties Robb, 2009).<br> - Navigating economic conditions and

influencing economic policies through market research,
economic forecasting, lobbying, and policy entrepreneurship
(Estrin, Mickiewicz, and Stephan, 2016).

Source: Author’s compilation

Table 2.2 catalogues the strategies employed by male entrepreneurs, organised across
personal, social, cultural, and economic dimensions. This framework is instrumental in
understanding the challenges male entrepreneurs encounter. Understanding these
challenges and strategies is essential, as it provides a comparative basis for examining the
obstacles faced by female entrepreneurs in the Gaza Strip, who contend with additional
layers of societal and economic constraints. For instance, while both genders face economic
hurdles, women in Gaza Strip also grapple with restricted access to capital, exacerbated by
gender biases in financial institutions (Coleman and Robb, 2009). Furthermore, societal
expectations often impose traditional gender roles, limiting women's entrepreneurial

engagements (Ahl, 2006).

Incorporating studies from contexts distinct from the Gaza Strip offers substantial benefits
for this study, these studies allow for a comparative analysis, highlighting how different
environmental, economic, and cultural factors influence entrepreneurship. This comparative

insight is crucial in understanding the distinct or shared entrepreneurial challenges and
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opportunities within varied contexts (Acs, Desai, and Hessels, 2008). Furthermore, by
drawing on a broad range of geographical and socio-economic backgrounds, this study gains
a richer theoretical foundation, enhancing the robustness of its conclusions and potentially
contributing to the refinement or development of new theoretical models applicable to the

distinct context of the Gaza Strip (Welter, 2011).

Moreover, the insights gained from these varied contexts are instrumental in guiding the
development of policies and programs specifically designed for the Gaza Strip. They suggest
adaptive strategies that acknowledge local exigencies while incorporating proven successes
from other regions (Estrin, Mickiewicz, and Stephan, 2016). Such studies also illuminate
existing gaps and opportunities within the Gazan entrepreneurial landscape, potentially
revealing innovative approaches and areas previously neglected in local research and
practice. Consequently, this scholarly endeavour extends beyond academic discourse,
offering practical implications by proposing how Gazan entrepreneurs might navigate their
specific challenges with strategies that are both adapted and informed by broader

contextual understandings (Hoang and Antoncic, 2003).

2.6 Female entrepreneurs.

The entrepreneurial domain, historically male-dominated, has undergone a significant
transformation with the increasing involvement of women since the late 1990s, particularly
gaining momentum in the early 2010s (Althalathini, 2015; Padma and Don, 2021). This rise is
a crucial economic growth driver (Harvard, 2011; Bullough et al., 2022). The escalation in
female entrepreneurship represents not only a quantitative increase but also introduces a
gualitative shift in entrepreneurial styles, motivations, challenges, and outcomes. The
emergence of female entrepreneurs symbolises a profound shift in breaking traditional
gender barriers, offering a rich tapestry of insights into the gendered nuances of the

entrepreneurial landscape (Brush, de Bruin, and Welter, 2009; Padma and Don, 2021).

Examining entrepreneurship through a gendered lens entails understanding the
sociocultural (Bullough et al.,, 2022), economic (Metu, 2017), and psychological factors
(Robichaud et al., 2013) that differentiate these experiences (Watson, 2002; Mbwilo, 2015).
Patriarchal structures in many societies have historically limited women’s access to

resources and opportunities, which has profound implications for their entrepreneurial
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endeavours (Ahl and Marlow, 2012; Marlow, 2020). For instance, in regions such as South
Asia, cultural norms often dictate that women's primary roles be confined to domestic
duties, thereby restricting their engagement in business activities and access to
entrepreneurial training and finance (Manolova et al., 2012). Additionally, in many African
societies, property laws and inheritance practices disadvantage women, making it
challenging for them to secure collateral for business loans and thereby access capital
(Richardson et al., 2004). Furthermore, the intersectionality of gender with other social
categories such as race, class, and ethnicity further complicate the entrepreneurial

experiences of women (Verduijn and Essers, 2013; Ascher, 2012).

Despite progress, women continue to face challenges, not only due to their gender but also
often simply because of their ambition (Browne, 2001). They must navigate gender
discrimination (Ascher, 2012) and confront stereotypical attitudes that pervade
entrepreneurial activities (Bullough et al.,, 2022). The scholarly discourse on
entrepreneurship has also underscored the role of institutional and policy frameworks in
either supporting or obstructing female entrepreneurship. While some nations have
advanced significantly in promoting gender equality within entrepreneurship through
enabling policies, others remain behind, mirroring broader sociocultural attitudes towards

gender roles (Saridakis, Marlow, and Storey, 2014; Rubio-Banon and Esteban-Lloret, 2016).

In summary, the landscape of female entrepreneurship has undergone substantial
transformation since the late 1990s, characterized by an increase in the number of female
entrepreneurs and the diversity of their entrepreneurial approaches and challenges. The
following sections will explore women's motivations for entrepreneurship, entrepreneurial

challenges and the role of gender, and strategies and approaches of female entrepreneurs.

2.6.1 Motivations for Entrepreneurship in women

Understanding the motivations behind entrepreneurship is crucial, as it provides insights
into the driving forces that lead individuals to venture into the entrepreneurial field. Table
2.3 summarises the key motivations that drive women to pursue entrepreneurship. These
motivations encompass financial independence, work-life balance, overcoming gender

biases, and personal fulfilment, reflecting the female entrepreneurs' aspirations.
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Table 2.3 Motivations for Entrepreneurship in Women

Motivation Category Description Key Studies

Financial Women are often motivated by the need to Agarwal and Lenka (2015),

Independence secure a stable and self-sufficient source of Hque (2017)
income.

Work-Life Balance Entrepreneurship offers flexibility to manage Eddleston and Powell (2012),
professional and personal responsibilities, Padma and Don (2021), De
particularly family. Vita, Mari, and Poggesi (2014)

Overcoming Gender Many women pursue entrepreneurship to Carter et al. (2015), Bullough et

Bias bypass gender biases and glass ceilings in al. (2022)
traditional employment.

Personal Fulfilment Women seek personal satisfaction and a sense of Shane, Locke, and Collins
purpose, often driven by the desire to make a (2003), Datta and Gailey
societal impact. (2012), Manzanera-Roman and

Brandle (2016)

Social and Some women are inclined towards social Datta and Gailey (2012)

Environmental entrepreneurship, prioritizing societal and

Impact environmental benefits over profits.

Source: Author’s compilation

When examining motivations from a gendered perspective, it becomes evident that female
and male entrepreneurs often have distinct reasons and incentives for initiating their
entrepreneurial journeys. For female entrepreneurs, motivations often extend beyond mere
economic reasons. While financial independence and personal satisfaction remain
significant drivers, many women are motivated by a desire for work-life balance (Agarwal,
and Lenka, 2015), especially when traditional employment fails to offer flexibility for family
(Agarwal, and Lenka, 2015) and other personal responsibilities (Eddleston and Powell, 2012)
or the employment is not guaranteed (Padma, and Don, 2021; Manzanera-Roman and
Brandle, 2016; Amutha, 2015; Niethammer, 2013; Browne, 2001). The entrepreneurial
female is required to make the best use of their skills and qualifications to be able to sustain
and secure a self-sufficient source of funding (Hque, 2017). This is particularly relevant in

societies where women are still primarily seen as caregivers.

In societies where traditional roles predominantly view women as caregivers,
entrepreneurship can serve as a flexible and viable pathway for blending professional
aspirations with personal commitments. For example, in many South Asian countries, such
as India and Pakistan, cultural expectations often designate women as the primary
caregivers in their families. De Vita, Mari, and Poggesi (2014) highlights how female

entrepreneurs in these regions leverage small-scale businesses to maintain their caregiving
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roles while contributing economically. Similarly, Bullough et al. (2022) explore how in
Middle Eastern countries, like the United Arab Emirates and Saudi Arabia, women use
entrepreneurship to navigate social expectations and economic needs, creating businesses
that allow them to remain actively involved in family life while pursuing professional
growth. These examples illustrate how entrepreneurship can adapt to and fulfil the dual
demands of career and family in culturally restrictive environments, offering women a

platform for empowerment and economic participation.

Entrepreneurship, in such contexts, offers an avenue for women to merge professional
aspirations with personal commitments (De Vita, Mari, and Poggesi, 2014; Bullough, et al.
2022). Due to the traditional belief that the stereotypes (Bullough, et al. 2022) and roles
that referred to their gender move them away from attitudes of field and achievement
(Lockyer, and George, 2012), placing them in roles near housework (Rubio-Banon and
Esteban-Lloret, 2016), childcare and their elders are also examples of the reasons why
females are less entrepreneurial than men in some cultures (Santos, Marques, and Ferreira,
2018). Moreover, women’s motivations are also influenced by their experiences with
societal structures. Encountering gender biases and glass ceilings in traditional employment
sectors, some women are driven to entrepreneurship (Carter, et al. 2015) as a means to
bypass these institutional barriers and create their own paths to professional success
(Carter, et al. 2015; Bullough, et al. 2022). Research has frequently highlighted the
association of entrepreneurship with masculine attributes, suggesting that traits commonly
linked to entrepreneurship are predominantly male-oriented (Manzanera-Roman and
Brandle, 2016). Consequently, entrepreneurs have often been stereotypically perceived as

primarily male (Bullough et al., 2022; Marlow, 2020).

In contrast, male entrepreneurs, while also valuing financial independence and autonomy,
often emphasize the pursuit of new market opportunities and the potential for wealth
accumulation as primary motivators (Verheul, et al. 2012). Common cultural assumptions
associating men as breadwinners in many societies might contribute to this emphasis on
economic motivations. Additionally, the societal expectation for men to be risk-takers can
also play a role in their entrepreneurial motivations, pushing them towards seizing new
market opportunities (Koellinger, Minniti, and Schade, 2013). Studies have also highlighted

the role of intrinsic motivations in driving entrepreneurship. Since the early 1990s to the
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present, both female and male entrepreneurs are increasingly driven by a sense of purpose,
a desire to make a positive impact on society (Shane, Locke, and Collins, 2003), and to find
personal fulfilment in their work (Shane, Locke, and Collins, 2003; Manzanera-Roman and

Brandle, 2016).

However, Datta and Gailey (2012) suggest that women might be more inclined towards
social entrepreneurship, emphasizing societal and environmental impact over pure profit
motives. Accordingly, Shelton (2006) argues that a stronger commitment to success is often
related to some personal characteristics such as vision, energy, and opportunism to develop
high-growth ventures. Female entrepreneurs who have these characteristics are more likely
to succeed in their entrepreneurial activities and are usually more willing to sacrifice for
their ventures. So, while there are overlapping motivations for both genders, the weightage
and emphasis of each motivation can vary significantly between female and male
entrepreneurs. Recognizing these differences is essential for creating supportive ecosystems

tailored to the needs and aspirations of each gender.

Examining studies on the motivations for entrepreneurship in women from contexts
different from the Gaza Strip offers significant benefits. Such comparative analysis provides
a broader perspective on the universal and context-specific drivers of female
entrepreneurship, helping to identify common themes and challenges. Insights from diverse
cultural, social, and economic backgrounds can inspire innovative solutions and best
practices that can be adapted to the Gazan women's needs. These findings would support
the development of sensitive and effective policies, empower Gazan women through shared
success stories, and enrich the academic literature by filling gaps in knowledge. The next

section examines the entrepreneurial challenges women face.
2.6.2 Entrepreneurial challenges and the role of gender

The entrepreneurial journey, while offering numerous rewards, is fraught with challenges
that are amplified when viewed through the lens of gender. This section explores the
specific obstacles that female entrepreneurs face, which differ markedly from those
encountered by their male counterparts (Marlow and McAdam, 2013). Table 2.4
summarises the key entrepreneurial challenges women face, highlighting how gender

influence these issues. This overview encompasses various obstacles including access to
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capital, cultural norms, gender bias, leadership credibility, education and skills, and

networking opportunities, as explored in the literature.

Table 2.4: Entrepreneurial Challenges and the Role of Gender

Challenge Description Key Studies
Category
Access to Female entrepreneurs face restricted access to capital, Watson (2002), Metu (2017),
Capital receiving smaller loan amounts, higher interest rates, and Lockyer and George (2012),
less favourable financial terms. They are also less likely to Ascher (2012), Kogut and
secure venture capital and formal financial support. Mejri (2022), Moletta et al.
(2023)
Cultural Societal expectations often prioritize family Mordi et al. (2010), Ahl
Norms responsibilities over professional ambitions for women, (2006), Padma and Don
limiting their engagement in entrepreneurial activities (2021), dos Santos et al.
and access to financial independence. (2019), Kogut and Mejri
(2022), Santos, Marques, and
Ferreira (2018)
Gender Bias Gender biases among investors and underrepresentation Bellucci, Borisov, and Zazzaro
and in decision-making roles impede women's access to (2010), Ventura Fernandez
Perception funding and leadership positions. Women are perceived and Quero Gervilla (2013),
as more risk-averse, affecting their entrepreneurial Browne (2001), Eagly and
strategies. Karau (2002)
Leadership Prejudices towards female leaders and a scarcity of role Carter et al. (2007), Gupta et
and models and mentors hinder women's leadership roles al. (2009), Moletta et al.
Credibility and credibility in male-dominated industries. (2023), Stam, Arzlanian, and

Education and
Skills

Women, particularly in developing regions, often lack
access to quality entrepreneurial education and training,
affecting their business skills and knowledge. Cultural
norms further restrict their access to education,
especially in male-dominated fields.

Elfring (2014)

Manolova et al. (2012), Metu
(2017), Diaz-Garcia and
Jiménez-Moreno (2010),
Brush (1992), Kray and
Gelfand (2009), Blickenstaff

(2005)
Networking Gender-specific barriers limit women's ability to network Ibarra (1993), Brush and
Opportunities  and form beneficial relationships within predominantly Cooper (2012)

male networks, crucial for business growth.

Source: Author’s compilation

One of the most formidable obstacles confronting female entrepreneurs is the restricted
access to capital. Although the prevalence of female-led enterprises is escalating, a
persistent gender disparity persists in venture financing, characterised by limited financial
access. It has been documented that women typically receive lesser loan amounts (Watson,
2002), encounter elevated interest rates (Metu, 2017), and are subjected to unfavourable
financial terms (Lockyer and George, 2012). Furthermore, they are less likely to secure
venture capital (Ascher, 2012; Kogut and Mejri, 2022; Moletta et al., 2023). Research
indicates that firms managed by women are less likely to receive loans compared to those

managed by men (Niethammer, 2014), partly due to the challenges they face in opening and
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accessing formal bank accounts, especially in certain developing regions (Ventura Fernandez
and Quero Gervilla, 2013; Terjesen, Bosma, and Stam, 2016). This financial inequity in
entrepreneurship is often exacerbated by a propensity among financial providers to allocate

fewer resources to female entrepreneurs, who are perceived to be more risk averse.

Such financial disparity can be ascribed to multiple factors, including gender biases among
investors, which significantly impede access to funding for female entrepreneurs (Bellucci,
Borisov, and Zazzaro, 2010). The underrepresentation of women in pivotal investment
decision-making roles further exacerbates these challenges (Ventura Fernandez and Quero
Gervilla, 2013). Anticipating these biases, women often exhibit reluctance to seek external
financing, which in turn perpetuates these disparities (Watson, 2002; dos Santos et al.,
2019). In contrast, male entrepreneurs are often perceived as less risk-prone and more
conservative in their business endeavours (Browne, 2001), yet they also display a
considerable fear of failure, which may influence their business decisions and risk-taking
behaviours (Omet and Bino, 2015; Wagner, 2007; Rubio-Banon and Esteban-Lloret, 2016).
These perceptions and the ensuing realities forge a complex landscape of entrepreneurial

finance, distinctly shaped by gender disparities.

Watson (2002) has compared the performance of male-controlled to females-controlled
businesses and has found that resources invested in females-controlled businesses are
significantly fewer than those in males’ ones and that the main cause of this has nothing to
do with the abilities and skills of how to effectively manage the business. While
entrepreneurial females experience greater difficulties when trying to access and secure
funds for their start-ups and business (Llussa, 2010), female owned or managed firms have
lower levels of initial financial capital, debt, and equity compared to men. Entrepreneurial
female financial capital is also less likely to come from formal, external sources or venture
capital investors (Terjesen, Bosma and Stam, 2016). This pattern underscores systemic

financial barriers that disproportionately affect female-led enterprises.

In some cultural contexts, such as in South Asia and parts of the Middle East, women are
predominantly viewed as caregivers, a role deeply ingrained within societal expectations.
This perception compels women to prioritize family responsibilities over professional
ambitions, often limiting their access to entrepreneurial opportunities. Mordi et al. (2010)
and Ahl (2006) detail how in Nigeria and Sweden, respectively, these gendered expectations
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restrict women’s engagement in entrepreneurial activities. Padma and Don (2021) focus on
India, highlighting how cultural constraints not only deter women from starting businesses
but also from seeking financial independence. Similarly, dos Santos et al. (2019) discuss the
Brazilian context, where societal norms significantly challenge women entrepreneurs,
despite having the necessary skills and aspirations. Kogut and Mejri (2022) examine the
situation in North Africa, where stringent social expectations severely limit women’s
business initiatives. Santos, Marques, and Ferreira (2018) provide a broader view across
several European countries, illustrating how deeply entrenched societal roles often
overshadow women’s actual capabilities, significantly underutilizing their potential in the
entrepreneurial sphere. These insights collectively reveal the profound impact that deeply
ingrained societal norms can have as barriers to women's entry into entrepreneurship

across different cultural landscapes.

In various regions, particularly in parts of Sub-Saharan Africa and South Asia, women view
entrepreneurship as a strategy to balance family commitments with economic
independence, often aiming to transcend socio-economic constraints such as poverty
(Metu, 2017). In these areas, societal norms may severely restrict women’s mobility and
autonomy, constraining their ability to network, access opportunities, or operate businesses
independently. Furthermore, cultural attitudes towards female leadership play a significant
role in shaping entrepreneurial success. In societies where assertiveness and decisiveness
are qualities traditionally associated with male leadership, female entrepreneurs exhibiting
these traits may encounter heightened resistance or scepticism. Eagly and Karau (2002)
illustrate this through their role congruity theory, which explains how prejudice towards
female leaders’ manifest, particularly in conservative regions where leadership is expected
to conform to masculine norms. This phenomenon can make assuming and maintaining
leadership roles substantially more challenging for women, influencing their effectiveness
and opportunities in entrepreneurial ventures due to entrenched social expectations and

power structures.

Stam, Arzlanian, and Elfring (2014) highlight the negative impact of the sparse female
representation in entrepreneurial ecosystems, noting the scarcity of role models and
mentors for aspiring female entrepreneurs. Additionally, Brush and Cooper (2012)

emphasize how, in certain conservative societies, women’s mobility and autonomy are
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restricted, limiting their ability to network, seek opportunities, or independently operate a

business, factors that can significantly hamper the growth prospects of female-led ventures.

Carter et al. (2007) argue that female entrepreneurs often face credibility challenges,
particularly in male-dominated industries, where women are sometimes not taken as
seriously as their male counterparts. These credibility gaps can affect various aspects of
their business operations, from negotiating deals to securing partnerships. Moletta et al.
(2023) support this assertion, noting the widespread perceptions of entrepreneurship,
especially in sectors like technology or manufacturing, as male-dominated domains. Such
perceptions can deter women from entering these sectors due to anticipated biases and the
lack of female role models. Moreover, Gupta et al. (2009) and Kang, Hubbard, and Hong
(2019) observe that women who venture into these fields often face enhanced scrutiny over
their capabilities and decisions, further exacerbating the credibility challenges compared to

their male counterparts.

Manolova et al. (2012) and Metu (2017) highlight that while education and training are
universally essential for entrepreneurs, women, particularly in developing regions of the
Global South, often lack access to quality entrepreneurial education and training programs.
This deficiency hinders their ability to develop essential business skills and knowledge. In
certain conservative regions, such as rural areas in Middle Eastern countries, cultural norms
may further restrict women’s access to education, especially in fields traditionally
dominated by men. Diaz-Garcia and Jiménez-Moreno (2010) and dos Santos et al. (2019)
emphasize that these limited educational opportunities can severely hinder women’s ability
to acquire the necessary skills and knowledge for entrepreneurship. Furthermore, they note
that challenges such as poor transferable skills, and a lack of creativity and innovation,
reflect broader systemic issues in educational frameworks which have not significantly

evolved despite policy changes, societal shifts, and targeted interventions.

Poor transferable skills in female entrepreneurs can manifest in various critical areas,
impacting their business operations and growth potential. These deficiencies may include
leadership and management skills, where female entrepreneurs might not have had as
many opportunities to lead teams or manage complex projects due to traditional gender
roles that predominantly allocate leadership to men, resulting in challenges when leading
their own enterprises (Marlow and McAdam, 2013). Additionally, financial literacy is often
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less developed in women due to gender roles that allocate financial decision-making to
men, leading to difficulties in financial management crucial for business success (Brush,
1992). Negotiation skills can also be limited as women may experience socialization that
discourages assertive behaviours, including negotiation, a significant drawback in business

environments where such skills are key (Kray and Gelfand, 2009).

Networking abilities are essential for business growth; however, female entrepreneurs often
face gender-specific barriers that limit their ability to form beneficial relationships within
predominantly male networks (lbarra, 1993). Furthermore, in technology-driven sectors,
there is a gender gap in technical skills due to the underrepresentation of women in science,
technology, engineering, and mathematics (STEM) education and careers, limiting their ability
to innovate or operate effectively in high-tech industries (Blickenstaff, 2005). These
examples highlight the need for targeted support and training programs to bridge these

gaps, enhancing female entrepreneurs' capabilities across diverse business environments.

Examining studies on female entrepreneurship from contexts different from the Gaza Strip
offers substantial benefits. Such comparative analysis provides a broader understanding of
the challenges faced by women globally, facilitating the identification of common obstacles
and successful strategies that could be adapted within Gaza Strip. This approach not only
enriches the academic field by addressing geographical and cultural gaps in the literature
but also enhances the relevance and quality of interventions designed to foster an

environment where female entrepreneurship can thrive, despite prevailing constraints.
2.6.3 Strategies and approaches of female entrepreneurs

Female entrepreneurs employ a variety of strategies to overcome traditional barriers and
achieve business success, demonstrating remarkable adaptability and resilience. The
evolution of the digital landscape has significantly enhanced their capacity to navigate,

adapt, and thrive within the entrepreneurial domain.

Table 2.5 provides a summary of the strategies and approaches of female entrepreneurs.
This table highlights their resilience and adaptability in overcoming challenges to their

experiences in entrepreneurship.
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Table 2.5 Strategies and Approaches of Female Entrepreneurs in Overcoming Entrepreneurial

Challenges
Strategy/Approach Description Key Benefits Key Studies
Alternative Women have turned to non-  Provides more Mordi et al. (2010),
Financing traditional financing options inclusive and flexible Malaga, Mamonoy,

Crowdfunding
Platforms

Female-Focused
Networks

Skill
Diversification

Digital and
Online Platforms

like microfinance,
crowdfunding, and P2P
lending due to barriers in
traditional financing.
Platforms like Kickstarter
and Indiegogo allow raising
funds from a wide
audience, often with more
success for women.
Networks designed for
women provide mentorship,
resources, and collaboration
opportunities.

Engaging in continuous
learning through
workshops, online courses,
and conferences to broaden
expertise.

Utilization of e-commerce
and social media platforms
to expand market reach and
engagement.

funding options,
enabling women to
secure necessary
capital.

Women excel in
crowdfunding due to
their skills in
community building

and narrative crafting.

Enhances self-
confidence, business
performance, and
growth prospects.
Reduces isolation in
male-dominated
sectors.

Positions women as
thought leaders,
enhancing credibility
and competitiveness
in their fields.

Offers global reach,
reduces barriers to
entry, and facilitates
direct customer
engagement.

and Rosenblum (2018),
Yunus, Moingeon, and
Lehmann-Ortega
(2010)

Mamonov, Malaga,
and Rosenblum (2017,
2018), Greenberg and
Mollick (2017)

Agarwal and Lenka
(2015), St-Jean and
Audet (2012), Terjesen
and Elam (2009),
Ashfaq et al. (2021)

Manolova et al. (2007),
Carter et al. (2007)

Martincevic and Kozina
(2018), Hammad and
El Naggar (2023),
Sirimanne (2023),
Chakraborty and
Biswal (2023)

Source: Author’s compilation

Traditional financing avenues, such as bank loans (Malaga, Mamonov, and Rosenblum,

2018) and venture capital (Carter et al.,, 2007), have frequently been less accessible to

female entrepreneurs due to implicit biases and structural barriers (Mordi et al., 2010).

Consequently, many women have turned to alternative financing mechanisms. These

alternative financing strategies

have emerged as significant avenues for female

entrepreneurs, particularly considering the challenges they face in accessing traditional

financial sources. These mechanisms offer more inclusive and flexible options, enabling

women to secure the necessary capital for their entrepreneurial ventures.

Crowdfunding platforms, such as Kickstarter, Indiegogo, and GoFundMe, have gained

popularity among female entrepreneurs. These platforms enable entrepreneurs to raise
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small amounts of money from many people, typically in exchange for rewards, equity, or
debt. Some research indicates that women tend to achieve higher levels of success in
crowdfunding campaigns compared to their male counterparts (Mamonov, Malaga, and
Rosenblum, 2017). This success can potentially be attributed to their proficiency in
cultivating a sense of community and effectively conveying compelling narratives

(Mamonov, Malaga, and Rosenblum, 2017, 2018; Greenberg and Mollick, 2017).

Thus, the ability to build a supportive community and communicate a persuasive story are
essential skills in crowdfunding, allowing female entrepreneurs to connect with a broader
audience and secure the necessary funding for their ventures. This demonstrates not only
the adaptability of female entrepreneurs in overcoming traditional financial barriers but also
highlights the potential for alternative financing methods to level the playing field in

entrepreneurial funding, this may succeed in other contexts, such as the Gaza Strip.

Microfinance institutions are also one of the strategies for female entrepreneurs to
overcome financing obstacles, as these institutions provide small loans to entrepreneurs
who may not qualify for traditional bank loans. These loans are often accompanied by
training and support services, making them particularly valuable for female entrepreneurs,
especially in developing countries where access to capital and business education might be
limited (Yunus, Moingeon, and Lehmann-Ortega, 2010). Similarly, Peer-to-Peer (P2P) lending
platforms connect borrowers directly with individual lenders, bypassing traditional financial
institutions. These platforms often offer more favourable terms and faster approval
processes (Mamonov, Malaga, and Rosenblum, 2017), making them an attractive option for
female entrepreneurs (Lin, Prabhala, and Viswanathan, 2013) who might face biases or

delays in traditional lending processes (Malaga, Mamonov, and Rosenblum, 2018).

Additionally, some female entrepreneurs have successfully leveraged community-based
financing options, such as local investment clubs, community development financial
institutions (CDFIs), or informal lending circles. These options often value community impact
and sustainability over mere profitability, aligning well with the priorities of many women-
led ventures (Servon, 2011). These diverse and innovative financing strategies demonstrate
the adaptability and resilience of female entrepreneurs in overcoming traditional financial
barriers and highlight the potential for alternative financing methods to level the playing

field in entrepreneurial funding.
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Women did not confine their efforts to microfinance institutions and crowdfunding
platforms to surmount financial barriers; instead, they continuously sought alternative
strategies to overcome the challenges posed by limited networks as well. Research by
Agarwal and Lenka (2015) indicates that female entrepreneurs are increasingly turning to
networks specifically designed for women. These female-focused networks have emerged as
a crucial resource, providing a supportive environment, access to resources, and
opportunities for collaboration, thereby playing an essential role in fostering a more

inclusive entrepreneurial ecosystem (Ashfaq et al., 2021; Agarwal and Lenka, 2015).

Such networks often grant access to experienced mentors who offer valuable insights,
advice, and guidance. These mentors, often successful female entrepreneurs themselves,
are well-versed in the specific challenges faced by women in the entrepreneurial realm and
provide bespoke support. Mentorship within these networks has been shown to enhance
self-confidence, improve business performance, and expand growth prospects for female

entrepreneurs (St-Jean and Audet, 2012).

Activities within female-focused networks typically include workshops, webinars, and
training sessions covering key entrepreneurial topics such as marketing, finance, and
business strategy. These educational opportunities are particularly valuable for women who
may have limited access to formal business education or are venturing into sectors
traditionally dominated by men (Carter et al., 2007). Furthermore, these networks provide a
platform for women to forge connections with other entrepreneurs, potential customers,
suppliers, and investors, facilitating collaborative ventures, joint marketing efforts, or even
resource sharing. Networking within these groups can also help women mitigate the
isolation often experienced in entrepreneurship, especially when operating in male-

dominated sectors (Terjesen and Elam, 2009).

Entrepreneurship can be a challenging and solitary journey. Female-focused networks offer
a sense of community and emotional support, helping women navigate the ups and downs
of entrepreneurship. This support proves invaluable during times of setbacks or failures,
providing encouragement and motivation to persevere (Manolova et al., 2012). Thus,
female-focused networks play a vital role in supporting and empowering women
entrepreneurs, enabling them to access resources, opportunities, and support that might
otherwise be out of reach, and allowing them to thrive in the entrepreneurial domain.
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In response to structural gender biases and business credibility challenges, female
entrepreneurs are also diversifying their skill sets. This strategy encompasses more than just
formal education; it includes attending workshops, online courses, and industry
conferences. By broadening their expertise, women entrepreneurs position themselves as
thought leaders in their fields, thereby enhancing their credibility and influence (Manolova
et al., 2007). Acquiring technical skills, particularly in sectors traditionally dominated by
men, significantly bolsters the credibility and competitiveness of female entrepreneurs. For
instance, mastering coding for a tech startup, advanced manufacturing techniques for a
product-based business, or financial modelling for a fintech venture can provide a robust

foundation for business operations and innovation (Marlow and McAdam, 2013).

In an age characterised by rapid technological advancements, female entrepreneurs are
leveraging many digital tools and platforms to navigate and overcome traditional business
barriers, thereby achieving significant entrepreneurial success. The proliferation of
information technology has transformed it into an indispensable element of the modern
business environment. Systems that meticulously record and analyse business transactions
have become fundamental to corporate operations, playing a pivotal role in the strategic

formulation of business policies (Lee and Runge, 2001; Srinivasan and Venkatraman, 2018).

The digital revolution has equipped female entrepreneurs with potent tools that facilitate
entry into markets that were previously inaccessible due to traditional barriers. E-commerce
platforms such as Shopify, WooCommerce, and Etsy have revolutionised the retail
landscape, enabling women to extend their market presence globally without the limitations
imposed by physical geography (Martincevic and Kozina, 2018; Hammad and El Naggar,
2023; Sirimanne, 2023). Furthermore, social media platforms like Instagram, Facebook, and
Pinterest provide unparalleled opportunities for brand visibility and customer engagement,
which are essential for building and maintaining a brand reputation (Brooks, Heffner, and

Henderson, 2014; Dwivedi et al., 2021; Chakraborty and Biswal, 2023).

Additionally, digital platforms such as LinkedIn, Clubhouse, and various women-centric
entrepreneurial forums have become crucial for networking, mentorship, and collaboration.
These platforms are particularly beneficial for women who may encounter difficulties in
accessing traditional, predominantly male, networking events (Terjesen and Elam, 2009).

Online educational platforms like Coursera, Udemy, and LinkedIn Learning further empower
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female entrepreneurs by offering a diverse range of courses. These educational
opportunities enable women to continuously enhance their skills, stay abreast of industry
trends, and ensure that their enterprises remain at the competitive forefront of their

respective industries (Carter et al., 2007).

The strategies and approaches employed by female entrepreneurs distinctly demonstrate
their adaptability and resilience. Despite persistent challenges, the innovative strategies
embraced by women showcase their capacity to adeptly navigate, adapt, and prosper within
the entrepreneurial domain (Llussa, 2010). Overcoming the barriers to female
entrepreneurial activities is essential for augmenting firm creation, which plays a pivotal role
in boosting economic productivity. Effectively addressing and dismantling the unnecessary
obstacles that hinder women's labour force participation, initiative, and talent is pivotal.
Such actions are expected to enhance the ability and willingness of women to undertake
innovative and economically beneficial entrepreneurial activities (Llussa, 2010). However,
despite numerous studies affirming that female entrepreneurship significantly contributes
to social well-being improvement, the representation of female entrepreneurs remains
disproportionately low compared to their male counterparts, particularly in developing
communities (Kasiwa, 2016). This discrepancy highlights the need for continued efforts to
support and empower women in the entrepreneurial sector, ensuring they have equal

opportunities to contribute to economic development and societal progress.

Learning from the experiences of female entrepreneurs in different regions can inspire
innovative solutions and best practices that could be adapted to the specific needs of
women in the Gaza Strip. For instance, successful models of work-life balance, financial
independence, and overcoming gender biases from other contexts can be modified to fit
local circumstances. Studying a wide range of contexts adds depth and breadth to the
academic literature on female entrepreneurship. It fills gaps in the existing knowledge and

contributes to a more comprehensive understanding of the subject.

2.7 Conclusion of Conceptualizing Entrepreneurship

This chapter has explored the nature of entrepreneurship, drawing upon a rich tapestry of
theoretical perspectives and empirical studies. The discourse has transcended traditional

interpretations of entrepreneurship, delving into its characteristics, the interplay of success
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and failure within the entrepreneurial journey, and the gendered dimensions that shape
entrepreneurial experiences. Entrepreneurship emerges as a dynamic construct,
characterized by innovation, risk-bearing, opportunity recognition, and the creation of new
ventures. It extends beyond mere business creation, encapsulating the transformation of

existing organizations, social entrepreneurship, and community business cultivation.

The chapter navigates the multiple factors of entrepreneurial success and failure. Success in
entrepreneurship transcends financial metrics, encompassing satisfaction, innovation, and
societal impact. The temporal dynamics of success illustrate its evolving nature across
different stages of entrepreneurial ventures. Conversely, failure in entrepreneurship, often
stigmatized, is revealed as a spectrum of experiences offering substantial learning and
growth opportunities (Dias and Teixeira, 2017; Sheppard and Chowdhury, 2005). This
reconceptualization of failure as an integral part of the entrepreneurial process underscores

the need for a paradigm shift in evaluating and supporting entrepreneurial endeavours.

Exploring entrepreneurship through sexual distinction reveals distinct experiences,
motivations, challenges, and strategies between male and female entrepreneurs. While
male entrepreneurship is historically dominant, female entrepreneurship brings qualitative
differences, influenced by societal norms, access to resources, and institutional frameworks.
The rise of female entrepreneurs, despite facing challenges such as limited access to finance
and societal expectations, is a testament to their resilience and innovation. The strategic
adaptations by female entrepreneurs, from alternative financing to leveraging digital

platforms, highlight the transformative potential of inclusive entrepreneurship.

Examining studies of entrepreneurship, and women entrepreneurship, from contexts
different from the Gaza Strip offers significant benefits. Such comparative analysis provides
a broader perspective on female entrepreneurship's universal and context-specific drivers,
helping to identify common themes and distinct challenges. Insights from diverse cultural,
social, and economic backgrounds can inspire innovative solutions and best practices that
can be adapted to the Gazan women's needs. These findings would support the
development of sensitive and effective policies, empower Gazan women through shared
success stories, and enrich the academic literature by filling gaps in knowledge. The next

chapter will explore social capital and its role in female entrepreneurship.
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Chapter 3: Social Capital and its role in female entrepreneurship

"It's not what you know that counts so much, as who you know!"
(The Electrical Worker, May 1914)

3.1 Introduction

Female entrepreneurship has gained increasing academic traction over the past few
decades due to its potential to promote economic development, innovation, and equality.
Brush, de Bruin, and Welter (2009) discuss how female entrepreneurship contributes to
economic development by creating jobs and fostering economic growth through new
business ventures. Harvard (2011) emphasizes the role of female entrepreneurs in driving
innovation, noting that women bring distinct perspectives and ideas that lead to novel
products and services. Additionally, Bullough et al. (2022) highlight the importance of
female entrepreneurship in promoting equality, arguing that empowering women to start

and lead businesses helps to reduce gender disparities and promotes social inclusion

Social capital, often described as the “resources embedded within social networks”
(Nahapiet and Ghoshal, 1998, p. 243; Burt, 2001; Lin, 2017), has surfaced as a critical
determinant of entrepreneurial success. Nahapiet and Ghoshal (1998), Burt (2001), and Lin
(2017) emphasize that social capital provides access to valuable information and resources.
Moletta et al. (2023) posit that social capital not only empowers female entrepreneurs with
these valuable resources but also helps them navigate the sociocultural impediments they

confront, thereby enhancing their entrepreneurial efforts.

This chapter examines the role of social capital in shaping women's entrepreneurship in the
Gaza Strip. The primary research question guiding this study is: How is female
entrepreneurship shaped by social capital in the context of the Gaza Strip? Within this
chapter, a set of sub-questions were raised: How is social capital understood, experienced
and navigated and used by female entrepreneurs in Gaza How do the women's
characteristics and contexts (outside of social capital) shape their entrepreneurial
experiences? How do political, socio-economic, and institutional contexts in Gaza influence

the Gazan women'’s entrepreneurial experiences?
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This chapter builds on the basic concepts of entrepreneurship discussed in the first theoretical
chapter. Whereas the previous chapter provided a comprehensive overview of
entrepreneurship, including its definitions, characteristics, measures of success and failure, and
gender nuances, this chapter shifts the focus to social capital. By integrating the theoretical
perspective of social capital, it aims to deepen understanding of how social networks,
relationships, and institutional contexts influence women entrepreneurs in Gaza Strip. Section
3.2 explores the institutions, agents, and structuration theory and its relevance to female
entrepreneurship, which explores the dual nature of institutions as both enabling forces and
barriers to female entrepreneurship in Gaza Strip. Drawing on Giddens’ theory of structuration,
this section discusses how social structures and human agency interact dynamically. Institutions,

from legal frameworks to social norms, both shape the entrepreneurial activities of women.

Section 3.3 investigates the institutions in the Gaza Strip and their relevance to female
entrepreneurship. This segment specifically addresses the institutional context of the Gaza Strip
and how it impacts female entrepreneurship. It considers the historical and contemporary
influences on institutional development, such as the roles of different governance regimes and
the ongoing socio-political factors. The discussion includes an exploration of how these
institutions interact with gendered norms and socio-economic challenges to influence the

entrepreneurial activities of Gazan women.

Section 3.4 investigates conceptualisations of social capital and its relevance to female
entrepreneurship. This section provides a detailed analysis of how different forms of social
capital support or hinders female entrepreneurship. It discusses the role of dense family
networks, broader societal connections, and links with formal institutions, providing a
theoretical overview of how these networks serve as critical lifelines in a constrained

environment.

Section 3.5 studies conceptualisations of social capital in the Gaza Strip and its relevance to
female entrepreneurship. The final section of this chapter will explore different
conceptualisations of social capital and discuss their relevance and application to the context of
female entrepreneurship in the Gaza Strip. It examines how social capital facilitates business
initiatives and navigates the constraints imposed by the institutional and cultural landscape of
the region. The discussion includes how various forms of social capital can be harnessed to
empower women entrepreneurs in an environment characterized by complex social and

economic challenges. Section 3.6 the conclusion.
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3.2 Institutions, agents, and structuration theory and its relevance to female
entrepreneurship
Conceptualising formal institutions involves understanding them as more than just sets of
rules and regulations; they represent the structured frameworks within which the social,
economic and political landscape of societies are articulated. Formal institutions are not
spontaneously arising entities but are deeply embedded in the historical trajectories of
societies, evolving over centuries to meet the changing needs for governance, conflict
resolution, and facilitation of cooperation (Greif, 2006). The legitimacy of these institutions
often springs from public trust and belief in their effectiveness and fairness, originating from
democratic processes, traditional customs, or charismatic leadership, which significantly

influences their adaptability and acceptance within society (Suchman, 1995).

Giddens (1984) views institutions as enduring features of social life, defining them as
systems of established and prevalent social rules that structure the relations and actions of
actors in various contexts. Giddens (1984) conceptualises institutions as large-scale systems
of structured practices that span time and space. These practices are methods of doing

things regulated by the sanctions and norms embedded within a social system.

Institutional theory further explores how groups and organizations strive to secure and
sustain their status and credibility by conforming to the prevailing regulations and norms
within their institutional environments (Bruton, Ahlstrom, and Li, 2010). The concept of an
"institution" encompasses a variety of elements, including formalized rules (North, 1990),
established agreements (Bonchek and Shepsle, 1996), common patterns of interaction
(Jepperson, 1991), and implicit, often unchallenged beliefs that dictate the behaviour and

decision-making of organizations and individuals.

According to Giddens (1984), institutions are comprised of symbolic elements and material
resources, and they profoundly shape the actions of individuals and collectives. Central to
his discussion of institutions is the "duality of structure," (Giddens, 1984. p15) where social
structures are seen both as mediums and outcomes of the practices they recursively
organise. This concept implies that institutions are created by agents, yet simultaneously act
as the medium within which agency, or action, is expressed. Institutions are both the result
of human activity and the context within which human activity takes place. They are

continuously produced and reproduced through the daily practices of individuals.
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The roots of these institutional guidelines vary, extending from formal regulatory
frameworks and governmental entities to laws, judicial systems, professional standards, and
the broader social and cultural norms that collectively exert pressures for conformity

(Bruton, Ahlstrom, and Li, 2010).

Formal institutions refer to officially codified rules, policies, and structures that govern
individual and collective behaviour within a society. These include laws, regulatory systems,
constitutions, legal systems, bureaucratic rules, and any other established means to
maintain order and ensure predictable interactions (North, 1991). They provide the ‘visible’
framework against which various economic, social, and political actions are mapped. Formal
institutions are structures and systems that have been officially sanctioned and are

characterised by explicit policies, laws, and regulations (Scott, 2013).

Formal institutions, as described by Giddens (1984), govern through a blend of rules
(procedures and conventions) and resources (allocative and authoritative) are formal and
informal guidelines that dictate how individuals interact, while resources relate to the
capabilities or assets that agents control, and which can empower or restrain their actions
(Giddens, 1984). Institutions shape and are shaped by knowledgeable agents. Giddens
(1984) highlights that individuals within institutions are not just passively influenced by
these structures; rather, they are capable of understanding and using them to achieve
specific outcomes, reflecting on institutional constraints and opportunities. Furthermore,
Giddens (1984) posits that individuals are 'knowledgeable agents' (Giddens,1984. p15) who
possess the capacity to understand their social environments and to engage in reflexive
monitoring of their actions. This reflexivity is essential for the perpetuation and adaptation
of social structures, thus reinforcing the system’s viability over time. In terms of agency,
Giddens (1984) describes it as the ability of individuals to act independently and make
autonomous choices. However, he contends that the exercise of this agency is always
contextual, occurring within pre-existing structural constraints that can both empower and

restrict the individual’s actions.

Characterized by codified rules and regulations that are documented, publicly accessible,
and often subject to periodic review, formal institutions offer a degree of predictability and
transparency that entrepreneurs, including women, can utilize to their advantage (Scott,
2013). A key feature of formal institutions is their enforceability, equipped with mechanisms
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to ensure compliance through legal repercussions for breaches or non-compliance,
contrasting sharply with the socially driven or implicit enforcement mechanisms of informal
institutions (North, 1991). Typically emerging from legislative actions, judicial decisions, or
executive mandates, formal institutions are manifestations of political will and are
susceptible to transformation through democratic engagement and advocacy (Acemoglu
and Robinson, 2012). They possess a global reach within specific jurisdictions, applying
uniformly, albeit with varying impacts depending on local contexts, including gender

influences (Ahl, 2006).

Formal institutions, described by codified rules and regulatory frameworks, do not operate
in a vacuum but are deeply intertwined with the informal institutions underpinning societal
norms, values, and traditions (Helmke and Levitsky, 2004). The effectiveness of formal
institutions is profoundly influenced by these informal counterparts, particularly in how they
are respected or adhered to within a society. For example, a formal institution advocating
for gender equality in business ownership may face challenges in environments with

entrenched patriarchal values, thereby affecting its efficacy.

Formal institutions provide essential frameworks for legal business operations, including
registration, licensing, labour laws, and taxation. These frameworks are essential,
particularly in settings where gender disparities are pronounced, as they establish the legal
and operational boundaries within which female entrepreneurs operate (Aidis et al., 2007).
Deere and Doss (2006) have added despite their potential to facilitate entrepreneurial
activity; formal institutions can also impose constraints. In some jurisdictions, for instance,

restrictions on women’s property rights may curb their entrepreneurial ambitions.

Additionally, formal institutions play dual roles; they can both enable and constrain
entrepreneurial activities. For female entrepreneurs, enabling policies such as financial
incentives for women-led startups can significantly aid their business ventures. Conversely,
formal constraints, such as restrictions on the sectors where women can operate or specific
operating hours, can severely limit their entrepreneurial scope according to (Brush, de
Bruin, and Welter, 2009). Duflo (2012) has confirmed that while certain policies might offer
support (such as grants for women-led businesses), others can pose challenges, such as
those rooted in patriarchal systems that limit women’s property rights. Djankov et al. (2002)
have made it clear that a supportive legal framework that ensures gender-neutral laws and
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equitable property rights can significantly enhance women’s confidence in engaging in
entrepreneurial activities. This, in turn, fosters an environment where female entrepreneurs
can secure their assets and engage in business transactions without facing undue

discrimination or barriers.

As for issues related to employment, Nelson and Bridges (1999) and Kelley et al. (2011) have
confirmed that formal institutions govern employment practices, which can help mitigate
women's historical marginalization by ensuring protection against gender-based
discrimination. These rights include equal pay, maternity benefits, and a workplace free
from harassment. Addressing institutional gender biases can create a more conducive

environment for female-led enterprises (Sen, 2001).

Scott (2013) and Knight, (1992) emphasized that formal institutions can standardize
behaviour by establishing clear guidelines, benchmarks, and processes, these institutions
aim to reduce ambiguity and delineate a clear roadmap for expected actions within specific
scenarios, thus facilitating the resolution of disagreements and conflicts through structured
mechanisms such as courts or arbitration panels (Scott, 2013; Knight, 1992). This
standardization is crucial in defining how resources—natural assets or fiscal instruments—
are allocated and utilized within a society, directly impacting entrepreneurial activities,

particularly for women who may face additional resource constraints (Ahl, 2006).

Formal financial institutions, shaped by regulatory frameworks, dictate the accessibility and
utilization of financial resources. Clear, fair policies are crucial to ensure that women
entrepreneurs have equal opportunities to acquire loans, credits, and other financial
instruments essential for business growth (Singh and Dash, 2021). Historically, women have
faced challenges in accessing finance due to biases and discriminatory practices within
financial systems (Muravyev, Talavera, and Schéafer, 2009) including gender biases within
financial institutions (Coleman, 2000). Recognizing and implementing gender-inclusive
policies and practices, such as gender-responsive lending criteria, can support women-led

startups significantly (World Bank, 2020).

Additionally, membership in formal bodies such as trade associations and chambers of
commerce provides valuable networking opportunities. For women entrepreneurs, these

platforms are instrumental in establishing credibility, collaborating with peers, expanding
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business operations, and acquiring vital industry information (Brush and Cooper, 2012;

Aldrich and Zimmer, 1986).

Participation in formal bodies such as trade associations and chambers of commerce also
offers valuable networking opportunities, helping women entrepreneurs to establish
credibility, collaborate with peers, and expand operations (Brush and Cooper, 2012; Aldrich
and Zimmer, 1986). Formal educational institutions can provide targeted training and
workshops, equipping women with the skills necessary to effectively navigate the

entrepreneurial landscape (Manolova, Brush, and Edelman, 2008).

The interplay between formal and informal institutions is complex and bidirectional.
Informal institutions, rooted in cultural practices and traditions, can either reinforce or
undermine the directives of formal institutions. For instance, legal frameworks supporting
women's rights to property ownership might conflict with traditional customs that favour
male, presenting significant challenges for female entrepreneurs who must navigate these
conflicting realms (Helmke and Levitsky, 2004). From a gender perspective, formal
institutions, while designed to be universal, often exhibit differential impacts based on
gender. Legal codes, policies, and regulatory guidelines might inadvertently reinforce
gender biases, necessitating a nuanced understanding by female entrepreneurs to
effectively navigate and leverage these structures for their benefit (Brush, de Bruin, and

Welter, 2009).

In sum, formal institutions play an important role in shaping the entrepreneurial landscape,
particularly for women. These institutions, encompassing codified rules, regulatory frameworks,
and established norms, provide both opportunities and challenges for female entrepreneurs.
While they offer structured environments that can facilitate business operations and ensure
legal protections, they also impose constraints influenced by historical, cultural, and social
contexts. The interplay between formal and informal institutions, such as cultural and religious
norms, further complicates this interplay, requiring women to navigate complex terrains to
achieve entrepreneurial success. Understanding these influences is crucial for developing
supportive policies and interventions that empower women entrepreneurs in Gaza and similar
contexts. The next section explores the institutions, in the Gaza Strip and their relevance to
Gazan female entrepreneurship and how it would shape and influence Gazan women's

entrepreneurial activity.
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3.3 Institutions, in the Gaza Strip and their relevance to female entrepreneurship

Institutional contexts are an integral part of the Palestinian societal fabric, shaping the
region's economic, political, and social landscape. These establishments, ranging from legal
bodies to governing entities, significantly influence the region's trajectories (Mujahed,
2016). They are "systems of established and prevalent social rules that structure social
interactions" (Hodgson, 2006, p.2). These rules, often codified into laws, regulations, and
policies, govern the behaviour of individuals and organisations within a society (North,
1991) and are written down or formally accepted (Williams and Vorley, 2015). In the Gaza
Strip, formal institutions can be comprehended as the codified regulations, structures, and
conventions that govern and shape socio-economic behaviours. Historically, the region’s
institutions have been influenced by interactions between local traditions and external
interventions, primarily encapsulating written laws, regulations, and judiciary mechanisms

(Althalathini and Tlaiss, 2023).

The history of the Gaza Strip, especially from the mid-20th century onwards, is intrinsically
linked to its institutional development. Under the Egyptian administration between 1948
and 1967, a set of regulations governed the area. However, after the Six-Day War in 1967,
Israel’s occupation brought about a new layer of institutional norms and regulations (Kelly,
2006). The Oslo Accords in the mid-1990s delineated a fresh governance model, birthing the
Palestinian Authority (Kelly, 2006; Shlaim, 2016). Yet, the actual authority over Gaza's
formal institutions fluctuated due to internal Palestinian conflicts, particularly between
Fatah and Hamas (Fawcett, 2013). In 2007, with Hamas’s takeover, the Gaza Strip
experienced a tectonic shift in its institutional landscape (Fawcett, 2013). Under Hamas,
there have been significant changes, such as the institution of Sharia law-based courts
(Fawcett, 2013). The Gazan legal framework is a confluence of Ottoman, British, Egyptian,
and Jordanian codes (Al-Mugqtafi, 2008), further overlaid with Palestinian Authority and

Hamas decrees.

This section seeks to explore how institutional contexts influence women’s
entrepreneurship in Gaza, a region identified by violent conflict (Althalathini and Tlaiss,
2023). Institutions in Gaza can be categorised into three types: regulatory, normative, and
cultural-cognitive institutions, according to Scott’s (2005) classification of institutions as

shown in the table 3.1. Choosing these categories within Scott’s tripartite model offers a
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comprehensive framework for understanding the institutional structures in a region rife

with socio-political challenges (World Bank, 2018).

Table 3.1 Institutions, in the Gaza Strip and their relevance to female entrepreneurship

Institutional Impact on Women Entrepreneurs Key Studies
Aspect
- Influence through laws and regulations (Junaid et al., - Althalathini and Tlaiss
2020).<br> - Complex legal heritage affecting property rights, (2023)<br> - Junaid et al.
limiting women's capacity for business financing (World Bank,  (2020)<br> - World Bank
Regulatory  2018; WIPO, n.d.).<br> - Regulations governing trade and e- (2018)<br> - Kelly (2006)<br> -
Institutions commerce are crucial (Marrar and Al-Khalidi, 2020).<br> - Al-Mugtafi (2008)<br> - Puffer
Bureaucratic complexities in business registration (Magableh, et al. (2010)
2020; Althalathini et al., 2020).
- Shape social obligations and expectations (Scott, 2008; - Scott (2001, 2008)<br> -
North, 1990).<br> - Influenced by Islamic law, local customs, Althalathini and Tlaiss
and the political context (Roy, 2011; Sayigh, 2007).<br> - (2023)<br> - Aldrich and Fiol
Normative  Patriarchal norms can limit women’s economic participation (1994)<br> - Roy (2011)<br> -
Institutions  but familial support can be empowering (Burton, 2012; Sayigh (2007)<br> - Burton
Carranza et al., 2018; UNCTAD, 2023).<br> - High (2012)<br> - UNCTAD
unemployment has led to a cultural acceptance of women (2023)<br> - World Bank (2023)
working (World Bank, 2023).
- Shared beliefs and norms influence behaviour (Scott, 2013; - Scott (1995, 2001, 2008,
Granovetter, 1985).<br> - Cultural and religious n 2013)<br> - Granovetter
Cultural- orms delineate sectors of operation (Muhanna, 2015; Hilal, (1985)<br> - Muhanna
cognitive 2006).<br> - Societal expectations and gender roles confine (2015)<br> - Hilal (2006)<br> -
(Informal)  women to domestic spaces but also provide social support Althalathini and Tlaiss
Institutions  (Althalathini and Tlaiss, 2023; Jabr, 2005).<br> - Integration (2023)<br> - Jabr (2005)

into supportive social networks is crucial (Granovetter, 1985;
Scott, 1995).

Source: Author’s compilation

Table 3.1 briefly summarizes the role of regulatory, normative and cultural-cognitive
institutions in shaping the women's entrepreneurship landscape in Gaza Strip, highlighting
the complex interplay between formal regulations, social norms and shared beliefs. The
following sections explore these three institutions and their impact on the entrepreneurial

activities of Gazan women.

3.3.1 Regulatory Institutions and Their Impact on Gazan Women Entrepreneurs

Regulatory institutions fundamentally influence entrepreneurial activities through the
imposition of laws and regulations (Junaid et al., 2020). These institutions, defined by
formal, enforceable rules established by recognized authorities, regulate critical aspects of
business operations (Puffer, McCarthy, and Boisot, 2010), including registration procedures,
taxation policies, and labour laws (World Bank, 2018). In the Gaza Strip, the legal framework

is an amalgamation of historical Ottoman, British, and Egyptian regulations, now augmented
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by contemporary Palestinian legislations (Kelly, 2006; Al-Mugqtafi, 2008). This complex legal
heritage profoundly affects women's property rights, traditionally limiting their capacity to
leverage property as collateral for business financing, despite progressive reforms (World

Bank, 2018; WIPO, n.d.).

Moreover, despite enduring blockades since 2007 and ongoing political instability, Gaza
continues to uphold regulations that govern trade and commerce regulations that are
crucial for entrepreneurs, particularly those engaged in cross-border commerce or e-
commerce (World Bank, 2018; Marrar and Al-Khalidi, 2020). For entrepreneurs in sectors
such as handicrafts, agribusiness, and e-commerce, understanding the regulatory
framework regarding exports—what can be exported, to whom, and through which
channels—is essential for business success (Prime Minister’s Office, 2023; World Bank,

2018).

The process of business registration in Gaza often involves navigating bureaucratic
complexities that may be intensified for women by prevalent societal norms or gender
biases within bureaucratic systems (Magableh, 2020; Althalathini, Al-Dajani, and
Apostolopoulos, 2020). Successful business registration, however, confers legitimacy,
thereby enabling women entrepreneurs to access formal financial mechanisms, participate
in tenders, and scale their enterprises (World Bank, 2018). Thus, regulatory institutions in
the Gaza Strip play a dual role; they can either obstruct or facilitate women's
entrepreneurial endeavours. Given the region’s complex political and economic situations, a
thorough understanding of the regulatory context is indispensable for women
entrepreneurs aiming to effectively navigate and succeed in this challenging environment

(Althalathini and Tlaiss, 2023).

3.3.2 Normative Institutions and Their Impact on Gazan Women Entrepreneurs

As elucidated by Scott (2001), Normative institutions embody systems of formal and
informal rules that underpin the social order, encompassing entities such as legal systems,
governmental structures, educational frameworks, and family units. These institutions are
pivotal in moulding social obligations and expectations, guiding individual and collective
behaviour within various domains including economic and social systems (Scott, 2008;

North, 1990). Normative institutions are particularly influential in entrepreneurship, as they
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define the social and cultural norms that can encourage or inhibit entrepreneurial activities
(Aldrich and Fiol, 1994) and can translate to customer loyalty, partnerships, and community-

supported growth (Althalathini, and Al-Dajani,2020).

In the context of the Gaza Strip, the complex fabric of normative institutions has been
largely shaped by the governance of Hamas since 2007, incorporating influences from
Islamic law and local customs, further complicated by the Israeli occupation and economic
blockade. This intricate mix impacts governance structures, legal frameworks, and social

norms, influencing entrepreneurial activities within the region (Roy, 2011; Sayigh, 2007).

Cultural and social norms, particularly those influenced by traditional and religious values,
are significant in shaping the normative landscape in Gaza Strip. These norms affect various
aspects of societal interaction including gender roles, family, and community relations,
which have profound implications for social justice and individual freedoms (Hilal, 2006). For
instance, normative institutions rooted in patriarchal values may limit women’s economic
participation and mobility, presenting substantial barriers to female entrepreneurs (Burton,
2012). Yet, the inherent duality of social institutions suggests that while they may impose
constraints, they can also serve as sources of empowerment. Familial structures, though
sometimes restrictive (Althalathini and Tlaiss, 2023), can also provide robust support
systems crucial for business success (Carranza, Edhakal, and Love, 2018; UNCTAD, 2023).
Thus, these normative institutions can hinder and facilitate entrepreneurial activities
(Moghadam, 2004), with their impact often contingent upon factors such as family support,
educational background, and community acceptance (Althalathini and Tlaiss, 2023;
UNCTAD, 2023). Unctad (2023) indicated that women in Gaza can challenge the stereotype
with their success and pave the way for future generations of female entrepreneurs. He
added that successful women entrepreneurs in Gaza often engage with these cognitive
cultural institutions strategically, leveraging networks and societal norms to their advantage

while also challenging restrictive practices (UNCTAD, 2023).

However, according to the World Bank (2023), the high unemployment rates in Gaza have
led to a relative cultural acceptance of women working to support their families, thus
facilitating women’s participation in the entrepreneurial sector and enabling them to

assume leadership roles within women-centric business environments (World Bank, 2023).
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The legal framework in Gaza Strip, integrating elements from Islamic and civil law, presents
specific challenges and opportunities for female entrepreneurs. Key issues such as property
rights, inheritance laws, and legal constraints on economic activities by women are critical

areas requiring navigation for business success (Jad, 2003; Welchman, 2007).

Moreover, Gaza's economy, heavily impacted by the economic blockade and frequent
conflicts, faces a severe humanitarian crisis identified by high unemployment and resource
scarcity. These conditions test the efficacy and fairness of normative institutions in
delivering basic services and upholding rights (Roy, 2011; Tessler, 2009). The education and
healthcare sectors, as basic normative institutions, are also affected by limited resources,
political factors, and damage to infrastructure due to ongoing conflicts, which affects their

ability to perform their roles effectively (Gordon, 2008; Matar, 2010).

International organizations play an important role in supporting female entrepreneurship in
Gaza by providing necessary resources and opportunities in a region with scarce local
economic options (Mercy Corps, 2023). Various financial and non-financial entities offer
services aimed at bridging financing gaps and enhancing project development through both
direct and indirect support mechanisms, tailored to the needs and capabilities of their target
groups (World Bank, 2023). Some of these entities also focus on identifying the technical
and business development needs of projects, providing support either directly or indirectly.
Notable among these are the United Nations Relief and Works Agency for Refugees in
Palestine (UNRWA), the Association of Palestinian Businesswomen “Asala,” Reef Finance
Company, The Palestinian Credit and Development Corporation “Faten,” and The Palestinian
Technology Incubator (PICTI), which contributes to the growth of the information and
communications technology sector. Initiatives like the Felestineya Mini-MBA program by the
Bank of Palestine and International Finance Corporation (IFC) significantly contribute to
equipping women with crucial business skills, enhancing their business competitiveness, and
addressing financial resource gaps, vital in a region where female-owned businesses often

face underfunding challenges (IFC, 2016).

Therefore, the normative institutions in the Gaza Strip, which include a mix of supporting
organizations, cultural norms, legal frameworks, educational programmes, financial
initiatives and international cooperation, collectively play an indispensable role in
empowering women entrepreneurs, while operating in a challenging environment. It was
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described by political instability, economic difficulties, and patriarchal norms. These
institutions not only provide necessary resources and support but also help overcome
complex social and economic challenges unique to the region.

3.3.3 Cultural-cognitive (Informal) institutions and their impact on Gazan women

entrepreneurs

Cognitive (informal) cultural institutions express shared concepts and frameworks of social
reality that individuals and groups use to understand the world and their actions within it.
These institutions are composed of shared beliefs, meanings, and common understandings
that are often taken for granted and deeply embedded in the cultural practices of a society
(Scott, 2013). They provide the cognitive templates that guide individual perceptions and
actions by establishing what is considered normal, appropriate, or reasonable in specific

contexts (Scott, 1995).

Cultural-cognitive institutions operate through implicit "rules" that are not formally codified
but are maintained through social interactions and cultural norms. They form the basis for
the identity of individuals and collectives, influencing behaviour through the internalization

of societal norms and values (DiMaggio, 1997).

These institutions are crucial for understanding how social orders are maintained and how

social coherence is achieved without the need for formal regulations. (Hoffman, 1999).

Granovetter (1985) challenges the traditional economic notion of rational self-interest by
suggesting that economic actions are deeply embedded within social networks and
structures. This perspective is complemented by Giddens (1984), who defines institutions as
enduring features of social life, manifesting as large-scale systems of structured practices

that regulate behaviour through embedded sanctions and norms.

Granovetter’s concept of embeddedness, emphasizing cultural and cognitive influences on
decision-making, aligns with the broader institutional theory that encompasses regulative,
normative, and cultural-cognitive elements as outlined by Scott (1995). This theory suggests
that cultural-cognitive institutions, comprising shared beliefs and understandings, are
fundamental in forming trust and norms for efficient economic transactions emphasizing
the role of informal institutions, such as norms and beliefs, in shaping economic behaviours,

providing a cognitive framework that evolves.
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North (1991) highlights the path-dependent nature of institutional development, influenced
by historical and cultural legacies, thus affecting economic behaviours across generations.
Scott (2001) expands this discourse by arguing that cultural-cognitive structures are deeply
embedded in society, shaping individual perceptions and actions He discusses the interplay
between different institutional pillars (such as the regulative pillar includes laws, rules, and
sanctions. The normative pillar involves norms and values. The cultural-cognitive pillar
includes the deep-seated cultural), underscoring how cultural-cognitive aspects provide
underlying meanings and rationales for formal rules and norms, contributing to institutional
stability and legitimacy (Scott, 2008). The combined theories of Granovetter, North, and
Scott, offer an in-depth perspective on cultural-cognitive institutions, highlighting their
pivotal role in economic and social systems. This integrated view highlights the importance
of considering shared knowledge, beliefs, and social relations in understanding economic

and organizational behaviours.

Cultural-cognitive institutions encompass societal norms and values that indirectly shape
entrepreneurial behaviour (Williams, and Vorley, 2015). Theoretical underpinnings of
cultural-cognitive institutions according to Scott (2001) define the shared beliefs, values,
and rules that constitute the social reality of a community. These institutions encapsulate
societal values, norms, and routines that dictate and unwritten codes of conduct or guide

behaviour.

Cultural-cognitive institutions, which encapsulate societal norms, values, and beliefs, often
play a subtler yet profound role in shaping entrepreneurial behaviours and outcomes,

especially for women.

First, Cultural and Religious Norms, the prominent role of religion in Gaza cannot be
understated (Muhanna, 2015). For female entrepreneurs, religious guidelines might
delineate specific sectors of operation or modulate their business interactions (Muhanna,
2015; Hilal, 2006). While Islam, predominant in Gaza, champions the economic rights of
women (Muhanna, 2015) and recognizes their role as entrepreneurs (Moghadam, 2003),
cultural norms in Gaza- rooted in a mix of Arab and Islamic traditions- significantly influence

women’s roles in society and the economy and their role as entrepreneurs.
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The intersection of cultural norms, deeply rooted in Arab and Islamic traditions, significantly
shapes women’s roles within both society and the economy, impacting their entrepreneurial
endeavours. The teachings of Islam, as locally interpreted, offer a dual narrative: on one
hand, providing a supportive framework for women's empowerment and economic
engagement, and on the other, imposing potential restrictions that can limit women's
economic activities, particularly in conservative settings (Metcalfe, 2008; Althalathini and Al-

Dajani, 2020).

Notably, Islam champions economic participation for women, drawing inspiration from
historical figures such as Khadijah, the Prophet Muhammad'’s first wife, who is revered as a
model for Muslim women entrepreneurs (Sidani, 2005). However, certain interpretations of
Islamic teachings may place restrictions on women’s mobility and interaction with men,
which can limit their business activities, particularly in more conservative settings (Metcalfe,

2008; Sidani, 2005).

The concept of modesty in Islam, encompassing dress codes and interactions between
genders, plays a significant role in how women conduct their business (Sidani, 2005). Female
entrepreneurs in the Gaza Strip must navigate these norms to maintain societal respect
while running their businesses. This often means finding creative solutions to participate in
markets and networks while adhering to cultural and religious expectations (Jamali, 2009;
Sidani, 2005). Religious networks can be a source of support for female entrepreneurs.
Mosques and religious community groups often play a central role in social life and can
provide platforms for networking, mentorship, and moral support for women. Additionally,
religious festivals and events can offer opportunities for women to market their products
and services within the boundaries of acceptable social norms (Metcalfe, 2008). Islam
religion deeply influences Gazan culture and social norms. It shapes business practices,
ethics, and the types of ventures considered appropriate. For female entrepreneurs, aligning
their businesses with religious norms can be crucial for societal acceptance and success
(Sidani, 2005). While religion provides a supportive framework, navigating the intersection
of religious and cultural expectations can be challenging. Female entrepreneurs in the Gaza
Strip must balance their religious obligations with the demands of running a business, often
in a context where traditional interpretations of religion strongly influence societal norms

(Al-Dajani and Marlow, 2010).
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Second, Societal Expectations and Gender Roles, In the Gazan society, women have
historically been assigned roles confined to familial or domestic spaces (Althalathini, and
Tlaiss., 2023; Jabr, 2005) a woman’s role is first to be a wife and then a mother, and it is the
responsibility of the husband/father to provide for her (Mehtap, Ozmenekse, and Caputo,
2019). The perception of women’s roles, predominantly in domestic spheres, impacts their
entrepreneurial activities (Jabr, 2005). Deep-seated societal norms can both challenge and
support female entrepreneurship. Understanding the balance between entrepreneurial
aspirations and societal expectations is a nuanced journey for many Gazan women

entrepreneurs (Unctad, 2023).

Understanding the interaction between these cultural and cognitive elements and
entrepreneurial activities provides important insights into the challenges and opportunities

faced by women entrepreneurs in Gaza Strip.

Granovetter's concept of embeddedness and Scott's institutional theories are important to
this study, particularly in clarifying the relationship between social capital and the women's
entrepreneurship experience in Gaza. Granovetter (1985) asserts that economic actions are
deeply embedded in social networks and structures which provides an essential perspective
for examining how social capital influences women's entrepreneurship. This suggesting that
the success of women entrepreneurs in Gaza may depend largely on their integration into

supportive social networks.

Likewise, Scott's tripartite model of institutions offers a comprehensive lens through which
to view the cultural-cognitive dimensions that support and shape these social networks
(Scott, 1995). By integrating regulatory, normative, cultural and cognitive elements, Scott's
framework facilitates a deeper understanding of how formal and informal institutions
influence women's entrepreneurial activities in the Gaza Strip. The cultural-cognitive pillar
enables the exploration of shared beliefs and understandings that facilitate or hinder female
entrepreneurship in a patriarchal society. This is crucial for assessing how societal norms
and values, as part of the broader institutional environment, contribute to - or detract from-

the creation and use of social capital by women entrepreneurs.

In summary, the impact of institutional contexts (regulatory, normative, and cognitive

cultural institutions) on women’s entrepreneurship in Gaza and the extent of their impact
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on women’s entrepreneurial activities. Regulatory institutions impose laws and regulations
that both hinder and facilitate business operations, particularly through legal heritage and
complex bureaucratic procedures. Normative institutions, shaped by Islamic law and local
customs, dictate social norms and gender roles, representing both constraints and
opportunities for women entrepreneurs. Cognitive cultural institutions include shared
beliefs and societal norms that influence economic behaviours and entrepreneurial
aspirations. Key studies emphasize the complex interplay between these institutional
aspects and their collective role in shaping women's entrepreneurship in Gaza, emphasizing
the importance of supportive social networks and family structures in overcoming systemic
barriers. The next section examines the conceptualisations of social capital, and its

relevance to female entrepreneurship

3.4 Conceptualisations of social capital, and its relevance to female entrepreneurship

It took a long time to realize that it [business] is all about relationships and about

keeping in touch with people. (Gary by Nardi, Whittaker, and Schwarz, 2000).

Social capital has long been recognized as an important concept in both academic discourse
and practical application, particularly in understanding socio-economic interactions within
communities and its role in entrepreneurship. It is broadly defined as the networks, norms,
and trust that facilitate coordination and cooperation for mutual benefit (Putnam, 1995).
This section explores various conceptualisations of social capital, shedding light on its
impact on female entrepreneurship. Table 3.2 captures the diverse concepts of social capital
from academic works, emphasizing their importance in understanding and promoting

women's entrepreneurship.
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Table 3.2 Conceptualizations of Social Capital and Its Relevance to Female Entrepreneurship

Theorist(s) Key Contributions Focus on Female Entrepreneurship
Bourdieu Social capital includes resources linked to Discusses social capital as the totality of
(1986) a durable network of relationships, resources associated with enduring networks

highlighting power dynamics and social marked by mutual recognition and rapport,
hierarchies, and their ability to cultivate and can perpetuate inequality, affecting female
strong, enduring business relationships. entrepreneurs' access to these networks.
Coleman Defines social capital as resources within Points to the utility of social capital in creating
(1988) family relations and community social human capital, critical for women's
organization, beneficial for achieving entrepreneurial success through enhanced
personal interests. educational and economic opportunities.
Putnam Differentiates between bonding and Highlights that diverse networks (bridging
(1995) bridging social capital: bonding occurs capital) can open pathways to new markets
within a homogeneous group, while and collaborations, crucial for female
bridging spans diverse groups. entrepreneurs.
Bourdieu Further explores the concept of social Points to the structured nature of social
and capital within 'fields'—structured social spaces, which can influence female
Wacquant spaces where agents and social positions entrepreneurs' ability to navigate and utilize
(1992) are located. their social capital effectively.
Anderson, Emphasize the role of social relationships Suggests that ongoing social relationships are
Park, and in shaping an individual's social capital vital for accumulating social capital, important
Jack (2007) over their lifetime. for the sustained success of female
entrepreneurs.
Ellison etal. Social capital involves resources amassed Discusses how both formal and informal
(2007) through both structured and unstructured  networks are crucial for women, helping them
interactions, focusing on gather the necessary resources and support for
interconnectedness and shared norms. entrepreneurship.
Bridge, Explore how the interconnected nature of  Highlights the importance of community-based
Murtagh, relationships within a community builds networks in providing support and resources,
and O'Neill social capital. beneficial for women entrepreneurs in
(2009) community-centric cultures.
Light and Social capital fosters communication Effective communication within networks

Dana (2013)

Lin (2017)

Khan (2020)

Mickiewicz
(2021)

within networks, promoting mutual trust
and goal attainment.

Discusses social capital as linked to an
individual's network and the strength of
these relationships.

Emphasizes the importance of exchanging
information and ideas within networks to
enhance collective resources.

Social capital is the intersection of tangible
and latent resources in relational
networks.

enhances business opportunities and support
for female entrepreneurs, and mutual trust in
networks provides a foundation for sustainable
business relationships.

Underlines the importance of network size and
quality in contributing to an entrepreneur's
social capital, impacting women's business
opportunities.

Suggests that knowledge sharing within
networks can empower female entrepreneurs
by expanding their access to innovative ideas
and market intelligence.

Highlights the deliberate efforts required to
foster goodwill and achieve power and status.

Source: Author’s compilation

The conceptualisation of social capital can be traced back to the seminal works of Bourdieu,

Coleman, and Putnam, each of which offers distinct perspectives. Bourdieu (1986) posits

that social capital includes resources linked to a permanent network of relationships,

emphasizing the role of power dynamics and social hierarchies. This perspective emphasizes
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how social capital can perpetuate inequality, as access to networks is often influenced by
social status. In contrast, Coleman (1988) focuses on the function of social capital in
facilitating cooperation and generating human capital. He defines it as a set of resources
embedded in family relationships and the broader social organisation of society, which
individuals can draw upon to achieve their goals. This approach highlights the functional
benefits of social capital, such as enhancing educational attainment and economic

development.

On the other hand, Putnam (1995) promotes the idea of social capital as a community asset,
identifying it as bonding and bridging capital. Bonding social capital refers to connections
within a homogeneous group, which can provide emotional support and facilitate solidarity.
However, bridging social capital connects diverse groups, promoting broader access to
resources and opportunities. This distinction is particularly important in entrepreneurial
contexts, where diverse networks can open pathways to new markets and collaborations
(Woolcock a Narayan, 2000). Anderson, Park, and Jack (2007) emphasize the important role
of social relationships in shaping social capital throughout an individual's life. At its core,
social capital comprises “features of societal interactions, namely networks, norms, and
trust, that empower individuals to collaboratively and effectively chase mutual objectives”

(Putnam, 2015, p. 2).

According to Bourdieu (1986), social capital is one of several types of capital individuals
possess, alongside economic and cultural capital. It fundamentally concerns social
relationships and the resources accessible through these networks, closely linked to the
concept of ‘field’ a structured social space where agents and their positions are located (Lin,
2017; Bourdieu and Wacquant, 1992). Bourdieu (1986) suggests that social capital
represents the totality of potential resources associated with enduring networks
characterised by mutual recognition and rapport, emphasising the adage: it’s not just about
one’s knowledge, but also about one’s network and its potential benefits. This is captured as
the intersection of tangible and latent resources rooted in the relational networks of

individuals or societal entities (Anderson et al., 2007; Mickiewicz, 2021).

Social capital encompasses an individual's affiliations and relationships. Lin (2017) discusses
how it is fundamentally linked to an individual's network and the strength of these

relationships, where the amount of social capital correlates with the breadth and depth of
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one's connections. Bridge, Murtagh, and O'Neill (2014) explore how the size and quality of
networks contribute to overall social capital. Additionally, a group's ability to mobilise
resources for collective interests is a crucial aspect. Lin (2017) highlights the importance of
leveraging social capital to achieve common goals. In Coleman's (1994) perspective, social
capital exists within the structure of relations between actors, essential for disseminating
information, noting that “one of the most important forms of social capital is the potential
for information that inheres in social relations” (Coleman, 1994, p. 310). As Bourdieu (1986)
elucidates, social capital accrual is reserved for those deliberate in their efforts to foster
goodwill, thereby achieving power and status, requiring sustained effort over time for

substantive returns.

Social capital also delineates resources amassed through structured and unstructured
interactions (Ellison et al., 2007), pivoting on interconnectedness, knowledge sharing, and
shared norms and trust. Bridge et al. (2009) discusses how it is built on interconnected
relationships within a community, while Khan (2020) emphasises the exchange of
information and ideas within networks to enhance collective resources. Shared norms and
mutual trust are critical components, as highlighted by Bridge et al. (2009). Another
perspective views social capital as the collective potential of robust relational frameworks
among individuals, institutions, and society (Bridge et al., 2014). Salajegheh and Pirmoradi
(2013) and Light and Dana (2013) emphasize the role of social capital in fostering
communication within networks, which paves the way for goal attainment and nurturing of

mutual trust, thereby promoting sustainability.

Furthermore, social capital is entrenched in societal facets such as norms and informal
networks that facilitate cooperation (Bhandari and Yasunobu, 2009). Values and trust are
essential components that engender cooperation, as noted by Burt (2001). Relationships
within these networks foster cooperation, ultimately spurring individual and economic
growth (Khan, 2020). In its informal, symbolic form, social capital manifests through
relationships with family and friends, serving as a crucible of trust (Cobb et al., 2007). It is

also reflected in relationships with peers and neighbours (Cetin et al., 2016).

Social capital exists in various forms and dimensions, among which structural, cognitive, and
relational are the key components that influence the entrepreneurial process (Nahapiet and
Ghoshal, 1998) as presented in Table 3.3. Understanding these three dimensions is
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particularly pertinent for female entrepreneurs, who may have distinct challenges and

opportunities in leveraging social capital, they are reviewed as follows.

Table 3.3 Impact of Different Types of Social Capital on Female Entrepreneurship Activities

Type of Description Impact on Women Entrepreneurs Key Studies
Social
Capital
-Refers to the overall pattern of - Female entrepreneurs often face - Nahapiet and
connections between actors, constraints in network range and diversity Ghoshal (1998)<br> -
including network ties, network due to societal norms and gender biases Bourdieu (1986,
configuration, and appropriable (Ibarra, 1993).<br> - Strong informal 1991)<br> - Coenen et
organisation (Nahapiet and networks provide emotional support but al. (2009)<br> - Ibarra
Ghoshal, 1998).<br> - Encompasses  may lack critical business resources (1993, 1997)<br> -
formal and informal networks, and  (Granovetter, 1973; Moore, 1990).<br> - Aldrich and Zimmer
Strlfctural the creation and dissolution of Formal networks can offer essential (1986)<br> - Marlow
SOC'.aI social relationships (Coenen et al., resources but pose accessibility barriers and McAdam
izl 2009).<br> - Bourdieu (1986) (Ibarra, 1997; Kanter, 1977).<br> - Hybrid (2013)<br> - Kanter
emphasised the importance of networks integrating formal and informal (1977)<br> - Welter et
network value and capacity to elements are suggested for overcoming al. (2017)
mobilise capital. these barriers (Welter et al., 2017).
- Refers to shared understanding, - Enhances communication, cooperation, - Nahapiet and
mutual values, attitudes, beliefs, and a sense of belonging, mitigating Ghoshal (1998)<br> -
and shared interpretative psychological barriers (Krueger, 2003; Coleman (1988)<br> -
frameworks within a network Lesser, 2000).<br> - Collective goals and Hall (1959)<br> -
(Nahapiet and Ghoshal, 1998; shared narratives provide direction and Fukuyama (1995)<br>
Coleman, 1988).<br> - Includes social legitimacy (Polletta, 2006; Mair and - Polletta (2006)<br> -
. shared language, collective goals, Marti, 2006).<br> - Trust reduces Krueger (2003)<br> -
Cog.nltlve and trust (Hall, 1959; Fukuyama, transaction costs and levels the playing field  Lesser (2000)<br> -
Soq.al 1995). for resource access (Fukuyama, 1995; Bogren and von
Capital Bogren and von Friedrichs, 2016).<br> - Friedrichs (2016)<br> -
Effective for navigating male-dominated Al-Dajani and Marlow
industries and fostering business growth (Al-  (2010)<br> - Stead
Dajani and Marlow, 2010; Stead, 2017). (2017)
- Focuses on the personal - Trust within networks facilitates access to - Putnam (1995)<br> -
relationships anchored in trust and  information, funding, and expertise, Nahapiet and Ghoshal
mutual respect (Putnam, 1995; overcoming gender-specific barriers (Brush (1998)<br> - Coleman
Nahapiet and Ghoshal, 1998).<br> - et al., 2002; Inkpen and Tsang, 2005).<br> - (1988)<br> - Elster
Includes trust, norms, reciprocity, Enhances emotional and moral support, (1989)<br> - Brush et
and obligations within a social providing resilience against entrepreneurial al. (2002)<br> - Inkpen
. network (Coleman, 1988; Elster, challenges (Luthans, Youssef, and Avolio, and Tsang (2005)<br>
ReI?tlonaI 1989). 2007).<br> - Obligations and expectations - Luthans, Youssef,
Soq.al guide interactions and support within the and Avolio (2007)<br>
Capital network, offering a safety net and enhancing - Granovetter
credibility (Granovetter, 1973; Burt, (1973)<br> - Burt
2017).<br> - Networks rich in relational (2017)<br> -

social capital encourage partnerships and
collaborations (Eisenhardt and
Schoonhoven, 1996).

Eisenhardt and
Schoonhoven (1996)

Source: Author’s compilation

Table 3.3 briefly summarizes the different dimensions of social capital and their impact on

women's entrepreneurship. The following sup-sections explore these three dimensions

“structural, cognitive, and relational components of social capita

women’s entrepreneurship activities.

III
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3.4.1 Structural Social Capital

Structural social capital is a dimension of social capital that pertains to the overarching
properties of the social system and the network of relations as a whole. According to De
Moraes (2023), structural social capital is the impersonal configuration of linkages between
individuals or units. Coenen et al. (2009) further articulate that this involves not only the
creation and dissolution of social relationships but also the overarching structure of the
networks formed by these interactions. Structural Social Capital refers to the overall pattern

n u

of connections between actors essentially, the “who,” “what,” and “where” of social
interactions. This includes network ties, network configuration, and the appropriable

organization as manifestations of structural social capital (Nahapiet and Ghoshal, 1998).

This conceptualization extends to individual interactions’ overarching pattern and frequency
(Bourdieu, 1986). It also refers to the overall pattern and design of network ties and
affiliations (McAdam, Harrison, and Leitch, 2019). Bourdieu (1986) recognized the
importance of social networks while cautioning that not all social connections hold equal
value. He articulated that the utility of a social network hinges on both the volume of capital
possessed by individuals within the network and their capacity to mobilize this capital.
Furthermore, Bourdieu (1991) explored how social capital could be converted into other
forms of capital, such as economic or cultural capital, through processes often mediated by
what he termed ‘symbolic power,” which structurally enables or constrains individuals'
actions. Symbolic power refers to the capacity to impose the recognition of cultural values
and social norms without overt coercion, essentially legitimizing and maintaining the status

qguo through subtle means (Bourdieu, 1991).

Granovetter (1983) has added that a varied network, including both strong and weak ties,
can provide access to different kinds of resources, thus enhancing entrepreneurial success.
Ibarra (1993) has argued that women often face constraints in the range and diversity of
their networks due to societal norms and roles. Such as gender bias in professional
networks, that women often face implicit and explicit gender biases when attempting to
penetrate traditionally male-dominated professional networks. The gender composition and
industry-specific networks can impact the types of resources accessible (Aldrich et al., 1989;
Moletta, et al. 2023). Social norms may drive women towards certain industries, often

termed as ‘female-friendly’. Examples of these industries include healthcare, education,
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retail, and hospitality, where women traditionally have had a strong presence. This
segregation reduces network diversity, as it restricts cross-industry opportunities that can
be important for business innovation and resource acquisition (Aldrich, Reese, and Dubini,

1989).

Marlow and McAdam (2013) also highlight that female entrepreneurs may face
geographical limitations that impact network range and diversity. Traditional roles and
societal expectations can restrict their mobility, thus limiting the scope of their networks.
This complex interplay of structural social capital, gender norms, and societal expectations
shapes the opportunities and challenges faced by female entrepreneurs, influencing their

entrepreneurial trajectory and success.

Coleman (1988) examined authority relations, particularly within family structures, as
pivotal conduits of social capital. He posited that these relationships are inherently
structural, often hierarchical, and are strategically utilized to achieve specific objectives such
as educational attainment. Coleman (1990) further elucidated on the role of social norms
and sanctions as integral structural elements that regulate individual behaviour within
communities or networks, ensuring that the actions of individuals align with broader

collective goals.

Similarly, Brush et al. (2002) highlighted that both formal networks, such as industry
associations, and informal networks, including family and friends, significantly contribute to
the structural social capital accessible to female entrepreneurs. According to Bourdieu
(1986), formal networks typically operate as institutionalized structures with established
rules and norms, exemplified by professional associations or chambers of commerce. In
contrast, informal networks are characterized by more fluid relationships, such as
friendships, family ties, or connections forged through social engagements. Brush et al.
(2002) noted that although women often encounter obstacles in accessing formal networks,
they could derive considerable advantages from robust informal networks. The research
suggests that female entrepreneurs benefit from engaging in both formal business networks
and informal social circles, although societal norms may disproportionately confine them to

the latter (Marlow and McAdam, 2013).
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The challenges associated with formal networks, particularly for women in male-dominated
industries, are significant. Ibarra (1997), Carter, Anderson, and Shaw (2001) discussed how
formal networks often pose accessibility barriers for women, inhibiting their acceptance into
these structured environments. Kanter (1977) articulated that within these networks,
women might be stereotypically viewed as tokens rather than legitimate participants, facing
a substantial credibility gap that they must bridge. Conversely, Aldrich and Zimmer (1986)
acknowledged that formal networks can be resource-rich, providing essential access to
financial capital, business advice, and partnership opportunities crucial for scaling

businesses.

Granovetter (1973) contended that while informal networks may lack critical business
resources found in formal networks, they offer substantial emotional support and trust.
However, such networks might not sufficiently support business growth if they are
predominantly oriented towards domestic or social functions (Moore, 1990). This is
compounded by challenges related to work-life balance, which De Bruin, Brush, and Welter

(2006) identified as a complex issue for many female entrepreneurs.

To address these challenges, Welter et al. (2017) proposed that women entrepreneurs
should develop hybrid networks that integrate the strengths of both formal and informal
networks. By strategically mobilizing their informal networks to gain initial momentum,
women can leverage this social capital to facilitate entry into more formalized networks, as
suggested by Strobel and Kronenberg (2016). This approach underscores the necessity of a
nuanced understanding of structural social capital, recognizing its dual potential to serve as

both a platform for and a barrier to female entrepreneurial success.

3.4.2 Cognitive Social Capital

Cognitive social capital refers to the intangible aspects of social relationships that facilitate a
shared understanding, mutual values, attitudes, beliefs, and shared interpretative
frameworks among individuals in a network (Nahapiet and Ghoshal, 1998; Coleman, 1988).
These factors serve as the bedrock for cooperation and collaborative action within groups.
For female entrepreneurs, cognitive social capital plays a particularly pivotal role in
nurturing an entrepreneurial mindset, mitigating gender-specific barriers, and fostering

business sustainability.
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Cognitive elements such as shared language and understanding facilitate smoother
communication and cooperation. Language and codes are often embedded in the cultural
context, indicating shared values, norms, and beliefs (Hall, 1959). These can be particularly
empowering for women in male-dominated industries (Al-Dajani and Marlow, 2010; Stead,
2017). Understanding and employing industry-specific language can empower female
entrepreneurs to engage more productively in networking events, which are crucial for
business growth (lbarra, 1993). Effective communication is foundational to business success,
and having a shared language or codes within a network enhances comprehension and
speeds up decision-making processes (Lesser, 2000). Being conversant in the shared
language and codes can instil a sense of belonging and confidence, thereby mitigating some

of the psychological barriers women may face in entrepreneurship (Krueger, 2003).

Furthermore, collective goals and shared narratives form an integral part of cognitive social
capital and signify common objectives and stories that bind a community together
(Nahapiet and Ghoshal, 1998). The objectives, that are commonly held within a group or
network, serve as a focal point for collaborative actions (Ostrom, 2000). The stories, myths,
or legends that a community tells about itself, which serve as a unifying force and a way of
making sense of the world (Polletta, 2006; Olsson, and Bernhard, 2021). Female
entrepreneurs might find value in shared narratives of overcoming challenges or in
collective goals that focus on social impacts, often an important aspect of female
entrepreneurship (Hamilton, 2006). Being part of a community with collective goals and
shared narratives can be psychologically empowering, providing an emotional safety net
crucial for business sustainability (Luthans, Youssef, and Avolio, 2007). Common objectives
and shared stories provide a sense of direction and belonging that can be especially
empowering for female entrepreneurs navigating traditionally male-dominated spheres
(Mair and Marti, 2006; Stead, 2017). Collective goals and shared narratives can imbue
female entrepreneurs with social legitimacy, often lacking in women-centric ventures due to
ingrained societal biases (Aldrich and Fiol, 1994). When female entrepreneurs align with
networks with collective goals, it often becomes easier to pool resources, which can be
particularly beneficial given the often-documented difficulty women face in securing

financing (Brush et al.,, 2002). Shared narratives can provide an important background
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against which creative ideas and innovations are developed and accepted, helping female

entrepreneurs thrive in a competitive market (Amabile et al., 1996).

Trust, a fundamental component of cognitive social capital, helps mitigate challenges female
entrepreneurs face in accessing resources and establishing credibility (Becker-Blease and
Sohl, 2007; Bogren, and von Friedrichs, 2016). This includes the shared expectations that
people have within a network, particularly regarding each other’s behaviour and the
reciprocation of benefits (Putnam, 1993). Trust refers to the mutual confidence that no
party within a relationship will exploit the vulnerabilities of the other. It is both an
emotional and cognitive state that can significantly reduce transaction costs (Fukuyama,
1995). Norms are agreed-upon standards or rules that guide behaviour within a social
system, often contributing to the predictability of actions (Elster, 1989). Trust engenders
more open sharing of vital resources such as information, expertise, and even financial
capital. Given that female entrepreneurs often face difficulties in accessing funding and
resources, high levels of trust can substantially level the playing field (Brush et al., 2002;
Bogren, and von Friedrichs, 2016). Effective networking, a cornerstone for entrepreneurial
success, is largely influenced by trust and accepted social norms. Trust significantly
enhances the utility of networks for female entrepreneurs by making interactions more
genuine and productive (Granovetter, 1973; Bogren, and von Friedrichs, 2016). In an
environment where trust and norms are strong, there is generally less reliance on harmful
gender stereotypes. This can be particularly advantageous for female entrepreneurs, who
are often at the receiving end of such stereotypes (Heilman and Okimoto, 2007). Trust and
established norms can serve as organic mechanisms for conflict resolution, thereby reducing
the need for contractual and legal safeguards that can be time-consuming and expensive
(Zaheer, MckEvily, and Perrone, 1998). Trust and shared norms make collaborative efforts
more straightforward and less risky, encouraging partnerships and joint ventures that can
be particularly beneficial for female entrepreneurs (Inkpen and Tsang, 2005). Trust and
mutually accepted norms within a network can also contribute to emotional well-being, a
non-trivial factor in the often-stressful entrepreneurial journey (Helliwell and Putnam,
2004). For female entrepreneurs, understanding this cognitive facet of trust and norms is

crucial, as it aids in the creation of a supportive and inclusive entrepreneurial ecosystem.
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In summary, Cognitive social capital is crucial for female entrepreneurs, as it provides a
supportive ecosystem that can help overcome systemic barriers and foster both personal
and business growth. Understanding the nuances of cognitive social capital can significantly

contribute to policy formulations aimed at empowering female entrepreneurs.

3.4.3 Relational Social Capital

Relational social capital has been extensively studied for its role in enhancing effective social
interactions and fostering cooperation (Nahapiet and Ghoshal, 1998; Ashfaq et al., 2021).
For female entrepreneurs, who frequently face complex social and professional challenges
exacerbated by prevailing gender biases, relational social capital is important. Relational
social capital pertains to the personal relationships anchored in trust and mutual respect
that individuals cultivate within their networks. Putnam (1995) describes it as the essence of
social connections that enable individuals to work together more effectively. This concept is
further delineated by Nahapiet and Ghoshal (1998), who identify trust, norms, and
identification as key components that enhance the quality and strength of social ties. For
female entrepreneurs, particularly in complex and challenging environments like the Gaza

Strip, relational social capital is an indispensable asset.

Women often rely on this dimension for emotional support, credibility endorsement, and
business collaborations. In relational social capital, trust serves as the glue that fosters the
quality and quantity of social interactions. It involves both emotional and cognitive forms of
trust (Ashfaqg, et al. 2021; McAllister, 1995). The norms are agreed-upon standards or
expectations that guide behaviour within a social network. Norms contribute to behavioural
predictability and social cohesion (Elster, 1989). These involve the norms of reciprocity
within a social network. A strong sense of obligation encourages support and resource
sharing among network members (Coleman, 1988). Trust within a network allows for the
open exchange of vital resources like information, funding, and expertise, overcoming the
gender-specific barriers that limit access to such resources (Brush et al., 2002). Strong
relational ties built on trust can encourage business collaborations and partnerships,
offering both financial and non-financial advantages (Inkpen and Tsang, 2005). An
environment rich in relational social capital often encourages the sharing of tacit and explicit
knowledge, which can be particularly beneficial in enhancing the skill sets of female

entrepreneurs (Nahapiet and Ghoshal, 1998). A well-established relational social capital can
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contribute to positive reputation building, crucial for female entrepreneurs who face

stereotypical gender biases (Ridgeway, 2001).

Trust and credibility are intricately intertwined elements of relational social capital that
significantly impact female entrepreneurship. Trust is generally conceived as a set of
expectations shared by all members of a particular social system (Coleman, 1988; Bogren,
and von Friedrichs, 2016), while credibility denotes the quality of being trusted and believed
in. Each has ramifications for women navigating the entrepreneurial ecosystem. Viewed
through a gender lens, relational social capital may offer the foundational trust that
compensates for systemic gender biases in formal entrepreneurial ecosystems (Jennings and
Brush, 2013 Cho, et al. 2021). Trust and norms can significantly reduce transaction costs,
providing a competitive advantage in market dealings (Fukuyama, 1995). In a predominantly
patriarchal business landscape, women entrepreneurs often start with a ‘trust deficit’
compared to their male counterparts (Carter, Anderson, and Shaw, 2001). This necessitates
a higher burden of proof to establish their credibility. Women are sometimes
compartmentalised into roles traditionally perceived as ‘trustworthy’ but less ‘credible’
when it comes to business acumen. This creates challenges and opportunities (Pepper, and

Anderson, 2009).

Women often rely on educational and professional credentials to bolster credibility.
However, these are not always sufficient due to implicit biases (Carter and Rosa, 1998).
Endorsements, testimonials, or referrals by well-respected individuals or institutions can
serve as powerful tools for establishing credibility (Eagly, Makhijani, and Klonsky, 1992;
McAdam, Harrison, and Leitch, 2019). A greater emphasis on trust and credibility can create
more equitable opportunities for women to gain essential resources like funding (Coleman
and Robb, 2009). Institutions and organisations can put in place mechanisms that aim at
trust verification, thereby levelling the playing field for women entrepreneurs (Marlow and
Patton, 2005). Trust and credibility are not static constructs but dynamic elements that
female entrepreneurs need to manage actively. Their roles are crucial yet complex, shaped
by broader societal norms, stereotypes, and systemic issues, thereby warranting continuous

scrutiny and adaptation.
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Emotional and moral support plays an important role in the journey of any entrepreneur,
serving as a softer yet highly impactful facet of social capital (Lin, 2017; Burt, 2017; Ashfaq,
et al. 2021). For female entrepreneurs, these forms of support can be particularly valuable,
given the challenges they often face, such as gender bias and socio-cultural constraints
(Marlow and McAdam, 2013). Given societal expectations, female entrepreneurs often find
an additional layer of emotional support through relational capital, although this can be
emotionally taxing (Hochschild, 1983). Networks rich in relational social capital can offer
emotional support, acting as a resilience buffer against the challenges faced by female
entrepreneurs (Luthans, Youssef, and Avolio, 2007). Female entrepreneurs often juggle
multiple roles business leader, mother, spouse which heightens the need for emotional
support. The emotional labour involved often remains unaccounted for yet is instrumental
in entrepreneurial success (Eddleston and Powell, 2012). Emotional support can enhance a
female entrepreneur’s self-efficacy, boosting her belief in her capability to successfully
perform entrepreneurial tasks (Bandura, 1997). For many women, entrepreneurship is not
merely a commercial venture, but often also a moral project aligned with social or ethical
values. Here, moral support from one’s social network can validate and strengthen their
resolve (Sarason et al., 2006). Family and friends are often the primary source, but their
support can be a double-edged sword, offering comfort yet potentially inhibiting growth by
promoting risk-averse behaviours (Aldrich and Cliff, 2003). Peer networks and communities
which are female-focused entrepreneurial groups can provide emotional and moral support
that families might not be equipped to offer, along with niche industry insights (lbarra,

1993).

In the context of social capital, obligations and expectations serve as the invisible threads
that bind network participants together, shaping how they interact and support each other
(Coleman, 1988). Within female entrepreneurship, these constructs acquire dimensions,

influenced by both gender norms and entrepreneurial challenges.

Obligations refer to the duties or responsibilities that members of a social network owe to
each other, often as a result of past favours or support (Gouldner, 1960). Expectations
involve the belief that the network’s members will act in a way that is beneficial or at
minimum not detrimental to others within the network. It is built on a history of reliable,

mutual benefit (Misztal, 1996). Relational capital comes with obligations. Given traditional
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gender roles, the obligations imposed might differ for female entrepreneurs, sometimes to
their disadvantage (Moore, 1990). In an entrepreneurial context, obligations often translate
into financial support, mentorship, or resource-sharing. Given that female entrepreneurs
may face systemic limitations to resource access, obligations within a trusted network can
be invaluable (Aldrich and Cliff, 2003). Obligations can serve as a safety net, offering
entrepreneurs avenues for help when they encounter professional risks or challenges (Burt,
1992). When members of a network have fulfilled obligations reliably in the past, it
enhances an entrepreneur's credibility, this is especially useful for female entrepreneurs
who may face credibility challenges due to gender biases (Ridgeway, 2001). Networks rich in
mutual obligations often exchange information about market opportunities or customer
insights, providing an edge in increasingly competitive markets (Granovetter, 1973; Burt,

2017).

Women, particularly in conservative societies, are often burdened with expectations that
align with traditional gender roles, such as the nurturing caregiver or dutiful family member
(santos, Marques, and Ferreira, 2018; Marlow and Patton, 2005). These roles can translate into
specific obligations that intersect and sometimes clash, with entrepreneurial
responsibilities. Women may experience obligations to shape their entrepreneurial ventures
with societal values, such as community improvement or ethical business practices. The
failure to meet these obligations can lead to negative social sanctions (De Bruin, Brush, and
Welter, 2007). Female entrepreneurs often face different societal expectations regarding
what constitutes ‘success.” These expectations can include a broader range of outcomes
beyond financial gain, such as social impact or work-life balance (Ahl, 2006). Women are
frequently expected to leverage their networks differently than men, often with a focus on
building relational rather than transactional ties (Ibarra, 1997). Expectations of support and
non-detriment can help female entrepreneurs navigate systemic barriers such as gender
discrimination or lack of access to venture capital (Carter, Anderson, and Shaw, 2001). The
expectations of positive, mutual interactions can encourage collaborations and partnerships
that might otherwise be perceived as too risky or uncertain (Eisenhardt and Schoonhoven,
1996). Business ecosystems, government policies, and cultural norms can either reinforce
traditional gender roles or help dismantle them, thus shaping the obligations and

expectations female entrepreneurs face (Welter, 2011). Family, friends, and close business
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associates often exert the most immediate obligations and expectations, acting as both

support systems and potential pressure points (Aldrich and Cliff, 2003).

Understanding the gender-specific dimensions of obligations and expectations can lead to
more effective support structures for female entrepreneurs. These constructs are not
merely peripheral factors but can significantly impact entrepreneurial longevity, success,

and psychological well-being.

Based on a review of the literature that includes different theoretical frameworks and
empirical studies, a definition of social capital that is consistent with the discourse on
women’s entrepreneurship, especially in difficult contexts such as the Gaza Strip, can be

formulated for this thesis as follows:

Social capital consists of networks of relationships, mutual trust, norms, and shared
understanding between individuals or groups, which facilitate cooperative actions and
enable individuals to achieve collective or personal goals. It is characterized by the quality of
social interactions supported by trust, commitment to shared norms, and the extent of
mutual support within a network. Social capital across three fundamental dimensions:
structural, cognitive, and relational, each dimension contributing to enhancing social
cohesion, resource exchange, and opportunities for cooperation, is critical to

entrepreneurial success.

Structural social capital refers to the general pattern of connections and network ties,
including the frequency and quality of interactions that create a framework for social
participation and resource mobilization. Cognitive social capital relates to shared symbols,
narratives, languages, and cultural understandings that facilitate shared perspective and
collective identity among network members, enhancing communication and supporting
cohesive teamwork. Relational social capital focuses on interpersonal relationships
developed through frequent interactions built on trust, respect, and mutual commitments,
which are essential for creating a supportive environment that is particularly beneficial for

women entrepreneurs facing systemic barriers.

This definition brings together insights from the works of Bourdieu, Coleman, Putnam, and
other academics, and emphasizes the varied nature of social capital as a private and

collective asset. It recognizes the important role of social capital in providing access to
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resources, facilitating the flow of information, and empowering women in difficult
environments to overcome obstacles and take advantage of opportunities for business
development and sustainability. The next section examines the conceptualisations of social
capital in the Gaza Strip, and its relevance to female entrepreneurship.

3.5 Conceptualisations of social capital in the Gaza Strip, and its relevance to female

entrepreneurship

Social capital, as delineated by Putnam (2000), comprises the intricate networks of
relationships within a society, which enable that society to function effectively. These
networks are not only social but serve as channels of moral support and practical assistance,
and facilitate access to finance, market information, and business opportunities. For
women, especially in areas with limited formal institutional support, these networks are
indispensable (Aldrich, and Zimmer, 1986). In environments characterised by political
instability and economic uncertainty, where formal systems might falter or be inaccessible,
social capital becomes a vital asset. Women often encounter gender-specific obstacles that
restrict their access to crucial resources such as capital, information, and physical assets
(Bourdieu, 1986). Social capital can act as a robust safety net, enabling women to
circumvent these barriers. Social capital connects individuals to homogeneous groups,
providing a sense of belonging and mutual support, which is particularly beneficial in
navigating complex socioeconomic landscapes (Aldrich and Zimmer, 1986). Bonding social
capital may involve building relationships with individuals or groups in positions of power or
authority, such as government officials or large organizations, which can be very useful for
overcoming managerial obstacles and accessing entrepreneurial opportunities (Woolcock,

2001).

Gazan society is characterised by collectivism (Zidane, 2023; Abu Nada, 2023), where group
interests often prevail over individual desires. The interconnected and interacting values
that advance society and the individual form a value system capable of leveraging society’s
capabilities, developing, and strengthening it. In Gaza today, this value system is deeply
rooted in society and is not incidental (Al-Hourani, 2011). It is not just individual moral

behaviour that characterises a person, but rather something upon which society agrees.

Al-Ghazawi’s understanding, based on religious teachings, cultural experience, family

upbringing, and societal culture, is an example of this. It is known that a person primarily
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derives values from their social environment and family, and Gaza has raised its people on
these uplifting values (Zidane, 2023; Al-Hourani, 2011). The Gazan family’s characteristics
form the basic principles of the socialization process, becoming part of the internal
mechanisms of society in controlling and directing individual behaviour, and strengthening
the continuity of traditional society. The extended family in Gaza is not limited to kinship
generations living together in the same dwelling but also extends to a network of
relationships, interactions, and obligations, making the family the individual’s first and
ultimate moral and national reference. The family is also a productive, social, and national
unit, based on cooperation, mutual dependence, and economic integration (Al-Hourani,
2011). This collectivist nature influences commercial activities, as business decisions and

operations often consider their impact on the family and community (Hofstede, 1980).

The Gazan family is traditional and conservative, evident in social content and the
preservation of traditional social upbringing principles. These are transferred from society to
the individual, embodying the essence of Gazan society’s conservative, patriarchal
characteristics. These principles have become the basic mechanism for controlling individual
behaviour, guiding, and strengthening traditional relationships across generations (Al-

Hourani, 2011).

Power distance and hierarchical structures in Gazan family culture, a measure of how power
is distributed and accepted among people, are relatively high (Al-Hourani, 2011; Gill, 2017).
Hierarchical patriarchy is evident not only in terms of lineage or kinship but also in authority,
work division, and roles. Authority, status, and influence begin with the oldest males and
extend to the youngest females (Al-Hourani, 2011). This is reflected in a hierarchical societal
structure, where respect and obedience to elders and authorities are emphasized (Abu
Nada, 2023; Gill, 2017). The family in Gazan society is of great importance. As a social
institution and system, it performs roles towards its members and interacts with larger
societal systems (Al-Hourani, 2011). The relationship between men and women within the
family system is still governed by subordinate relationships (Althalathini and Al-Dajani,
2020). Male supremacy in certain Gazan families, particularly in villages and rural areas,
provides men with absolute authority (Al-Hourani, 2011). In the entrepreneurial context,
this implies that decisions and innovations may need to align with the expectations of

societal leaders or elder family members (Hofstede, 1980).
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Culture is a very broad concept that encompasses norms, values, customs, traditions, habits,
skills, knowledge, beliefs, and the entire way of life of a group of people (Thompson, 2017).
Historically, culture has been perceived as a compendium of symbols, language, beliefs,
values, and artefacts integral to any society (Spencer-Oatey and Franklin, 2012). Linton
(1945) described the culture of a society as “the way of life of its members: the collection of
ideas and habits which they learn, share, and transmit from generation to generation”.
Kluckhohn (1951) portrayed culture as a ‘design for living’ held by the members of a
particular society (Thompson, 2017). Culture, as the product of interacting human minds, is

thus a science of the most complex phenomenon on Earth (Plotkin, 2020).

In the context of the Gaza Strip, cultural, norms and values critically influence the
entrepreneurial activities of women. These cultural frameworks serve not only as a
backdrop for daily interactions but also significantly dictate the formation, sustenance, and
utilisation of social capital. Social capital, deeply embedded within these cultural contexts,

plays a vital role in enabling or constraining female entrepreneurship (Bourdieu, 1986).

Gazan culture, with its leanings towards masculinity dimensions, places emphasis on
traditional gender roles. Men are generally expected to be breadwinners and women
caretakers (Norwegian Refugee Council, 2018). This cultural expectation is deeply rooted in
both societal norms and religious teachings. For instance, the Messenger of Allah & said,
“Each of you is a shepherd and each of you is responsible for his flock. The leader is a
shepherd and is responsible for his flock” (Sahih Bukhari). A man is a shepherd in his
household and is responsible for his flock. A woman is a shepherdess in her husband’s house
and is responsible for her flock” (Hadith Unlocked, n.d.). This religious-cultural norm can be
a barrier for female entrepreneurs, limiting their access to resources and networks, and
influencing the types of businesses they can pursue (Jamali, 2009; Al-Dajani and Marlow,

2010).

In Gazan culture, honour and reputation are crucial (Al-Hourani, 2011; Althalathini and Al-
Dajani, 2020). This impacts business conduct, requiring entrepreneurs, especially women, to
navigate their activities in a manner that upholds family and community honour. Reputation
can significantly impact business opportunities and relationships (Metcalfe, 2008). The
cultural emphasis on honour and reputation in the Gaza Strip influences female
entrepreneurship. Building trust within the community is essential for business success, and
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women must carefully navigate their entrepreneurial activities to maintain their and their

family’s reputations (Sidani, 2005).

Building trust and reciprocity, essential components of social capital, are often mediated
through informal institutions in the Gaza Strip. Female entrepreneurs must navigate these
complex networks to build trust and secure resources for their businesses (Coleman, 1988).
In a context where female entrepreneurship might not be the norm, social capital helps in
gaining legitimacy and social acceptance. The support from social networks enables women
to overcome cultural and social barriers to business initiation and expansion (De Carolis and

Saparito, 2006).

Putnam (2000) highlights the significance of bridging social capital, which entails the
formation of connections with individuals or groups beyond one's immediate social circle.
This type of social capital is pivotal as it facilitates access to a wider spectrum of resources,
information, and opportunities. It extends networks beyond homogeneous groups, fostering

inclusivity and the potential to leverage diverse perspectives and assets.

Nevertheless, despite the importance of social capital, women in the Gaza Strip often face
challenges in accessing and leveraging it due to prevailing social norms and gender roles.
Social networks in patriarchal societies tend to be male dominated, which can restrict
women’s access to valuable information and resources (Putnam, 2000). However, some
women entrepreneurs in the Gaza Strip have adeptly utilised their social capital to surmount
these barriers. By leveraging their social networks and community ties, these women have
accessed support and resources that are typically unavailable through formal channels

(Brush et al., 2001).

In sum, the Gaza Strip represents a complex tapestry of informal institutions that
significantly influence women's entrepreneurship, primarily through constraints imposed by
entrenched social norms, family dynamics, and religious doctrines, which generally define
women's economic roles and entrepreneurial ventures (Hatem, 2003). The cultural
environment in Gaza, characterised by collectivism, patriarchal norms, religious imperatives,
and a clear emphasis on honour and reputation, profoundly influences the development of

social capital and thus shapes women's entrepreneurship experiences. Understanding of
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these cultural complexities is essential to effectively addressing the challenges and benefit

from the opportunities available to women entrepreneurs in the Gaza Strip.

3.6 Intersectionality and Female Entrepreneurship in the Gaza Strip

The concept of intersectionality provides an understanding of the different dimensions that
can impact women’s entrepreneurship, especially in complex environments such as the

Gaza Strip.

Intersectionality is critical in gender studies because it provides a framework for
understanding how diverse forms of inequality or disadvantage might be experienced by
individuals simultaneously (Crenshaw, 2013; McCall, 2005). Carastathis (2016) discussed
intersectionality as a framework that allows us to see how various social categories interact
in complex ways, influencing individual experiences and opportunities. For female
entrepreneurs, these intersecting identities can significantly impact their business practices,
access to resources, and strategies for overcoming systemic barriers (Essers and Benschop,
2009). Cho, Crenshaw, and McCall, (2013) have emphasised that identities and categories of
difference are not static but dynamic, constantly shaped by interactions with various power

structures.

Cho, Crenshaw, and McCall, (2013) have emphasised that intersectionality operates not just
as an analytical framework for understanding individual identities but as a method to
analyse how multiple axes of inequality, such as race, class, and gender, interact within
broader structures of power and privilege. Crenshaw (2013) has discussed how women of
colour experience compounded discrimination through both gender and race, a concept
that can be translated to understanding how in the context of entrepreneurship, women,
especially those in marginalised settings like Gaza, encounter overlapping layers of barriers
that are not limited to gender alone but are compounded by factors like economic

instability, social norms, and limited access to financial resources.

Moreover, Carastathis (2016) emphasised that intersectionality helps in understanding how
these identities are not merely additive but interwoven, creating a complex matrix of
advantages and disadvantages that vary greatly depending on the context. For example,
women entrepreneurs often face gender-based barriers such as discriminatory societal

norms or expectations about gender roles. These challenges can be compounded by factors
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such as class and ethnicity, which might further limit access to capital, education, or

business networks.

Essers and Benschop, (2009) and McAdam, (2013) have said that prior studies focused on
the barriers faced by women due to their gender, but often overlooked how intersecting
identities such as gender, class, religion, and political context shape entrepreneurial
experiences. Al-Dajani and Marlow, (2010) added that women's business activities are
significantly shaped by their socio-cultural and political environments, which either facilitate

or constrain their entrepreneurial ventures (Al-Dajani and Marlow, 2010).

Socioeconomic status is a critical determinant of an individual's access to resources and
opportunities. For example, a woman from a lower socio-economic background might face
greater difficulty in accessing financial capital compared to a woman from a higher
economic class, and her ethnic or regional identity might further exacerbate these

challenges (Cho, Crenshaw, and McCall, 2013).

In the context of Gaza, where economic conditions are dire and fluctuating due to political
instability, women from lower socio-economic backgrounds face even stiffer barriers to
accessing financial services, education, and business opportunities (Al-Dajani and Marlow,
2010). This is contrasted by women from higher socio-economic backgrounds who typically
have better access to these resources, illustrating a significant divide based on class (Brush
et al.,, 2019). In sum, these intersections may be even more pronounced in regions with
significant regional disparities, such as the Gaza Strip. For example, female entrepreneurs in
such areas may face not only gender-related barriers but also those related to political
instability and economic deprivation, which can limit entrepreneurial ventures and growth.
Therefore, using an intersectional lens in studying women’s entrepreneurship can shed light
on how social inequalities play out in the business world, providing a more comprehensive
understanding of the specific challenges faced by diverse groups of women. Considering the
various challenges faced by female entrepreneurs in the Gaza Strip, a careful exploration of
social capital and its effects on entrepreneurial activities becomes of great importance.
Figure 3.1 illustrates how social capital interacts with broader economic, geographic,
political, and sociocultural contexts. These interactions profoundly impact the
entrepreneurial endeavours of women from different socioeconomic backgrounds. As
highlighted in the previous discussions, women from lower socioeconomic strata face
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severe obstacles due to limited access to financial services, education, employment
opportunities, and more, compounded by political and economic instability in conflict-
affected areas. Conversely, their counterparts from higher socioeconomic backgrounds
often navigate these challenges more successfully, underscoring an important class divide.
The framework presented thus encapsulates and clarifies how social capital operates within
these layered contexts, providing a comprehensive view of the diverse barriers and

intersectional barriers impacting female entrepreneurship in Gaza Strip.
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Figure 3.1 Framework of Social Capital's Impact on Female Entrepreneurship Activities

The External Environment Context

Social Capital Context

The Context
of Formal
Social

Capital

The External Environment Context includs Economic Context, Socio-economic status, Geographical Context, Political Context, political instability, and International Contaxt

Social Capital Context include: The Context of Formal Social Capital, and The Context of Informal Social Capital

The Context of Formal Social Capital / institutions include the Regulatory Institutions, The Normative Institutions, and the Cultural-cognitive) which refer to {Rules, Policies, laws, Regulatory systems,
regulatory systems, Bureaucratic rules, expectations, Beliefs and norms}

The Context of Informal Social Capital include the which refer to {Trust, Metworks, Social Relationships, Mutual Values, Attitudes, Beliefs, Personal Relationships, Mutual Respect, Obligations within A
social Network, Close-knit, Friendships, Family ties, or neighbourheod interactions}

Female Entrepreneurship Activity include: Personal growth, professional development, overcoming barriers, inspiration and idea generation, building confidence and skills, gaining knowledge,
developing & natwork, overcoming fears, business planning and strategy developmeant, securing funding, launching the business, product or service davelopment, scaling and growth, navigating
challenges and sstbacks, mentorship and suppert, social impact and empowerment, sustainability, creating a legacy, and building 2 lasting impact.

Source: Author’s compilation
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Figure 3.1 The “Framework of Social Capital Impact on Women’s Entrepreneurial Activities”
inspired by the current body of literature, visually illustrates the multiple influences that
shape women’s entrepreneurial endeavours in Gaza Strip. The framework is based on the
principles of intersectionality, which recognize that women entrepreneurs’ experiences are
not monolithic but are instead shaped by the interaction of different social, economic, and
political factors. At the core of this framework is “women’s entrepreneurial activity,” which
lies at the intersection of “formal social capital” and “informal social capital,” emphasizing
the dual nature of the support systems that women in Gaza mobilize to advance their

entrepreneurial ventures.

The outer layer, “external environment context,” includes a wide range of macro-level
factors such as economic conditions, socioeconomic status, geographic and political
contexts, as well as the sociocultural environment. These elements exert a significant
influence on the availability and effectiveness of social capital, both formal and informal. In
the Gaza Strip, where political instability and socioeconomic challenges prevail, these
external factors are particularly salient, often exacerbating the barriers women face while

also shaping the opportunities they can leverage.

Within the “context of social capital,” the framework distinguishes between “formal social
capital” which includes regulatory, normative, and cognitive cultural institutions and
“informal social capital,” which includes trust, networks, social relationships, and
community ties. In the Gaza context, formal social capital is often constrained by ongoing
political and economic challenges, making informal social networks which include family,
friends, and community members an important resource for women entrepreneurs. These
informal networks provide important support, particularly in navigating social and cultural
norms and accessing resources that are limited or unavailable through formal channels. The
intersection of formal and informal social capital in supporting women’s entrepreneurship is
central to this framework. The framework highlights how women in Gaza rely on a
combination of both types of social capital to overcome the challenges they face, such as
navigating restrictive social and cultural norms or compensating for a lack of institutional

support. The framework also shows that these forms of social capital do not operate in
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isolation; They are deeply intertwined and influenced by the broader external environment,

further complicating the entrepreneurial landscape for women.

By mapping these intricate interactions, the framework offers a holistic perspective on the
interconnected factors shaping women’s entrepreneurship in the Gaza Strip. It emphasizes
the importance of an intersectional approach in understanding and supporting women’s
entrepreneurial activities in this and similar regions. In addition, this thesis highlights the
scarcity of studies and almost non-existent sources that address how social capital
influences women’s entrepreneurship in Gaza Strip. In addressing this issue, the thesis will
examine the interaction between female entrepreneurship and social capital within the
Gaza Strip. Moreover, the inclusion of detailed narratives and lived experiences of
successful Gazan women entrepreneurs would greatly enrich the literature, providing
valuable insights and strategies to overcome prevailing barriers. By systematically
addressing these identified gaps, the thesis makes a significant contribution to the existing
body of studies on women’s entrepreneurship in conflict-affected areas. Through this
scholarly endeavour, the study not only advances academic discourse but also provides
practical recommendations for stakeholders to promote economic development,
entrepreneurial activities, gender equality, and women’s empowerment in the Gaza Strip

and similar contexts.
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Figure 3.2 Female Entrepreneurialism Journey Framework: Supportive and Challenges Factors
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Figure 3.2 “Female Entrepreneurialism Journey Framework: Supportive and Challenges
Factors” is inspired by stories told by Gazan female entrepreneurs about their
entrepreneurial journey. it is a visual tool to illustrate the different paths women
entrepreneurs in Gaza take during their entrepreneurial journey. This framework describes
the interplay between different challenges and supportive factors while demonstrating the
intersecting nature of women’s entrepreneurship in this socio-political context. Based on
the principles of intersectionality, the framework recognizes that women’s entrepreneurial
journeys in Gaza are shaped by the intersection of various identities and systemic factors,
including gender, socio-economic status, religion, and the impact of ongoing political

instability in the region.

The left side of the framework shows the different challenges women face, which are often
exacerbated by their intersecting identities, such as class, religion, and family
responsibilities and duties. For example, “norm and tradition challenges” may intersect with
religious and societal expectations, creating complex barriers that impact women’s ability to
advance. Challenges may be external, such as socio-economic, political, and geographic
factors, that interact with women’s areas (e.g., camps, rural versus urban) to create

additional barriers to their entrepreneurial journeys.

On the right side, the framework highlights the role of social capital, both formal (e.g.,
government and non-governmental support) and informal (e.g., family and friends support).
The effectiveness of these forms of support can vary depending on the intersecting
identities of the women involved, with some forms of support being more accessible or
effective for certain groups of women at certain stages of entrepreneurial activity. Supports
act as pull forces that motivate and enable women to overcome the intersecting barriers
they face. Progression through the stages of the spiral reflects how these supports evolve in

importance and influence as women progress in their entrepreneurial activities.

The spiral shape of the framework emphasizes that women’s entrepreneurial journeys are
not straightforward. Their experiences are dynamic, shaped by ongoing interactions
between challenges and supports, which are influenced by their intersecting identities. The
framework identifies key stages (e.g., early stage, mid-stage) where specific challenges or

supports may become more salient. This recognizes that intersectionality affects women

99



differently at different points in their journey, impacting the strategies they use and the

support they rely on.

This framework emphasizes the importance of recognizing the intersectional dimensions of
women’s entrepreneurial experiences. By mapping the interplay of challenges and support
across different stages of the entrepreneurial journey, it provides a comprehensive view of
how women navigate complex and overlapping systems of power and influence to achieve
success in their ventures. This intersectional approach is essential to developing targeted
and effective strategies that address the needs of women entrepreneurs in Gaza and similar

regions.

3.7 Conclusion of Theory Chapter 2: Social Capital and its role in female entrepreneurship

In synthesising the discourse surrounding female entrepreneurship and social capital in the
Gaza Strip, it is evident that both formal and informal institutions play a pivotal role in
shaping the entrepreneurial landscape for women in this region. The interplay between
regulatory, normative, and cultural-cognitive institutions, as discussed in Sections 3.2 and

3.3, constructs a complex framework within which female entrepreneurs operate.

Formal institutions, with their codified rules and regulations, provide a foundation that can
either enable or restrict women's entrepreneurial endeavours. For example, the regulatory
frameworks, as highlighted by Althalathini and Tlaiss (2023), offer both opportunities and
challenges due to the socio-political dynamics of Gaza Strip. Normative institutions,
influenced heavily by cultural and societal norms, play a dual role in both supporting and
limiting female entrepreneurship. As Burton (2012) notes, while patriarchal norms can
restrict women's economic participation, familial support within this framework can prove

to be empowering.

Cultural-cognitive institutions, or the informal rules that guide social behaviour, significantly
affect women's entrepreneurial activities by shaping societal expectations and roles. The
findings from this chapter echo Granovetter's (1985) assertion that economic actions are
deeply embedded within social relations and networks. The cultural norms in Gaza, which
are intensely influenced by a complex overlay of historical, religious, and socio-economic
factors, both constrain and facilitate female entrepreneurship through these informal

institutions.
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Moreover, the concept of social capital, as explored in Section 3.4, emerges as a critical
element in navigating these institutional landscapes. The networks, trust, and norms
encapsulated in social capital can dramatically empower women, enabling them to mitigate
the challenges posed by formal and informal institutions. In the context of Gaza, where
formal support systems may be limited or inaccessible due to political instability, social
capital provides an essential resource for women, enabling them to gain access to necessary

information, resources, and support networks.

The literature review in this chapter reveals that although institutional barriers in Gaza are
formidable, the adaptive use of social capital can provide important pathways to the
empowerment and success of women entrepreneurs. Understanding and leveraging social
capital, within the constraints of existing institutional frameworks, is essential to fostering
an environment in which women's entrepreneurship can flourish, contributing to economic

resilience and social transformation in the Gaza Strip.
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Chapter 4: Conducting Thematic Analysis to investigate female
entrepreneurship and social capital in the Gaza Strip

4.1 Introduction

“Research is what I’'m doing when | don’t know what I’'m doing.” - Wernher von Braun

This chapter reviews the philosophical and methodological foundations for studying female
entrepreneurship in the Gaza Strip, a region with distinct social and economic challenges
and opportunities. Using a phenomenological approach, this research seeks to understand
the lived experiences of women entrepreneurs, emphasizing the importance of social capital

in navigating entrepreneurial experiences in Gaza Strip.

The aim of this study is to explore how female entrepreneurship is shaped by social capital
within the distinctive and challenging context of the Gaza Strip. By focusing on the intricate
interplay between entrepreneurial activities and social capital, the research seeks to uncover
the enablers and barriers that influence the entrepreneurial trajectories of women in this

conflict-affected region.

To achieve this aim, the study is guided by the following objectives:

1. To examine the characteristics, motivations, and activities of female entrepreneurs
in Gaza Strip?

2. To investigate how social capital is understood, experienced navigated and used by
female entrepreneurs in Gaza Strip?

3. To explore how do women's characteristics and the contexts in which they operate
influence their entrepreneurial journeys?

4. To analyse how the Socioeconomic and institutional context within Gaza Strip impact
Gazan women’s entrepreneurial experiences?

The following sections outline the research philosophy, the adaptation of a
phenomenological approach, the development of research objectives, and the employment
of qualitative methodologies to achieve a nuanced understanding of the subject. The

chapter is structured as follows:

Section 4.2 Research philosophy introduces the philosophical foundations of the study,

including ontology, epistemology, and methodology, and discusses the relevance of a
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phenomenological perspective in understanding female entrepreneurship within the

challenging environment of the Gaza Strip.

Section 4.3 Adapting a phenomenological approach highlights its suitability for investigating
the complex interplay of female entrepreneurship and social capital in the Gaza Strip.
Section 4.4 Employing a qualitative approach justifies the use of qualitative research
methods, discussing the advantages of in-depth interviews in capturing the entrepreneurs'

experiences in the Gaza Strip.

Section 4.5 Details the study’s data collection strategy, centred on semi-structured
interviews conducted both face-to-face and online to accommodate participants’
preferences and logistical constraints in Gaza. It outlines the ethical protocols, interview
procedures, and efforts to ensure depth, saturation, and adaptability, while reflecting on the

advantages and limitations of digital interviewing in conflict-affected contexts.

Section 4.6 Sampling and recruitment discusses the purposive sampling strategy and
recruitment process, ensuring a representative and diverse range of female entrepreneurs'

perspectives are included in the study.

Section 4.7 Interview guide development describes the creation of a comprehensive
interview guide, informed by an extensive literature review and the study's theoretical

framework, to facilitate focused and insightful discussions with participants.

Section 4.8 Ethical considerations highlight the ethical principles guiding the research, from
securing informed consent to ensuring participant anonymity and data security, in

adherence to York St John University guidelines.

Section 4.9 Analysis, data verification, and coding outlines the methodical process of
analysing qualitative data, from initial coding to the development of thematic categories,

ensuring a rigorous and transparent interpretation of the findings.

Section 4.10 Enhancing research quality in qualitative inquiry addresses the importance of
trustworthiness in qualitative research, detailing measures taken to ensure credibility,
transferability, dependability, and confirmability of the study's findings. Section 4.11

provides a conclusion to this comprehensive exploration.
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4.2 Research Philosophy: A Phenomenological Approach to Female Entrepreneurship in
the Gaza Strip
Understanding the philosophical foundations of research—including ontology,
epistemology, and methodology—is essential for examining female entrepreneurship within
the context of the Gaza Strip. These philosophical dimensions collectively shape the
framework through which the entrepreneurial domain is analysed. Ontologically, this study
investigates the nature of reality in entrepreneurship, while epistemologically, it explores
the relationship between the researcher and the phenomenon under investigation.
Methodologically, it seeks to identify and employ approaches that uncover nuanced insights

into female entrepreneurship (Smith, 2006).

The integration of these philosophical perspectives is particularly critical for studying
entrepreneurship in conflict-affected regions. The role of philosophy in business and
management research is critical, as it illuminates the research design and aids in identifying
methodologies (Bahari, 2010; Williams, 2007; Kallet, 2004). Research philosophy refers to
the set of beliefs about the world and how knowledge about the world should be gathered,
analysed, and used (Merriam, and Tisdell, 2015). In qualitative research, the researcher's
worldviews and belief systems significantly influence both the execution and the
presentation of the study (Creswell and Poth, 2016). Articulating a research philosophy
entail delineating a belief system and assumptions about knowledge and reality specific to

the subject matter (Saunders et al., 2016; Caelli et al., 2003).

Creswell (2014) positions research as the confluence of philosophy, research designs, and
methods, with research philosophy being central to the development of knowledge
(Saunders et al., 2016). Within this framework, two major philosophical paradigms emerge:
positivism and phenomenology. The positivist paradigm views the social world as external
and measurable through objective methods (Easterby-Smith et al., 2002; Gray, 2014).
However, the phenomenological paradigm, as discussed by Easterby-Smith et al. (2002),
argues for a subjective and socially constructed reality, emphasizing understanding the
world through experience (Gray, 2014; Bryman, 2012). Phenomenology focuses on how

people perceive and make sense of their world (Silverman, 2020).
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In the context of female entrepreneurship in the Gaza Strip, phenomenology becomes
particularly pertinent. This philosophical worldview, which concentrates on the
interpretation of human experiences and the meanings attributed to them (Al-Busaidi,
2008), is apt for understanding entrepreneurship in conflict zones. This research aims to
interpret and comprehend the social life, culture, values, attitudes, and beliefs of female
entrepreneurs, and how these factors influence their entrepreneurial activities. The
contextual embeddedness of entrepreneurship is recognized, influencing the nature of
entrepreneurial opportunities and challenges (Al-Dajani et al., 2019; Yousafzai et al., 2019).
In conflict-affected developing countries like the Gaza Strip, contextual factors are highly
diverse and create distinctive experiences for women entrepreneurs (World Bank, 2011).
Thus, the reality in this study is viewed as a socially constructed phenomenon, occurring
within a subjective domain where individual experiences and social structures interact

dynamically.

In summary, the study adopts a phenomenological paradigm, which emphasises the
subjective and socially constructed nature of reality. This approach is particularly suited to
interpreting the lived experiences, cultural contexts, and social dynamics of female
entrepreneurs in Gaza Strip. By recognising the contextual challenges and opportunities in
this conflict-affected region, the study views entrepreneurship as a socially embedded
phenomenon shaped by individual experiences and societal structures. The subsequent
section explores the application of a phenomenological approach to investigating female
entrepreneurship in the Gaza Strip.

4.3 Adapting a Phenomenological Approach to Investigate Female Entrepreneurship in the

Gaza Strip

This thesis aims to understand the lived experiences of women entrepreneurs and explore
how social capital influences their entrepreneurial endeavours in an unstable region by
adopting a phenomenological approach. This methodological approach is based on a
philosophical tradition that emphasizes the subjective interpretation of human experiences
and the importance of understanding these experiences in their specific socio-cultural

contexts (Silverman, 2020).
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4.3.1 Phenomenological Foundations in Research

The phenomenological approach, central to this study, diverges significantly from positivist
methodologies by prioritizing the subjective realities and experiences of individuals
(Easterby-Smith et al., 2002; Gray, 2014). The phenomenological paradigm emphasises the
subjective reality constructed through individual experiences (Easterby-Smith et al., 2002;
Gray, 2014). This approach is particularly relevant for investigating female entrepreneurship
in the Gaza Strip, where personal and communal experiences significantly shape
entrepreneurial activities. Unlike the positivist paradigm, which seeks objectivity and
generalizability, phenomenology allows for a deep, empathetic engagement with the
participants' perspectives, uncovering the essence of their entrepreneurial journey within a
context fraught with challenges and opportunities (Al-Busaidi, 2008; Bryman, 2012). This
model is particularly well-suited to exploring women's entrepreneurship in the Gaza Strip,
where social-cultural, and political factors significantly influence Gazan women’s

entrepreneurial activities.

4.3.2 Research Objectives Through a Phenomenological Lens

This study investigates how female entrepreneurship is shaped by social capital within the
context of the Gaza Strip, employing a phenomenological approach to explore the lived
experiences of women entrepreneurs to understand the characteristics, motivations, and
activities that define their entrepreneurial journeys. By examining how social capital is
understood, experienced, and utilised, the study provides a detailed perspective on the role
of networks, relationships, and community support in shaping entrepreneurial outcomes
(Smith, 2006; Al-Busaidi, 2008). This approach also considers the influence of individual
characteristics and the wider socioeconomic and institutional contexts in Gaza, recognising
how these factors interact to impact entrepreneurial opportunities and challenges (Al-

Dajani et al., 2019; Yousafzai et al., 2019).

Through in-depth qualitative methods, such as interviews, the research captures the
subjective realities of navigating social capital within a conflict-affected region. By
conducting in-depth interviews with women entrepreneurs and conversations as tools to
access these subjective experiences (Silverman, 2020; Merriam, and Tisdell, 2015) and to

understand the meanings individuals or groups ascribe to their experiences (Silverman,
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2020). This methodological framework ensures that the study addresses the interplay
between individual agency and structural constraints, providing a comprehensive
understanding of female entrepreneurship in Gaza (Creswell and Poth, 2016; Merriam and
Tisdell, 2015). Moreover, the findings contribute to identifying context-specific barriers and
enablers, offering insights into the ways social capital influences entrepreneurial success or

failure.

4.3.3 Personal Reflection and Positionality

Adopting a phenomenological approach necessitates a methodological strategy that is
deeply reflective and attuned to the complexities of human experiences. This research will
employ qualitative methods such as in-depth interviews to capture the rich, detailed
accounts of female entrepreneurs' experiences. This strategy aligns with the
phenomenological commitment to understanding the essence of lived experiences within

their specific socio-cultural contexts (Bahari, 2010; Williams, 2007).

My engagement with this research is deeply coloured by my own experiences and
background within the Gaza Strip. The insights provided by the author are rooted in having
both lived and professionally engaged in the area, presenting a distinct viewpoint that
shapes the narrative and analysis of this study. Such a perspective is essential to the
interpretivist framework employed here shown in Figures 3.1 and 3.2, allowing for a richer,
empathetic understanding of the phenomena under investigation. This research adopts an
inherently subjective perspective, focusing intently on the lived experiences and
interpretations of local entrepreneurs. the author upbringing and extensive involvement in
Gaza’s academic and entrepreneurial sectors, spanning over a decade since 2007, and
participation in youth training for poverty reduction programs highlight the intertwined
nature of the researcher’s personal journey with the entrepreneurial landscape of Gaza,
Palestine. This interplay between personal experience and the entrepreneurs' realities
underscores the inseparability of the researcher experiences from those of the study's
subjects, thereby enriching the research with nuanced insights drawn from the fabric of

Gaza’s entrepreneurial environment.

In summary, the section establishes the suitability of a phenomenological approach for

examining female entrepreneurship in the Gaza Strip. By focusing on subjective experiences
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and social capital's role within this socio-cultural and conflict-affected context, the research
prioritizes understanding the lived realities of female entrepreneurs. The adoption of
gualitative methods like in-depth interviews enables a profound exploration of how social
networks, relationships, and community support impact entrepreneurship. Moreover, the
researcher's personal experiences and background in the Gaza Strip enrich the study,
providing a precise perspective that integrates local insights with academic analysis. This
foundation sets the stage for employing a qualitative approach in the subsequent section to

investigate female entrepreneurship and social capital in the Gaza Strip more deeply.

4.4 Employing a Qualitative Approach for Studying Female Entrepreneurship and Social
Capital in the Gaza Strip
The choice of a qualitative research methodology is pivotal for the in-depth exploration of
female entrepreneurship and social capital in the Gaza Strip. Despite the historical
dominance of quantitative methods within entrepreneurship studies, characterized by
statistical analysis and deductive reasoning, it has become increasingly clear that these
methods fall short of fully capturing the essence of entrepreneurship, particularly in
complex environments like the Gaza Strip (Gartner and Birley, 2002; Hlady-Rispal and
Jouison-Laffitte, 2014). The limitations of quantitative research in addressing nuanced
entrepreneurial questions have led to a call for qualitative methodologies that can provide
rich, contextual insights into the entrepreneurial process (Ali and Birley, 1999; Karatas-
Ozkan et al., 2014). The qualitative approach is advocated for its capacity to delve into the
lived experiences of individuals, offering a lens through which the nature of social capital
and its impact on female entrepreneurship can be understood (Neergard and Ulhoi, 2007;
Wiklund et al., 2011). This methodology facilitates a deeper understanding of
entrepreneurial from the perspective of those immersed in them, thereby addressing the
interactive and evolving nature of entrepreneurship in conflict-affected areas (Gartner,

2010; Karatas-Ozkan et al., 2014).

A fundamental advantage of qualitative research is its sensitivity to the cultural and
contextual specificities of the study environment. Employing methods such as in-depth
interviews enable a phenomenological grasp of entrepreneurship, revealing the resilience
and distinct challenges entrepreneurs face in the Gaza Strip (Bogdan and Taylor, 1975;

Rutter, 2012). By embracing an interpretivist stance, this thesis prioritizes the subjective
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experiences, meanings, and interpretations of female entrepreneurs, grounding the study in
their real-world contexts (Cohen et al., 2011; Al-Busaidi, 2008). The interpretive philosophy
underpinning this study's design enables a flexible, open-ended exploration of female
entrepreneurship, ensuring the study is deeply rooted in the lived experiences and
perceptions of the participants (Saunders, Lewis, and Thornhill, 2016; Azungah, 2018). This
qualitative inquiry is particularly essential in conflict zones, where conventional data may
overlook the precise experiences of entrepreneurs. By focusing on female entrepreneurs in
the Gaza Strip, this thesis aims to bridge the gap in the existing literature on
entrepreneurship in conflict environments, shedding light on the complex interplay between
entrepreneurship and social capital (Aldairany, Omar, and Quoquab, 2018; Bullough et al.,

2014).

In sum, by adopting a qualitative approach grounded in phenomenology, the study
prioritises the lived experiences and subjective realities of female entrepreneurs. This
methodological framework, informed by an interpretivist stance, enables a precise
exploration of how social capital is understood, navigated, and utilised within the complex
socioeconomic and institutional context of Gaza. Moving forward, the next section explores

data collection techniques through interviews.

4.5 Data Collection Techniques Through Interviews: A Methodological Framework

In qualitative research, interviews are the cornerstone of data collection, providing a
primary method for exploring participants' experiences (Turner, 2010). They offer a
structured yet flexible approach, enabling researchers to balance pre-determined questions
with adaptability to the flow of conversation (Wilson, 2014). This method effectively gathers
deep insights into individuals' experiences, attitudes, beliefs, and perceptions (Mufleh,
2016). Furthermore, interviews excel in capturing diverse viewpoints on a specific subject,
enriching the research with varied perspectives (Jamshed, 2014). This study relies on semi-
structured interviews, known for their adaptability, allowing the researcher to explore the
nuanced behaviours and experiences of female entrepreneurs in the Gaza Strip without

restricting responses to pre-defined categories (Zhang and Wildemuth, 2009).

This method is particularly effective in capturing the rich, subjective narratives of

participants, shedding light on their personal experiences and perspectives (Mbwilo, 2015).
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It also facilitates an in-depth understanding of their entrepreneurial journey and the pivotal
role of social capital in shaping these experiences (Nuttavuthisit, Nuttavuthisit, and Achauer,
2019). The Gaza Strip's setting necessitates a research strategy that allows for the
exploration of phenomena in real-life contexts, thereby enabling rich empirical descriptions
and the development of grounded theory (Saunders et al., 2019; Farquhar, 2012). Semi-
structured interviews are pivotal for this research, as they blend structured queries with the
flexibility to explore emergent themes, offering a comprehensive view of the participants'
experiences and perceptions (Qu and Dumay, 2011). This approach not only allows for the
exploration of complex issues but also ensures that all aspects of the research questions are
addressed, providing a balanced and enriched understanding of female entrepreneurship in
the context of the Gaza Strip (Mbwilo, 2015; Jankowicz, 2005). The methodology is
particularly effective in capturing the lived experiences of female entrepreneurs in the Gaza
Strip, providing a rich tapestry of entrepreneurial motivations, challenges, and successes
within their socio-economic context (Mbwilo, 2015; Nuttavuthisit, Nuttavuthisit and

Achauer, 2019).

Adapting to technological advancements in data collection, while traditional face-to-face
interviews remain a widely used method, the evolution of technology over the past few
decades has introduced new and effective modes of communication. Consequently, utilized
online platforms such as Facebook, WhatsApp, Zoom, and Microsoft Teams, tailored to the
participants' preferences. The advantages of employing online communication tools for data
collection outweighed its limitations in this context (Deakin and Wakefield, 2014; Sullivan,
2012). Notably, research by Lo lacono, Symonds, and Brown (2016) demonstrates that data
collected via technological tools like Skype can be of equal or even superior quality
compared to data obtained through in-person interactions. The evolution of technology has
introduced new avenues for conducting interviews, such as online platforms including
Facebook, Microsoft Teams, and Zoom, which have been utilized in this study to
accommodate the varying preferences and circumstances of participants (Deakin and
Wakefield, 2014; Sullivan, 2012). These online methods have proven effective in maintaining
the integrity of data collection while offering the flexibility to overcome geographical and

logistical barriers (Lo lacono, Symonds, and Brown, 2016).
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4.5.1 Ensuring Depth and Saturation in Data Collection

The principle of data saturation guided the determination of the sample size, ensuring that a
comprehensive and diverse range of experiences and perspectives were captured
(Althalathini, Al-Dajani, and Apostolopoulos, 2020). The semi-structured interviews
facilitated an open dialogue, allowing participants to share their stories and experiences
freely, thus enriching the research with varied and profound insights into female
entrepreneurship in the Gaza Strip (Qu and Dumay, 2011; Althalathini, Al-Dajani, and
Apostolopoulos, 2020).

4.5.2 Interview Protocol and Ethical Considerations

The establishment and adherence to a detailed interview protocol are paramount for
maintaining consistency and upholding ethical standards in qualitative research (Creswell
and Poth, 2016; Mbwilo, 2015). This protocol covers critical aspects such as scheduling,
duration, and procedures for ensuring participant anonymity and informed consent, thereby
reinforcing the research's credibility and ethical commitment (Nuttavuthisit, Nuttavuthisit

and Achauer, 2019).

4.5.3 Pre-Interview Preparations

Before initiating interviews, the research delineates a set of guidelines and protocols to
guide the process. This includes the preparation of an introductory letter detailing the
research's purpose, interview logistics (date, time, location), and the interviewer's and
interviewee's information. A brief overview of the study topic, the scope of questions, and a
statement assuring the privacy and confidentiality of responses form the core of this
preparatory phase (Creswell and Poth, 2016; Mbwilo, 2015). This groundwork is
instrumental in navigating the interview process effectively and ethically, ensuring
participants are well-informed and consent to the study's objectives and procedures

(Creswell and Poth, 2016; Mbwilo, 2015; Nuttavuthisit, Nuttavuthisit and Achauer, 2019).

4.5.4 Conducting the Interview:

During interviews, the importance of respectful engagement, active listening, and minimal

interjections by the interviewer is emphasized. This approach facilitates a comfortable
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environment for participants to share their experiences and perspectives freely, enhancing
the depth and quality of the data collected (Creswell and Poth, 2016). The interviewer's role
is thus defined by attentiveness, empathy, and a structured yet flexible adherence to the
interview protocol, ensuring that all relevant topics are explored while maintaining the

interview's focus and ethical standards (Nuttavuthisit, Nuttavuthisit and Achauer, 2019).

The careful application of a structured interview protocol, combined with a strong ethical
foundation, ensures the integrity of the data collection process. By prioritizing participant
rights and maintaining a consistent methodological approach, this research not only adheres
to the highest standards of qualitative inquiry but also contributes to the trustworthiness
and reliability of the findings (Creswell and Poth, 2016; Mbwilo, 2015). Recording and
preserving interviews with participants' consent, serve as an essential technique for
accurately capturing and preserving the data, facilitating a detailed analysis and

interpretation of the findings (Wilson, 2014; Mbwilo, 2015).

4.5.5 Overcoming Geographical Barriers and Navigating by Online Interviews

Online interviews have emerged as an adjunct to qualitative research, particularly because
of their ability to overcome geographical barriers and enhance the efficiency and flexibility
of the research process (Deakin and Wakefield, 2014). It enables researchers to access
participants across different locations (Janghorban, Roudsari, and Taghipour, 2014), offering
a cost-effective solution to studies constrained by budget and facilitating scheduling
flexibility for research (Lo lacono, Symonds, and Brown, 2016; Sullivan, 2012). Conducting
interviews in participants' preferred settings can also alleviate the stress associated with
research participation, potentially yielding more genuine responses, especially on sensitive
subjects (Seitz, 2016). In this study, the utilization of online interviews not only overcame
geographical limitations but also proved particularly beneficial for participants managing
their ventures from home, which was the case for 48% of the interviewees. This underscores
the significance of digital methodologies in facilitating interactions with entrepreneurs who
operate from domestic settings. Moreover, the virtual format offered enhanced flexibility
for both the researcher and participants regarding the scheduling and location of interviews.
Participants had the liberty to select interview times that suited their convenience,

irrespective of the interview's location. Many interviews were conducted from the comfort
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of the participants’' homes or during evening hours when they were free from other
commitments, fostering a comfortable and non-intrusive environment. This convenience
often led to longer and more open discussions. Additionally, the accessibility and portability
of smartphones and tablets meant that interviews could be conducted in various settings,
making the interview location "much more fluid and temporary" (Deakin and Wakefield,
2014, p. 609). This adaptability in the interview process significantly contributed to the
richness and depth of the data collected. Furthermore, the digital recording of interviews
streamlines data management and enhances the research process's overall efficiency (Lo
lacono, Symonds, and Brown, 2016). In this study, the Voice Record App was utilized to

capture the interviews, following the informed consent obtained from the participants.

However, the shift towards online interviews is not without its challenges. The diminished
capacity to observe non-verbal cues significantly impacts the depth of understanding and
interpretation of participants' emotions and reactions, crucial elements often conveyed
through body language and facial expressions (Lo lacono, Symonds, and Brown, 2016).
Technical difficulties, such as unreliable internet connections and platform malfunctions,
can disrupt the interview flow, potentially affecting data quality and the rapport between
the interviewer and participant (Deakin and Wakefield, 2014; Sullivan, 2012). These
challenges were encountered during the interview process for this study, primarily due to
weak internet connectivity or power outages in Gaza, necessitating multiple reconnections.
However, one drawback of conducting interviews in less controlled environments is the
potential for interruptions that can disrupt the flow of the interview and impact the
participant's concentration, as well as the quality of data collected (Janghorban, Roudsari,
and Taghipour, 2014). For instance, during this study, interviews with five participants were
momentarily paused to allow them to attend to their children’s needs. To maintain the
momentum of the interview and demonstrate understanding, | reiterated their responses
before continuing. While these interruptions did not pose significant issues, they did extend
the duration of the interviews. Establishing a strong rapport in an online environment may
also prove challenging due to the absence of physical presence and the limited non-verbal
communication, essential for building trust and understanding (Seitz, 2016). Privacy and
confidentiality risks are heightened in online settings, necessitating the use of secure

communication channels and vigilant data management to safeguard participant
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information (Tiidenberg, 2018.). Additionally, the reliance on digital platforms may exclude
individuals lacking access to or comfort with technology, introducing sample bias (Sedgwick
and Spiers, 2009). Ethical considerations, including obtaining informed consent and
managing online recordings, require careful navigation and adaptation of traditional

research protocols (Lo lacono, Symonds, and Brown, 2016).

The adoption of online interviews in qualitative research offers notable advantages in
accessibility, cost, and flexibility, contributing to the method's growing popularity. However,
the approach presents distinct drawbacks related to non-verbal communication, technical
reliability, rapport building, privacy, accessibility, and ethical concerns. Researchers must
therefore employ strategies to mitigate these limitations, ensuring the integrity, depth, and

ethical standards of their studies remain uncompromised.

4.5.6 Data Collection Process: Adapting to Contextual Constraints

The thesis employs a phased approach to data collection, adapting to the exigencies of the
COVID-19 pandemic and the geopolitical situation of the Gaza Strip. Initial interviews were
conducted online, the first seven interviews were conducted online via Microsoft Teams and
Zoom while the researcher was in Britain during the COVID-19 pandemic in March 2020.
Followed by face-to-face interactions post-conflict, eleven interviews were conducted face-
to-face in the field in Gaza at the women's project sites, where the researcher was there at
the time, and took place after the Israeli attack on Gaza in May 2021. Concluded with an
additional seven online interviews via Microsoft Teams and Zoom in March 2022 to ensure
data saturation and the inclusivity of diverse entrepreneurial narratives (Lee and Lings,
2008; Jankowicz, 2005). The total number of interviews is twenty-five, with entrepreneurial
females from the Gaza Strip, each interview of two and a half to three and a half hours.
Table 4.1 presents a comprehensive summary of the interview modalities (online via Zoom,
online via Microsoft Teams, and face-to-face) and the specific dates on which each interview
was conducted for the 25 participants in the study, identified by pseudonyms to ensure
anonymity. The information is organized to provide a clear overview of how and when each
entrepreneur participated in the research process, illustrating the mix of digital and in-

person methodologies employed to gather data from the participants.
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Table 4.1 Overview of Interview Modalities and Dates for Study Participants

Pseudonym Interview Type Interview date
01 Online Interview (Via Zoom) 10.03. 2021
02 Online Interview (Via Zoom) 12.03. 2021
03 Online Interview (Via Zoom) 14.03.2021
04 Online Interview (Via Zoom) 05.04.2021
05 Face to face Interview 23.05.2021
06 Face to face Interview 01.06.2021
07 Online Interview (Microsoft Teams) 18.03. 2021
08 Face to face Interview 23.05.2021
09 Online Interview (Microsoft Teams) 15.03. 2021
10 Online Interview (Microsoft Teams) 15.03. 2021
11 Face to face Interview 01.06.2020
12 Face to face Interview 01.06.2021
13 Face to face Interview 05.06.2021
14 Face to face Interview 03.06.2021
15 Face to face Interview 03.06.2021
16 Face to face Interview 03.06.2021
17 Face to face Interview 02.06.2021
18 Online Interview (Via Zoom) 27.03.2022
19 Online Interview (Via Zoom) 24.03.2022
20 Online Interview (Via Zoom) 24.03.2022
21 Online Interview (Via Zoom) 24.03.2022
22 Online Interview (Via Zoom) 24.03.2022
23 Online Interview (Via Zoom) 25.03.2022
24 Online Interview (Via Zoom) 24.03.2021
25 Face to face Interview 05.06.2021

Source: Author’s compilation

The integration of digital and in-person methodologies in the study enhances the depth of
data collection. This mixed-methods approach facilitates a comprehensive understanding of
female entrepreneurship and social capital within the Gaza Strip, accommodating the
diverse circumstances of participants, and the researcher, ensuring the collection of rich,
data. By utilizing online platforms such as Zoom and Microsoft Teams for interviews, in
conjunction with traditional face-to-face interactions, the study overcomes geographical
and scheduling barriers, enhancing accessibility for participants spread across different
locations (Deakin and Wakefield, 2014; Lo lacono, Symonds, and Brown, 2016). This
methodological flexibility enables the inclusion of a broader spectrum of participants,
contributing to the diversity of perspectives and experiences captured in the study. The mix

of methodologies demonstrates adaptability to the needs and preferences of participants,
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an essential aspect of conducting sensitive and ethical research (Seitz, 2016). In-person
interviews facilitate the observation of non-verbal cues and foster a deeper rapport
between the researcher and participants, crucial for exploring complex topics such as
entrepreneurship and social capital (Janghorban, Roudsari, and Taghipour, 2014).
Conversely, digital interviews can encourage participation from individuals who might be
reticent in face-to-face settings, offering a complementary depth to the data collected (Lo
lacono, Symonds, and Brown, 2016), thereby enriching the study by ensuring a
comprehensive exploration (Seitz, 2016). The combination of digital and in-person interview
methodologies enriches the study by ensuring a comprehensive exploration of female
entrepreneurship in the Gaza Strip. This approach ensured a comprehensive coverage of
female entrepreneurship across different regions of the Gaza Strip, enriching the study with

a diverse array of entrepreneurial narratives.

The interviews varied in length, averaging between two and a half to three and a half hours,
reflecting not just the complexity of the topics discussed but also the cultural nuances of
female conversation in Gaza, which arguably mirror wider global patterns in women's
communication styles. This variance in interview length can be attributed to the inherent
nature of women's culture in conversation, characterized by a desire to share stories,
especially in dialogues among women (Oakley, 1981; Tannen, 1990). The extended duration
of these interviews underscores the depth and richness of the narrative data collected,
offering profound insights into the lived experiences of female entrepreneurs in the Gaza
Strip. The conversational flow observed during these interviews aligns with the research
that suggests women often engage in storytelling as a means of creating connections and
fostering understanding (Tannen, 1990; Oakley, 2013; Oakley, 2013). This inclination
towards narrative sharing, particularly in conversations between women, enriches the data
collection process, enabling a comprehensive exploration of the nuances of female
entrepreneurship and social capital within a highly contextualized setting. Moreover, the
interviews conducted for this research straddled the line between semi-structured and
unstructured formats. This methodological choice was deliberate, aiming to harness the
benefits of both approaches: the flexibility of unstructured interviews in allowing
participants to express themselves freely and the directionality of semi-structured

interviews in ensuring the research objectives were adequately addressed (Minichiello et al.,
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1995; Brinkmann and Kvale, 2015). By adopting this hybrid approach, the research was able
to capture the spontaneity and authenticity of participants' stories while still guiding the
conversation towards the thematic areas of interest. This thesis’s methodological choice is
rooted in the belief that a qualitative, interview-based approach is best suited to exploring
the nature of female entrepreneurship and social capital in the Gaza Strip. By employing in-
depth, thematic analysis of participants’ narratives, the research provides a detailed and
contextualised understanding of the phenomena under study, thereby contributing valuable

insights to the field of entrepreneurship research.

4.5.7 The Reflection of Cultural and Gender Congruence in A Qualitative Research

The integration of the researcher's cultural and gender identity with those of the
participants markedly enriches the qualitative study (Brinkmann and Kvale, 2015;
Liamputtong, 2010) of female entrepreneurship within the Gaza Strip. This alignment fosters
a conducive environment for open and authentic dialogue (Oakley, 1981, 2013), facilitating
the exploration of the entrepreneurial experiences of women, which are intricately woven
into the socio-cultural context of the Gaza Strip (Oakley, 1981, 2013; Tannen, 1990;
Minichiello et al., 1995). The adoption of a qualitative feminist research methodology
further underscores this study's effectiveness, offering a profound methodological lens
through which women’s entrepreneurial activities are explored in depth (Drakopoulou-Dodd
et al.,, 2014; Dana and Dana, 2005). Westmarland (2001) emphasizes that qualitative
methods, by facilitating the expression of subjective knowledge, are particularly suited for
feminist research, thus underscoring their appropriateness in studies aimed at
understanding the complex realities of female entrepreneurs. The shared -cultural,
traditional, and gender background between the researcher and participants significantly
enhances the qualitative research process, particularly in studies focusing on communities
with distinct social norms and values. This alignment facilitates interviews that are not
merely exchanges of information but are enriched with narratives deeply embedded in the
lived experiences of the participants. It introduces a level of empathy and interpretive depth
into the research process, allowing for understanding that closely mirrors the participants'
realities (Oakley, 1981; Liamputtong, 2010). In this research, this sentiment was palpable
throughout both the online and face-to-face interviews. Participants conveyed enthusiasm
for their involvement and exhibited a level of comfort in sharing their expertise,
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experiences, and entrepreneurial narratives openly, facilitated by the shared gender identity
with the interviewer. This commonality encouraged them to discuss their journeys without
inhibition. Notably, two female entrepreneurs even shared the recipes of dishes they are
renowned for, extending a gesture of hospitality beyond the interview context. Additionally,
the sense of safety and kinship was further reinforced by the interviewer's shared origins in
the same city, fostering a deeper connection. This rapport led to participants offering
valuable insights, including names and addresses of other pioneering projects in Gaza,
thereby enriching the research with broader perspectives on female entrepreneurship in the

region.

Such congruence ensures that the research is not only about observing and recording but
also about understanding and interpreting the phenomena within the context of shared
cultural and gendered experiences. This approach underscores the importance of cultural
and gender sensitivity in qualitative research, particularly in contexts where these aspects
play a significant role in shaping individuals' experiences and narratives (Tannen, 1990;
Harding, 1987). In this research, the shared cultural and gender identity between the
researcher and participants significantly enriches the qualitative research process, especially
in the context of female entrepreneurship in the Gaza Strip. This congruence fosters a
deeper, empathetic understanding of the participants lived experiences, facilitating the
navigation between semi-structured and unstructured interview formats to
comprehensively explore the nuances of female entrepreneurship and social capital (Oakley,
1981; Tannen, 1990; Liamputtong, 2010). The commonality of gender between the
researcher and the participants cultivates a sense of trust and openness, allowing for a more
profound exploration of the intricate relationship between gender, culture, and
entrepreneurship (Harding, 1987). This insider perspective is further enriched by ethical
mindfulness and reflexivity, ensuring that the research remains respectful and attuned to
the gendered experiences of the participants (Finlay, 2002; Reinharz, 1992). The shared
cultural and gender identity between the researcher and participants significantly
influenced the interviews, particularly through the researcher's deep comprehension of the
customs, traditions, and societal norms. For instance, when a participant disclosed, "/ feel
ashamed interacting with men. My face turns red, and | sometimes get confused,"(#06,

Interviewed 01 June 2021) the researcher could empathize with the participant's discomfort,
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recognizing the conservative nature of societal interactions. Similarly, another participant's
ease in stating, "I let my husband handle dealings with men because he prefers not to have
me do so," (# 19, Interviewed 24 March 2022) underscores the gendered divisions of roles
within their cultural context. Furthermore, a participant openly shared, "My elder brother
and my father do not permit me to stay outside the house," (#03, Interviewed 14 March 2022)
illustrating the familial and societal boundaries placed on women. In these instances, the
researcher's understanding of the cultural backdrop allowed for a nuanced interpretation of
participants' experiences, highlighting the intricate ways in which gender and cultural norms

shape female entrepreneurship in their society.

The pronounced influence of feminist perspectives during both online and face-to-face
interviews significantly enriched the qualitative investigation of female entrepreneurship
within the Gaza Strip. The participants' comfort in sharing their experiences with a female
interviewer highlights the crucial role of gender congruence in facilitating open and detailed
discussions. This gender alignment allowed the participants to discuss their entrepreneurial
journeys extensively and without reservation, contributing to some interviews extending up
to four hours. The shared linguistic, social, and cultural background between the interviewer
and the participants, coupled with their common roots in the same city and adherence to
similar customs and traditions, further deepened the level of trust and openness in the
dialogue. Additionally, the researcher's firsthand experience with the same economic and
political realities faced by the participants fostered a shared understanding and empathy,
evident in the emotional responses to discussions of loss, deprivation, and personal
concerns. This shared lived experience between the researcher and the participants
facilitated a more comfortable and engaging exchange of stories, significantly enhancing the
depth and breadth of information collected for the thesis. The integration of feminist
principles and the emphasis on cultural and gender congruence not only enriched the
research process but also underscored the importance of these elements in capturing the
nuanced realities of female entrepreneurs in conflict-affected areas. Ultimately, this shared
cultural and gender identity not only yields a richer, more authentic understanding of
female entrepreneurship but also significantly contributes to the academic discourse on
entrepreneurship in conflict zones, offering actionable insights for empowering female

entrepreneurs in culturally complex settings (Brinkmann and Kvale, 2015).
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In summary, adopting a qualitative, cross-sectional approach, this research explores female
entrepreneurship and social capital in the Gaza Strip, emphasizing the critical role of cultural
and gender congruence. Through detailed, data collection methods, including both digital
and traditional interviews, this study delves into the lived experiences of female
entrepreneurs, highlighting the complexities and challenges unique to the Gaza Strip's socio-
political and economic context. The integration of feminist perspectives and a commitment
to ethical research practices enriches the investigation, ensuring a respectful and
empathetic exploration of participants' narratives. The study's methodological flexibility and
attention to participants' preferences highlight its innovative approach to researching
entrepreneurship in conflict zones. By centring on the shared experiences between the
researcher and participants, the research offers profound insights into female
entrepreneurship, contributing valuable knowledge to both academic scholarship and
practical initiatives aimed at supporting women entrepreneurs in similar settings. The
forthcoming next section discusses the purposive approach to sampling and recruiting

female entrepreneurs in the Gaza Strip.

4.6 Sampling and Recruitment of Female Entrepreneurs in the Gaza Strip: A Purposive
Approach
In this research, the population is conceptualized as encompassing a specific set of
individuals or entities that share certain defining characteristics, as articulated by Creswell
and Poth (2016) and Zikmund et al. (2013). This definition underpins the selection of the
target population, which, in this study, is identified as female entrepreneurs operating
within the Gaza Strip. The choice of this population is grounded in the desire to explore the
distinctive entrepreneurial dynamics present in this context, which offers a rich tapestry of
experiences and challenges shaped by the socio-political landscape of Gaza. A purposive
sampling strategy was meticulously employed (Creswell and Poth, 2016) to target
participants who provide rich, context-specific insights. A purposive sampling strategy, also
known as judgmental or selective sampling, is a non-probabilistic approach widely utilized in
gualitative research to identify and select information-rich cases relevant to the research
qguestion and objectives (Patton, 2002). This method involves the deliberate choice of
participants or cases that have the potential to provide deep insights into the phenomenon

under investigation, based on the specific criteria and objectives established by the
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researcher (Creswell and Poth, 2016; Patton, 2015). Purposive sampling is particularly
advantageous in studies where the goal is to achieve a deep understanding of specific, often
complex, phenomena rather than to generalize findings to a broader population. It is most
applicable in scenarios where the quality of information obtained is prioritized over the
qguantity, allowing researchers to explore, in-depth, the nuances and intricacies of the
subject matter through a select number of cases (Palinkas et al., 2015). This approach is
commonly used in exploratory studies, case studies, phenomenological research, and theory
development, where the insights gained from a carefully chosen few can illuminate aspects
of the human experience not accessible through larger, more generalized samples (Creswell

and Poth, 2016).

The selection process in purposive sampling is guided by the researcher’s knowledge of the
population, the purpose of the study, and the specific criteria defined for inclusion. This may
include selecting participants based on their experiences, roles, knowledge, or relationship
to the phenomenon being studied. (Creswell and Poth, 2017). This approach is underpinned
by the qualitative research paradigm, which prioritizes depth and nuance over breadth,
advocating for the selection of information-rich cases that illuminate the phenomenon
under study (Patton, 2002). Specifically, the study focused on mature and stable businesses
operational for at least two years, a criterion informed by the rationale that such enterprises
offer fertile ground for exploring the intricate aspects of entrepreneurship (Crick and Crick,
2016). To ensure a focused and relevant exploration of this population, a judgmental
purposive sampling strategy is employed. This approach is supported by the work of
Creswell and Poth (2016), and Zikmund et al. (2013), who highlight the utility of judgmental
sampling in qualitative research for its ability to enable researchers to make informed
decisions about the inclusion of cases that are most likely to illuminate the research
guestions and objectives. By selecting cases that not only meet specific criteria but also
possess the potential to provide insightful data regarding the phenomenon under
investigation, judgmental purposive sampling allows for an in-depth examination of the
experiences, strategies, and challenges of female entrepreneurs in Gaza. This
methodological choice aligns with the study's overarching aim to contribute to

understanding entrepreneurship and social capital in Gaza, thereby offering valuable
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insights that can inform both academic scholars and policy interventions targeted at

supporting female entrepreneurship in complex settings.

Recognizing the socio-economic landscape of the Gaza Strip, the study's purposive sampling
encompassed a diverse array of female entrepreneurs across this region, despite its
relatively small geographical scope. This decision was guided by the principle of data
saturation, a pivotal concept in qualitative research indicating the point at which no new
information or themes emerge from data collection (Fusch and Ness, 2015; Mason, 2010).
To achieve a comprehensive and representative sample, the study leveraged both criterion
and snowball sampling techniques, facilitating the identification and inclusion of participants
who met specified criteria and could suggest other potential candidates within their

networks (Palinkas et al., 2015).

Invitations for interview participation were dispatched through email, Instagram, and
Facebook to 41 women across all governorates in the Gaza Strip. Of these, nine women did
not respond, three were found not to meet the predetermined criteria, and four excused
themselves due to personal reasons. One additional participant, whose project had ceased a
year post-launch, was included in the study to provide insights into factors leading to the
discontinuation of entrepreneurial endeavours. This inclusion aims to deepen the analysis
by examining one of the withdrawal reasons from entrepreneurial activity. Consequently, a
total of 25 women participated in the interviews, providing valuable insights into the

complexities of female entrepreneurship within the Gaza Strip.

The recruitment strategy employed both personal networks and social media platforms to
extend invitations to potential participants across the Gaza Strip. This approach culminated
in the participation of 25 women entrepreneurs, offering a comprehensive representation
of the varied entrepreneurial experiences within the region. The inclusivity of the sample
was further bolstered by representing a range of industries, from traditional crafts to
contemporary businesses, thus providing view of entrepreneurship in the study (Creswell

and Poth, 2016).

Information regarding the entrepreneurial projects of these Gazan women was sourced
from Facebook groups dedicated to Gaza Strip entrepreneurs, active between March 2021

and March 2022. These groups included Small Businesswomen’s Forum, Women of Gaza,
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Social Entrepreneurship, impACT Gaza, and Entrepreneurs and Startups Networking.
Additionally, my prior involvement with civil society organizations in Gaza, facilitating
training programs on self-employment and poverty reduction, provided initial knowledge of
several entrepreneurs, specifically Participants 02, 06, 08, and 17. Further, the narratives of
Participants 14, 15, and 16 were discovered through their project stories published in local

newspapers, enriching the study with their entrepreneurial journeys.

The recruitment of participants in this study was meticulously carried out through a
combination of personal network outreach and snowball sampling techniques. Initial
participants facilitated the expansion of the sample by recommending additional candidates
within their professional networks who met the study's predefined eligibility criteria. This
methodological approach not only diversified the participant pool but also enabled access to
rich, contextual insights from a broader spectrum of female entrepreneurs. Notably,
detailed information on three distinct entrepreneurial projects was obtained through the

contributions of the participants themselves, namely Participant 11, 20, and 25.

Ensuring a comprehensive understanding of the diverse entrepreneurial landscapes in the
Gaza Strip necessitated the collection of a representative sample encompassing various
types of women-led enterprises across different geographic regions. To achieve this, a
purposive sampling strategy was employed, meticulously selecting potential participants
based on criteria such as the nature of the entrepreneurial venture, the longevity of the
business, ownership structure, and the geographic location of the enterprise. This deliberate
selection process resulted in a diverse group of 25 women entrepreneurs: 16 were from
urban areas, managing their businesses within these bustling settings; seven were from
rural areas, reflecting the challenges and opportunities of countryside entrepreneurship;
and two operated their ventures from camps, offering insights into entrepreneurship under
even more constrained conditions. This stratified approach allowed for an in-depth
exploration of female entrepreneurship across varying contexts within the Gaza Strip,
providing a rich understanding of the entrepreneurial experiences of different governorates

and regions.
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Table 4.2 Evolution and Geographic Distribution of Participants' Enterprises

# Business Type of Business Type of Business at  Business Geographical

at start-up data collection Age (years) area
01 Voice over Home-based Home-based 2 Urban
02 Sewing Home-based Micro enterprise 13 Urban
03 Designs and Decor and painting Home-based Home-based 2 Rural
04 Cooking Korean food Home-based Home-based 4 Urban
05 Traditional embroideries and sewing Micro enterprise Micro enterprise 8 Urban
06 Handmade Gifts Home-based Micro enterprise 5 Urban
07 Designs and Decor and painting Micro enterprise Micro enterprise 8 Urban
08 Traditional embroideries and woollen Home-based Micro enterprise 9 Camp

yarn

09 Recycling Micro enterprise Micro enterprise 7 Urban
10 Solar Panels Micro enterprise Micro enterprise 3 Urban
11 Cooking Palestinian food Home-based Home-based 5 Urban
12 Traditional embroideries Home-based Home-based 2 Urban
13 Traditional embroideries and sewing Home-based Home-based 11 Rural
14 Farming, vegetables Micro enterprise Micro enterprise 3 Rural
15 Farming, vegetables Micro enterprise Micro enterprise 3 Rural
16 Farming, vegetables Micro enterprise Micro enterprise 3 Rural
17 Handmade Gifts Micro enterprise Micro enterprise 12 Urban
18 Traditional embroideries and sewing Home-based Micro enterprise 5 Urban
19 Beehive Home-based Home-based 10 Rural
20 Handmade Gifts Home-based Home-based 6 Urban
21 Farming, Strawberry Resort Micro enterprise Micro enterprise 2 Urban
22 Teaching aids Home-based Home-based 5 Urban
23 Organic cosmetics Home-based Home-based 6 Camp
24 Cooking, Chocolate Home-based Home-based 1 Urban
25 Traditional embroideries and sewing Home-based Home-based 10 Rural

Source: Author’s compilation

Table 4.2 provides a detailed overview of the business evolution and geographic distribution

of the participants' enterprises. It captures the transformation from the initial type of

business at start-up to the type of business at the time of data collection, alongside the age

of the business and its geographical location.

In this study, the process of securing consent from the participating women and scheduling

interview dates was meticulously carried out through various communication channels.

Initial contact was established via email and phone calls, with further outreach extended

through the participants' organizational profiles on social media platforms like Facebook

and Instagram. This approach ensured a respectful and informed participation agreement,

catering to the convenience and preferences of the women involved. Additionally, contact
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was maintained with the participants after the aggression on Gaza in 2023 to check on their

well-being, reflecting a commitment to ethical engagement and continued support.

It was confirmed by Patton (2002), and Creswell and Poth, (2017) that purposive sampling is
a strategic choice in qualitative research that emphasizes the depth of understanding over
breadth. It enables researchers to systematically select cases that are most likely to yield
meaningful, insights into complex phenomena, making it a cornerstone of qualitative inquiry

where the essence of individual experiences and contextualized understandings are valued.

In summary, this section has detailed the application of a purposive sampling strategy to
identify and engage female entrepreneurs within the Gaza Strip for an in-depth study.
Emphasizing the necessity for rich, context-specific insights, the research has carefully
selected a diverse range of participants representing the entrepreneurial landscape of the
area. This meticulous approach has enabled the inclusion of a variety of businesses, from
home-based projects to micro-enterprises, providing a comprehensive view of female
entrepreneurship across different geographic regions within the Strip. By employing both
criterion and snowball sampling techniques, the study has successfully captured a broad
spectrum of entrepreneurial experiences and challenges, setting a robust foundation for
exploring the interplay between social capital and female entrepreneurship in a conflict-
affected setting. Moving forward, the next section will delve into the development of an
interview guide tailored to capture the intricacies of female entrepreneurship and social

capital within this setting.

4.7 Interview Guide Development for Exploring Female Entrepreneurship and Social
Capital in the Gaza Strip
In preparation for this study, a comprehensive interview guide was meticulously crafted,
guided by the central research question and insights gleaned from an extensive literature
review. This guide was instrumental in structuring the interviews, ensuring a focused and
coherent dialogue (Patton, 2014) that effectively explored the intricate dynamics of
entrepreneurship theory, the determinants of success and failure in entrepreneurship, and
the roles of formal and informal social capital in shaping female entrepreneurship within the
Gaza Strip. Drawing on the theoretical frameworks of entrepreneurship and social capital, as
elaborated in the theoretical chapters, the interview guide was designed to elicit in-depth

responses through carefully formulated questions and potential probing inquiries. These
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were strategically developed to delve into the participants' entrepreneurial journeys,
examining the evolution of their businesses, financing mechanisms, experiences of growth
and success, and the influence of their networks. To ensure the relevance and efficacy of
the interview guide, it underwent a rigorous review process with the supervisory team. This
collaborative refinement aimed to align the questions more closely with the study's
objectives, ensuring a thorough investigation into how social capital influences female
entrepreneurship in the context of the Gaza Strip. This process also involved the
incorporation of additional probing and prompting questions during the interviews, tailored
to uncover deeper insights in response to the research question. Initiating each interview,
participants were invited to share their entrepreneurial stories, offering a narrative account
of their business's inception, development, and current standing. This approach facilitated a
rich exploration of their experiences, challenges encountered in achieving growth and
success, and the role of their social networks. The finalization of the interview guide,
following extensive discussions with the supervisory team, ensured a robust methodological
tool for conducting the interviews, capturing the complex interplay between social capital
and female entrepreneurship in the Gaza Strip. In sum, this section highlights the thoughtful
development of an interview guide crucial for investigating female entrepreneurship and
social capital in the Gaza Strip. By synthesizing theoretical insights with empirical inquiries,
the guide is meticulously tailored to probe deep into the entrepreneurial journey,
challenges, successes, and the pivotal role of social capital. The collaborative efforts in
refining the guide ensure it serves as an effective conduit for understanding the dynamics at
play within the context of the Gaza Strip. This approach not only ensures the collection of
rich, contextual data but also aligns the research focus closely with the intricacies of female
entrepreneurship, laying a solid foundation for the subsequent ethical considerations in this

qualitative exploration.

4.8 Ethical Considerations in Qualitative Research on Female Entrepreneurship in the Gaza
Strip

Ethical considerations form the cornerstone of conducting rigorous and responsible Ethical

considerations form the cornerstone of conducting rigorous and responsible research,

especially within the context of a PhD. These considerations are crucial in distinguishing

between acceptable and unacceptable behaviours, as ethics guide the conduct of research
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(Mbwilo, 2015). Following York St John University guidelines, ethical approval from the
Business  School Research Ethics Committee  with reference number

YBS_Ahmed_PGR_22/02/2021 was obtained first.

Adhering to ethical standards, this study was conducted in compliance with the values and
policies set forth by York St John University, emphasizing the individual researcher's
responsibility to ensure ethical integrity throughout the research process (YSJU, 2015). In
qualitative research, ethical considerations emerge at various stages, including data
collection, analysis, and dissemination (Creswell and Poth, 2016; Smith, 2006; Whiting,
2008). It is imperative for researchers to uphold moral responsibility, ensuring accuracy and
honesty in their research activities (Wilson, 2014; Smith, 2006). This research paid special
attention to participant selection, protection, confidentiality, and the researcher's safety,
alongside informed consent procedures that allow participants to engage or withdraw from
the study freely (Wilson, 2014; Creswell and Poth, 2016; Whiting, 2008; YSJU, 2015). To
safeguard participant anonymity and data security, pseudonyms and secure data storage
methods were employed (YSJU, 2015). The research process was transparent, with
participants informed about the study's purpose, avoiding any form of deception (Wilson,
2014; Creswell and Poth, 2016; Whiting, 2008). Additionally, the study ensured participant

safety and provided clear avenues for raising concerns or complaints (YSJU, 2015).

This research also adhered to university policies on health and safety, intellectual property,
and research integrity, emphasizing honesty and openness in both research conduct and
result publication (YSJU, 2015). Participants' background information was anonymized in the

study to protect identities, presenting pseudonyms from participant 01 to participants 25.

Participants were provided with "Research Participation Invitation" and a "Participant
Information Sheet for Enterprise Owner" ensuring they had a comprehensive understanding
of the study before giving consent. Each interview began with a review of the "Information
Sheet" to reaffirm the study's nature, purpose, potential risks, and participation conditions,
offering participants the chance to raise questions at any stage. Additionally, participants
were notified at the beginning of the interview that the session would be recorded using the
Voice Record App, explicitly for transcription purposes and subsequent data analysis. This
notification was part of the ethical consideration to maintain transparency and ensure

informed consent regarding the recording and use of the interview data. The researcher
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ensured the confidentiality of participant information, reassuring them of the secure
storage of data and the protection of their privacy. This approach was critical in fostering an
environment where participants could openly share their experiences without fearing social

or political repercussions, especially important in conservative societies.

To maintain data security and participant confidentiality, consent letters and recordings
were stored on York St John University's OneDrive, protected by a password. Participants
were informed of their rights during and after the interview, including the option to

withdraw from the study without consequence, as stated in the consent form.

The research emphasized that participation would not pose any harm to the participants,
respecting their dignity and rights. The researcher avoided exerting any pressure on
participants for access or responses and clarified that there were no right or wrong answers,
seeking only their genuine experiences and opinions. Anonymization of identities and data
ensured further protection, with the researcher being the sole person with access to audio
recordings for analysis. This precautionary measure underscored that participation was
solely for academic purposes, avoiding any misconceptions about potential business support
through the interviews. Participants were also made aware that their involvement was

entirely voluntary, with the primary goal of contributing to scholarly knowledge.

In summary, the development of the interview guide marks a critical step in this study's
endeavour to uncover the complex interplay between social capital and female
entrepreneurship in the Gaza Strip. Through meticulous preparation and collaborative
refinement, the guide has been tailored to probe deeply into the lived experiences of
female entrepreneurs, weaving together their stories, challenges, and the pivotal role of
social networks in their entrepreneurial journeys. This thorough approach ensures that the
interviews conducted will yield rich, insightful data, enabling a comprehensive exploration
of the determinants of success and failure in entrepreneurship within the socio-cultural
context of the Gaza Strip The next section will focus on the ethical considerations of
conducting this qualitative research, ensuring the integrity and respectfulness of the inquiry

process.
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4.9 Considering analysis, data verification, and coding interview data

This study uses a qualitative thematic analysis approach to interpret the rich interview data
from women entrepreneurs in the Gaza Strip. This section outlines the systematic process
used for coding and interpreting the interview data, emphasising methodological flexibility,

linguistic integrity, and analytical rigour.

Qualitative data analysis in entrepreneurial research necessitates a detailed and systematic
approach to deciphering the complex layers of human experiences captured through
interviews. This section outlines the process taken to analyse qualitative data, underlining
the application of thematic and content analysis while highlighting the methodological
flexibility and linguistic considerations integral to this study. Qualitative data analysis
requires the careful transformation of comprehensive, unstructured data into coherent,
meaningful content, a process essential for deriving insights (Azungah, 2018). This
transformation is achieved by systematically coding and categorizing data into analytical
constructs, enabling researchers to structure and interpret complex qualitative information
effectively (Mbwilo, 2015). The current study uses thematic and content analysis to extract
insights from qualitative interviews, taking advantage of the methodological neutrality of

these analyses to different philosophical foundations. (King and Brooks, 2016).

Interviews were conducted in Arabic, the native language of both the researcher and the
participants, to preserve the authenticity of the data. Each interview, ranging from 120 to
180 minutes, was audio-recorded with participant consent. Subsequent transcriptions were
precisely verified against the recordings to ensure accuracy, facilitating initial data

familiarization and analysis.

The coding and analysis of the data was conducted within its original linguistic context. This
decision against translation into English was guided by a commitment to preserving the
integrity of the participants' meanings and experiences, adhering to recommendations for
analysing data in its native language to avoid semantic losses (Althalathini, 2020). The
analysis process commenced with data preparation, including verbatim transcription and
the consideration of non-verbal cues where relevant (Saldafa, 2021; Braun and Clarke,
2013). This was followed by an immersive engagement with the data, coding, and the

iterative development of themes that resonate with the research objectives. The
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culmination of the qualitative data analysis process involved synthesizing the findings into a
coherent narrative, enriched with direct quotes from participants. This narrative
construction reflects a cyclical engagement with data collection, analysis, and theoretical
frameworks, aiming to contribute substantively to the field of entrepreneurial research

(Saldafia, 2021).

Manual qualitative data analysis is a fundamental aspect of qualitative research
methodologies, distinguished by its emphasis on in-depth engagement with data, whether
textual, visual, or auditory Braun and Clarke, 2006). This meticulous and labour-intensive
process involves a detailed systematic examination, coding, and thematic data
categorisation to identify underlying patterns, themes, and nuances. Unlike automated
methods, manual analysis necessitates a complete immersion by the researcher into the
data, thereby fostering a comprehensive understanding of the context, meaning, and
subtleties embedded within the dataset (Saldana, 2013). This approach allows for a nuanced
and reflexive analysis, enabling researchers to tailor their analytical strategies to the
complexities of the data, which in turn guarantees the integrity and depth of the research
findings (Braun and Clarke, 2006; Saldana, 2013). Such engagement is vital for generating
significant theoretical insights, as it facilitates a profound understanding of the data's
context, nuances, and complexities (Charmaz, 2014). This depth of analysis is crucial for
uncovering detailed insights that might be overlooked by automated methods, offering
unparalleled flexibility in adapting analytical strategies as new themes and patterns emerge
organically during the exploratory phase of research (Charmaz, 2014; Flick, 2018). However,
the intensive nature of manual analysis presents significant challenges, including the
substantial time and effort required to sift through and code large datasets, which can be a
formidable obstacle in projects constrained by tight deadlines (Braun and Clarke, 2006).
Moreover, the inherent subjectivity in manual coding may introduce biases, as researchers'
perspectives and preconceptions could influence data interpretation, potentially affecting
the objectivity of the analysis (Flick, 2018). This subjectivity also raises concerns about the
reproducibility of research findings, as different researchers might interpret the same data
differently, leading to questions about the consistency of research outcomes (Saldana,

2013).
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This study's manual qualitative data analysis process began post-transcription. Utilizing tools
such as Excel and Microsoft Word enabled an exhaustive examination and critical
engagement with the data. This foundational phase was essential for a deep understanding
of the content, setting the stage for initial coding. By segmenting the data into discrete,
meaningful units, emergent patterns, and themes were identified through careful
documentation of annotations and reflective observations. This meticulous process
established the preliminary analytical schema for the study, laying the groundwork for a

comprehensive and insightful analysis.

Table 4.3 indicates the three levels of coding that were used to organise, analyse, and
interpret participant information. Initial Coding (Level 1 Codes): This stage involves
identifying broad themes from the data. The themes are generalized and cover the major
areas highlighted by the interviewees (Saldafia, 2015). For example, themes like "Family and
Socioeconomic Background," "Entrepreneurial Education and Career," and "Entrepreneurial
Journey" are identified based on the overall essence of the participants' responses. Focused
Coding (Level 2 Codes): At this level, the focus narrows down to more specific aspects within
the broad themes identified in Level 1. This involves a closer examination of the data to
identify sub-themes or categories that provide a more detailed understanding of the
broader themes (Charmaz, 2014). For instance, under "Family and Socioeconomic
Background," sub-themes such as "Parents' Education and Career," "Siblings' Success," and
"Partner Education and Career" are identified. Axial Coding (Level 3 Coded Categories): This
final stage involves linking the Level 2 codes to form a coherent narrative around each
theme. It includes extracting quotes and specific instances from the transcripts that best
represent the sub-themes. This step provides a deeper insight into the data, highlighting the
nuances and complexities (Strauss and Corbin, 1998) of the participants' entrepreneurial
journeys. For example, under the "Entrepreneurial Education and Career" theme, codes like
"Academic Qualifications" and "Professional Skills" are linked with specific educational

backgrounds and skills that contributed to the entrepreneurial venture.
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Table 4.3 Coding structure for the Thematic analysis of interview data

Level 1 Codes

Level 2 Codes

Level 3 Coded Categories

Family and
Socioeconomic
Background

Entrepreneurial
Education and
Career

Entrepreneurial
Journey

Support system.

Business
Growth

Social Network

Impact of
COVID-19
Challenges and
Failures
Entrepreneurial
Characteristics

Parents'
Education and
Career

Siblings' Success

Partner Education

and Career

Academic
Qualifications

Professional Skills

Start of Business

Overcoming

Societal Pressures

Learning from
Failures
Milestones and
Successes
Family and
Friends
Institutional
Support
Milestones and
Successes
Expansion of
Networks
Impact of
Networks
Adaptation and
Growth
Overcoming
Obstacles
Necessary Traits

Motivation

A businessman- Housewife- Teacher - Secondary School certificate — A
merchant- Lower-middle class, educated family

Four well-educated and successful siblings - All my brothers are educated-
siblings are a lecturer

Husband is elementary education- Husband has a bachelor's degree in
sports, Husband currently doesn't work-

Husband is an employee of a private hospital- Husband works as a
government employee.

Bachelor’s degree in accounting - English language diploma.

Bachelor’s degree in computer science - a master's degree in management-
Middle school certificate.

Skills in computer engineering, programming, design, and handicrafts- a
sewing course- a course in wool and embroidery - training courses in
entrepreneurship, management, accounting, and small project
management.

Inspired by a visit to Korea- Passion for agriculture - Desire for
independence- Hobby turned professional pursuit- International training
and skill development- Cultural influence and learning from family-
Brother's training in painting on lanterns; continuation to cups with
traditional designs - Amigurumi project development through international
courses- A desire to showcase Palestinian heritage — Need for money.
Ensuring a decent life for children-

Faced and overcame societal pressures and criticisms.

Experiences with failures, lessons learned, and resilience.
Customer expansion- profit increase- product diversification.

Financial and emotional support- Family Influence- Parental Support-
Siblings Support.

Support from organizations like UNRWA- Obadir Foundation-
Foundation for Project Support- SIC Foundation- CARE organizations.
Growth measured by customer base expansion, profit increase, and
product diversification- Increase points of sale- Expand your social network.
Building and utilizing wide networks for business promotion and
improvement of project reputation.

Contribution of social capital in business promotion and overcoming gender
barriers.

Adaptive strategies, including shifting to online sales and introduction of
new business models.

Managing workload, adapting to economic challenges, and learning from
failures.

Patience, wisdom, innovation, adaptability, and problem-solving skills as
key entrepreneurial traits- Confidence and the ability to remain.

Personal drive for independence, family support, and social impact as key
motivators.

GVC

Source: Author’s compilation

In summary, this section carefully deals with the process of qualitative data analysis, data

verification, and coding within the framework of exploring women’s entrepreneurship and
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social capital in the Gaza Strip. Through thematic and content analysis, it deeply engages
with the nuances of participants’ experiences, emphasizing the importance of a systematic,
manual approach to interpreting the data. The research prioritizes linguistic authenticity by
conducting and analysing interviews in the participants’ native language, thus ensuring the
integrity of their narratives. Through a structured process of coding—from initial broad
themes to more precise subthemes and categories—this approach facilitated a rich
understanding of the phenomena under study. The following section discusses enhancing

the quality of qualitative research

4.10 Enhancing Research Quality in Qualitative Inquiry

Scholars like Mays and Pope (2000) have highlighted the increasing scrutiny of claims made
from qualitative findings, leading to debates about the standard of qualitative research.
While some criticisms point towards poor standards, a more prevalent concern is the
absence of a well-defined set of quality criteria, rendering the quality of such research as
"uncertain" (Hammersley, 2007). Despite these challenges, considerable efforts, as noted by
Seale (1999), have provided guidance aimed at enhancing the quality of qualitative research.
Within the interpretivism paradigm, trustworthiness and credibility emerge as critical
metrics for assessing research quality and outcomes (Tuli, 2010). The trustworthiness of
gualitative research, often contested by positivist scholars due to the inapplicability of
conventional concepts of validity and reliability, can be established through four criteria that

are credibility, transferability, dependability, and confirmability (Lincoln and Guba, 1985).

Credibility, akin to internal validity in quantitative research, underscores the believability of
the findings (Lincoln and Guba, 1985). In this study, recognized research methods, including
in-depth interviews and thematic analysis, were employed to navigate conservative and
risky contexts, drawing on methodologies used in prior research (e.g., Al-Dajani et al., 2019).
Sensitivity towards the context and the nature of questions led to the depersonalization of
certain queries to encourage more candid responses. For example, “How can networks
contribute to facilitating official procedures? Are networks with family or friends utilized to
expedite official processes? Can familial interactions serve as an impediment to broadening
one's networks and relationships? Do customs and traditions play a role in limiting the
expansion of one's network?”. The accuracy and language of transcripts were meticulously

verified post-transcription, enhancing the study's confirmability through "Member
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Checking," where participants validated the data and interpretive results, reflecting their
experiences accurately (Creswell and Miller, 2000). Some participants, including Participants
01, 02, 07, 21, and 22, agreed to review their transcripts to ensure they accurately reflected
the content of their discussions. Moreover, the interviews, transcriptions, and data analysis
were conducted in the same language, which minimized the risk of misinterpretation or loss
of meaning that can occur during translation (Temple and Young, 2004). Content analysis
formed the core methodological approach for systematically quantifying qualitative data
and identifying significant themes. Furthermore, a detailed description of the research
context was provided to enhance the credibility and trustworthiness of the findings.
Summaries of each transcript were systematically shared with the supervisory team,
facilitating discussions about coded data and the emergence of thematic patterns.
Furthermore, presenting the findings at academic conferences provided a platform for
receiving feedback, offering alternative viewpoints that further solidified and enhanced the

robustness of the study argument.

Transferability, in the realm of qualitative research, the concept of transferability diverges
from the quantitative aim of generalizability, which broadly applies results across diverse
populations through statistical sampling. Transferability, on the other hand, appreciates the
distinct, contextually rich nature of qualitative studies. It operates on the principle that the
depth and detailed descriptions provided in a study allow readers and other researchers to
gauge the applicability of its findings to alternative contexts, settings, or groups. This
principle is anchored in the foundational works of Lincoln and Guba (1985) and further
elucidated by Polit and Beck (2010), emphasizing that the insights derived from one context
can inform understandings in another, contingent on the comprehensiveness of the study's
descriptions. The essence of transferability lies in offering a vivid portrayal of the research
context, including the environments, participants, and phenomena under examination. Such
"thick descriptions," as termed by Geertz (1973), encapsulate not only the observable
aspects of the study but also the socio-cultural milieu that shapes the phenomena, enabling
a nuanced understanding of the settings from which the findings emerge. This
comprehensive detailing, including the characteristics of participants and the data collection
environments, aids in juxtaposing the original study's context with potential new ones,

facilitating a thoughtful consideration of the findings' applicability elsewhere (Merriam,
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1998). Employing purposive sampling strategies further strengthens transferability. By
selecting participants poised to offer rich, pertinent, and varied insights, the study deepens
its exploration and enhances the relevance and potential applicability of its findings to
similar contexts (Patton, 2002). A transparent exposition of the research design,
methodologies, and analytical processes underpinning the study equips others with the
necessary understanding to evaluate the findings' derivation and their potential
transferability to other settings (Lincoln and Guba, 1985). This approach to transferability is
particularly pertinent to the examination of female entrepreneurship within the
contextually rich environment of the Gaza Strip, where the interplay of social capital
presents opportunities and challenges. By delving deeply into this specific milieu, the study
aims not only to illuminate the particularities of female entrepreneurship in the Gaza Strip
but also to contribute to the broader discourse on entrepreneurship in similar socio-cultural

contexts.

Dependability, compared to reliability in quantitative research, focuses on the stability of
data over time, allowing for the potential replication of the study (Graneheim and Lundman,
2004). This research documented the development of the research question, data collection
procedures, and analysis to report the research processes in detail, thereby addressing
dependability. The present study meticulously documented every phase of its development,
from the formulation of the research question to the intricacies of data collection and
analysis. This comprehensive record-keeping included detailed accounts of data collection
methods, encompassing interview transcripts, field notes, and audio recordings. Moreover,
it covered the contextual aspects of data collection, including the specific times, dates,
locations, and the nature of interactions between the researcher and participants. By
providing such a thorough account of the research process, this study ensures that future
researchers can replicate the work, thereby addressing the crucial aspect of dependability in
qualitative research. This commitment to detailed documentation not only enhances the
study's transparency but also contributes to the broader academic endeavour by facilitating

a deeper understanding and potential replication of the research methodology and findings.

Confirmability investigates the influence of the researcher's biases or perspectives on the
interpretations made, ensuring findings are rooted in the data and the interpretations of it,

rather than the researcher's predispositions (Baxter and Eyles, 1997; Shenton, 2004). The
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detailed methodological description and the maintenance of an "audit trail" allowed for
systematic documentation of the research process, enhancing the study's transparency and
rigour (Halpern, 1983; Lincoln and Guba, 1985). Reflexivity and researcher-participant
interactions were carefully considered, mitigating biases and enhancing the depth of
inquiry. The researcher's familiarity with the Gaza Strip context provided a singular insider-
outsider perspective, facilitating sensitive data collection and enabling participants to

express themselves freely.

Within the intricate socio-cultural fabric of Gaza, Palestine, the researcher’s lifelong
residency endowed a profound understanding of the local experiences and challenges. This
personal background proved instrumental in conducting interviews with a nuanced
sensitivity towards the complexities of life in Gaza. Aware of this dual role in the research
context, the researcher consciously adopted a stance that allowed for an in-depth
exploration of participants' perspectives, facilitating discussions that delved into the
minutiae of their daily lives. This approach positioned the researcher as both an insider,
deeply familiar with the struggles and resilience characterizing life in Gaza, and an outsider,
objectively analysing the data to uncover insights on female entrepreneurship shaped by
social capital. Participants often acknowledged the researcher’s understanding of their lived
realities with remarks such as, “This is something you know happens in Gaza,” “I'm sure
you’re familiar with this,” and “You remember the previse wars in Gaza”. Such
acknowledgements not only fostered a greater openness and willingness to share personal
experiences but also empowered me to probe further into sensitive topics. By acting
primarily as an active listener and facilitator, the researcher was able to create a space
where participants felt comfortable expressing their thoughts freely, thereby enriching the

research with their authentic voices and perspectives.

4.11 The conclusion of Chapter 3: Undertaking case study research to investigate female
entrepreneurship and social capital in the Gaza Strip

This chapter outlined the methodological framework guiding this thesis, emphasizing the
intricate journey undertaken to dissect the interplay between social capital and female
entrepreneurship in the context of Gaza Strip. Grounded in a phenomenological approach,

the study sought to shed light on the lived experiences of women entrepreneurs and

provide a nuanced perspective on the challenges and dynamics of entrepreneurship in the
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context of the Gaza Strip. The adoption of a qualitative research design, characterized by in-
depth interviews, has facilitated a rich exploration of the participants' entrepreneurial
journeys. This methodological choice was informed by the research philosophy that
underpins this study, emphasizing the significance of understanding the subjective realities
of female entrepreneurs within their socio-cultural context. Through a purposive sampling
strategy, this research has engaged with a diverse range of female entrepreneurs, ensuring
that the study captures a broad spectrum of experiences and insights. The development of a
comprehensive interview guide, informed by an extensive literature review and the
theoretical framework of this study, has been instrumental in guiding the conversations
with participants, allowing for focused yet flexible discussions. Ethical considerations have
been at the forefront of this research, with meticulous attention to ensuring participant
anonymity, informed consent, and the ethical integrity of the research process. The analysis
of qualitative data, through a rigorous process of coding and thematic development, has
been central to this study. This approach has enabled a detailed examination of the roles
and influences of social capital on female entrepreneurship in the Gaza Strip, revealing the

complexities and challenges faced by these entrepreneurs.

Reflecting on the research quality and trustworthiness, this study has adhered to the criteria
of credibility, transferability, dependability, and confirmability. Through methodical
documentation, member checking, and an in-depth engagement with the data, this research
has strived to produce findings that are both reliable and meaningful, offering valuable
insights into the phenomenon of female entrepreneurship in the Gaza Strip. This
methodology chapter not only outlines the methodological path followed in this research
but also underscores the philosophical underpinnings that guide the study's approach to
understanding female entrepreneurship in the Gaza Strip. It reflects a comprehensive and
thoughtful engagement with the research topic, aiming to contribute to the broader
discourse on entrepreneurship in conflict-affected areas like Gaza Strip. Through this
methodological journey, the study aims to offer nuanced insights into the entrepreneurial
experiences of Gazan women, highlighting the critical role of social capital in their

entrepreneurial endeavours.

Given the centrality of context to this study, the subsequent chapter provides a

comprehensive analysis of the research context, emphasizing the significance of social
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capital in shaping female entrepreneurship in the Gaza Strip. This exploration seeks to
illuminate the intricate interplay between social networks, cultural norms, and economic
activities, offering insights into the challenges and opportunities faced by female

entrepreneurs in this context.
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Chapter 5: Gaza Strip Background and the Landscape of Women’s
Entrepreneurship

5.1 Introduction

The Gaza Strip represents a complex intersection of historical, geopolitical, and socio-
economic factors that shape the lives and aspirations of its people. This chapter delves into
two interconnected dimensions: the broader historical and geopolitical context of Palestine
and the Gaza Strip and the landscape of women’s entrepreneurship within this challenging

environment.

Section 5.2 explores the historical transformations of Palestine and the Gaza Strip, tracing
the region's trajectory from the British Mandate era to the modern-day complexities of
occupation, conflict, and humanitarian crises. By understanding the socio-political
landscape, this section establishes the foundation for examining the broader implications of
systemic challenges in Gaza. The ongoing impacts of displacement, blockade, and periodic
military escalations have not only shaped the region’s economic framework but have also

created significant barriers for women in the workforce.

Section 5.3 examines the evolution of institutional frameworks and their influence on
women's economic participation in Gaza. This section traces the socio-political and
institutional transformations from the pre-Intifada period through the present, analysing
how shifts in governance, donor agendas, and cultural norms have shaped opportunities—

and constraints—for women entrepreneurs.

Section 5.4 transitions to the Landscape of Women’s Entrepreneurship in the Gaza Strip.
Provides an understanding of the socio-economic conditions that frame women’s
entrepreneurial activities in Gaza Strip. This context is essential for understanding the
intersectional factors at play in a region characterized by political instability and socio-

economic constraints.

By examining both the macro-level geopolitical realities and the micro-level entrepreneurial
activities, this chapter aims to provide a comprehensive understanding of the intertwined

challenges and opportunities that define the socio-economic fabric of Gaza Strip.
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5.2 The Historical and Geopolitical Tapestry of Palestine and the Gaza Strip

The historical and geopolitical landscape of Palestine and the Gaza Strip has undergone
significant transformations over the last century (Kamel, 2014; Hogan, 2020). Before 1948,
Palestine stretched between the Jordan River and the Mediterranean Sea (Cazzato, 2024;
History, 2017). The region was predominantly inhabited by Arabs who identified this
territory as their homeland, with shared linguistic, cultural, and historical ties (Salman,
1993a; Kamel, 2014). However, the region's demographic and political landscape underwent
a significant transformation under the British Mandate from 1920 to 1948, driven by policies
facilitating the immigration of Jewish communities from around the world (Dessi and Kamel,
2018; UN, n.d.). This period culminated in the establishment of the Israeli occupation state
in 1948, resulting in the displacement of hundreds of thousands of Palestinians—an event
known as the Nakba (catastrophe)—and the creation of one of the most enduring refugee

crises in modern history (Kamel, 2014; Hogan, 2020; Dessi and Kamel, 2018).
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Figure 5.1 Zionist Colonies in Palestine at the Beginning of the British Mandate, 1920.
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Figure 5.1 illustrates the demographic and territorial layout of Palestine in 1920, at the
beginning of the British Mandate (Palestine Portal, n.d.). The map highlights the distribution
of Palestinian villages and towns (marked in red), representing the longstanding Arab
presence, alongside Zionist colonies (marked in blue), which were agricultural and
residential settlements established by Jewish immigrants as part of the Zionist movement.
These colonies were facilitated by international organisations, such as the Jewish National
Fund (JNF) and the World Zionist Organisation (WZ0) and were supported by British policies
during the Mandate period (Sayegh, 1965; Palestine Portal, n.d.). This visual representation
highlights the demographic shifts and geopolitical tensions that would later shape the

region’s history.

Following the 1948 Arab-Israeli War, the Gaza Strip came under Egyptian administration. It
became a refuge for displaced Palestinians but remained economically and politically
marginalised (Cazzato, 2024). In 1967, the Six-Day War marked a significant shift in the
region’s geopolitical landscape, as Israel occupied the Gaza Strip, West Bank, East Jerusalem,
and other territories. This occupation has since defined much of the geopolitical context of
the region, with Israel exerting control over key infrastructure and borders (United Nations,

1947; Kamel, 2014).

Figure 5.2, UNGA Partition Plan, 1947 and Armistice Lines, 1949 of Palestine, illustrates the
significant geopolitical shifts in the region (UN, 1947). The United Nations General
Assembly’s Partition Plan of 1947 proposed dividing Palestine into separate Jewish and Arab
states, with Jerusalem as an internationally administered entity (Palestine Portal, n.d.;
Hogan, 2020). However, the aftermath of the 1948 Arab-Israeli War resulted in the 1949
Armistice Lines, which demarcated new boundaries and placed the Gaza Strip under
Egyptian administration (Kamel, 2014; Dessi and Kamel, 2018). These maps visually
demonstrate the dramatic territorial changes that have shaped the historical narrative of
the region and highlight the enduring impact of these events on contemporary political

conditions (Palestine Portal, n.d.; Cazzato, 2024).
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Figure 5.2 UNGA Partition Plan, 1947 and Armistice Lines, 1949 of Palestine
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Figure 5.3 illustrates the progressive reduction and fragmentation of Palestinian territories
from 1947 to the present. These maps highlight key geopolitical events, including the 1947
UN Partition Plan, the 1948 Nakba, and subsequent Israeli occupation. The visualisation
underscores the significant territorial and demographic transformations that have

profoundly shaped the socio-political landscape of Palestine.

Figure 5.3 Historical Changes in Palestinian Land from 1947 to the Present
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The Gaza Strip’s trajectory is inseparable from the broader Palestinian narrative, symbolising
the resilience of Palestinians amidst displacement and occupation. Arabs, as an ethnic
cohort, are united by shared language, cultural heritage, and historical connections to the
land, despite the challenges posed by fragmentation and exile (Salman, 1993; Hanafi, 2009).
Palestinian women, in particular, have played a critical role in sustaining families and
communities during periods of conflict. Their visible and invisible labour has been

fundamental to the continuity of Palestinian society (Salman, 1993; Hogan, 2020).
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The decades following 1967 were marked by numerous uprisings in the Gaza Strip, including
the First Intifada (1987-1993), which drew international attention to the Palestinian
struggle. The Oslo Accords of the 1990s briefly raised hopes for peace by establishing the
Palestinian Authority (PA) and granting limited administrative control over Gaza. However,
the accords failed to deliver a lasting resolution as political divisions between Fatah and

Hamas deepened, exacerbating internal challenges (Hanafi, 2009; Kamel, 2016).

Fatah, founded in the 1950s as a nationalist liberation movement, became the dominant
faction within the Palestinian Liberation Organization (PLO) and has historically been
associated with the West Bank (Sayigh, 1997). It has transitioned from armed struggle to
prioritising diplomatic approaches for Palestinian statehood. Hamas, on the other hand,
emerged in 1987 during the First Intifada as a Sunni-Islamist organisation that combines
social services, political activism, and armed resistance, and has a stronghold in the Gaza
Strip (Hsiu-Ping, 2016). Since 2007, Hamas has governed Gaza Strip, whereas Fatah leads the
PA in the West Bank. The international community remains divided in its recognition of
Hamas, with several countries designating it as a terrorist organisation due to its use of
violence (Levitt, 2006; Hsiu-Ping, 2016). These ideological and geographical divides have
perpetuated internal fragmentation, contributing to the broader instability in Palestinian

governance and society.

In 2006, Hamas'’s victory in the Palestinian parliamentary elections led to a significant shift in
the region's geopolitical landscape. The electoral win resulted in a joint Israeli and Egyptian
blockade of Gaza Strip, severely restricting movement, trade, and resources (Dessi and
Kamel, 2018; Bao, 2016). The blockade has since contributed to widespread economic
hardship and deteriorating living conditions for Gaza's population. Over the years, Gaza Strip
has endured multiple military conflicts, including significant offensives in 2008-2009, 2012,
and 2014, each resulting in widespread destruction and civilian casualties (Palestine Portal,
n.d.; Cazzato, 2024). More recently, the region has faced substantial devastation following
the October 7, 2023, Hamas-led attack and incursion into Israel, which escalated into an
intense conflict. While the initial stages of a ceasefire in Gaza were reached on January 19,
2025, the humanitarian crisis remains dire, with significant challenges to rebuilding and
recovery efforts persisting (United Nations, 2025). Despite these challenges, the Gaza Strip
continues to serve as a symbol of Palestinian resistance. Its population demonstrates
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resilience and adaptability in the face of extraordinarily difficult conditions, underscoring

the region's enduring significance in the broader context of the Israeli-Palestinian conflict

(Hogan, 2020; UNRWA, 2023).

From 1948 to 2024, the geopolitical significance of Palestine and the Gaza Strip has

persisted, shaping international debates on human rights, justice, and statehood (Dessi and

Kamel, 2018; Cazzato, 2024). The complex interplay of colonial legacies, international

interventions, and local resistance continues to define the region’s past, present, and future

(Hogan, 2020; Kamel, 2016). Table 5.1 shows the major historical and geopolitical events

that happened in Palestine and the Gaza Strip.

Table 5.1 Key Historical and Geopolitical Events in Palestine and Gaza Strip

Year Event Significance

1920 Start of the British Mandate; establishment of Laid the groundwork for subsequent geopolitical
Zionist colonies in Palestine. and demographic shifts.

Before Palestine stretches between the Jordan River Defined the demographic and cultural landscape

1948 and Mediterranean Sea, predominantly of Palestine as an Arab homeland.
inhabited by Arabs.

1948 Nakba (catastrophe): Establishment of the Created one of the most enduring refugee crises
Israeli occupation state and displacement of and reshaped regional demographics.
hundreds of thousands of Palestinians.

1949 Gaza  Strip comes under  Egyptian Provided refuge for displaced Palestinians but
administration after the Arab-Israeli War. remained economically and politically

marginalised.

1967 Six-Day War: Israel occupies Gaza Strip, West Marked a turning point, intensifying the Israeli-
Bank, and East Jerusalem. Palestinian conflict and occupation.

1987-  First Intifada: Grassroots uprising against Brought international attention to the

1993 Israeli occupation. Palestinian struggle for independence.

1993 Oslo Accords: Establishment of the Palestinian Raised hopes for peace but failed to achieve a
Authority and partial control over Gaza. lasting resolution.

2006 Hamas wins parliamentary elections, leading Deepened the humanitarian crisis in Gaza and
to an Israeli-Egyptian blockade. changed its political landscape.

2008- Gaza War: Israeli military operation causing Highlighted the ongoing plight of Gaza's

2009 significant destruction and casualties. population and worsening conditions.

2012 Renewed conflict in Gaza, leading to further Exacerbated the humanitarian crisis and
devastation and civilian suffering. demonstrated fragility of peace efforts.

2014 Another major conflict worsens humanitarian Worsened living conditions and highlighted
conditions in Gaza. failures in international mediation.

2024 Continued political tensions and humanitarian Symbolises the enduring complexity of the

challenges in the Gaza Strip.

Israeli-Palestinian conflict.

Source: Author's compilation
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This table summarises the major historical and geopolitical events discussed in this section,
providing a concise reference for understanding the transformative milestones in Palestine

and the Gaza Strip.

The Gaza Strip, a subset of the Palestinian region, lies on the south-eastern Mediterranean
coast. Officially Arabic-speaking, the Gaza Strip shares borders with Egypt to the south and
the Israeli occupation state to the north and east (Geographical, 2023). The Gaza Strip, a
small territory approximately 40 kilometres in length and 10 kilometres in width has one of
the highest population densities globally. As of 2023, it was home to over 2.3 million people
within an area of 365 square kilometres, providing a unique context for socio-economic and
political analysis (PCBS, 2023). However, the aggression of October 2023 has had profound
demographic consequences due to displacement, injuries, and the loss of martyrs, resulting
in significant uncertainty regarding population statistics. According to the Central Bureau of
Statistics (2024), the population of the Gaza Strip decreased by 6% by the end of 2024 due

to the ongoing aggression.

Israel's unilateral withdrawal in 2005 did not resolve tensions in the Gaza Strip (UNRWA,
2023). Despite removing its military installations, Israel has retained control over Gaza’s
borders, airspace, and maritime boundaries, creating a situation of de facto isolation
(UNRWA, 2023). This isolation has had profound effects on women’s lives, restricting their
mobility, limiting access to essential goods and services, and exacerbating economic
hardships (Hogan, 2020; UNRWA, 2023). The political landscape shifted further after
Hamas's electoral victory in 2006, with internal conflicts culminating in Hamas seizing
control of Gaza Strip in 2007 (Dessi and Kamel, 2018; UN, 2023). This led to a joint Israeli-
Egyptian blockade, which has significantly impacted women’s economic participation by
reducing employment opportunities and access to resources vital for female entrepreneurs
(United Nations, 2023). The blockade has also deepened social inequalities, leaving women
particularly vulnerable to poverty, food insecurity, and restricted healthcare access (Hogan,

2020; UNRWA, 2023).

The economic challenges in Gaza Strip disproportionately affect women. Unemployment
rates reached 45.3% in 2023, with women facing even higher unemployment at 61%,

compared to 38% for men (PCBS, 2023). While there has been a marginal increase in
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women’s participation in the labour force, structural barriers, and social norms continue to
limit their opportunities. This economic marginalisation directly affects female
entrepreneurs, who struggle with limited market access, restricted mobility, and scarce
resources, which are further compounded by the ongoing blockade (Gisha, 2023).
Additionally, the unemployment rate in Gaza reached an unprecedented 79.1% by 2024,

with women disproportionately affected (ILO, 2024).

The October 2023 aggression exacerbated these challenges, leading to unprecedented
levels of destruction in Gaza Strip. Thousands of homes and businesses were destroyed,
including many runs by women entrepreneurs, further limiting their already restricted
opportunities (PCBS, 2024). The aggression also intensified food insecurity, with over 60% of

the population now requiring humanitarian assistance (UNRWA, 2023; PCBS, 2024).

The World Bank's (2023) report underscores the stagnation of the Palestinian economy,
attributing challenges to Israeli restrictions, internal divides, and declining international aid.
Between 2020 and 2023, gross domestic product (GDP) growth remained below population
growth, resulting in declining per capita incomes. Poverty in Gaza Strip surged to 38% in
2023, with food insecurity affecting 55% of households, creating additional barriers for
women-led enterprises (World Bank, 2023). Additionally, according to the Palestinian
Central Bureau of Statistics (PCBS, 2024), the Gaza Strip experienced an unprecedented
sharp contraction in GDP, exceeding 82% by the end of 2024, primarily due to the
devastating effects of the October 2023 aggression, which resulted in widespread
destruction of infrastructure, disruption of economic activities, and heightened restrictions

on trade and movement.

Despite these challenges, Gaza’s literacy rate remains remarkably high, with 99% literacy
among youth, supported by five universities and over 640 schools (UNRWA, 2023). This
educational resilience highlights the importance placed on learning as a pathway for
empowerment, especially for women. Female entrepreneurs in Gaza often draw on their
educational achievements to innovate and adapt to the region’s constraints (UNRWA, 2023;
Hogan, 2020). However, daily challenges, such as electricity outages averaging 12 hours per
day and widespread water pollution, continue to hinder socio-economic progress and

disproportionately impact women (UN News, 2023).
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The October 2023 aggression exacerbated these challenges, with extensive damage to
educational institutions, further limiting access to resources essential for learning and
innovation (ReliefWeb, 2024; UN, 2024; Anera, 2024). Many universities and schools were
either partially or fully destroyed, forcing students to rely on limited remote learning
options or cease their education altogether (UN, 2024; ReliefWeb, 2024; Cambridge
Education, 2024). These disruptions disproportionately impacted women, many of whom
rely on education as a stepping stone for entrepreneurial ventures (Hogan, 2020; Elalami
and Zulfigar, 2022). The compounded effects of infrastructure destruction, resource
scarcity, and ongoing conflict have further strained Gaza's socio-economic fabric, leaving
women entrepreneurs with even fewer opportunities to navigate these constraints

(UNRWA, 2023; UN, 2024).

The following map in Figure 5.4 illustrates the Gaza Strip, highlighting its cities, towns,
refugee camps, and border crossings, providing a detailed geographical context to

understand the region.

Figure 5.4 Map of the Gaza Strip: Cities, Towns, Refugee Camps, and Border Crossings
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The cities of the Gaza Strip, including Gaza City, Khan Younis, Rafah, Deir al-Balah, Beit
Hanoun, and Beit Lahia, are the central hubs of economic, cultural, and administrative
activity in the region (Riwagq, n.d). Gaza City, the largest and most populous city, has served
as the political and economic capital of the Gaza Strip. These urban centres, as highlighted in
Figure 5.4, are characterised by high population densities. Gaza City has been one of the
most densely populated cities globally, housing over 750,000 residents within a limited
geographical space (Anera, nd; World Bank, 2022). A mix of residential, commercial, and
industrial zones marks cities in Gaza. However, the ongoing blockade and periodic military
conflicts have led to significant infrastructure damage, limiting access to essential services

such as clean water, electricity, and healthcare (OCHA, 2022; Al Jazeera, 2022).

Despite these challenges, urban areas in Gaza have been centres of education and
innovation, hosting five universities and numerous vocational institutions, as well as being
home to entrepreneurial ventures and non-governmental organisations (PCBS, 2022; Al
Jazeera, 2022; MOHE, n.d). The urban population of Gaza, as illustrated in Figure 5.4,
demonstrates resilience through strong community networks that foster solidarity, even
under severe socio-economic and political constraints (Buheji, and Hasan, 2024). However,
rapid urbanisation, coupled with restrictions on mobility and trade, exacerbates
unemployment and poverty, making sustainable urban development a significant challenge

(Buheji, and Hasan, 2024).

The Gaza Strip is home to eight refugee camps, which include Jabalia, Shati (Beach Camp),
Nuseirat, Bureij, Deir al-Balah, Maghazi, Khan Younis, and Rafah (UNRWA, n.d; Palestinian
Journeys, n.d). These camps, shown in Figure 5.4, were established in 1948 to accommodate
the approximately 700,000 Palestinians who were forcibly displaced during the Nakba
(Catastrophe), following the creation of the state of Israel and the subsequent Arab-Israeli
War (Middle East Eye, n.d.; Palestinian Journeys, n.d). Refugee camps were originally
conceived as temporary settlements to house Palestinians fleeing from violence and
displacement. However, decades of conflict and the absence of a political resolution have
made these camps permanent living spaces for millions of Palestinians and their
descendants (Anera, n.d.; Palestinian Journeys, n.d). The concept of camps stems from the
international community’s response to forced displacement, with the United Nations Relief
and Works Agency (UNRWA) assuming responsibility for the welfare of Palestinian refugees,
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providing them with housing, education, and healthcare (UNRWA, n.d). Before October
2023, more than 1.4 million people in Gaza live in these camps, constituting over 70% of
Gaza’s population, making it one of the most densely populated areas in the world. Life in
these camps remains precarious due to overcrowding, poverty, and limited access to
resources, exacerbated by the ongoing Israeli blockade and periodic military escalations

(MPI, 2023; Schiff, 2009).

The rural areas of the Gaza Strip, though limited in size due to the territory's small
geographic area, are predominantly located in the southern and eastern parts of the region,
near cities such as Khan Younis, Rafah, and Deir al-Balah (Cazzato, 2024). These areas are
characterised by agricultural activities, including the cultivation of vegetables, citrus fruits,
and olives, which have historically played a significant role in Gaza's economy (FEWS NET,
2023). Rural communities were often less densely populated compared to urban centres

and refugee camps and relied heavily on family-based livelihoods.

However, the ongoing blockade and periodic military escalations have significantly impacted
rural infrastructure, reducing access to water, electricity, and essential agricultural supplies
(UNRWA, 2023; B'Tselem, 2017). Prior to October 2023, many rural areas faced challenges
such as land confiscation and the destruction of crops due to their proximity to the Israeli
buffer zone, which extends along the eastern border of Gaza (B’Tselem, 2017; Al Jazeera,
2024). Despite these difficulties, rural communities remained vital to the socio-economic
fabric of Gaza, providing food security and employment opportunities for many families,
while also preserving traditional lifestyles and community values that are central to

Palestinian identity until October 2023.

It is important to note that these clarifications describe the Gaza Strip’s conditions prior to
the October 2023 aggression. The situation remains fluid, and ongoing developments

continue to reshape the socio-economic and humanitarian landscape in the region.

In sum, the historical and geopolitical context of Palestine and the Gaza Strip highlights a
region profoundly shaped by colonial legacies, displacement, and enduring conflict. Key
historical events, including the Nakba, the Six-Day War, and the establishment of the Israeli

occupation state, have significantly influenced the region’s demographic and territorial
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transformations. The Gaza Strip has emerged as a focal point of resilience amidst these
challenges, symbolising the Palestinian struggle for justice and self-determination. While
ongoing conflicts, including the October 2023 aggression, have exacerbated socio-economic
and humanitarian crises, the steadfastness of the Palestinian people continues to shape the

narrative of the Gaza Strip as a symbol of resistance and hope for a better future.

5.3 Institutional Change, Social Constraints, and the Evolution of Women’s
Entrepreneurship in Gaza

Palestinian women played diverse and context-dependent roles within their communities,

shaped by agrarian traditions, class distinctions, urban-rural divides, and colonial

modernisation efforts (Mujahed and Atan, 2017; Fleischmann, 2003). Women were active

contributors to Palestinian society's social and economic fabric, even if their participation

was often framed within patriarchal norms and family-based structures (UNCTAD, 1993;

Fleischmann, 2003).

In rural areas, where the majority of Palestinians resided, women were integral to
agricultural production and household economies. They worked alongside men in planting,
harvesting, animal husbandry, and food processing. Women's labour was essential for
sustaining family farms, particularly in olive picking, wheat threshing, and dairy production
(Ministry of Women's Affairs, 2024). Although this labour was predominantly unpaid and
family-based, it formed a foundational element of the rural economy (Ministry of Women's

Affairs, 2024).

In towns and cities such as Jaffa, Haifa, Jerusalem, and Gaza, women from middle- and
upper-class families were generally less involved in manual labour but might have
participated in charitable work, education, or artisanal production, such as embroidery or
textile work (UNCTAD, 1993; Fleischmann, 2003). Some women worked as midwives,
teachers, or seamstresses, particularly within Christian and urban Muslim communities,
where girls’ education had begun to expand under Ottoman and British Mandate reforms

(UNCTAD, 1993).

Palestinian women were deeply engaged in kinship networks and community organisation,
playing key roles in social reproduction, caregiving, and the transmission of cultural values.

Although their roles remained primarily domestic, they also wielded considerable influence
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in arranging marriages, resolving family disputes, and managing household economies

(Taraki, 2006).

Elite women in urban centres participated in the nascent feminist movement that began to
emerge in the 1920s and 1930s, particularly in response to British colonial rule and Zionist
expansion. Women’s committees, such as the Arab Women’s Association in Jerusalem,
engaged in protests, political petitions, and public debates (Kawar, 1996). These
movements, though limited in size and scope, challenged colonial authorities and advocated

for national liberation and women'’s rights (Kawar, 1996; UNCTAD, 1993).

During the late Ottoman period and the British Mandate, access to formal education for girls
began to expand, particularly through missionary and national schools. Education opened
new avenues for women’s social mobility and participation in public life. Educated women
were more likely to pursue professions such as teaching or nursing, and some became
involved in early journalism and literature, contributing to the formation of a modern

Palestinian identity (Fleischmann, 2003).

The institutional and socio-economic landscape in Gaza has been shaped by the legacies of
displacement, military occupation, and underdevelopment following the 1948 Nakba and
the subsequent establishment of the Gaza Strip as a narrow and densely populated refugee
enclave—first under Egyptian administration (1948-1967) and later Israeli military rule
(post-1967). The region has lacked a cohesive national institutional framework capable of
supporting structured economic development or formal employment strategies for women

(Roy, 1995; Hammami, 2000).

Women's participation in public life remained largely marginal, constrained by conservative
gender norms, limited educational access, and a patriarchal, kinship-based social structure.
Most Gazan women were economically dependent on male relatives, and their roles were
primarily confined to the domestic sphere, particularly in refugee camps, where traditional
gender roles were reinforced by social and spatial isolation (Peteet, 1991; UNCTAD, 1993).
The absence of Palestinian national governance meant that institutional norms around
women's employment were indirectly shaped by Israeli occupation policies, UNRWA's

limited-service provision, and the fragmented nature of civil society at the time (Roy,1995).
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During this period, opportunities for women to engage in entrepreneurial activity were
almost non-existent. Economic participation was largely restricted to informal and home-
based labour, such as embroidery, food preparation, or agricultural assistance in rural areas.
Employment in formal sectors, such as education or healthcare, was rare and typically
limited to a small class of urban-educated women (Al-Botmeh, 2016; Jad, 2004).
Additionally, the militarised and tightly controlled political environment made it difficult for
grassroots economic initiatives or women-led organisations to emerge and scale, further

entrenching economic dependency and gendered marginalisation (Hammami, 2000).

UNRWA and some religious charitable organisations played a limited role in providing
vocational training for women, yet such efforts were largely welfare-oriented and did not
significantly challenge prevailing gender hierarchies or offer pathways to entrepreneurship
(Giacaman, 1989). The overall institutional environment before the Intifada can therefore
be described as inhibitive, offering minimal space for women’s autonomous economic
participation and reinforcing traditional gender expectations through both structural and

cultural mechanisms.

This period laid the groundwork for the gendered contradictions that would become more
pronounced during the Intifada, when women were simultaneously mobilised into public
activism and pulled back into conservative roles by the rise of political Islam and shifting

social norms (Jad, 2010; Peteet, 1991).

The institutional landscape in Gaza has undergone profound transformations over the past
four decades, shaped by prolonged occupation, political fragmentation, economic blockade,
and evolving gender norms. Understanding women’s entrepreneurship in this context
requires situating it within the wider historical trajectory of institutional change and social

contestation (Al-Botmeh, 2016).

During the First Intifada (1987—1993), women in Gaza faced significant social restrictions on
their participation in public and economic life. Professions such as hairdressing and
photography, though potentially empowering and economically viable, were often deemed
inappropriate for women. These constraints stemmed from the growing influence of

conservative religious movements and the rise of Islamic social norms that promoted
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gender segregation and domestic roles for women (Sabbagh, 1998; Jad, 2010; Johnson,
2006). As a result, many families actively discouraged their daughters from pursuing certain
careers, fearing social stigma or moral disapproval. Instead, women were steered toward
socially accepted occupations such as teaching, nursing, or home-based sewing—fields
aligned with traditional expectations of modesty and female propriety (Sabbagh, 1998; Jad,
2010).

However, the years that followed, particularly during the Second Intifada and the siege era,
witnessed a marked shift in the institutional and social fabric of Gaza. As formal governance
structures weakened and non-governmental organisations (NGOs) proliferated, new spaces
for women's economic participation emerged. The dual authority between the Palestinian
Authority in the West Bank and Hamas in Gaza further complicated the regulatory
environment, leaving gaps often filled by international donors, grassroots initiatives, and
informal networks (Johnson & Kuttab, 2001). In this fragmented terrain, institutional access
for women became increasingly dependent on strategic alignments with alternative power
structures—NGOs, religious institutions, or donor-led programmes (Al-Botmeh, 2016;

Shehab, 2021).

Institutional theory (Scott, 1995) provides a valuable lens to unpack these developments
through three interrelated pillars: regulatory, normative, and cultural-cognitive. Regulatory
institutions in Gaza remain fragmented and inconsistent, often shaped by competing
political authorities and limited enforcement capacity (UNCTAD, 2020). Normatively,
however, shifts are observable. Civil society advocacy, vocational training, and donor-led
entrepreneurship schemes have begun to reframe women not only as caregivers but also as
economic agents and innovators (Samman et al., 2016). Yet these normative shifts often
occur within patriarchal frameworks that limit leadership opportunities and reinforce

gendered hierarchies of legitimacy (Karshenas and Chamlou, 2016; Samaroo, 2018).

The cultural-cognitive domain—the most entrenched—remains particularly significant in
Gaza’s socio-religious context. Women entrepreneurs routinely navigate hybrid realities: on
the one hand, community expectations grounded in tradition and religion; on the other,

aspirations shaped by education, global media exposure, and digital interaction (Kabeer,
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2017). This tension produces a unique entrepreneurial subjectivity—one that is adaptive,

strategic, and deeply informed by survival logics.

Consequently, institutional change in Gaza is neither linear nor uniformly progressive.
Rather, it reflects a fluid, contested, and gendered process in which women’s
entrepreneurial agency is continuously shaped by—and negotiated within—complex power
relations. While some pathways have opened due to donor intervention and shifting norms,

others remain constrained by socio-political instability and enduring gender ideologies.

5.4 The Landscape of Women’s Entrepreneurship in the Gaza Strip

Entrepreneurship has long been recognised as a key driver of economic development,
playing a pivotal role in fostering growth and innovation across economies at all stages of
development, particularly since the mid-1980s (Acs et al., 2015; Naudé, 2010), yet the
specific context of the Gaza Strip remains largely underexplored in scholarly research.
Historically, the concept of entrepreneurship and its associated support systems were
nearly absent in Gaza until the last decade (SPARK, 2019; Elalami and Zulfigar, 2022). Kteish
notes that in 2008 entrepreneurship was virtually non-existent in Palestinian universities
(SPARK, 2019). The first significant steps toward promoting entrepreneurship began in 2012
with training programs such as Mobaderoon 1 and Mobaderoon 2 at the Islamic University
of Gaza, initially targeting engineering graduates (Elalami and Zulfigar, 2022). By 2013,
broader entrepreneurship initiatives had emerged, particularly at institutions like the

University College of Applied Sciences (UCAS) (Elalami and Zulfigar, 2022).

Despite these advancements, the entrepreneurial landscape in Gaza is shaped by a complex
socio-economic environment characterised by high unemployment, restricted access to
resources, and pervasive patriarchal norms (Elalami and Zulfigar, 2022; Thalathini et al.,
2020). Women, in particular, face entrenched structural barriers that limit their
entrepreneurial potential (SPARK, 2019; Alami and Zulfigar, 2022). As Istanbuli (2015)
highlights, achieving gender equality in economic participation requires not only societal
acceptance of women’s economic roles but also the creation of adequate opportunities.
However, women in Gaza often lack access to financial capital (Elfarra, 2017; Aldalou, 2008),
as land, property, and housing—typical forms of collateral—are predominantly owned by

men (Istanbuli, 2015; Alami and Zulfigar, 2022). These factors have created a significant
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gender gap in entrepreneurial participation, with women disproportionately affected by

unemployment and economic marginalisation (Thalathini et al., 2020).

Despite societal constraints, women in Gaza have shown remarkable resilience, leveraging
small entrepreneurial projects to provide sustainable incomes for their families (Qazzaz,
Mrar, and Adwan, 2005; Elalami and Zulfigar, 2022). Qazzaz, Mrar, and Adwan (2005)
demonstrate that many women-led projects have successfully mitigated the economic
impact of occupation and poverty. These projects, often rooted in traditional industries such
as food production, embroidery, and clothing, (AlKhalili, 2008; El Feki, Heilman, and Barker,
2017) reflect the cultural and market-specific adaptation strategies employed by female
entrepreneurs in Gaza (Thalathini et al., 2020). However, these women face distinct
challenges, including limited market access, restrictive mobility, and pervasive societal

stigma around women in the workforce (El Feki, Heilman, and Barker, 2017).

The gradual increase in women entering the workforce since the early 2000s has not
significantly reduced the gender gap in Gaza’s labour market (Thalathini et al., 2020; Alami
and Zulfigar, 2022). Women’s participation remains minimal due to patriarchal norms that
reinforce gender roles and limit opportunities in "masculinised" industries (Thalathini et al.,
2020). This marginalisation is compounded by social expectations prioritising marriage and
motherhood over careers, alongside heightened movement restrictions for women
(Thalathini et al., 2020; SPARK, 2019). These systemic barriers necessitate the support of
male family members for entrepreneurial endeavours, further complicating women’s

independence in business activities (Alami and Zulfiqar, 2022).

The information and communication technology (ICT), sector offers significant potential for
female entrepreneurship in Gaza Strip. Qozat (2018) emphasises the sector's transformative
capacity, providing women with opportunities to engage in global markets and reduce
dependence on local infrastructure. This aligns with findings where women entrepreneurs
identified ICT as a key avenue for innovation and growth. However, challenges such as
inadequate infrastructure, limited mentorship, and restricted access to digital tools remain
pervasive. Addressing these barriers through targeted policies and programs could

significantly enhance women's participation in this high-potential industry (Qozat, 2018).
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Female entrepreneurs in Gaza operate in a challenging environment where legal, financial
(Istanbuli, 2015; Alami and Zulfigar, 2022), and cultural barriers converge (Althalathini,
2015). Key issues include limited networking opportunities, financing difficulties, and strict
lending policies that disproportionately affect women (Sadeq, Hamed, and Glover, 2011;
Abdullah and Hattawi, 2014). Moreover, the ongoing Israeli blockade and periodic military
escalations exacerbate these difficulties, often leading to the destruction of businesses and
infrastructure (UNRWA, 2023). For instance, the October 2023 aggression intensified these
challenges, resulting in unprecedented opportunities for women entrepreneurs
(PCBS,2024). According to the PCBS (2024), Gaza’s gross domestic product is estimated to

have contracted by 82%, with unemployment among women reaching 80%.

Many leverage their educational achievements—evidenced by a 99% literacy rate among
Gaza’s youth—to adapt to the region’s constraints and develop innovative solutions
(UNRWA, 2023). Entrepreneurship among women is often driven by opportunity rather than
necessity, with a focus on small, consumer-oriented businesses that align with local market
demands (Sultan, 2016). Establishing dedicated female business centres could significantly
enhance women’s participation by providing essential resources such as training,

networking opportunities, and market information (Sultan, 2016).

The interplay between social capital and female entrepreneurship in Gaza is an under-
researched area that warrants deeper exploration (Thalathini et al., 2020). Social capital—
understood as the networks, relationships, and trust that facilitate cooperation—plays a
pivotal role in overcoming systemic barriers (Putnam, 2000; Bourdieu, 1986). Female
entrepreneurs often rely on informal networks for financial support, mentorship, and access
to resources (Elalami and Zulfigar, 2022; SPARK, 2019). However, the patriarchal structure
of Gazan society limits women’s ability to fully leverage these networks, as they are often
male-dominated or exclude women entirely (Elalami and Zulfigar, 2022; Thalathini et al.,
2020). Addressing these challenges requires a nuanced understanding of how social capital
can be cultivated and utilised to support women entrepreneurs in Gaza (Thalathini et al.,

2020).

In summary, Entrepreneurship in the Gaza Strip represents both an opportunity and a

challenge, particularly for women. While there have been strides in entrepreneurial
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activities, systemic barriers such as patriarchal norms, limited access to financial capital, and
the ongoing blockade continue to hinder progress. Additionally, the October 2023

aggression has further exacerbated these challenges that women face.

5.5 Conclusion of Chapter 5: Gaza Strip Background and the Landscape of Women’s
Entrepreneurship

This chapter has provided an exploration of the historical, geopolitical, and socio-economic

context of the Gaza Strip, forming the essential backdrop for understanding of female

entrepreneurship in the region. By tracing the trajectory of Palestine and Gaza through

significant historical milestones, such as the British Mandate, the Nakba, and the ongoing

Israeli occupation, it becomes clear how deeply rooted structural inequalities and systemic

challenges have shaped the socio-political and economic landscape of Gaza.

The chapter also examined the lived realities of Gaza’s urban, rural, and refugee
populations, emphasising the region’s extraordinary population density, economic isolation,
and ongoing humanitarian crises. These challenges disproportionately affect women, who

face heightened barriers to accessing education, healthcare, and economic opportunities.

The discussion of women’s entrepreneurship in Gaza highlighted the intersection of
systemic barriers, such as patriarchal norms, limited financial resources, and restricted
mobility, with the entrepreneurial resilience of women striving to overcome these
challenges (Elalami and Zulfigar, 2022; Thalathini et al., 2020). Furthermore, the October
2023 aggression intensified existing hardships, further restricting access to resources,
destroying infrastructure, and exacerbating socio-economic inequalities (PCBS, 2024;

UNRWA, 2023; ReliefWeb, 2024).

This chapter establishes a foundation for understanding the broader context in which
female entrepreneurship exists in Gaza. By shedding light on the interplay of historical,
geopolitical, and socio-economic factors, it underscores the complexity of the challenges

faced by women in the region while highlighting their resilience.

This study examines how the socio-economic and institutional contexts within Gaza shape the
entrepreneurial experiences of Gazan women. Acknowledging the significant research gap, it

also highlights the near absence of studies exploring the impact of social capital on women’s

159



entrepreneurship in the region. To address this gap, the thesis investigates the interplay
between women’s entrepreneurship and social capital in the Gaza Strip, providing an in-depth
analysis of how these dynamics influence entrepreneurial outcomes. By incorporating case
studies and narratives of successful female entrepreneurs in Gaza, the study aims to enrich the
literature with practical insights that can help overcome existing barriers. Ultimately, this
research makes a meaningful contribution to understanding women’s entrepreneurship in
conflict-affected settings. The next chapter will examine the undertaking of case study research

to investigate female entrepreneurship and social capital in the Gaza Strip.
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Chapter 6: Characteristics and Trajectories of Female Entrepreneurship
“Rehla” Journey in Gaza Strip

6.1 Introduction

The term Rihla (Arabic: 4>)) (English would be /rih.l1a/) refers to "journey" or "travel" and
carries significant historical and cultural importance in Islamic traditions. It is particularly
associated with medieval travel literature, where scholars and travellers documented their
experiences and observations during their journeys (Ahmed, and Weir, 2024). The concept is
also intertwined with the pursuit of knowledge, as travel was seen as a means of gaining
education, wisdom, and spiritual growth (Armchair Arabist, 2013). A prominent example of
Rihla literature is the travelogue of Ibn Battuta, a 14th-century scholar who journeyed
across the Islamic world, documenting his extensive travels in what became a valuable
historical record of the time (Dunn, 1986). Travel in search of knowledge is valued and given
special attention in Islam because it offers superior qualities of understanding, wisdom and
knowledge to the reflexive traveller (Ahmed, and Weir, 2024). Thus, the outcome of any
journey, including the entrepreneurial journeys of women in Gaza, can only be fully
understood by examining its stages, reflecting on the motivations that drove it, and
exploring how challenges were navigated and overcome. This chapter draws on the concept
of Rihla to reflect on these aspects of the journeys of Gazan women entrepreneurs, framing
their experiences as dynamic processes shaped by personal agency, societal influences, and

contextual challenges.

In addressing the interplay of women’s entrepreneurship and its relationship to social
capital within the Gaza Strip, this thesis uses thematic analysis of participants’ interview
data in this study to examine how social capital shapes entrepreneurial activities in a
context fraught with socioeconomic and political challenges. The primary research question
that guides this analysis explores the relationship between women’s entrepreneurship and
social capital: How is female entrepreneurship shaped by social capital in the context of the
Gaza Strip? This question opens up an investigation, aiming to uncover the complex
interplay between individual agency, societal structures, and economic conditions that

influence women’s entrepreneurial endeavours.

The thematic analysis presented in this thesis is essential to understanding the

characteristics of women entrepreneurs’ journey in Gaza and the processes through which
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social capital is perceived, navigated, and utilized by women entrepreneurs. This approach is
particularly relevant given the distinct social, political, and economic landscape, which poses
constraints and opportunities for women. The sub-questions that further guide this

exploration are:

A. What are the characteristics, motivations, and business activities of female
entrepreneurs in Gaza Strip?
B. How is social capital understood, experienced, and used by women entrepreneurs in
Gaza Strip?
C. How do the women's characteristics and contexts (outside of social capital) shape
their entrepreneurial experiences?
D. How does the socioeconomic, and institutional context within Gaza influence
women’s entrepreneurial experiences in Gaza Strip?
These sub-research questions are integral to addressing the primary research question: How
is female entrepreneurship shaped by social capital in the context of the Gaza Strip? They
provide a structured framework for exploring women’s entrepreneurial journeys and serve

as a foundation for integrating theoretical and empirical insights throughout the thesis.

The chapter is divided into five main sections to systematically evaluate the different
dimensions of women’s entrepreneurship in Gaza. Each section builds on the previous one,

providing an understanding of the processes shaping participants’ entrepreneurial journeys.

Section 6.2: examines the demographic and socio-economic characteristics of the
participants, providing a more detailed analysis of how these characteristics shape their
entrepreneurial experiences. By considering factors such as age, marital status, education
level, and socio-economic background, this section argues that intersectionality plays an
important role in determining the types of entrepreneurial activities women engage in and
the challenges they face. By examining the interaction between these factors, the section
provides a deeper understanding of how structural inequalities impact women’s

entrepreneurial trajectories.

Section 6.3: exploring the primary motivations behind the participants' decisions to pursue
entrepreneurial activities. It highlights the diverse factors driving women to engage in

entrepreneurship, including economic necessity, personal ambition, and the desire for
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independence. The section also identifies the initial challenges these women face, ranging
from financial constraints to societal barriers. Financially, many participants struggled to
secure starting capital due to limited accessing credit and financial services. Societal barriers
were equally significant, including resistance from some families who viewed
entrepreneurship as incompatible with traditional gender roles, and the bias faced by some
women working in public or male-dominated spaces. This discussion demonstrates how
motivations and challenges are deeply intertwined with the participants’ intersectional
identities, particularly in a context like Gaza, where political instability and socio-economic

pressures prevail.

Section 6.4 examines the formal and informal support systems that women entrepreneurs
in Gaza rely on during the early stages of their entrepreneurial journeys. These systems are
explored through the Female Entrepreneurialism Journey Framework of Support and
Challenges Factors (Figure 3.2), which provides a conceptual basis for understanding the
interplay between challenges and supportive factors at different stages of the
entrepreneurial journey. This section focuses on the framework's early stages, where
informal networks, familial ties, and community support often play a strong role in
overcoming the barriers that women face, particularly in the context of limited institutional
resources. By drawing on the framework, this analysis highlights how access to support
systems varies depending on participants’ socio-economic and geographic contexts,

underscoring the influence of intersectional identities.

In section 6.5 the chapter moves to an exploration of the specific entrepreneurial activities
that participants engaged in, demonstrating how their choices were shaped by their
identities and the socio-political context of Gaza. The section shows how women from
different backgrounds opted for businesses that either aligned with or challenged traditional
gender norms, with some women choosing sectors like embroidery and agriculture, while
others pursued more unconventional fields like solar energy or recycling. This section also
illustrates how some women’s entrepreneurial activities serve as a form of cultural

resistance, particularly through projects that aim to preserve Palestinian heritage.

Section 6.6 draws together the key characteristics and trajectories of the Female
Entrepreneurship “Rehla” Journey in Gaza. This section concludes with a summary of the
findings from each section, reinforcing the argument that intersectionality plays a
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fundamental role in shaping women’s entrepreneurial experiences in Gaza. Building on
Figure 3.2, this chapter has focused on the Early Stage and Mid-Stage of the journey,
exploring how challenges, such as financial and societal barriers, interact with supportive
factors, such as social capital and community networks, to influence women’s

entrepreneurial trajectories.

This chapter examines the early stages of women’s entrepreneurial journeys. Figure 3.2
presents the conceptual framework developed through the literature review, which
explores women’s entrepreneurship in a region marked by instability and conflict. Previously
discussed in Chapter 3, Figure 3.2 provides a visual representation of the entrepreneurial
journey. It highlights the interplay between the supporting factors and challenges that
women face at different stages of enterprise development. Rooted in the intersecting
experiences of women entrepreneurs in Gaza, this framework guides the analysis in this
chapter, with particular attention to how supporting factors and challenges unfold over time

and across different socio-economic contexts.
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Figure 3.2 Female Entrepreneurialism Journey Framework of Support and Challenges Factors
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Figure 3.2 serves as the theoretical backbone for this analysis. The framework visualises the
entrepreneurial journey in stages—project inspiration, early stage, mid-stage, and growth
and sustainability—while categorising the supportive and challenging factors that define
each phase. It emphasises the relationship between supportive factors, such as informal
networks (e.g., family and friends), formal institutional support (e.g., grants and training
programs), and personal resilience. Challenges include financial constraints, socio-cultural

barriers, and political instability.

This chapter focuses on the early stages of entrepreneurship, where women heavily rely on
informal social capital—primarily family and friends—for emotional, financial, and logistical
support. These stages are also where socio-cultural challenges, such as gendered norms and
limited access to formal financial resources, are most pronounced. By following the pattern
described in Figure 3.2 the chapter traces how these women leverage available resources
while adapting to the barriers they face, setting the foundation for subsequent stages of

growth and sustainability.

6.1 Beginnings of Entrepreneurial Journey: Charting the Intersectionality of Female
Entrepreneurs in Gaza Strip

The socio-economic and family backgrounds of women entrepreneurs in Gaza Strip

significantly shape their entrepreneurial opportunities, choices, and challenges. Table 6.1

presents key demographic information, including marital status, number of dependents,

social status, geographical area, and educational background, which are important in

understanding the diverse experiences of these women in their entrepreneurial journeys.

166



Table 6.1. Characteristics of the Participant

Participant  Interview  Age Marital No of Social Geographical Socio-Economic Family Entrepreneur
date group Status dependents Status area Education Education

1. 10.03.2021  25-29 Married 1 Lower Urban Lower Income  Schools Level Undergraduate
2. 12.03.2021 50-59 Married 4 High Rural Lower Income  Undergraduate Schools Level
3. 14.03.2021  25-29 Single 0 Lower Rural Lower Income  Schools Level Undergraduate
4, 05.04.2021  25-29 Married 4 High Urban Middle Income  Undergraduate Undergraduate
5. 23.05.2021  30-39 Single 0 High Urban Lower Income  Undergraduate Undergraduate
6. 01.06.2021  30-39 Single 0 High Urban Lower Income  Undergraduate Postgraduate
7. 18.03.2021 30-39 Married 2 High Urban Middle Income  Undergraduate Undergraduate
8. 23.05.2021  30-39 Single 0 High Camp Higher income  Postgraduate Postgraduate
9. 15.03.2021 25-29 Single 0 High Urban Middle Income  Postgraduate Postgraduate
10. 15.03.2021  25-29 Single 0 High Urban Middle Income  Postgraduate Postgraduate
11. 13.03.2021 50-59 Widowed 6 Lower Camp Lower Income  Schools Level Schools Level
12. 01.06.2021  30-39 Single 0 Lower Urban Lower Income  Undergraduate Undergraduate
13. 05.06.2021  30-39 Single 0 Lower Rural Lower Income  Undergraduate Undergraduate
14. 03.06.2021  25-29 Divorced 0 Lower Rural Lower Income  Undergraduate Undergraduate
15. 03.06.2021  25-29 Married 0 Lower Rural Lower Income  Undergraduate Undergraduate
16. 03.06.2021  25-29 Single 0 Lower Rural Lower Income  Undergraduate Undergraduate
17. 02.06.2021  30-39 Single 0 High Urban Middle Income  Undergraduate Undergraduate
18. 27.03.2022  40-49 Married 4 High Urban Middle Income  Undergraduate Undergraduate
19. 24.03.2022  30-39 Married 5 Lower Rural Lower Income  Undergraduate Undergraduate
20. 24.03.2022  30-39 Married 6 Lower Urban Middle Income  Schools Level Undergraduate
21. 24.03.2022  30-39 Married 4 High Urban Middle Income  Undergraduate Undergraduate
22. 24.03.2022  30-39 Married 1 Lower Urban Middle Income  Undergraduate Undergraduate
23. 25.03.2022  30-39 Married 6 Lower Camp Middle Income  Undergraduate Undergraduate
24, 24.03.2021  30-39 Married 6 Lower Urban Lower Income  Schools Level Undergraduate
25. 24.03.2022  25-29 Married 2 Lower Rural Lower Income  Undergraduate Undergraduate

Source: Author’s compilation
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Table 6.1 illustrates that the participants span a wide age range, with 88% falling into the
25-39 age group, representing young to middle-aged women. A smaller subset includes
women aged 40 and above, indicating generational diversity in entrepreneurial
engagement. Marital status also varies significantly among participants: 40% are single, 52%
are married, and 4% each are widowed or divorced. This range reflects the participants'
diverse personal responsibilities and family structures, emphasizing how varying life
circumstances may influence entrepreneurial activities. In addition to marital status, the
number of dependents introduces another layer of complexity. While some participants
have no dependents, others support families of up to six individuals. These varying personal
and familial obligations highlight the financial and emotional pressures that shape

entrepreneurial motivations and challenges.

In terms of social and geographical context, participants are distributed across urban, rural,
and camp settings, each with distinct challenges and opportunities as seen in Figure 5.4
which is explained in Chapter 5. Gaza has eight recognized refugee camps, including Jabalia,
Shati, and Khan Younis, which vary in size, infrastructure, and access to resources. For
example, larger camps such as Jabalia tend to have more crowded living conditions and
limited formal employment opportunities, increasing reliance on informal networks
(Armchair Arabist, 2013). This geographic diversity provides insights into how location impacts

access to markets, resources, and support systems for women entrepreneurs.
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Figure.5.4 Map of the Gaza Strip: Cities, Towns, Refugee Camps, and Border Crossings
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Socio-economic status is similarly varied, with participants classified as 56% lower income,
40% middle income, and 4% higher income, based on reported annual household income.
This range highlights the financial disparities that exist among female entrepreneurs in Gaza
and their differing levels of access to capital and resources. Educational backgrounds further
reflect the diversity, with participants’ family education levels ranging from 24% school-
level, 68% undergraduate to 8% postgraduate qualifications. Notably, the entrepreneurial
education of the participants predominantly centres on undergraduate and postgraduate
levels, showcasing the role of formal education in shaping entrepreneurial capabilities and
ambitions. This overview demonstrates the varied and intersecting characteristics of the

participants, providing a rich foundation for analysing how these factors influence their
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entrepreneurial journeys. Each indicator in Table 6.1 represents a distinct aspect of the
participants' identities and socio-economic realities. These dimensions are particularly
significant in the Gazan context, where cultural, economic, and geopolitical factors intersect
uniquely, as highlighted by the theoretical frameworks explored earlier (Roy, 2016;
Coleman, 1988).

Social status in Gaza is deeply rooted in familial reputation, relational networks, and cultural
perceptions of respectability, which often differ from Western interpretations of status.
Building on Bourdieu's (1986) conceptualisation of social and cultural capital, previously
established in this thesis, social status here refers to women's informal standing derived
from family connections, local reputation, and social ties. As Sidani (2005) observes, in Arab
societies, family reputation plays a crucial role in shaping women’s opportunities and
societal perceptions of their roles. For instance, women from families with a 'high' social
status often have better access to informal networks that provide critical support for their

entrepreneurial endeavours, even if their income levels are low.

Participants' classification as urban, rural, or camp-based reflects not only their physical
location but their access to resources and infrastructure. Urban areas are defined as densely
populated cities, such as Gaza City, with greater access to infrastructure, markets, and
institutional resources as reported by the World Bank (2021). According to UNRWA (2023),
refugee camps in Gaza face more significant socio-economic challenges compared to urban
and rural areas such as overcrowded living conditions, limited access to basic infrastructure
such as clean water and electricity, and a lack of formal employment opportunities, which

often force residents to rely on informal economies and social networks for survival.

Rural areas, on the other hand, often have less access to institutional resources, such as
financial services, business development programs, or formal training opportunities, but
may offer stronger community ties, which are beneficial for women entrepreneurs (World
Bank, 2017). These geographical distinctions significantly impact women’s ability to access
markets, networks, and financial resources, as highlighted by El Feki, Heilman, and Barker
(2017). Socio-economic status is assessed based on participants' reported income levels,
reflecting the financial resources available to them for their ventures. Women with higher
socio-economic status often have access to informal funding sources, such as family loans or

personal savings, which contrasts with women from lower socio-economic status
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backgrounds who rely on selling personal assets, such as jewellery (Al-Dajani and Marlow,
2010; Roy, 2016). This disparity highlights the economic vulnerability of women in Gaza and
the importance of family capital, which is often controlled by male family members
(Thalathini and Al-Dajani, 2020) as the head of the family, the eldest son, or the eldest
brother, where power is attributed to one group of individuals because of their gender

(male) as mentioned by (Al Kharouf, and Weir, 2008)

In this study, the socio-economic status of participants was classified based on their
reported annual household income, as outlined in the interview guide. Participants were
grouped into three categories: lower income, middle income, and higher income.
Households earning less than 25,000 New lIsraeli Shekel (NIS) annually were classified as
lower income, while those earning between 25,000 NIS and less than 35,000 NIS were
considered middle income. Higher-income households were those earning between 35,000
NIS and less than 45,000 NIS, as well as those with an annual income exceeding 45,000 NIS.
According to the Palestinian Central Bureau of Statistics (PCBS, 2022), the average monthly
household expenditure in the Gaza Strip was 2,780 NIS, with an average household size of
6.1 individuals, equating to an annual expenditure of approximately 33,360 NIS.
Furthermore, the World Bank (2023) reported that as of mid-2023, nearly 64% of Gaza's
population was living below the poverty line, highlighting the severe economic challenges
residents face. Notably, 52% of the participants in this study were classified as belonging to
low-income households, reflecting the broader economic hardships in the region (World

Bank, 2023).

This economic backdrop is critical to understanding the financial realities of women
entrepreneurs in Gaza Strip. In this study, 52% of participants were classified as belonging to
low-income households, reflecting the broader economic hardships in the region (World
Bank, 2023). This classification offers insight into the financial constraints’ women face,
particularly in accessing capital and resources for entrepreneurial activities. When examined
through the lens of the Female Entrepreneurialism Journey Framework, these financial
constraints represent a key challenge during the early stages of the entrepreneurial journey,

as discussed in Figure 3.2.

While the specific income categories may vary across studies, categorizing socio-economic

status into lower, middle, and upper categories based on annual household income is a
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common approach. For instance, the Palestinian Central Bureau of Statistics (PCBS) conducts
regular surveys that categorize households into different income levels to analyse living
standards and economic conditions. These classifications are appropriate to the economic
context of Gaza and provide a framework for understanding financial constraints and
opportunities. Additionally, the World Bank's reports on poverty and economic monitoring
in the Palestinian territories offer insights into income distribution and socio-economic
classifications relevant to Gaza Strip (World Bank, 2024). These sources can support the
argument that categorizing socio-economic status based on household income is a

recognized method in the region.

Building on this, education plays a dual role in shaping entrepreneurial opportunities for
women. It not only enhances their skills and confidence but also affects how society
perceives their capabilities. Studies have shown that women with higher education levels
are better equipped to navigate institutional resources and build sustainable businesses
(Wadi, 2022, Dhiman, 2023). According to the Palestinian Central Bureau of Statistics (PCBS,
2023), the literacy rate among individuals aged 15 and over in Gaza Strip was 97.2% in 2022,
with a slight gender disparity: 98.7% for males and 95.7% for females. In terms of
educational attainment, the PCBS report that in (2023), 20.7% of Gazan females aged 15 and
over in Gaza had completed a bachelor's degree or higher, while 30.5% had completed
secondary education. These figures highlight the educational landscape in Gaza, providing
an important context for understanding the educational backgrounds of female
entrepreneurs. The high literacy rate and significant proportion of women with higher
education qualifications illustrate a well-educated population that is positioned to leverage
education in their entrepreneurial journeys. These statistics also complement the socio-
economic classifications, offering a more comprehensive framework for analysing the

financial and educational factors that shape female entrepreneurship in Gaza Strip.

This section explores the intersectionality of women’s identities and experiences in Gaza,
drawing on Crenshaw’s (2013) conceptual approach, which examines how overlapping axes
of inequality—such as gender, class, and socio-political context—shape unique challenges
and opportunities. In the socio-political context of Gaza, these intersecting factors are
particularly pronounced, amplifying the barriers women face, including economic instability,

restrictive societal norms, and limited access to formal resources (Al-Dajani and Marlow,

172



2010; Cho, Crenshaw, and McCall, 2013). For example, women from lower socio-economic
backgrounds often encounter compounded challenges in accessing financial capital and
institutional support, frequently relying on informal networks and family-based social capital
to sustain their entrepreneurial efforts (Putnam, 2000). This analysis, framed through an
intersectional lens, this section illustrates how these interwoven identities influence the
entrepreneurial trajectories of women in Gaza and their strategies for navigating systemic
barriers, resonating with Carastathis’s (2016) emphasis on the interplay between individual

experiences and structural inequalities.

The diversity of female entrepreneurs’ backgrounds, including variations in socio-economic
status, family education levels, and geographical locations, further demonstrates the
intersectional factors influencing their entrepreneurial journeys. Women from lower socio-
economic households, particularly those with limited family education, face greater barriers
to accessing resources and networks, which aligns with Brush et al.'s (2009) findings on the
role of socio-economic inequalities in shaping entrepreneurial experiences. In contrast,
women from higher socio-economic backgrounds with supportive family structures are
often better positioned to leverage informal and formal resources, facilitating smoother
entrepreneurial transitions (Al-Dajani and Marlow, 2010; Essers and Benschop, 2009). These
interconnected factors highlight the compounded effect of intersecting factors on
entrepreneurial opportunities and constraints, illustrating how socio-economic status,

education, and geography intersect to shape entrepreneurial journeys in Gaza Strip context.

For women from lower-income backgrounds, particularly those with minimal family
education, entrepreneurship is often driven by economic necessity and shaped by significant
challenges. Participant #2, a married woman from a rural area with four dependents,

reflects on her experience balancing family responsibilities with financial instability:

“There were times when we did not have money at home to buy food... My
husband was captured by the Israeli army when my youngest child was just 4
months old. | had no choice but to rely on myself and work to provide a
decent life for my children and me” (Participant #02, Interviewed on 12.
March 2021)

This account highlights the financial pressures faced by women in conflict-affected regions

like Gaza, where political instability compounds the difficulties of economic survival. In
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humanitarian contexts, such as those characterised by prolonged conflict and occupation,
women often bear the burden of supporting their families economically, filling the gap left
by absent or incapacitated male breadwinners (El-Bushra and Sahl, 2005; Al Kharouf, and
Weir, 2008.). These circumstances force women into entrepreneurial roles, which in turn
demand complex navigation of gender norms, limited resources, and socio-political barriers.
The particular hardships faced by these women, balancing familial responsibilities with
economic survival, are often overlooked in traditional entrepreneurial discourse, which
tends to focus on peacetime contexts. This aligns with Figure 3.2, highlighting how systemic
barriers intersect with women's efforts to balance family responsibilities and

entrepreneurship in conflict-affected contexts.

Participant #11, (Interviewed on 13. March 2021), who is widowed with six dependents,
underscored the compounded challenges of managing familial responsibilities and
sustaining a business: "I had to prove myself, and more importantly, | needed to meet my
children's needs”. For Participant # 13, a single woman from a rural, lower-income
background, the lack of institutional support was a central issue "In our area, there are no
associations because we live in a marginalized area that lacks supportive associations”
(Interviewed on 05 May 2021). This highlights the geographical and socio-economic
challenges that women in rural areas face, particularly in terms of accessing formal social
capital and institutional support systems. Previous studies have highlighted similar patterns
globally, where rural entrepreneurs often struggle to access financial services, training
programmes, and mentorship opportunities compared to their urban counterparts (Brush et

al., 2009)

In contrast, women from higher socio-economic backgrounds with greater family support
often have more opportunities to leverage formal and informal social capital. Participant
#06 (Interviewed on 01. June 2021), a woman from a middle-income urban area, benefited

from institutional support through an external organisation:

“l grew up in the city, and through the Gaza Sky Geeks Foundation, | got the
opportunity to start my own business. | received training and funding to
launch the project” (Participant #6, Interviewed on 01. June 2021)

This example illustrates how geographical location and socio-economic status provide

access to formal social capital, significantly enhancing entrepreneurial opportunities.
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Similarly, Participant #08 (Interviewed on 23. May 2021), a single woman from a higher-
income family, emphasised the importance of family education in her entrepreneurial
journey; “My brother and sister work as university lecturers. They encouraged and helped
me a lot when | decided to open this workshop” (Participant #08, interviewed on 23. May
2021). The practical support she received from her educated siblings extended beyond
moral encouragement, providing her with knowledge and advice on business strategies,
networking, and navigating formal institutions. This assistance underscores how an
educated family environment can play a crucial role in simplifying the complexities of

launching and managing a business.

These examples illustrate the power structures that create intersectional experiences for
women entrepreneurs in Gaza. Women from higher-income families with access to
educated networks benefit from an accumulation of social and cultural capital, which eases
their entrepreneurial transition. Educated family members not only provide moral
encouragement but also contribute to developing business plans, identifying funding
opportunities, and navigating bureaucratic hurdles, critical factors that shape
entrepreneurial success (Bourdieu, 1986; Putnam, 2000). Additionally, educated family
members may assist in writing grant applications, managing financial records, or providing
access to technology and professional software, which are often beyond the reach of
women from lower socio-economic groups (Welter, 2011). Conversely, women from
disadvantaged socio-economic backgrounds are often excluded from such networks,
reflecting broader structural inequalities that limit their access to resources and
opportunities. This exclusion resonates with Crenshaw’s (2013) argument that intersecting
identities—such as gender, class, and socio-economic status—compound barriers for
marginalized groups. Similarly, Carastathis (2016) emphasizes how these interwoven
identities create unique disadvantages, particularly in contexts where systemic inequalities
exacerbate access disparities. This aligns with Figure 3.2, which illustrates how intersectional
factors, including socio-economic status and access to networks, shape the supportive and

constraining influences on women’s entrepreneurial journeys.

Socio-economic and family backgrounds of women in Gaza directly affect their
entrepreneurial experiences. Women from lower socio-economic backgrounds rely heavily

on informal social capital, such as support from family members and local communities, to
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sustain their businesses. Their entrepreneurial activities are often driven by necessity, as
seen in the experiences of participants #02, #11, and #13 where economic survival and
family responsibilities intersect with business decisions. On the other hand, women from
higher socio-economic statuses, like participant #06, and #08, have access to both informal
support from their families and formal support from external institutions, which facilitates
their business growth. This disparity in access to social capital reflects broader socio-
economic inequalities and highlights the critical role that family background plays in shaping

entrepreneurial success in Gaza Strip.

The significance of these findings lies in the way they align with existing literature on female
entrepreneurship in conflict-affected regions. Scholars such as Althalathini and Tlaiss (2023)
and Mehtap, Ozmenekse, and Caputo (2019) have noted that women in Gaza face
substantial socio-cultural constraints that limit their entrepreneurial activities. Traditionally,
women's roles in Gazan society are confined to domestic responsibilities, and those from
lower socio-economic backgrounds face additional challenges due to limited access to
financial resources. This study adds to these discussions by emphasising how
intersectionality, particularly the interplay between socio-economic status, family support,
and geographic location, shapes the entrepreneurial journeys of women in Gaza. The
findings reinforce the importance of informal social capital in the absence of institutional
support, as well as the need for targeted interventions that address these intersecting
barriers. This aligns with Figure 3.2, which highlights the interplay of socio-economic status,
family support, and geographic location as key factors shaping the challenges and support

systems in women’s entrepreneurial journeys in Gaza.

6.2 Motivations and Initial Challenges

The motivations driving women in Gaza to engage in entrepreneurial activities are shaped
by the interplay of different factors, including socio-economic pressures, personal ambition,
and the desire for independence. Some of the participants explained they pursued
entrepreneurship not merely as a means of financial survival, but also as a path to
independence, self-realisation, and social contribution. However, their motivations are
intricately linked to the initial challenges they face, which are deeply rooted in Gaza’s socio-
political context and the intersectional identities of these women, such as their roles within

their families, social expectations, and limited access to institutional resources.
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For many participants, the desire for financial independence and the need to contribute to
their family’s welfare are key motivations. Participant # 03, a single woman from a lower-
income rural background, stated: “I wanted to have my own business and have my own
source of income and help my parents with my university expenses.” Similarly, participant
#11, a widow, highlighted the economic necessity that pushed her towards

entrepreneurship:

“After my husband died, | did not have enough money to support my children.
My children were young at that time. The last money | had was 50 shekels,
with which | bought the raw materials for the work” (Participant #11,
Interviewed on 13 March 2021)

These examples emphasize how the deteriorating economic situation in Gaza by the Israeli
siege imposed since 2007, forces many women to engage in entrepreneurship as a means of
survival. This is particularly evident when traditional family structures collapse due to
political instability, and personal loss, periodic conflict escalations have led to widespread
unemployment, reduced household incomes, and limited access to basic resources (UN
OCHA, 2021) In such challenging circumstances, women are often motivated by the need to
secure a stable and self-sufficient source of income. This phenomenon consistent with
findings by Agarwal and Lenka (2015) and Hque (2017), who highlight how women in
conflict-affected and economically strained regions often turn to entrepreneurship out of
necessity rather than opportunity. In Gaza, this necessity-driven entrepreneurship is closely
tied to its flexibility, enabling women to balance professional and personal responsibilities,
such as caregiving and household duties (Padma and Don, 2021). For example, a significant
proportion of women entrepreneurs in Gaza initiate small-scale, home-based businesses to
generate income while fulfilling family responsibilities. This approach aligns with the
broader concept of "survival entrepreneurship" frequently highlighted in the literature. In
this thesis, 64% of the participants began their entrepreneurial ventures from home,
demonstrating the prevalence of this adaptive strategy in response to socio-economic

circumstances.

For other women, entrepreneurship is motivated by a desire for independence and
resistance to structural and cultural constraints, as well as a response to restrictive cultural

norms and overt sexism in the workplace. Participant #06, for example, described her
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decision to leave traditional employment due to persistent workplace sexism and lack of

recognition:

“l like to be an independent person and not be tied to a specific job. | faced
many difficulties in jobs, including being ignored because | am a girl, being
denied attendance at meetings, and not recognising my efforts. | started to
feel insulted, so | got the decision to start my own business” Participant #06,
Interviewed on 01 May 2021)

This narrative reflects a broader structural issue rooted in long-standing cultural norms and
workplace sexism that limits women’s opportunities in Gaza and the wider Middle East.
Such structural sexism is well-documented in feminist literature, with scholars like Crenshaw
(1991) arguing that discriminatory practices, including sexual insults, often serve as
motivators for women to pursue independent action, such as entrepreneurship. Similarly,
Bennett (2002) explores the existence of a moral "gap" in public discourse around gender,
while Boateng (2018) highlights how such gaps operate in professional spaces, particularly in
academic careers, to marginalize women. These findings resonate with broader feminist
theories, which argue that systemic barriers can act as a double-edged sword—limiting
women’s agency in formal employment while simultaneously motivating entrepreneurial
ventures as a form of resistance and self-empowerment. For instance, Essers and Benschop
(2009) illustrate how women entrepreneurs navigate intersecting barriers by constructing
alternative identities to counteract workplace discrimination. Al-Dajani and Marlow (2010)
further highlight how women in restrictive socio-cultural environments often use
entrepreneurship to assert their independence and gain agency over their economic

circumstances.

For women in Gaza, entrepreneurship becomes both a means of asserting independence
and a way to navigate and challenge entrenched patriarchal norms that limit their
professional growth. This sentiment is echoed by participant #07, who said: “l want to be a
different person. | don’t want to be a traditional woman. | prefer to be a different entity,
and | decided to start my own project” (Interviewed 18 May 2021). This quote highlights the
intersection between gender and entrepreneurship in Gaza, where women’s
entrepreneurial motivations often stem from the desire to overcome societal constraints

and achieve personal agency in a patriarchal society.
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The experiences reported by participants #06 and #07 align with the broader literature on
gender discrimination in male-dominated work environments, where women often find
themselves marginalized or excluded from key decision-making processes (Ahl and Marlow,
2012; Brush, de Bruin, and Welter, 2009). This phenomenon is not limited to Gaza but is a
well-documented issue in various global contexts, where women face barriers such as
unequal access to professional networks, limited visibility in leadership roles, and the
reinforcement of traditional gender roles in both formal and informal workplaces (Bullough

et al.,, 2022).

The concept of "traditional gender roles" has been discussed in feminist literature, yet it’s
meaning often varies by context (Ahl and Marlow, 2012). In the context of the Gaza Strip,
these roles are typically shaped by socio-cultural norms, religious practices, and historical
socio-political structures. For example, women are often expected to prioritise family
responsibilities, while men are seen as primary breadwinners (Al-Dajani and Marlow, 2010).
However, these roles are neither static nor universal; they evolve based on factors such as
education, economic necessity, and exposure to globalisation (Bullough et al., 2022). In this
thesis, "traditional gender roles" will refer specifically to the expectations placed on women
in Gaza to balance their entrepreneurial activities with familial responsibilities, as well as the
societal norms that often limit their participation in leadership or decision-making roles. This
definition is based on the work of Al-Dajani and Marlow (2010), who highlight the interplay
between cultural norms and economic survival strategies among Palestinian women. By
clarifying this term, the analysis will explore how participants navigate and challenge these

roles within the socio-political context of Gaza Strip.

Rather than framing these challenges as stemming from "traditional gender roles," it is
more accurate to view them as arising from socially constructed expectations that often
limit women’s autonomy in professional and public spheres. In Gaza, these expectations
intersect with cultural norms that prioritize men’s participation in leadership and decision-
making roles, further constraining women’s access to professional networks and career
advancement opportunities. For example, Al-Dajani and Marlow (2010) argue that
patriarchal structures in Palestinian society often confine women to roles that are seen as

extensions of domestic responsibilities.
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The gendered challenges the Gazan women encountered is further compounded by societal
norms that restrict their professional autonomy. As Jamali (2009) discusses, in patriarchal
societies women are often denied recognition of their competencies and capabilities. This
lack of recognition drives many women to pursue entrepreneurship as an alternative
avenue to gain control over their professional lives. In the context of Gaza, these barriers
are even more pronounced due to the socio-political constraints that limit women’s mobility
and access to institutional support (Althalathini and Al-Dajani, 2020). For example, the
Israeli blockade of Gaza since 2007 (prior to the conflict beginning in October 2023) and
restrictions on the import of raw materials and the export of products significantly
hampered women's access to markets, resources, and professional networks (OCHA, 2022;
HRW,2022). In addition, political instability and limited government infrastructure further
exacerbated these challenges, leaving women largely dependent on informal networks for
support and resources (Al-Dajani and Marlow, 2010; Thalathini and Al-Dajani, 2020). This
corresponds with Figure 3.2, which demonstrates how systemic barriers, including
patriarchal norms and socio-political constraints, converge with women’s dependence on
informal networks to address limited access to resources, markets, and institutional support

in conflict-affected contexts like Gaza.

This analysis highlights how women in Gaza actively challenge these gendered structures by
seeking entrepreneurial opportunities as a pathway to independence. Participant #07
emphasized that starting her own business allowed her to gain independence and avoid
workplace discrimination, illustrating women’s agency and resilience in seeking to reshape
their roles within restrictive socio-cultural environments. While motivations associated with
sexism in the workplace drive women to pursue entrepreneurship, they also encounter
significant challenges at the outset. Many of these initial challenges are linked to social
expectations regarding gender roles. Participant #01 remarked on her family’s initial

disapproval of her work as a voice-over artist:

“My family did not initially accept the idea of working as a voice-over... They
always say that teaching is a better job for girls, but due to the poor
employment opportunities in Gaza, they were forced to accept this work”
(Interviewed 10 May 2021).
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Participant #01’s experience reveals the tensions between cultural expectations around
women’s work, gender roles and entrepreneurial aspirations, where women often face
resistance from their own families, who view entrepreneurship as incompatible with

traditional female roles in Gazan society.

For others, entrepreneurship offered a solution when employment options were
unavailable. Participant #12, who holds a diploma in accounting, remarked: “I tried hard to
find a job opportunity” (Interviewed on 1 June 2021), but due to the high unemployment
rates in Gaza, many women like her have turned to entrepreneurial ventures. This
experience is echoed by participant #08, an engineering graduate who similarly could not
secure a job: “I have a bachelor’s degree in engineering, and | couldn’t get a job opportunity,
| had to find myself a source of income.” (Interviewed on 23 May 2021). These stories reflect
the economic realities in Gaza, where limited employment opportunities, especially for
highly educated women, compel them to explore entrepreneurship as a viable alternative.
This phenomenon corresponds with broader discussions about women's employment in
restrictive socio-economic and cultural contexts. For instance, Duflo (2012) highlights that
women's empowerment through economic activities often arises from necessity rather than
opportunity, particularly in regions where structural constraints limit traditional
employment options. Similarly, Mies (2014) argues that patriarchal systems often direct
women into entrepreneurial roles not as a mark of empowerment but as a strategy for

survival within limited socio-economic environments.

The economic pressures on women in Gaza mirror an early discussion by Elson and Pearson
(1981), who analyse how women are often driven into low-wage or entrepreneurial work as
a result of systemic inequalities that devalue their labour in formal employment markets.
This trend is exacerbated by socio-cultural norms, as described by Al Kharouf and Weir
(2008), who note that neo-patriarchal structures in the Middle East confine women to roles
that align with familial or community expectations, even within entrepreneurial settings. Al
Kharouf et al. (2021) provide insights into how entrepreneurial ecosystems in the Middle
East, such as those in Jordan, have sought to address these challenges by promoting and

supporting women entrepreneurs.

However, they emphasise that these efforts are often undermined by persistent gendered
barriers that restrict women’s access to funding, networks, and institutional resources. The

181



experiences of participants #12 and #08, therefore, underscore not only the economic
challenges faced by women in Gaza but also the intersection of these challenges with
broader patriarchal and socio-economic structures. As the World Bank (2023) highlighted,
high unemployment rates in the region have contributed to a growing cultural acceptance of
women engaging in entrepreneurial activities as a means of economic survival. This
interplay reflects both the constraints and the resilience of women navigating these

intersecting systems.

In addition to financial necessity, many women are motivated by personal ambitions and
the desire to leverage their distinctive talents. Participant #01, for instance, combined her

education and talent to carve an entrepreneurial path:

“I have a bachelor’s degree in Arabic language, but | couldn’t find a job
opportunity, and | have a voice talent that enabled me to work as a voice-over
after | got the necessary training” (Interviewed on 10 March 2021)

his example reflects the interaction of supportive and challenging factors outlined in Figure
3.2. The framework highlights how women navigate systemic barriers, such as limited
formal employment opportunities, by drawing on personal resilience and leveraging their
skills, passions and informal networks to create entrepreneurial opportunities. Similarly,
Participant #04 shared “I got a training course in preparing Korean food and from here |
started my project,” (Interviewed on 05 April 2021) highlighting the role of training and skill
development in empowering women to start businesses that align with their interests.
Female entrepreneurs’ motivations evidently extend beyond economic survival. While
financial independence and personal satisfaction are significant drivers, many women are
motivated by the desire to achieve a better work-life balance (Agarwal and Lenka, 2015),
especially when traditional employment structures fail to offer the necessary flexibility for

balancing family and professional responsibilities (Eddleston and Powell, 2012).

In contexts where employment is precarious or unavailable (Padma and Don, 2021;
Manzanera-Roman and Brandle, 2016) — as in the Gaza Strip — entrepreneurship offers a
pathway to autonomy. As Hque (2017) suggests, entrepreneurial women must utilise their
skills and qualifications to secure self-sufficient sources of income, particularly in societies

where women are still primarily viewed as caregivers.
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Societal criticism of women engaging in non-traditional roles also presents major obstacles.
Participant #19 shared: “My husband is always worried that people might speak badly of me
when | attend seminars or training courses.” (Interviewed on 24 March 2021). This concern
highlights the cultural emphasis on maintaining a family’s reputation and honour, which
often dictates the acceptability of women’s public and professional roles in Gaza Strip. In
conservative societies, women's public participation may be seen as undermining traditional
family values, leading to social scrutiny or criticism. Similarly, Participant #06 recounted her
criticism for pursuing entrepreneurship despite a postgraduate degree: “I faced a problem
with people’s talk and criticism of opening a private project while | hold a master’s degree.”
Such criticism stems from deep-rooted societal norms that continue to dictate acceptable

roles for women, even in professional and entrepreneurial settings.

The concept of ‘ayb Cic (shame or dishonour) plays an important role in shaping these
societal attitudes (Khader, 2026). Actions that deviate from these norms, such as women
engaging in visible, public-facing entrepreneurial roles, may be seen as bringing dishonour
to the family (Khader, 2026). In addition, there is a cultural emphasis on education as a
marker of personal and family prestige, which can lead to a belief that pursuing non-
traditional paths like entrepreneurship is a waste of formal education, especially for women
(Jamali, 2009; Al-Dajani and Marlow, 2010). These cultural norms highlight the gendered
barriers women face in Gaza, where societal norms constrain their ability to challenge

traditional expectations and achieve professional independence.

Access to financial resources remains a significant challenge for female entrepreneurs in
Gaza, particularly due to the gendered control of family-controlled wealth. Several
participants highlighted the difficulties they faced in securing funding. Participants #19 and
#21 both shared that they had sold their gold to fund the business (both interviewed on 24
March 2021). The practice of women liquidating personal assets to finance their ventures is
a common theme in patriarchal societies, where family capital is often controlled by male
relatives (Brush, 1992; Al-Dajani and Marlow, 2010). This is what was also revealed by
Participant #23 when she explained "Most of my husband's salary goes to pay off my father-

in-law's loan" (Interviewed on 25 March 2021).

The issue of capital control extends beyond the family unit and into institutional structures.
Even when women possess the requisite skills and qualifications to manage a business, they
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often find themselves excluded from financial decision-making processes within the family.
This reflects a broader trend observed in Middle Eastern contexts, where patriarchal norms
dictate those men control family finances, limiting women's access to resources (Sidani,
2005). As discussed in studies of family enterprises, even when women are acknowledged
for their expertise, their access to capital remains constrained by societal expectations of
male authority over family assets (Althalathini, 2015). These challenges are reflected in
Figure 3.2, which illustrates how systemic barriers, including patriarchal norms and cultural
expectations, intersect with institutional biases to constrain women’s access to financial
resources. This challenge reflects a wider global phenomenon where women entrepreneurs
are disproportionately affected by restricted access to capital. Research by Brush et al.
(2009) highlights that women’s access to financial resources is often limited by cultural
norms, family structures, and institutional biases, making entrepreneurship a path fraught
with financial obstacles. By using the framework presented in Figure 3.2, it becomes clear
how these structural and cultural challenges intersect to hinder women’s entrepreneurial

progress.

Other participants #01, 08, #25, and #15 relied on their personal savings to start their
entrepreneurial activities. This highlights a common trend among women entrepreneurs in
Gaza, where financial constraints and lack of access to external funding often force women
to rely on personal or family resources to launch their businesses. As Bullough et al. (2022),
Ahl and Marlow, (2012), and Marlow, (2020) argue, access to capital is one of the most
significant barriers for female entrepreneurs, particularly in regions like Gaza, where
institutional support is limited, and women are often excluded from formal financial
systems. Exclusion from accessing capital through formalise routes is compounded by
broader systemic issues, as research in the Middle East and North Africa (MENA) region

illustrates.

According to Lyons and Kass-Hanna (2021), financial inclusion remains a significant
challenge for women and other economically vulnerable populations in the MENA region.
Women often face structural barriers to accessing credit and financial services due to
gender norms, lack of financial literacy, and discriminatory lending practices. Similarly,
Saviano, Nenci, and Caputo (2017) argue that female-led businesses in the region are

frequently undervalued compared to male-led businesses, even when operating within the
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same sector. This undervaluation reflects the broader systemic devaluation of women’s

economic contributions, which further exacerbates their exclusion from financial systems.

In the context of Gaza, these challenges are amplified by socio-political constraints, such as
the Israeli blockade and limited governmental support, which restrict women’s ability to
access institutional funding. The blockade has led to economic stagnation, reducing the
availability of financial resources and external investments (UNCTAD, 2020). Limited
governmental support further exacerbates these issues, resulting in fewer public programs
or initiatives aimed at supporting women entrepreneurs (Al-Dajani and Marlow, 2010).
Socio-political instability also contributes to high unemployment rates and reduced access
to banking systems, marginalizing women and forcing them to rely on personal savings or
informal networks to sustain their entrepreneurial activities (UN OCHA, 2021). This reliance
on personal resources demonstrates the resilience of women entrepreneurs in navigating
these systemic barriers, while underscoring the urgent need for targeted financial inclusion
initiatives to bridge the financial gap for women in Gaza Strip. This corresponds with Figure
3.2, which illustrates how socio-political constraints, such as the Israeli blockade and limited
institutional support, intersect with systemic barriers, forcing women to rely on personal

savings and informal networks to sustain their entrepreneurial ventures in the Gaza Strip.

The motivations and challenges for engaging in entrepreneurial activities described by the
participants resonate with broader discussions in the literature on female entrepreneurship.
Scholars such as Agarwal and Lenka (2015) and Hque (2017) have noted that women often
pursue entrepreneurship not only for financial reasons but also to balance professional and
family responsibilities. This is particularly relevant in conservative societies like Gaza, where
traditional roles assign women to caregiving duties, and entrepreneurship provides a
flexible path for achieving both economic and personal fulfilment. Moreover, the challenges
faced by women entrepreneurs in Gaza resonate with findings by Carter et al. (2015),
Manolova et al. (2012), and Bullough et al. (2022), who argue that women entrepreneurs
globally, and particularly in patriarchal societies, must navigate gendered expectations and
societal barriers that are not encountered by their male counterparts. In the context of the
global south, including Gaza, women are often socially positioned as primary caregivers, and
any deviation from these traditional roles may attract social criticism or familial resistance

(Al-Dajani and Marlow, 2010). For example, women entrepreneurs in Gaza frequently report
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resistance from family members who view public-facing entrepreneurial activities as
inappropriate for women (Jamali, 2009). These societal norms not only shape the types of

businesses women pursue but also influence their ability to access resources and networks.

These findings deepen the rationale for conceptualising female entrepreneurship in Gaza as
shaped by the intersectionality of gender, socio-economic status, and family roles.
Entrepreneurship provides a means for women to challenge traditional roles and assert
their independence, but societal expectations and limited access to financial and
institutional support compound the challenges they face. This study responds to these
issues by analysing women’s entrepreneurial experiences as a dynamic journey, captured
through Figure 3.2. Using this framework, the research identifies the interplay between
supporting factors and challenges across different stages of women’s entrepreneurial
journeys, providing insights into how intersecting identities shape their experiences. This
intersectional perspective is critical to understanding the complexities of women’s
entrepreneurship in Gaza and highlights the need for targeted support systems that address

the unique barriers faced by women in conflict-affected regions.

This intersection of gender, class, and socio-economic conditions creates unique
entrepreneurial experiences for women in Gaza, who must constantly negotiate their roles
within both the private and public spheres. As discussed in Chapter 2, these dynamics are
further compounded by socio-political constraints, such as limited mobility due to societal
norms and the lack of institutional support. Brush et al. (2009) highlight how these
intersecting factors disproportionately affect women’s access to financial and social capital
in restrictive environments, reinforcing their dependence on informal networks. These
challenges illustrate the gendered nature of entrepreneurial activity, and the resilience

required for women to succeed in contexts like Gaza Strip.

In summary, this section examines the motivations and challenges faced by female
entrepreneurs during the early stages of their entrepreneurial journeys in Gaza, providing a
nuanced perspective on their experiences. By presenting the voices of the participants, the
analysis captures the diversity of entrepreneurial motivations, from economic necessity to
aspirations of independence, while also highlighting the barriers posed by socio-political
constraints, gender norms, and limited access to resources. These insights highlight the
importance of intersectionality, as outlined in Figure 3.2, in understanding the interplay

186



between supportive and challenging factors that shape female entrepreneurial activities in

the Global South.

The theoretical framework has proven instrumental in revealing how intersectional factors
such as socio-economic status, family dynamics, and cultural expectations influence the
entrepreneurial trajectories of women in Gaza Strip. By connecting these findings to broader
theoretical discussions, the analytical framework presented in this thesis contributes to the
literature on female entrepreneurship by emphasizing the unique challenges faced by
women in conflict-affected and resource-constrained environments. It reinforces the
argument that targeted, and context-specific interventions are essential for fostering
sustainable entrepreneurship in similar settings. For example, initiatives that focus on
improving women’s access to financial resources (Brush et al., 2009), and strengthening
informal networks (Putnam, 2000) could foster more sustainable entrepreneurial
ecosystems. These recommendations align with the broader argument that tailored support
systems are essential for empowering women entrepreneurs in similar settings (Al-Dajani

and Marlow, 2010).

To strengthen the theoretical and practical implications, the findings in this section are
consistent with comparable research on female entrepreneurship in other regions of the
Global South. Studies such as those by Brush et al. (2009) and Bullough et al. (2022)
demonstrate that gendered barriers and limited institutional support are persistent
challenges for women globally, particularly in patriarchal societies. By situating the analysis
within this wider body of literature, the chapter reinforces its relevance and highlights the

contributions of this research to the field of entrepreneurship studies.

6.3 Early Support Systems

As highlighted in Figure 3.2, the early stages of entrepreneurship are characterized by a
reliance on informal support systems, shaped by women’s intersectional identities. In Gaza,
informal support from family and friends plays a significant role in helping women navigate
the challenges of starting a business in a resource-constrained environment. For many
women, this initial support is essential in overcoming barriers such as limited access to
institutional resources. Informal networks, such as familial and social connections,

frequently provide the emotional and financial backing that formal institutions may not
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offer, particularly in rural areas. Participant #05 highlights this dynamic: “The capital for
starting the project was from my family, and my brother displayed some of my products in
his library. My family covered my expenses for the first six months.” This reflects a common
pattern where family members serve as the primary sources of capital and resources in the
absence of institutional support such as access to loans, training programs, or government-
funded initiatives. Such reliance on informal networks aligns with the findings of Brush, de
Bruin, and Welter (2009) and Aldrich and Cliff (2003), who argue that in contexts where
formal institutional support is lacking, family and personal networks play a critical role in

entrepreneurial success.

The accessibility and effectiveness of these informal support systems often vary based on
socioeconomic status and geographic location. Women from urban, middle-income
backgrounds may have more opportunities to leverage both formal and informal social
capital, benefiting from a combination of family support and institutional networks. #06, for
instance, states: “My project was funded by Sky Geeks in the first phase,” demonstrating
how external organisations can play a pivotal role in providing both training and funding. In
contrast, those from rural areas frequently encounter barriers to accessing such formal
support. As #13 said, “In our area, there are no associations because we live far from the
city centre. We live in a marginalised rural area where there are no supporting
organisations”. This shows how geographical location can limit access to both formal social

capital and institutional networks.

This disparity reflects the broader discussion in Chapter 3 on the role of informal institutions
in contexts where formal institutional support is scarce or unevenly distributed (North,
1990; Helmke and Levitsky, 2004). As highlighted in Chapter 3, informal institutions, such as
family networks and community ties, often fill critical gaps in providing financial and
emotional resources (Putnam, 2000; Al-Dajani and Marlow, 2010). However, as this example
illustrates, the unequal distribution of formal and informal support across geographic and
socio-economic contexts reinforces existing inequalities. This geographical disparity
underscores the need to address intersectional challenges that exacerbate these
inequalities and limit women’s entrepreneurial opportunities (Crenshaw, 1991; Brush et al.,

2009).
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The role of intersectionality in determining which support systems are available and
beneficial is critical to understanding how power structures shape entrepreneurial
experiences in Gaza Strip. Women’s access to support is often mediated by their gender,
socioeconomic status, marital status, and location. For instance, #23 reflects on the support
from her husband and children, stating: “My husband was very supportive and
encouraging... My husband and children help me with the work,” (Interviewed on 25 March
2021) illustrating how married women with strong family networks are better positioned to
manage the challenges of entrepreneurship. However, for widows or single women, the
absence of spousal support may force them to rely on more tenuous financial sources or
informal community networks. This reflects broader gender patterns where women’s
entrepreneurial opportunities are often tied to their family roles and responsibilities, which

intersect with social and cultural expectations.

As outlined in Figure 3.2, women’s entrepreneurial trajectories are shaped by the interplay
of supportive and challenging factors. Intersectionality, as highlighted by Crenshaw (1991)
and Carastathis (2016), reveals how overlapping identities—such as gender, class, and socio-
political context—compound barriers and influence access to resources. In Gaza, socio-
political instability and patriarchal norms intensify these challenges, making familial and
informal networks critical support mechanisms in the absence of institutional resources.
This underscores the need to examine support systems through an intersectional lens to
understand how power structures and cultural norms shape women’s entrepreneurial

experiences.

In sum, power structures through the lens of intersectionality reveal how these early
support systems are not equally accessible to all women. Those with less social power, such
as women from lower-income rural areas or those without strong family backing, often face
compounded challenges. As #19 states, “l sold my gold and bought 50 hives,” showcasing
the extent to which some women must go to secure financial resources independently.
(Interviewed on 24 March 2021.) This starkly contrasts with women who are able to access
institutional loans or grants, such as #05: “l got a grant to develop my entrepreneurs and
training in entrepreneurship,” (Interviewed on 23 May 2021). This experience was noted by
Marlow and McAdam (2013), who emphasise that socio-cultural norms and geographic

constraints create disparities in accessing entrepreneurial resources. Furthermore, the
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absence of formal support in rural areas, as experienced by #13, #02, and #25 touches upon
Welter’s (2011) argument that entrepreneurship is shaped by social and spatial contexts,
with women in marginalised regions often excluded from formal networks. Al-Dajani and
Marlow (2010) and Bullough et al. (2022) also affirm that in conflict-affected areas like Gaza,
women’s entrepreneurial journeys are more reliant on informal networks due to socio-

political barriers.

Understanding these disparities through the lens of the analytical framework presented in
this thesis reveals how power structures shape women’s entrepreneurial experiences within
the broader context of female entrepreneurship in Gaza and other conflict-affected regions

of the Global South.

6.4 Characteristics and Intersectionality
6.4.1 Demographic and Socio-Economic Characteristics

The analysis focused on the beginning stages of entrepreneurial activities for female
entrepreneurs in Gaza, outlining their motivations and initial challenges. This section delves
deeper into the demographic and socio-economic characteristics of the participants,
providing a more nuanced understanding of how intersectionality shapes their
entrepreneurial experiences. By employing Figure 3.2 the analysis shows how factors such
as age, marital status, socio-economic standing, education level, and geographical location
significantly influence both the opportunities available to these women and the obstacles

they encounter.

For example, women from higher socio-economic backgrounds with supportive family
networks may find it easier to mobilise resources and access opportunities than women
from rural areas, as illustrated by Participant #08, who leveraged her family’s educational
background to overcome business challenges. However, even women with greater access to
resources must negotiate societal expectations that limit their career choices. For example,
Participant #06 highlighted facing criticism for pursuing entrepreneurial activities despite
having a postgraduate degree. These examples illustrate how intersectionality shapes not
only the challenges women face but also their ability to leverage existing norms to achieve

entrepreneurial success. This underscores the dual role of societal norms as both enablers
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and constraints, contributing to a more nuanced understanding of women’s

entrepreneurship in the conflict-affected context of Gaza Strip.

In exploring the entrepreneurial experiences of women in Gaza, age emerges as an
important dimension of intersectionality. Age intersects with other characteristics such as
socio-economic status, education, and marital status, influencing not only the motivations
behind entrepreneurship but also the types of challenges and opportunities women face
throughout their entrepreneurial journeys. McCall (2005) highlights age as a critical social
division that interacts with other identity markers, influencing how individuals navigate
social and economic systems. Younger women, often at the beginning of their professional
and personal lives, may be driven by aspirations of independence and self-sufficiency, as
noted by many participants. For instance, younger entrepreneurs, such as those in their
twenties #03, #10, and #11, frequently expressed a desire to break away from traditional
employment roles commonly associated with women in Gaza, such as teaching, domestic
work, or small family businesses (PCBS, 2022). Participant #03 shared, “l wanted to have my
own business and help my parents with my university expenses,” (Interviewed on 14 March
2021) reflecting a common lead among younger female participants to balance personal

ambition with familial obligations.

In contrast, older women, such as participants #02 and #11, face distinct pressures
stemming from structural and institutional norms that shape their roles within families and
communities. These norms often position women as primary caregivers, while economic
instability in Gaza exacerbates their financial responsibilities. For example, participant #11, a
widow with six children, highlighted how the death of her husband pushed her to pursue
entrepreneurship out of necessity: “I needed to meet my children's needs and commitments
after my husband's passing” (Interviewed on 13 March 2021). This statement underscores
how older women, particularly those with dependents, may be more motivated by the need
to secure financial stability for their families, they are often driven by necessity, rather than

choice.

Additionally, older women often bring with them more life experience and social capital,
which can provide them with unigue advantages in navigating the entrepreneurial
landscape. Participant #17, for instance, leveraged her longstanding skills in embroidery,

developed over decades, to build a business centred on preserving Palestinian cultural
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heritage. She noted, “I learned embroidery in elementary school and mastered it since
childhood. Today, it has become my entrepreneurial project... | started from home with our
simple capabilities and limited resources, but now | have a company with 150 working
women working with me” (Interviewed on 02 June 2021). This corresponds with Brush et al.’s
(2009) findings that women often integrate their cultural and social assets into their
entrepreneurial ventures, creating businesses that align with both personal expertise and

community values.

Younger women may face challenges related to a lack of experience and social capital,
which can limit their access to resources and networks. However, they may be more adept
at utilizing modern tools such as social media and e-commerce, allowing them to circumvent
some of the barriers older entrepreneurs might encounter. Participant #06, a younger
participant, utilized the support of the Gaza Sky Geeks Foundation (GSGF)to launch her
business, showing how younger women are often more engaged with digital and
institutional support systems. The GSGF provides training and mentorship in technology,
digital marketing. Interestingly, younger women appear to engage with GSGF and similar
organisations more frequently than older women. This disparity may be attributed to
generational differences in digital literacy and the relative ease with which younger women

adapt to technology-based platforms.

The networking and training opportunities offered by organisations like GSGF are more
closely aligned with the aspirations of younger entrepreneurs who are eager to explore
innovative business models. This underscores the critical role of formal institutions in
bridging resource gaps and enhancing entrepreneurial opportunities for women, especially

in conflict-affected areas like Gaza, where traditional support systems may be insufficient.

By considering age as a factor in entrepreneurial activity, it becomes clear that the
experiences of women entrepreneurs in Gaza are not homogeneous. Age influences their
motivations, the types of support they receive, and the challenges they encountered, as well
as interactions with formal and informal institutions. Younger women may rely more on
formal institutions such as GSGF for training and resources to overcome barriers, while older
women often rely on informal social capital, such as family and community networks, to

mobilize resources and overcome challenges.
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This aligns with intersectionality theory, as discussed by Crenshaw (1991), which emphasizes
how overlapping identities—such as age, socioeconomic status, and gender—create distinct
advantages and disadvantages. Applying this perspective to entrepreneurial activity reveals
how age intersects with institutional access, shaping the strategies women adapt to
overcome systemic barriers. As illustrated in Figure 3.2, the interplay between supportive

and challenging factors evolves over time and across socio-economic contexts.

This thesis asserts the value of understanding these entrepreneurial experiences as dynamic
processes rather than static events, allowing for a nuanced analysis of how age-specific
strategies and institutional interactions emerge in response to intersecting challenges. By
adopting this analytical approach, this thesis contributes to the broader literature by
illustrating how age operates as a dimension of intersectionality in conflict-affected regions

like Gaza.

The diverse backgrounds of the participants reveal how varying degrees of social power
shape their entrepreneurial journeys. Women like participants #01, #11, and #12 received
substantial support from their families, with their fathers providing initial funding: "My
father gave me an amount to buy raw materials at the beginning of my work" (#12
Interviewed on 01 June 2021). For these women, family support played an important role in
their business development, demonstrating how those from higher socio-economic
backgrounds often have better access to informal financial resources. Conversely, other
participants, such as participant #14, who is divorced and has no other income, rely solely
on their own savings or limited loans from family members to start their ventures. Further,
Participant # 17 explained, "l borrowed money from my mother" (Interviewed on 02 June
2021), and participant #03 borrowed money from her brother. This underscores the

constraints placed on women from lower socio-economic backgrounds.

These finding correspond with the conceptualisation of informal institutions discussed in
Theory Chapter 2, where family networks are recognised as critical sources of support in
contexts where formal institutional mechanisms are weak or inaccessible (Carranza,
Edhakal, and Love, 2018; North, 1990; Granovetter, 1985). However, the role of the family
extends beyond financial assistance. For Gazan women non-financial support, such as moral
encouragement, business advice, and assistance with daily responsibilities, is equally crucial
in the early stages of entrepreneurship (Bourdieu, 1986; Coleman, 1988). Participant #19

193



shared: "My husband helped me build the beehives, and we worked hand in hand"
(Interviewed on 24 March 2022), illustrating how family members often take an active role
in both practical and emotional support. Similarly, Participant #21 noted: "A lot of credit
goes to my family and my husband because they were with me every step of the way"
(Interviewed on 24 March 2022). Beyond familial support, friendships also play a significant
role, as highlighted by Participant #06: "My friends supported me emotionally. One of my
friends, in particular, | consult on many work-related matters" (Interviewed on 1 June 2021).
While women from higher socio-economic backgrounds — as mentioned earlier — may
benefit from well-connected family members who can offer both financial resources and
professional guidance (Ahl and Marlow, 2012; Brush et al., 2009). Those from lower socio-
economic backgrounds often rely on emotional and practical support within limited familial
networks (Roy, 2016; Al-Dajani and Marlow, 2010). This distinction highlights the dual role
of family as both a financial safety net and a source of non-financial empowerment in

shaping female entrepreneurial trajectories in Gaza.

The opportunity to connect with international networks was shaped by where women lived
in Gaza, an experience that further highlights the geographical nature of intersectional
differences. Participants from urban areas, such as #07 and #10, leveraged wider networks
of acquaintances from "25 countries" and benefited from exposure to international
markets. In contrast, whereas women in rural areas, such as participants #13, 14, #15, #16,
and #25 often lacked such connections and institutional based opportunities; "We live in a
marginalised rural area where there are no supporting organisations" (#13 Interviewed on

05 June 2021).

This international exposure not only facilitated innovative business practices amongst
participants #07 and #10 but also allowed these entrepreneurs to navigate logistical
challenges with relative ease. This demonstrates how urban networks can provide
significant advantages even in resource-constrained environments like Gaza Strip. The
absence of similar institutional infrastructure in rural areas not only hinders female
entrepreneurs’ potential business growth but is often combined with spending additional
time and effort in overcoming logistical barriers, such as limited transportation and reduced
market access (Bullough et al., 2022; Thalathini and Al-Dajani, 2020). These challenges are

seen in broader trends in the Global South, where rural women entrepreneurs face systemic
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inequities due to geographic isolation and limited state-led development initiatives

(Marlow, 2020; Putnam, 2000).

Geographical disparities complicate female entrepreneurial experiences by creating unequal
access to opportunities, knowledge, and resources. While urban entrepreneurs like #07 and
#10 can tap into both local and international networks, rural entrepreneurs are constrained
by their physical isolation and uneven access to institutional frameworks. This dichotomy
underscores the importance of addressing geographical inequities in entrepreneurial
support systems in contexts such as the Gaza Strip, as the interplay between location and
access to resources can significantly impact the trajectories of women entrepreneurs in
Gaza. This evidence supports the conceptualisation of female entrepreneurship in the Gaza
Strip as deeply impacted by intersectional identities. The varying combinations of age, socio-
economic status, education, and family dynamics either enhance or inhibit the ability of
women to succeed in their entrepreneurial ventures. The literature supports these findings,
with scholars such as Althalathini (2015) and Qazzaz, Mrar, and Adwan (2005) highlighting
the gendered and socio-economic barriers that women face in Gaza Strip. These barriers are
deeply tied to extant institutional structures and informal social processes, such as
patriarchal norms, familial hierarchies, and limited access to formal financial and market

resources.

The constraints of patriarchy, compounded by restricted institutional support, significantly
affect women’s entrepreneurial opportunities. However, as seen in the participants' stories,
women entrepreneurs in Gaza navigate socio-political and economic challenges by
leveraging both formal and informal social capital. Their efforts not only benefit from but
also challenge existing structures, demonstrating resilience and agency in reshaping
restrictive social conditions. These experiences highlight the importance of exploring the
interplay between formal institutions and informal social structures in understanding female
entrepreneurial journeys. This analysis links closely with Figure 3.2 which visually captures
how systemic barriers, such as socio-economic disparities, geographic isolation, and
patriarchal norms, intersect with supportive and constraining factors. The framework
emphasizes the role of family networks and socio-geographic contexts in shaping
entrepreneurial outcomes, illustrating the interplay of challenges and opportunities across

diverse socio-economic and geographic settings in Gaza.
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6.4.2 Entrepreneurial Activities and Choices

Women entrepreneurs in Gaza engage in a wide range of entrepreneurial activities,
reflecting both traditional and non-traditional sectors. These activities are shaped by their
socio-economic backgrounds, cultural values, and access to resources, as well as their
motivations, which range from economic necessity to cultural preservation. This section
explores the diversity of these entrepreneurial ventures, illustrating how intersecting factors

influence women’s choices and strategies in pursuing their businesses.

Table 6.2 Overview of Entrepreneurial Activities Undertaken by Women Participants in Gaza Strip

Participant Entrepreneurial Activity Economic Sector Year Started
Number Business
01 Voice over Media 2019
02 Sewing Services 2008
03 Design, home decor and painting Services 2019
04 Cooking Korean food Food and Beverage 2017
05 Traditional embroideries and sewing Heritage Crafts 2013
06 Handmade Gifts Heritage Crafts 2016
07 Design, home decor and painting Services 2013
08 Traditional embroideries and woollen yarn Heritage Crafts 2012
09 Recycling Environmental Services 2014
10 Solar Panels Renewable Energy 2018
11 Cooking Palestinian food Food and Beverage 2015
12 Traditional embroideries Heritage Crafts 2019
13 Traditional embroideries and sewing Heritage Crafts 2010
14 Farming, vegetables Agriculture 2018
15 Farming, vegetables Agriculture 2018
16 Farming, vegetables Agriculture 2018
17 Handmade Gifts Heritage Crafts 2009
18 Traditional embroideries and sewing Heritage Crafts 2017
19 Beehive Agriculture 2012
20 Handmade Gifts Heritage Crafts 2016
21 Farming, Strawberry Resort Agriculture 2020
22 Teaching aids Education Services 2017
23 Organic cosmetics Personal Care 2016
24 Cooking, Chocolate Food and Beverage 2020
25 Traditional embroideries and sewing Heritage Crafts 2011

Source: Author’s compilation

Table 6.2 provides an overview of the entrepreneurial activities of the participating women,
highlighting the diversity of ventures shaped by their socio-economic backgrounds, cultural

values, and access to resources. This diversity not only reflects the interplay of intersecting
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identities but also the societal dynamics that influence women’s entrepreneurial choices in
Gaza. While some women have chosen traditional paths, such as embroidery —typically
heritage crafts learned through longstanding traditional activities involving women—,
cooking, and agriculture, others have chosen non-traditional sectors, including solar energy
and recycling. The activities are shaped by the spectrum of motivations behind women’s
entrepreneurial activities, from economic survival to cultural preservation. The activities
also illustrate the influence of intersectionality on female entrepreneurial choices. For
example, while women in agriculture (#14, #15, #16, and #21) or cooking (#11, #04)
represent traditional pathways, others, like #13, #18, and #05, have embraced
embroidery—specifically "Tatreez" ;::;l&i—not merely as a business venture but as a means
of preserving and expressing their cultural identity. This alignment between entrepreneurial
motivations and national heritage demonstrates how women entrepreneurs in Gaza
navigate cultural expectations and economic challenges to carve their entrepreneurial

journeys.

Tatreez, (tatriz) ,kiis the word for ‘embroidery’ in Arabic is a centuries-old art form passed
down through generations, bringing to life the stories of the wearer and the maker (Savoir
Flair, 2023). Historically practised predominantly by women, it has become a socially
endorsed entrepreneurial pathway. It has offered a means of economic empowerment
while preserving Palestinian cultural identity (see Ulloa, 2020; Abu Nahel, 2022). The
recognition of Palestinian embroidery as an Intangible Cultural Heritage by UNESCO in 2021
underscores its significance beyond financial gain, elevating it to a collective goal of
safeguarding national identity amidst political challenges (Ulloa, 2020; Althalathini, 2020).
As a practice rooted in Palestinian culture for over 3,000 years (ABS-CBN, 2024), embroidery
symbolises resilience and connection to the land. Palestinian women play a pivotal role in
safeguarding Palestinian cultural and historical heritage (Abu Nahel, 2022; Althalathini,
2020). Women have been, and continue to be, essential in preserving Palestinian heritage,
fostering Palestinian identity, and strengthening the connection to their homeland by
reviving traditional crafts and skills inherited from previous generations and passing them
on to the new generations (ABS-CBN, 2024). Palestinian women actively engage in various
cultural and heritage projects, particularly in hand embroidery (Ulloa, 2020; Althalathini,
2020).
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Palestinian hand embroidery is a traditional art that distinguishes Palestinian women and
symbolizes Palestinian national identity. It is deeply ingrained in Palestinian culture, evoking
a sense of connection to the land, history, and nature. The process of learning embroidery
begins at an early age, typically around six or seven years old when girls are introduced to
sewing needles and taught cross-stitching by older girls or women in their community.
Embroidery is often practised collectively, with women gathering outside their homes to
socialize, work on embroidery projects, and assist young girls in their initial stitching
attempts. Participant #18 emphasised that "l learned hand embroidery when | was six years
old, | learned it from my grandmother when we were living as expatriates in Tunisia”
(Interviewed on 27 March 2021). Palestinian women take on the responsibility of
preserving, documenting, and evolving this traditional art form, as Palestinian embroidery
can serve as a source of income for entrepreneurial women in the field. Moreover,
Palestinian embroidery serves as a means of expressing Palestinian identity and culture
(Ulloa, 2020). For example, Participant #18 emphasised the cultural importance of her
embroidery project, stating, "Embroidery expresses our Palestinian identity, our history, and
our civilization. That is why | chose it to be my project" (Interviewed on 27 March 2021).
Similarly, participant #17 highlighted how her products, such as embroidered jeans jackets
and traditional designs on porcelain, serve as a medium to convey Palestinian heritage
internationally. Particularly after the repeated conflicts in Gaza, products often carry a
message to the words "Stay Remember Us" "Ug,S45 Islo" as a message from us to the world
that we are here" (Interviewed on 02 June 2021) as a way of asserting their presence amid

political struggles for some of them.

The collectivist nature of Gazan society, which places significant value on family and
community, plays a vital role in these women’s entrepreneurial decisions. As Zidane (2023)
and Abu Nada (2023) highlight, Gazan women often engage in projects that uphold family
and societal values, such as preserving traditional crafts like embroidery. The participants’
dedication to preserving this cultural practice, coupled with their entrepreneurial efforts,
shows how social and cultural expectations intersect with their business ventures, guiding
the types of projects they initiate and the markets they pursue. For instance, Participant #18
emphasized that her embroidery business allowed her to “preserve our cultural identity

while supporting my family” (Interviewed on 27 March 2021). However, cultural
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acceptability may serve as both an opportunity and a limitation; while it provides women
with a socially endorsed pathway into entrepreneurship, it can also act as a funnel,
restricting their opportunities to explore other, less conventional sectors in Gaza Strip

(Savoir Flair, 2023).

Embroidery is deeply intertwined with the collective cognitive identity of Palestinian
women, offering both opportunities and constraints in their entrepreneurial journeys. While
it provides a socially accepted pathway into entrepreneurship, particularly in a patriarchal
context that limits women’s public and professional visibility, it also reinforces expectations
that their ventures align with cultural preservation rather than innovation in other sectors
(Al-Hourani, 2011; Abu Nahel, 2022). This duality reflects the complex interplay of gender,
culture, and socio-political context. As illustrated in Figure 3.2, embroidery facilitates
women's participation by leveraging cultural heritage as a source of legitimacy, yet it also
channels their aspirations into traditional roles, potentially restricting access to
unconventional or higher-growth ventures. This alignment between personal ambition and
collective national goals underscores how deeply entrenched cultural practices both
empower and constrain female entrepreneurs in Gaza, shaping their opportunities while

defining the boundaries of their agency.

In Gaza’s patriarchal context, women are often expected to pursue entrepreneurship within
sectors considered culturally acceptable — as highlighted in the case of embroidery —
reinforcing gendered occupational segregation. However, contrary to the stereotype that
women in Gaza are confined to traditional roles, many participants in this study
demonstrated a clear desire to explore innovative and non-traditional entrepreneurial
paths. For instance, participant #10, who ventured into solar energy, and participant #09,
who focused on recycling building materials, demonstrate how women are breaking
traditional boundaries by engaging in male-dominated sectors. These industries, often
perceived as outside the normative “acceptable” roles for women, challenge the patriarchal
institutional practices that historically limit women’s opportunities to a narrow spectrum of
economic activities, such as food production or textiles. The activities of participants #10
and #09 also signify defiance of these entrenched norms, highlighting their agency in
navigating and reshaping institutional and societal expectations. This trend reflects broader

patterns observed in conflict-affected regions, where women are increasingly breaking away
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from traditional roles to engage in high-growth, male-dominated fields (Brush et al., 2001;

Bullough et al., 2022).

By challenging these constraints, the participants not only expanded the scope of female
entrepreneurship in Gaza but also create opportunities for broader societal change. Their
success in non-traditional sectors disrupts patriarchal notions of what women “can” and
“should” do, thereby contributing to a gradual redefinition of gender roles in the workforce.
This dynamic illustrates the transformative potential of female entrepreneurship as a form

of resistance and empowerment in highly constrained socio-political contexts.

The drive to explore non-traditional ventures reflects the dynamism of female
entrepreneurship in Gaza, challenging the notion that women are confined to conservative
roles. This resonates with existing research that suggests women in conflict-affected regions
are not merely passive actors but are actively seeking ways to innovate and contribute to
the economy in new and meaningful ways (Jamali, 2009). Al-Dajani and Marlow (2013)
highlight how women entrepreneurs in challenging socio-political contexts leverage
resilience and resourcefulness to navigate systemic barriers. These ventures not only
empower women but enrich processes and patterns of social capital, as women are creating
new networks and opportunities that transcend traditional boundaries, a point Bourdieu

(1986) and Coleman (1988) nearly four decades ago.

Participants often leverage family support (#02, #12), as well as community-based
initiatives, such as the Businesswomen Forum, Gaza Sky Geeks Foundation, and CARE
Foundation, to access essential training and funding (# 08, #21). This reliance on both
informal and formal social capital highlights how collectivist values in Gaza shape women's
entrepreneurial paths (Zidane, 2023; Al-Hourani, 2011), requiring them to navigate cultural
expectations that prioritize family and community honour (Sidani, 2005). Ultimately, the
diversity in these women’s business ideas reflects not only their personal ambitions but also
the broader societal structures that influence their entrepreneurial journeys, as women
must balance innovation with adherence to cultural norms (Brush et al., 2001; Bourdieu,

1986).

The intersectionality provides a powerful lens through which to understand the diverse

experiences of female entrepreneurs in Gaza Strip. The support systems these women
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engage with—whether through family, community, or institutional networks—are shaped
by broader gender dynamics. For example, participants #02 and #12 both spoke of the vital
role their families played in providing initial capital: “My father gave me an amount to buy
raw materials” (#12 Interviewed on 01 June 2021). However, as the literature shows, these
informal support systems can also reinforce patriarchal norms, limiting women’s autonomy

over the financial decisions that affect their businesses (Coleman, 1988; Putnam, 2000).

At the same time, institutional support, such as training and funding provided by the
Businesswomen Forum, Gaza Sky Geeks Foundation, and CARE Foundation, offers a
pathway for women to break free from the limitations imposed by traditional family
structures. As one participant #08 (Interviewed on 23 May 2021) mentioned, “The
Businesswomen Forum provided us with funding and training for financial matters,”
highlighting how formal support systems can empower women to overcome societal
constraints. However, as Bourdieu (1986) argues, the social capital women build through
these networks is often shaped by their intersectional identities, with factors such as

gender, class, and education influencing their access to resources and opportunities.

The role of intersectionality is crucial in understanding these entrepreneurial pathways. The
women’s gender, national identity, and socio-economic backgrounds converge to influence
not only their business choices but also their capacity to navigate broader social power
structures. By positioning their projects as vehicles for preserving heritage, these women
leverage both formal and informal social capital to sustain their ventures, aligning personal
economic goals with broader societal and cultural preservation (Putnam, 2000; Bourdieu,
1986). Thus, their entrepreneurial activities offer a complex view of how intersectional
identities shape the opportunities and challenge they face in the Gazan context. This work
connects with Figure 3.2, illustrating how institutional support and family structures
influence entrepreneurial pathways, shaped by intersectional identities like gender, socio-

economic status, and education.
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6.5 Conclusion of Characteristics and Trajectories of Female Entrepreneurship “Rehla”
Journey in Gaza Strip

This chapter has explored the diverse entrepreneurial experiences of women in Gaza, with a
particular emphasis on how intersectionality shapes their trajectories. By analysing the
participants' demographic, socio-economic, and familial backgrounds, the discussion
highlights factors such as age, socio-economic status, marital status, education level, and
geographic location as central to shaping both opportunities and challenges in women’s
entrepreneurship in a conflict-affected region. As illustrated in Figure 3.2, these pathways
are shaped by the interplay of supportive and challenging factors at different life stages and
socio-economic contexts. Women’s entrepreneurial motivations and experiences vary
significantly depending on their intersectional identities. For example, younger women, who
are passionate about educational aspirations, are often driven by a desire for independence
and self-sufficiency. In contrast, older women, particularly those widowed or serving as
primary earners, are motivated by economic necessity and the need to support their
dependents. These findings emphasize the pivotal role of life stage, familial responsibilities,

and socio-economic standing in influencing entrepreneurial outcomes.

The findings also highlighted the importance of social capital, particularly in a context where
formal institutional support is limited. Women from higher socio-economic backgrounds
benefited from robust informal networks, especially family support, enabling access to
financial resources. In contrast, those from lower socio-economic backgrounds often relied
on personal savings or borrowing from close relatives, revealing the constraints they faced
in securing institutional funding. This reinforces the critical role of informal social capital in

either enabling or restricting entrepreneurial opportunities in Gaza Strip.

Cultural dimensions also play a significant role in shaping women’s entrepreneurial
activities. Many participants engaged in ventures such as traditional embroidery projects
like "Tatreez," which are not solely motivated by economic goals but also by a commitment
to preserving Palestinian heritage and identity. Such activities embody resistance to cultural
erosion and highlight the dual role of entrepreneurship as both an economic and cultural
endeavour. These findings align with broader studies on entrepreneurship in conflict-
affected regions, where business activities often intertwine with efforts to maintain cultural

and national resilience.
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By situating these entrepreneurial experiences within Gaza’s socio-political and cultural
contexts, this chapter emphasises that women’s entrepreneurial activities are shaped by
more than individual ambition. Instead, they are profoundly influenced by the interplay of
gender, socio-economic status, family dynamics, and national identity. The intersectional
characteristics of the female entrepreneurs interviewed, were in turn impacted by factors of
support and challenge. The challenges and opportunities faced by these women are
indicative of the broader structural barriers prevalent in conflict-affected regions, including

patriarchy, limited access to resources, and socio-political instability.

These insights contribute to the broader discourse on female entrepreneurship in the Global
South, where women often navigate structural inequalities while leveraging social capital to
sustain their ventures (Brush et al., 2009; Al-Dajani and Marlow, 2013). The challenges faced
by female entrepreneurs in Gaza may mirror those in other conflict-affected regions, where
access to resources and opportunities is deeply shaped by intersectional factors (Jamali,
2009). By adopting an intersectional perspective, this chapter provides valuable insights into
the barriers and enablers of women’s entrepreneurial participation in such contexts

(Crenshaw, 1991; Carastathis, 2016).

In sum, the chapter underscores the importance of understanding female entrepreneurship
in Gaza through an intersectional lens. The participants’ diverse experiences, shaped by
socio-economic backgrounds, familial structures, and cultural contexts, illustrate the
intricate interplay of factors influencing their entrepreneurial journeys. Addressing
intersectional barriers and enhancing access to both formal and informal support systems
are essential for fostering female entrepreneurship in Gaza and similar contexts across the
Global South. These findings not only enrich academic understanding but also offer practical
guidance for developing targeted policies and interventions to support women

entrepreneurs in conflict-affected regions.
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Chapter 7: Growth Dynamics and Social Capital Support Systems in Female
Entrepreneurship Journey ‘Rihla’ in the Gaza Strip

"The entrepreneurial journey is full of thorns; as soon as you overcome
one challenge, another arises" (Participant #08, Interviewed 23 May
2021).

7.1 Introduction

This chapter explores the dynamic relationship between growth trajectories and social
capital within the entrepreneurial journeys of women in Gaza, conceptualized as their ‘Rihla’
(journey). Building on the analysis presented in Chapter 5, this chapter transitions from
examining the characteristics and early trajectories of female entrepreneurs in Gaza to
exploring the growth dynamics and the role of social capital in their entrepreneurial
journeys. Chapter 6 highlighted how women’s entrepreneurial motivations and experiences
were shaped by intersectional factors, including age, socio-economic status, familial
responsibilities, and cultural identity, with the early stages of their journeys reflecting a mix
of aspirations, challenges, and structural barriers. The findings also underscored the dual
role of entrepreneurship as both an economic necessity and a means for cultural

preservation, particularly in conflict-affected contexts like the Gaza Strip.

In this chapter, the focus shifts to the subsequent stages of the entrepreneurial journey,
delving into how social capital—both formal and informal—supports or constrains growth.
While Chapter 6 illuminated the foundational role of informal networks, particularly for
women with limited access to institutional support, this chapter analyses how these
networks evolve during the growth phase, intersecting with formal support systems,
regulatory frames, and broader social and cultural contexts. The progression from the initial
stages to growth often requires navigating new challenges, such as scaling operations,
sustaining customer bases, and managing the interplay between familial responsibilities and

business expansion.

This exploration is situated within the broader aim of the thesis: to investigate how female
entrepreneurship is shaped by social capital in the context of the Gaza Strip. Specifically, this

chapter addresses key elements of the following research sub-questions:

204



What are the characteristics, motivations, and activities of female entrepreneurs in Gaza
Strip? This chapter analyses the motivations and strategies of Gazan women as they
navigate the challenges and opportunities inherent in their entrepreneurial journeys,
providing insights into their diverse approaches to business development and growth, which
is examined in Chapter 6: Characteristics and Trajectories of Female Entrepreneurship

“Rihla” Journey in Gaza

How is social capital understood, experienced, navigated, and used by female entrepreneurs
in Gaza Strip? Through an examination of structural, relational, and cognitive social capital,
this chapter highlights how women leverage formal and informal networks, trust-based
relationships, and shared norms to overcome systemic constraints and build sustainable

ventures.

How do women's characteristics and the contexts in which they operate influence their
entrepreneurial journeys? By reflecting on intersectional identities, this chapter explores
how factors such as gender, socioeconomic status, cultural heritage, and political instability

shape both the opportunities and barriers encountered by female entrepreneurs.

How does the socioeconomic and institutional context within Gaza impact Gazan women’s
entrepreneurial experiences? This chapter emphasizes the dual-edged nature of institutional
frameworks, family networks, and community norms, demonstrating how these elements

simultaneously support and challenge women entrepreneurs in Gaza Strip.

This chapter examines the empirical experience of female entrepreneurs through the
Framework of Social Capital’s Impact on Female Entrepreneurship Activities presented in
Figure 3.1. and Figure 3.2 underpins the chapters analysis of the dynamic interplay of
supportive and challenging factors that shape the growth trajectories of women
entrepreneurs. These frameworks, introduced in Chapter 3, provide a conceptual
foundation for understanding how social capital operates across different phases of the

entrepreneurial journey, highlighting its role in mitigating barriers and fostering resilience.
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Figure 3.1 Framework of Social Capital's Impact on Female Entrepreneurship Activities

The External Environment Context

Social Capital Context

The Context
of Formal
Social
Capital

The External Environment Context include Economic Context, Socio-economic status, Geographical Context, Political Context, political instability, and International Contaxt

Social Capital Context include: The Context of Formal Social Capital, and The Context of Informal Social Capital

The Context of Formal Social Capital / institutions includs the Regulatory Institutions, The Normative Institutions, and the Cultural-cognitive) which refer to {Rulas, Policies, laws, Regulatory systems,
regulatory systems, Bureaucratic rules, expectations, Beliefs and norms}

The Context of Informal Social Capital include the which refer to {Trust, Metworks, Social Relationships, Mutual Values, Attitudes, Beliefs, Personal Relationships, Mutual Respect, Obligations within A
social Network, Close-knit, Friendships, Family ties, or neighbourhood interactions}

Female Entrepreneurship Activity include: Personal growth, professional development, overcoming barriers, inspiration and idea gensration, building confidence and skills, gaining knowledge,
developing a network, overcoming fears, business planning and strategy dewelopment, securing funding, launching the business, product or ssrvice development, scaling and growth, navigating
challenges and sethacks, mentorship and support, social impact and empowerment, sustainability, creating a legacy, and building a lasting impact.

Source: Author’s compilation
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Figure 3.1 Framework of Social Capital’s Impact on Female Entrepreneurship Activities
introduces the theoretical dimensions of social capital and its role in female
entrepreneurship. In this chapter, the figure contextualises its practical application to the
entrepreneurial journeys of women in Gaza, analysing the interplay between formal and

informal social capital and the external environment.

The framework situates female entrepreneurship within overlapping spheres of influence:
formal social capital, informal social capital, and the external environment. The external
environment encompasses socio-economic, political, and geographical conditions, such as
economic instability and limited market access, which constrain female entrepreneurs.

Despite these barriers, women leverage social capital to foster growth and resilience.

Formal social capital includes institutions, regulatory systems, and cultural norms that offer
access to resources and legitimacy but also pose challenges like bureaucratic inefficiencies
and gender biases. Informal social capital consists of trust-based networks, including family
and community ties, providing emotional and financial support, mentorship, and resilience

in the absence of robust formal systems.

At the core of the framework lies female entrepreneurship activity, integrating support from
social capital with personal and professional goals. Women in Gaza utilise formal and
informal networks to navigate systemic barriers and create socio-economic impact. By
illustrating these dynamics, Figure 3.2 provides a lens for examining the strategies,
challenges, and successes shaping female entrepreneurs in Gaza’s resource-constrained and

politically volatile context.
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Figure 3.2 Female Entrepreneurialism Journey Framework of Support and Challenges Factors
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Figure 3.2: Female Entrepreneurialism Journey Framework of Support and Challenges
Factors provides a comprehensive depiction of the dynamic and nature of female
entrepreneurship in Gaza, illustrating how women navigate their entrepreneurial journeys,
termed "Rihla," through various stages of growth and challenges. Figure 3.2 organises the
journey into early, mid, and later stages, and highlights the continuous interplay between
supportive and challenging factors that influence the sustainability and progression of

entrepreneurial ventures.

The left section of the framework identifies key challenges faced by female entrepreneurs,
including financial difficulties, familial responsibilities, socio-economic and political barriers,
cultural constraints, and skills-related fears. Conversely, the right section details the
supportive and motivating factors that enable these women to overcome obstacles, such as
formal and informal social capital, skills development, mentorship, and digital tools like

social media platforms.

The spiral pathway at the centre represents the non-linear and uneven progression of
entrepreneurship, emphasizing that each stage of the journey is shaped by the interaction
between support systems and barriers. The model also recognizes that some projects
encounter stagnation or closure, depending on the dominance of challenges over available
support. Figure 3.2 is the theoretical foundation for understanding the intersection of social

capital and entrepreneurship.

In this chapter, Figure 3.2 provides the analytical framework for empirical analysis and
illustration of how female entrepreneurs in Gaza Strip leverage social capital to navigate
systemic barriers, foster resilience, and sustain their businesses in a resource-constrained

environment.

This chapter provides an understanding of how the dynamics of women’s entrepreneurial

growth in Gaza are shaped by their engagement with social capital.

The discussion develops insights into the strategies women use to overcome challenges and
sustain their enterprises. This analysis contributes to broader academic discussions on the
interplay between gender, social capital, and entrepreneurship in conflict-affected areas. By
integrating insights from participants lived experiences with theoretical frameworks, the

chapter underscores the transformative potential of social capital in overcoming resource
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constraints, fostering innovation, and promoting sustainability. Figures 3.1 and 3.2 serve as
conceptual tools to illustrate the dynamic interplay of support systems, highlighting both
the opportunities and limitations present in the entrepreneurial ecosystems of Gaza Strip.

The sections within this chapter are structured as follows:

Section 7.2 The Role of Social Capital in Business Growth in Gazan Women’s
Entrepreneurship Journey ‘Rihla’. This section explores the role of social capital in fostering
business growth. It examines how structural, relational, and cognitive social capital
contributes to entrepreneurial success by providing access to financial resources,
mentorship, and institutional support systems. Drawing on regulatory, normative, and
cultural institutions, the discussion highlights the interplay between formal and informal
networks, as illustrated in Figures 3.1 and 3.2. The challenges and disparities in accessing
these resources are also examined, reflecting the constraints of institutional systems and

gendered biases.

Section 7.3 Broader Social Networks and Business Expansion of the Gazan Women’s
Entrepreneurship Journey ‘Rihla’. Focusing on the expansion phase, this section emphasizes
the role of broader networks—spanning formal institutions, community affiliations, and
online platforms—in enabling women to scale their ventures. Through case studies and
participant narratives, it identifies the benefits of institutional memberships, digital

platforms, and cross-border collaborations in overcoming systemic barriers.

Section 7.4 Strategies and Adaptation in Response to Challenges in the Gazan Women’s
Entrepreneurship Journey ‘Rihla’. This section examines the adaptive strategies employed
by women entrepreneurs in response to challenges such as political instability, economic
crises, and the COVID-19 pandemic. It highlights the resilience and innovation of Gazan
women in leveraging structural, relational, and cognitive social capital to sustain their

businesses.

Section 7.5 Social Capital and Its Role in Successes and Failures in the Entrepreneurial
Journeys ‘Rihla’ of Female Entrepreneurs in Gaza Strip. This section provides a nuanced
analysis of how social capital contributes to both successes and challenges in
entrepreneurial journeys. It explores the dual-edged nature of relational, structural, and

cognitive social capital, illustrating how trust, shared norms, and institutional networks
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foster resilience and growth while also presenting constraints. By incorporating participant
experiences, this section highlights the intersectionality of gender, socio-economic status,
and cultural norms in shaping entrepreneurial outcomes, advocating for a balanced

approach to leveraging social capital for sustainable growth.

Throughout each section, the chapter illuminates the role of social capital in shaping the
trajectories of female entrepreneurship in Gaza, offering insights into the supportive and
limiting factors that define their ‘Rihla’ (journey). It underscores the importance of
integrating formal and informal networks to build a more inclusive and resilient

entrepreneurial ecosystem.

7.2 The Role of Social Capital in Business Growth in Gazan Women’s Entrepreneurship
Journey ‘Rihla’

Social capital, in its various forms, plays a pivotal role in enabling and sustaining female
entrepreneurship, particularly within challenging socio-economic and institutional contexts
like the Gaza Strip. As depicted in Figure 3.1, social capital operates within both formal and
informal contexts, encompassing structural, relational, and cognitive dimensions that
influence the entrepreneurial journey. The combination of financial and non- financial
resources derived from relationships, networks, and institutional support systems
significantly shapes business growth trajectories. This section draws on these dimensions,
while incorporating the regulatory, normative, and cognitive cultural institutions that

intersect with and shape these forms of social capital.

Regulatory institutions fundamentally shape structural social capital through codified rules
and enforceable frameworks that provide legitimacy and predictability to entrepreneurial
activities (Scott, 2013). In the Gaza Strip, these institutions regulate key aspects such as
business registration, taxation policies, institutional funding, and trade operations. Figure
3.2 illustrates the role of formal social capital support in overcoming financial and systemic
barriers during various stages of the entrepreneurial journey. For instance, Participant #08

highlighted the role of institutional funding in her entrepreneurial journey:
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"The Business Women Forum (BWF) provided us with funding and financial
training. We also received another funding during the COVID-19 pandemic from
the Development Institute for three months. (Participant #08, Interviewed 23

May 2021).

This form of financial support illustrates the significance of formal networks and structured
initiatives in empowering women entrepreneurs (BWF, nd). Similarly, Participant #21

benefited from her professional credentials to secure funding:

"I applied for funding for my project from CARE institution, and the project was
approved because | am an agricultural engineer, and the project would be
implemented on sound foundations." (Participant #21, interviewed 24 March
2022).

The presence of institutional incubators, such as the Business and Technology Incubator
(BTl) and Gaza Sky Geeks Foundation (GSGF) and CARE institution, underscores the
important role of structured networks in fostering entrepreneurial ecosystems (BTI, 2021;
GSGF, nd), particularly in conflict-affected regions. These incubators provide not only
financial resources but also training, mentorship, and access to broader networks, thereby
addressing systemic barriers faced by women entrepreneurs (Manolova, Brush, and
Edelman, 2008; Al-Dajani and Marlow, 2010). Institutional incubators facilitate resource
mobilisation, skill acquisition, and business legitimacy, enabling women to navigate socio-
economic constraints and capitalise on growth opportunities (World Bank, 2020; IFC, 2016).
This reflects Eagly, Makhijani, and Klonsky’s (1992) emphasis on the power of institutional
endorsements and referrals in enhancing women’s access to entrepreneurial opportunities.
By integrating mentorship and resource allocation with broader network access, these
incubators create a platform that not only fosters entrepreneurial growth but also levels the

playing field for women entrepreneurs in conflict-affected regions. Participant #17 noted:

"In 2017, | received my first support from the Business and Technology Incubator
was $7,000. There was also an institution that provided support for raw
materials, and | received a grant of $2,000." (Participant #17, interviewed 2 June
2021).

These cases reflect how access to financial resources through institutional frameworks
facilitates business initiation and growth. However, as Coleman (1988) argues, while

structural social capital provides opportunities for resource mobilisation, access to such
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support remains unequal and competitive, creating barriers for some women, particularly

those with limited institutional linkages.

The interconnected challenges and opportunities highlighted in Figure 3.2 demonstrate how
financial and non-financial support factors influence women'’s ability to navigate and sustain
their entrepreneurial journeys. By bridging structural gaps and fostering skills development,
formal networks offer essential resources to female entrepreneurs while mitigating the

constraints outlined in Figure 3.1.

Non-financial forms of support—such as training, technical advice, access to
equipment, and mentorship—constitute another significant dimension of social
capital, as represented in Figure 3.1. These elements, which fall under the context of
relational social capital, build trust, mutual respect, and reciprocity within networks,
enabling entrepreneurs to acquire the skills and resources necessary for business
growth (Nahapiet and Ghoshal, 1998). For example, Participant #08 noted the diverse

forms of advice and mentorship she received:

"The Palestinian Federation of Industries provided research and consultancy
support. | consult individuals with expertise in workplace environments,
technical advice, and other specific areas relevant to my business to ensure |
make informed decisions" (Participant #08, interviewed 23 May 2021).

Similarly, Participant #12 benefited from both learning and teaching opportunities, which

enhanced her entrepreneurial capacity:

"I received an embroidery course from the Balsam Rehabilitation Society, and
when they saw my doll work, they encouraged me to offer a course to others. |
benefited from both taking and delivering a course" (Participant #12, interviewed
1 June 2021).

These examples highlight the importance of relational ties in building knowledge,
confidence, and capacity, which are key to business sustainability. Training programmes,
mentorship, and workshops not only enhance technical skills but also foster a sense of
empowerment and legitimacy among female entrepreneurs (Manolova, Brush, and
Edelman, 2008). Relational social capital thus bridges critical gaps in knowledge and access
to networks, which are often overlooked in patriarchal contexts like Gaza Strip (Marlow and

McAdam, 2013). Figure 3.2 reinforces this by identifying skills development and mentorship

213



as motivating factors across the various stages of entrepreneurial activity, highlighting their

role in sustaining and advancing female-led businesses.

In the absence of institutional support, informal networks—such as family, siblings, friends,
and community ties—serve as critical cognitive social capital, as highlighted in Figure 3.1.
Trust, shared values, and reciprocity within familial networks provide initial funding,
emotional support, and operational advice, which are vital for overcoming early-stage
challenges (Coleman, 1988; Putnam, 2000). Participant #02 acknowledged her family’s role
in funding her initial business costs: "The first rent for the shop, 500 Jordanian Dinar, came
from my family—my mother and father" (Interviewed on 12 March 2021). Similarly,

Participant #23 recounted her reliance on family support in building her business:

"The first amount | started with was 160 NIS, which | got from my husband.
When | gathered the amount and the profit again, he refused to take it back, so |
used it to buy new raw materials" (Participant #23, interviewed 25 March 2022).

Parents, siblings, and extended family often act as advisors, funders, and enablers in

entrepreneurial ventures, as illustrated by Participant #09:

"My father worked on a research project about building stones made of paper. It
was very successful. My father gave me an office for free, and the most
important thing | received was moral support from my mother to encourage me
to work and continue" (Participant #09, interviewed 15 March 2021).

These findings highlight the role of cognitive social capital in instilling confidence, fostering
emotional resilience, and enabling resource mobilisation. Shared norms and trust within
informal networks provide an invaluable safety net, especially when formal institutional
frameworks are inaccessible or insufficient (Bourdieu, 1986; Aldrich and Cliff, 2003). Figure
3.2 reflects this dynamic by illustrating the role of informal social capital, such as family and
community ties, as both supportive and motivating factors at all stages of the

entrepreneurial journey.

Cognitive cultural institutions shape the shared beliefs, values, and norms that underpin
cognitive social capital. These informal institutions influence how women perceive
entrepreneurial opportunities and navigate societal constraints (Scott, 1995). In Gaza,

cultural-cognitive institutions often emphasize modesty, family honour, and community
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cohesion, which can limit women's mobility and public engagement while simultaneously

fostering strong familial support systems.
Participant #23 illustrated the role of familial trust in her business growth, stating:

"The first amount | started with was 160 NIS, which | got from my husband. When | gathered
the amount and the profit again, he refused to take it back, so | used it to buy new raw
materials." (Interviewed 25 March 2022). Similarly, Participant #19 highlighted how cultural

norms shape women’s entrepreneurial approaches:

"By nature, | am a conservative person who adheres to customs and traditions.
Women work with women for women, and men work with men for men"
(Interviewed 24 March 2022).

These cognitive-cultural institutions also intersect with formal networks, enhancing the
legitimacy of women’s entrepreneurship. As shown in Figure 3.2, cognitive elements serve
as key motivators, supporting businesses through collective support and cultural values that
encourage perseverance and adaptability. Together, informal networks and cultural
institutions provide women entrepreneurs with the foundation to overcome systemic

challenges and thrive in their ventures.

While social capital plays an essential role in enabling business growth, female
entrepreneurs in Gaza also face challenges in leveraging it effectively, as illustrated in Figure
3.2. Structural constraints, such as restricted access to formal networks and deeply
entrenched gender biases, often limit opportunities for women. Regulatory institutions,
while providing essential pathways for resource mobilisation, also pose obstacles through
bureaucratic complexities and discriminatory practices. As Brush et al. (2002) emphasizes,
structural social capital can open doors to resources, but it often demands considerable
negotiation within regulatory frameworks, particularly for women who face institutional

scepticism. Participant #09 exemplified this disparity, stating:

"I took a loan from an institution, but at first, they refused because they
were not confident, | could continue... They loaned me only half the
amount because | am a girl" (Participant #09, interviewed 15 March 2021).

This experience highlights the persistent gendered barriers within formal structures, aligning

with the insights of Brush, de Bruin, and Welter (2009), who highlight how institutional

215



frameworks often reflect patriarchal norms. Such biases, as noted in Figure 3.1 limit
women's ability to access the full benefits of formal social capital while increasing their

reliance on informal networks.

The role of social capital in business growth for female entrepreneurs in the Gaza Strip is
highly variegated and is impacted by opportunities for financial support, training,
mentorship, and informal family networks. Structural social capital, often delivered through
grants and institutional funding, provides critical financial resources that enable business
initiation and expansion, as shown in Figure 3.1 under the context of formal social capital.
Relational social capital—manifested in training programs and mentorship—enhances
entrepreneurial capacity, confidence, and resilience, while cognitive social capital—
embedded in family and community networks—offers essential emotional support, trust,
and early-stage funding. Figure 3.2 identifies informal family support and formal mentorship
programs as motivating factors that help female entrepreneurs overcome obstacles at all

stages of their journey.

Normative institutions, including family dynamics, play a dual role in shaping the
entrepreneurial journeys of women in Gaza, serving as both barriers and enablers. For
instance, Participant #03 recounted the initial challenges posed by familial perceptions,

which later transformed into a supportive foundation for her business:

"At first, my family had a negative influence on me, but | accepted it.
However, after gaining confidence, | didn’t allow anyone to affect me
anymore" (Participant #03 Interviewed 14 March 2021).

Similarly, female entrepreneurs must navigate structural and cultural barriers such as
gender biases and limited institutional accessibility, which often impede their progress.
Participant #01 articulated this challenge: "I face every challenge on my own, whether it is
easy or difficult" (Interviewed 10 March 2021). These narratives highlight the individual and
cultural hurdles that women entrepreneurs must overcome to sustain and grow their

ventures.

These findings resonate with theoretical perspectives on social capital (Bourdieu, 1986;
Coleman, 1988; Putnam, 2000), which emphasize its crucial role in empowering women

entrepreneurs in conflict-affected regions like Gaza Strip. Addressing these challenges
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requires fostering inclusive institutional frameworks that mitigate biases, as illustrated in
Figure 3.2, while enhancing access to formal social capital. Additionally, leveraging the
potential of informal networks, as represented in Figure 3.1, can create resilient support
systems for women entrepreneurs, enabling them to navigate and overcome socio-

economic constraints.

In sum, the interplay between structural, relational, and cognitive social capital, alongside
the influence of regulatory, normative, and cultural institutions, highlights the complex and
layered nature of business growth for female entrepreneurs in Gaza. While formal
institutional frameworks provide critical financial and non-financial resources such as
funding, mentorship, and training, informal networks offer trust, emotional resilience, and
early-stage support. These combined elements enable women to navigate socio-economic
constraints and sustain their entrepreneurial journeys. However, persistent structural and
cultural barriers, including gender biases and limited institutional accessibility, highlight the
need for more inclusive frameworks. Figures 3.1 and 3.2 illustrate how social capital acts as
both a supportive and motivating force, to fostering resilience in a region fraught with
challenges. Strengthening both formal and informal networks while addressing systemic
inequities is essential for enabling Gazan women entrepreneurs to achieve sustainable
growth and success in their ventures.

7.3 Broader Social Networks and Business Expansion of the Gazan Women’s

Entrepreneurship Journey ‘Rihla’

Broader social networks and institutional affiliations are crucial in facilitating business
expansion for female entrepreneurs in the Gaza Strip. These networks, encompassing
formal institutions, informal relationships, and online communities, provide access to
financial resources, knowledge-sharing opportunities, and enhanced market visibility. These
networks enable female entrepreneurs to overcome systemic barriers and foster long-term
viability (Nahapiet and Ghoshal, 1998; Granovetter, 1985). This section explores how formal
and informal networks contribute to entrepreneurial growth, and challenges women face in
leveraging these networks effectively, as illustrated in Figure 3.1, which highlights the

interplay between formal and informal social capital in entrepreneurial activities.

Regulatory institutions significantly shape the ability of broader networks to facilitate
entrepreneurial expansion. Formal institutions, such as incubators, forums, and training
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organisations, serve as essential platforms for expanding social networks and fostering
business growth. These institutions provide not only financial resources but also training,
mentorship, and access to broader professional networks. For instance, the Business
Women Forum, Gaza Sky Geeks, and the Business and Technology Incubator played pivotal
roles in equipping female entrepreneurs with the tools necessary for business success.
Participant #08 acknowledged the multiple support provided by formal networks, saying,
“The Businesswomen Forum, the Chamber of Commerce, the Apparel and Textile Industry
Federation, and Incubators have helped me in various ways such as advice from business
consultants, training, financial assistance, raw materials and equipment during times of
crisis” (Interviewed 23 May 2021). Similarly, Participant #17 explained "I received our first
support from the Business and Technology Incubator, and another organisation provided

raw materials and a grant" (Interviewed 2 June 2021).

As illustrated in Figure 3.2, the entrepreneurial journey in Gaza often involves navigating
multiple stages of support and challenges. These examples demonstrate how formal
institutions and training organisations play a pivotal role in addressing critical gaps in
financial and non-financial resources, thereby enabling female entrepreneurs in Gaza to
scale their ventures and enhance business growth. By expanding social networks and
providing access to essential resources, these institutions reduce market entry barriers and
enhance entrepreneurial legitimacy, as highlighted in the literature (Scott, 2013; Manolova,

Brush, and Edelman, 2008).

Complementing these local initiatives, international organisations like the United Nations
Relief and Works Agency for Refugees in Palestine (UNRWA), the Association of Palestinian
Businesswomen and the Palestinian Technology Incubator (PICTI) provide tailored support
to address the technical and business development needs of entrepreneurs (Mercy Corps,
2023; World Bank, 2023). Targeted programs like the Felestineya Mini-MBA by the Bank of
Palestine and the International Finance Corporation (IFC) bridge financing gaps and improve
competitiveness by equipping women with essential business skills (IFC, 2016). As
emphasised in the support factors detailed in Figure 3.2, coordinated efforts demonstrate
the role of formal institutions in fostering a more inclusive and sustainable entrepreneurial

ecosystem within Gaza’s resource-constrained and conflict-affected context.
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Institutional memberships significantly contribute to the entrepreneurial journeys of
women in Gaza by offering access to essential resources, networking opportunities, and
credibility in their fields. These memberships serve as powerful tools for overcoming
systemic biases, as noted by Carter and Rosa (1998), who highlight how women rely on
educational and professional credentials to bolster their credibility. However, these
credentials alone are not always sufficient. Memberships in formal bodies, such as trade
associations and chambers of commerce, act as endorsements that enhance trust and
legitimacy, providing women entrepreneurs with equitable opportunities to access funding,
mentorship, and professional networks (Eagly, Makhijani, and Klonsky, 1992; McAdam,
Harrison, and Leitch, 2019).

Participant #05’s experience underscores the value of such memberships.

“Through the Business Women Forum, we received a grant to develop
the project and training in entrepreneurship. | also have memberships
with the Women's Affairs Centre, and the Chamber of Commerce, and |
have a licence from the Ministry of Economy" (Interviewed 23 May
2021).

This corresponds with Marlow and Patton’s (2005) assertion that institutional mechanisms
for trust verification play a crucial role in levelling the playing field for female entrepreneurs.
Similarly, Participant #08 demonstrated how institutional affiliations facilitated legal
formalisation, stating, “I used CARE to get a licence for my project in 2020” (Interviewed 24
May 2021). Formal institutions provide critical networking opportunities, skill-building
workshops, and funding, enabling women entrepreneurs to expand operations and build
credibility in male-dominated spaces (Brush and Cooper, 2012; Aldrich and Zimmer, 1986).
Institutional memberships also foster professional development, as illustrated by Participant
#04: “I am a member of the Palestinian Association for Culinary Art. | hold a sustainability
certificate from the Culinary School in France and am currently working on a training and
development certificate in culinary arts” (Interviewed 5 April 2021). These structured
networks provide targeted training and workshops, equipping women with essential skills to
navigate entrepreneurial challenges effectively (Manolova, Brush, and Edelman, 2008).
Additionally, Participant #09 demonstrated how diverse institutional memberships provided

various forms of support during critical periods:
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“I have many memberships such as Japan Social Innovation Network,
Program Hila Business School, Emirates Supreme Council Energy
Council, MIT Enterprise Forum Arab Startup Competition (ASC), and
Palestine Expo. Some provided financial support for employee salaries,
while others offered equipment and training during the COVID-19
pandemic” (Interviewed 15 March 2021).

Such memberships offer dynamic resources, combining financial aid, mentorship, and

technical training to address the challenges of entrepreneurship.

As Figures 3.1 and 3.2 illustrate, the integration of formal and informal social capital
strengthens entrepreneurial ecosystems. Figure 3.1 highlights how structured networks
provide foundational resources, while Figure 3.2 emphasizes their role in supporting various
stages of the entrepreneurial journey, from inception to sustainability. These experiences
reflect how institutional memberships act as enablers, offering women entrepreneurs in
Gaza not only tangible resources but also the confidence and legitimacy necessary to
succeed in their ventures. By participating in these memberships, women navigate the
socio-economic constraints of their environment and foster resilience and innovation amidst

a resource-constrained and conflict-affected context.

Informal networks, encompassing family, friends, and community connections, play a
significant role in supporting female entrepreneurs in Gaza, particularly in contexts where
formal institutional support is limited. These networks provide critical resources such as
reputation, marketing assistance, and operational knowledge, thereby enabling business
expansion. Figure 3.1, which illustrates the dual impact of formal and informal social capital,
highlights how these networks are essential in contexts of constrained formal support
systems. Trust, reciprocity, and shared values within these informal ties create a foundation
for cooperation, which is crucial for entrepreneurial success in socio-economically

constrained environments (Burt, 2001; Cobb et al., 2007).

The significance of reputation within familial networks is evident in the experiences of
participants. Participant #05 highlighted how her family’s legacy in trade smoothed her
entrepreneurial journey, "My family name, being a family of traders, facilitated many
matters" (Interviewed 23 May 2021). Similarly, Participant #10 relied on her father’s
reputation to access tenders, stating, "The family name greatly helped in gaining access, as |

secured most tenders through my father’s reputation and the family name" (Interviewed 15
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March 2021). These accounts illustrate how informal networks, particularly family
reputations, bolster credibility and trust, as emphasised in Figure 3.2, which maps the

challenges and supportive factors across different entrepreneurial stages.

These accounts illustrate how informal networks, particularly family reputations, bolster
credibility and trust, which are vital for navigating business opportunities in resource-
constrained regions (Bhandari and Yasunobu, 2009). This aligns with Bourdieu’s (1986)
conceptualisation of social capital as the totality of potential resources embedded within
enduring networks characterised by mutual recognition and rapport. It underscores the
adage that success is not solely determined by what one knows, but also by the strength
and utility of one’s network. These networks, as Anderson et al. (2007) and Mickiewicz
(2021) highlight, serve as the intersection of tangible and latent resources rooted in
relational connections, offering individuals and societal entities access to opportunities

otherwise unattainable in isolation.

In addition to reputation, marketing and promotional support from family and friends
expand market reach. Participant #14 shared how their close networks contributed to their
business growth: "Family and friends supported my project by sharing our work on
Facebook and Instagram, talking about it proudly" (Interviewed 3 June 2021). Similarly,
Participants #11 and #23 added, "My brother’s wife, a teacher, marketed my products in the
school where she works" (#11 interviewed 13 March 2021), and "My mother's friends, wives
of my husband's friends, uncles, and relatives had a positive impact. They helped spread the
project's reputation and made more people aware of it" (#23 interviewed 25 March 2022).
Participant #25 echoed these experiences: "Friends promoted my work on their personal
Instagram and Facebook accounts and talked about its quality" (Interviewed 24 March
2022). Likewise, Participant #06 highlighted the pivotal role of social media in enhancing
customer reach and trust: "Friends and family members shared the gifts they purchased
from my project on their Facebook and Instagram pages. This increased the number of
customers and their trust in the project's products, both inside and outside Gaza"

(Interviewed 1 June 2021).

These examples illustrate how informal networks create trust and extend market reach
through word-of-mouth promotion and social media advocacy. Such networks often
compensate for the lack of formal support systems in marginalised regions (Aldrich and
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Zimmer, 1986; Putnam, 2000). By leveraging both personal relationships and digital
platforms, female entrepreneurs in Gaza overcome geographical and logistical limitations.
Social media emerges as an indispensable tool that augments traditional word-of-mouth
marketing, enabling entrepreneurs to expand their customer base and promote their
products effectively. This dual approach underscores the strategic use of informal networks
and digital tools to compensate for the limited reach of formal marketing channels (Brush et

al., 2002).

This experience reflects the findings of Martincevic and Kozina (2018), Hammad and El
Naggar (2023), and Sirimanne (2023), who emphasise the transformative impact of e-
commerce platforms like Shopify, WooCommerce, and Etsy in enabling entrepreneurs to
expand their reach globally, bypassing geographic limitations. Similarly, social media
platforms such as Instagram, Facebook, and TikTok provide unparalleled opportunities for
brand visibility and customer engagement, which are vital for building and sustaining a
strong brand reputation (Brooks, Heffner, and Henderson, 2014; Dwivedi et al., 2021;
Chakraborty and Biswal, 2023). However, in Gaza, this experience is uniquely shaped by the
socio-political context, which imposes significant logistical and resource constraints. For
Gazan entrepreneurs, these digital tools are not merely opportunities but essential

mechanisms for survival and growth in an environment defined by systemic barriers.

By leveraging these digital tools, female entrepreneurs in Gaza can effectively connect with
broader networks, establish credibility, attract a diverse customer base, and sustain their
ventures in resource-constrained environments. This underscores the transformative
potential of digital platforms in empowering women to navigate systemic challenges and

achieve entrepreneurial success.

Additionally, broader digital networks facilitate resource sharing, collaborative ventures,
and access to market intelligence, which are particularly vital for navigating Gaza’s restricted
economic landscape. Participants #18, and #01 remarked "Social media opened
opportunities for building relationships with investors and business professionals inside and
outside the country" (Participant #18Interviewed 27 March 2022). Participant #01 explained
“LinkedIn, Instagram, Twitter, and SoundCloud helped me find clients from Gulf countries,

which is the segment we focus on the most in our field" (Interviewed 10 May 2021). This
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underscores the potential of broader networks to create avenues for cross-border

collaborations, further enhancing the scope and resilience of entrepreneurial activities.

Social media and e-commerce platforms complement these efforts by revolutionising the
retail landscape, enabling female entrepreneurs to extend their market presence globally
without the limitations imposed by physical geography (Martincevic and Kozina, 2018;
Hammad and El Naggar, 2023; Sirimanne, 2023). The digital revolution, therefore, not only
facilitates customer engagement and trust but also empowers female entrepreneurs to
overtake traditional barriers and access new markets. As illustrated in Figure 3.1, the
interplay between informal and formal social capital provides critical support systems that

help entrepreneurs overcome these barriers.

The operational and emotional support provided by informal networks also facilitates
business processes and confidence building. Participant #08 stated, "My family significantly
facilitated official procedures; my sister, part of the team, handled some of the processes"
(Interviewed 23 May 2021). Participant #21 similarly noted, "My parents proudly promoted
the farm and the project during their social gatherings and on social media" (Interviewed 24
March 2022). These examples illustrate how family members act as advocates, providing
both practical and emotional support while enhancing the visibility and legitimacy of

entrepreneu rial ventures.

These instances highlight how family members not only provide practical support but also
act as advocates, enhancing the visibility and legitimacy of entrepreneurial ventures. The
literature supports this dynamic, showing that informal networks, rooted in familial trust
and shared values, often bridge gaps left by formal support systems. These networks
facilitate cooperation, resource mobilisation, and legitimacy, particularly in environments
where formal mechanisms are limited (Coleman, 1988; De Carolis and Saparito, 2006). In
contexts like Gaza Strip, where socio-cultural norms may restrict women’s access to formal
networks, informal relationships become indispensable. By combining familial trust with the
wide reach of social media and community networks, informal social capital enables female
entrepreneurs to overcome cultural and social barriers, helping them to grow even in

challenging environments (Marlow and McAdam, 2013), as illustrated in Figure 3.2.

223



Despite the benefits of social networks, female entrepreneurs in Gaza face unique
challenges in navigating both formal and informal systems, reflecting the intersection of
socio-economic and cultural constraints. For example, some entrepreneurs avoid formal
registration or licensing their projects with the relevant departments to preserve access to
social support systems. This issue is highlighted in Figure 3.2 illustrates the challenges
women face in their entrepreneurial endeavours. In the Palestinian context, the informal
sector constitutes a significant component of the economy, employing approximately 53%
of the total workforce, with 221,000 individuals working in unregistered establishments
(PCBS, 2022). It is worth noting that the statistics on registered and unregistered projects
referenced in this study are from 2022, as obtaining accurate data for the Gaza Strip has

been particularly challenging due to the ongoing events of October 2023.

One key reason for entrepreneurs' reluctance to register their businesses is the fear of
losing access to social assistance programs. For example, support provided by the Ministry
of Social Affairs includes cash or food assistance to poor families (Ministry of Social
Development, n.d.). Similarly, the United Nations Relief and Works Agency for Palestine
Refugees (UNRWA) offers critical aid, including education, health services, temporary
employment opportunities, and cash and food assistance to families affected by wars or

III

economic crises (UNRWA, n.d.). Participant #19 expressed this concern: avoided
registering my project to maintain my family’s access to UNRWA assistance and healthcare

benefits” (Interviewed on March 24, 2022).

This decision highlights a common dilemma where women must choose between formal
recognition, which can provide legitimacy and access to additional resources, and the
continuation of essential informal support systems that are vital for survival in a resource-
constrained environment like Gaza Strip. In contexts of socio-political instability, formal
systems may be perceived as burdensome or misaligned with the immediate needs of
marginalised populations, particularly women (Brush et al., 2002). The Gaza Strip presents a
unique context due to the significant political, economic, and social challenges its residents
face. Approximately 2.3 million people live in Gaza, 64% of whom live below the poverty
line, relying heavily on humanitarian aid and services provided by international
organizations such as UNRWA (UNRWA, 2023). The informal sector plays a critical role in

offering job opportunities amidst the decline of the formal economy, which has been
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severely impacted by the blockade imposed since 2007. According to 2022 statistics, family
projects contributed approximately 7% of the gross domestic product (PCBS, 2022; Ministry
of Labour, Palestine, 2015).

According to PCBS (2022) the International Labour Organization defines the informal sector
as comprising all projects owned by a family member residing in Palestine that produce one
or more products for the local market but lack accounting records and the formal
characteristics of an establishment or institution. This definition includes activities
conducted within unregistered establishments not subject to tax regulations (PCBS, 2022;
MAS, 2014; Ministry of Labour, Palestine, 2015). Informal employment encompasses all
workers in the informal sector, including self-employed individuals, unpaid family workers,
employers, and employees in unregistered establishments (PCBS, 2022; MAS, 2014; Ministry
of Labour, Palestine, 2015).

Moreover, the lack of awareness regarding the benefits of licensing and government
support for entrepreneurial projects perpetuates reliance on informal systems. Figure 3.1
underscores the interplay between formal and informal social capital, highlighting the need
for integrated policies that address systemic barriers while preserving essential support
mechanisms. This dual approach is vital for empowering female entrepreneurs to transition
into formal systems without sacrificing the social safety nets upon which they and their
families rely. Figures 3.1 and 3.2 emphasize the importance of bridging these gaps, calling
for policy reforms that integrate formal and informal support mechanisms to foster a more
inclusive and resilient entrepreneurial ecosystem.

7.4 Strategies and Adaptation in Response to Challenges in the Gazan Women’s

Entrepreneurship Journey ‘Rihla’

In response to ongoing challenges including political instability, economic barriers, and
limited access to formal resources, women entrepreneurs in Gaza have employed a range of
strategies aimed at ensuring the sustainability of their businesses. These strategies reflect
the important role of social capital across its structural, relational, and cognitive dimensions,
as well as the resilience and adaptability of women entrepreneurs in Gaza’s constrained
environment. As illustrated in Figures 3.1 and 3.2, these strategies are embedded in the

broader social networks and support systems that women entrepreneurs navigate,
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illustrating the interplay between challenges and opportunities in their entrepreneurial

journeys.

The coronavirus disease of 2019 (COVID-19) pandemic brought unprecedented challenges
for female entrepreneurs in Gaza Strip, significantly disrupting their business operations and
financial stability. As restrictions on movement, lockdowns, and public health safety
precautions were implemented, businesses experienced a sharp decline in demand and
revenue (Awwad, 2021). Participant #02 shared the impact on her income, stating, "COVID-
19 decreased demand, and income dropped by 60% during the lockdown" (Interviewed 12
March 2021). Similarly, Participant #11 explained how restricted movement further reduced
demand, saying, "Demand decreased due to restricted movement and safety precautions"

(Interviewed 13 March 2021).

For many businesses, the inability to deliver products or maintain a steady customer base
exacerbated the financial strain. Participant #25 summarised this challenge, noting, "Sales
dropped significantly due to the lockdown and the inability to deliver orders" (Interviewed
24 March 2022). These experiences correspond with global findings on how COVID-19
disrupted small businesses, especially those led by women, who often operate in more
precarious economic sectors (UNCTAD, 2022). These disruptions also exacerbate challenges

such as limited market access and supply chain constraints (ILO, 2020).

As illustrated in Figure 3.2, the entrepreneurial journey in Gaza often involves navigating
multiple periods of opportunity and challenge, with the pandemic acting as a significant
disruptor during this trajectory. However, participant female entrepreneurs demonstrated
remarkable resilience by adopting innovative strategies to sustain their businesses.
Transitioning to delivery models was a common response. Participant #03 shared, "We
started a delivery service, with my father delivering vegetables to customers" (Interviewed
14 March 2021). Similarly, Participant #19 noted, "I operated via delivery services, my
husband taking on this task. Indeed, the demand for honey increased due to its health
benefits" (Interviewed 24 March 2022). Participant #05 also highlighted, “I have made
embroidered masks for women, children and students and have had remarkable

success"(Interviewed 23 May 2021).
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During the COVID 19 pandemic relational social capital played a role in the sustainability of
entrepreneurial ventures, as many participants relied on family networks to bridge financial
gaps and secure essential resources. For instance, Participant #12 said, "l use my project to
support myself, but there were times when the income wasn’t enough to cover
commitments, so | borrowed from my father" (Interviewed 1 June 2021). Similarly,
Participant #03 acknowledged her dependence on familial support, stating, "Sometimes,
when the income wasn’t enough to cover the project’s needs, | turned to my father"
(Interviewed 14 March 2021). Participant #02 added, "My son paid the bills" (Interviewed 12
March 2021). These examples align with Nahapiet and Ghoshal's (1998) conceptualisation of
relational social capital, which emphasises trust, reciprocity, and mutual support as
foundational elements of social networks that facilitate cooperation and resilience. These
networks not only provided financial safety nets but also offered moral and operational

support, enabling participants to navigate systemic challenges, as highlighted in Figure 3.1.

Carranza, Geist, and Donald (2021) argue, while informal safety nets like family and
community networks provide essential support during crises, they can also perpetuate
dependency, especially in contexts with underdeveloped formal support systems. This
duality is evident in Gaza, where familial networks function as indispensable safety nets in a
socio-economic environment with limited institutional access. Trust and credibility within
these networks enabled women to overcome immediate challenges, aligning with Brush et
al.'s (2002) findings that relational ties often substitute for formal mechanisms in patriarchal

and resource-constrained contexts.

In Gaza Strip, the interplay between relational social capital and systemic constraints
reflects the important and complex role of close-knit family networks. While these networks
provide the foundation for overcoming immediate challenges, their constraints highlight the
need for stronger and more equitable formal support systems to complement the benefits
of relational ties. Cognitive social capital, encompassing shared knowledge, norms, and
adaptability, emerged as a significant factor for sustaining businesses during the COVID-19
pandemic. Female entrepreneurs in Gaza Strip demonstrated a remarkable commitment to
learning new skills, enabling them to align their business practices with the rapidly changing
demands of the market. Participant #04 highlighted her self-driven approach to skill

acquisition, stating, "l needed to learn photography, and online marketing skills to attract
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people’s engagement, and | taught myself these skills" (Interviewed 5 April 2021). Similarly,
Participant #12 emphasized the value of structured learning opportunities, sharing, "l
always wanted to take a photography course to photograph my products and learn online

marketing. | took an online entrepreneurship course" (Interviewed 1 June 2021).

Training tailored to crisis management was another vital component of skill development.
Participant #10 reflected on how these experiences expanded her business, saying, "During
the COVID-19 period, | learned how to prepare an emergency plan and received training in
crisis management. What | learned helped me expand my business" (Interviewed 15 March
2021). For others, learning digital skills became crucial for reaching broader audiences.
Participant #18 stated, "l learned how to use social media to expand my business and
increase the number of customers" (Interviewed 2 June 2021). This adaptation underscores
the necessity of embracing technology for business sustainability under challenging
conditions, as highlighted by Fayyaz (2024), who argues that digital tools such as e-
commerce and fintech can help female entrepreneurs overcome traditional barriers and

access broader markets, even in resource-constrained environments.

Adaptability extended to product offerings, as entrepreneurs innovated to meet new
demands, such as embroidering face masks rather than usual items (Participant #05,
Interviewed 23 May 2021). Participant #17 noted, "I added a new product—coffee
corners— to suit the current situation as people were working from home" (Interviewed 2
June 2021). Similarly, Participant #19 reported unexpected growth opportunities, stating,
"Sales increased for honey due to its health benefits during COVID-19" (Interviewed 24
March 2022). This reflects how cognitive social capital not only facilitated immediate crisis
responses but also fostered long-term business growth by aligning entrepreneurial practices

with shifting market needs.

The COVID-19 pandemic also accelerated the adoption of digital platforms, enabling
entrepreneurs to sustain operations and explore new markets. Participant #07 highlighted
this shift, sharing, "We shifted to online platforms, conducted meetings and training via
Zoom, and developed the company during the lockdown" (Interviewed 18 March 2021). This
transition illustrates the interplay of cognitive and broader social capital, as depicted in
Figures 3.1 and 3.2, which emphasize the role of networks and learning in navigating
entrepreneurial challenges. However, these opportunities were not equally accessible to all.
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As Participant #01 noted, "Training stopped, and weak internet made it hard to work
remotely" (Interviewed 10 March 2021). This disparity underscores the intersectional
barriers that influenced the ability to adapt, such as differences in digital literacy, socio-

economic status, and access to technology.

The significance of these strategies corresponds with findings from UNCTAD (2021), which
highlighted the role of skill acquisition and digital platforms in enabling micro and small
enterprises to overcome market access challenges during the pandemic. Furthermore, as
Carranza, Geist, and Donald (2021) argue, while informal networks provide critical safety
nets, the integration of structured learning and formalized support mechanisms is essential
for fostering resilience and reducing dependency in fragile contexts. By equipping
themselves with new skills, female entrepreneurs in Gaza not only addressed immediate
business challenges but also laid the groundwork for long-term sustainability and growth,
reaffirming the transformative potential of cognitive social capital in entrepreneurial

ecosystems.

Structural social capital played an important role in enabling female entrepreneurs in Gaza
to adapt and innovate during the COVID-19 pandemic and sustain their businesses by
providing access to institutional grants, technical training, and material support. According
to Bourdieu (1986), structural social capital encompasses formal networks that operate
within institutionalized structures, such as professional associations, which offer essential
resources and support systems. Participant #07 highlighted the importance of institutional
backing, stating, "There is a grant from UN Women that provided me with technical training
in marketing and gave me a laser printer" (Interviewed 18 March 2021). Similarly,
Participant #08 emphasised her financial relief, noting, "I received $700 from the
Development Institute during the COVID-19 period" (Interviewed 23 May 2021). These
formal networks provided not only financial assistance but also legitimacy and visibility,
reflect the view that structural social capital can help female entrepreneurs overcome

gendered barriers and access essential resources (Brush et al., 2002; Granovetter, 1983).

For some entrepreneurs, these formal support systems created opportunities for innovation
and market expansion. Participant #18 shared her success in producing and exporting face
masks, stating, "l was the first woman to produce masks and export them abroad. Queen

Rania was the first to purchase them, and 500 masks were exported to Al-Hussein Medical
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City... The financial proceeds from these sales were used to purchase treatments for cancer
patients in Gaza" (Interviewed 27 March 2022). This shows that Granovetter’s (1973)
argument that varied networks, encompassing both strong and weak ties, continue to be
vital for entrepreneurial resource acquisition and innovation. Furthermore, the examples
discussed demonstrate the vital role of institutional support systems in fostering business
resilience and continuity during the pandemic. However, as depicted in Figure 3.2, access to
such structural social capital often varies significantly due to socio-economic and
intersectional factors, highlighting the uneven landscape of institutional accessibility and its

implications for female entrepreneurship in Gaza Strip.

In sum, Gazan women entrepreneurs have used diverse strategies to overcome the complex
challenges of political instability, economic barriers, and disruptions caused by the COVID-19
pandemic. By leveraging the structural, relational, and cognitive dimensions of social capital,
these women have demonstrated remarkable resilience and adaptability, sustaining their
businesses through diversification, skill acquisition, and innovation. The interaction between
informal family networks, formal institutional support, and digital platforms reveals the role
of social capital in shaping entrepreneurial responses to crises. However, as illustrated in
Figures 3.1 and 3.2, these strategies also reflect the unequal distribution of access to
resources and opportunities, shaped by intersecting factors such as socioeconomic status
and digital literacy. Addressing these inequalities through targeted interventions and
integrated support systems is essential to promoting equitable and sustainable
entrepreneurship in the region.

7.5 Social Capital and Its Role in Successes and Failures in the Entrepreneurial Journeys

"Rihla" of Female Entrepreneurs in Gaza Strip

The entrepreneurial journeys of women in Gaza Strip are deeply intertwined with the
dynamics of social capital, which simultaneously acts as a catalyst for success and a
contributor to challenges. By examining the relational, structural, and cognitive dimensions
of social capital, this section examines how trust, reciprocity, and shared norms within
networks foster resilience and adaptability, while also addressing the limitations posed by
dependency and societal pressures. The interplay between supportive and constraining

forces highlights the nature of social capital as women navigate complex cultural,
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institutional, social, and political contexts. This analysis captures the nuanced role of social

capital in shaping the successes and failures experienced by women entrepreneurs in Gaza.

Relational social capital, defined by trust, reciprocity, and mutual obligations (Light and
Dana, 2013; Salajegheh and Pirmoradi, 2013), played a dual role in shaping entrepreneurial
experiences for women in Gaza. It was both an enabler of success and a source of
challenges, contingent on the dynamics of the social networks involved. Trust and shared
norms within close-knit networks are tools to support women entrepreneurs. Participant
#11 explained the value of relational networks, saying: “The reason I'm successful is that
everyone who tastes my food loves it. However, some customers prefer certain spices, so |
prepare it according to their preferences” (Interviewed March 13, 2021). This customer-
centric approach, rooted in trust, facilitated the transaction to ensure sustained demand
and loyalty. Similarly, Participant #05 highlighted the transformative impact of family
networks, sharing how initial support from her sister who lives outside the Gaza Strip

stimulated the growth of her business and appearances in marketing exhibitions.

"At the beginning, orders were few, and | worked from home. What marked a
turning point was when my sister, who lives outside Gaza in the West Bank,
requested an embroidered wallet. Then, she ordered 10 pieces for other
acquaintances, and sales in the West Bank increased significantly within a short
period. After that, | started participating in marketing exhibitions, displaying my
products in my brother's library, and then moving to a simple shop until |
reached this large location. | expanded into other sections beyond embroidery
and introduced children's workshops in crochet, embroidery, accessories, and
sewing. We achieved higher sales than expected and managed to cover the rent
of the place” (Participant #05, Interviewed May 23, 2021)

These instances align with Nahapiet and Ghoshal’s (1998) assertion that trust and mutual
support enhance cooperation and entrepreneurial outcomes, emphasizing the role of
relational networks in fostering success. This resonates with Bourdieu’s (1986) suggestion
that success relies not only on knowledge but also on the strength and utility of one’s
network. Anderson et al. (2007) and Mickiewicz (2021) expand this view, describing social
capital as the convergence of tangible and latent resources within relational networks,
enabling access to opportunities that might otherwise remain out of reach. Similarly, Lin

(2017) underscores that social capital is intrinsically linked to the breadth and depth of an
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individual's affiliations and relationships, with the strength of these connections directly

influencing the value derived from social capital.

Relational social capital also provided critical emotional and operational support during
challenging times. Participant #04 detailed how her husband’s involvement in her business
alleviated work pressure, enabling her to sustain operations despite health and emotional

challenges:

"I faced many difficulties during the first months and reached a point where |

hated my work because of the pressure. | was working 15 hours a day,

neglecting my health due to the workload and raising my children. After six

montbhs, | felt depressed as my life revolved solely around work, ignoring my

social life and cancelling significant parts of other aspects of life. | wanted to

prove myself and my work, working all week. Despite the good revenues, |

reached the point of shutting down the business and stopping entirely.

Later, | organized my working hours and managed the orders better, and my

husband began helping me with the project” (Participant #04 Interviewed 5

April 2021).
These examples emphasize how relational ties not only offer direct operational aid but also
mitigate stressors, reflecting Brush et al.’s (2002) assertion that informal networks are a
vital support mechanism for women entrepreneurs. Moreover, Bhandari and Yasunobu

(2009) emphasise that social capital is deeply rooted in societal norms and informal

networks, which facilitate cooperation and mutual aid.

Trust and values within these relationships play a pivotal role in fostering cooperation, as
highlighted by Burt (2001), and are instrumental in spurring both individual and economic
growth (Khan, 2020). The dynamics of Participant #04’s experience also echo Cobb et al.’s
(2007) perspective that social capital in its informal and symbolic form, such as relationships
with family and friends, serves as a crucible of trust. Additionally, these relationships,
whether with peers or neighbours, as Cetin et al. (2016) observe, form an integral part of
the relational social capital network that enables women entrepreneurs to navigate

challenges effectively.

However, relational networks presented their own set of challenges, often exacerbated by

systemic and societal pressures. Participant #24 shared the strain of balancing
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entrepreneurial and familial responsibilities, which ultimately led to the closure of her
project:

"I started working from home. Several reasons led to the project’s closure,

but the main one was after the lockdown ended and things returned to

normal, my children went back to school, and all of them were in primary

school, needing supervision and care. | prioritized my children over the

project. Additionally, | take care of my mother-in-law, who is elderly and

lives with us. Balancing family responsibilities and the project strained my
mental health and well-being” (Interviewed 24 March 2021).

This illustrates how relational networks, while supportive, can impose additional emotional
and time burdens, particularly in patriarchal contexts where women are expected to
prioritize caregiving roles (Marlow and McAdam, 2013). Moreover, relational networks
could sometimes perpetuate dependency, limiting opportunities for growth and
diversification. As Carranza, Geist, and Donald (2021) argue, informal safety nets, though
essential in crisis settings, may hinder productivity by restricting entrepreneurs’ reliance on
formal systems. Participant #03’s experience further highlights this limitation, as her initial
dependence on family and close acquaintances restricted her market reach, "My older
brother and father do not allow me to interact with men. If there is an order from a man, it
must be handled through them." (Interviewed 14 March 2021). Similarly, Participant #23
stated, “My husband does not allow me to sell to men, so he takes on this task"
(Interviewed 25 March 2022). The interplay of relational social capital with entrepreneurial
success and failure is encapsulated in Figure 3.1, which illustrates the role of broader social
networks in mitigating challenges and fostering growth. Figure 3.2 complements this by
highlighting how relational ties, rooted in trust and reciprocity, contribute to resilience but
can also create bottlenecks if not complemented by structural and cognitive support

systems.

Addressing the complexities of relational social capital requires a nuanced approach that
leverages its strengths—trust, loyalty, and emotional support—while mitigating its
limitations. Strengthening access to broader networks and formal systems can complement
relational ties, fostering a more balanced and sustainable entrepreneurial ecosystem for

women in Gaza Strip.
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Structural social capital, defined as the overarching properties of networks and institutions
that facilitate access to resources and opportunities (Nahapiet and Ghoshal, 1998) was
shown to shape the entrepreneurial trajectories of women in Gaza Strip. These formal
mechanisms serve as both a platform for success and a source of challenges, particularly in
the socio-political and economic environment of the region. Figure 3.1 illustrates how
structural social capital interacts with relational and cognitive dimensions to form a
comprehensive network of support, emphasizing how these connections enable access to
critical resources and opportunities. For example, Institutional support systems and formal
networks were instrumental in helping female entrepreneurs navigate significant challenges
and to scale their ventures. Participant #19 recounted how structural social capital provided

her with essential recovery support after her business suffered during the war:

“During the last war in 2019, my project was severely affected; the products
were burned, and 55 beehives were poisoned. After the war, CARE
Institution contacted me to reassure about me and check on the project.
They came to my house and supported me with 10 beehives and gave
training on online marketing, understanding the market, dealing with
traders, and recording project data using Excel. The Ministry of Agriculture
also provided consultations that helped me take better care of the bees”
(Interviewed 24 March 2022).

This example underscores the role of structural social capital in fostering resilience and
recovery. CARE's intervention not only replenished physical resources but also provided
training and market insights, illustrating how institutional networks enable entrepreneurs to
rebuild and improve their operations. This aligns with Bourdieu’s (1986) conceptualization
of structural social capital as a mechanism for accessing economic and cultural resources
through institutional networks. Similarly, Brush et al. (2002) highlighted that both formal
networks, such as industry associations, significantly contribute to the structural social
capital accessible to female entrepreneurs. As depicted in Figure 3.2, formal support
systems are pivotal to women entrepreneurs for bridging gaps during crises, offering
resources, training, and market access that foster entrepreneurial recovery and

sustainability.

Participant #07 emphasized the transformative impact of institutional support on her

business: “There is a grant from UN Women that provided me with technical training in
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marketing and gave me a laser printer” (Interviewed 18 March 2021). This access to
resources and technical skills not only enhanced her production capacity but also improved
her ability to market her products effectively, exemplifying with Bourdieu’s (1986)
conceptualisation of structural social capital as a means to access economic and cultural
capital through formal networks. Such institutional support reflects Brush et al.’s (2002)
assertion that structural networks, like professional associations, significantly contribute to

resource accessibility and capacity building for female entrepreneurs.

Participant #05 also recounted how funding and partnerships facilitated the expansion of
her business: “In 2020, we received funding to develop a sewing section, rented a large
location to expand, and started offering sewing courses” (Interviewed 23 May 2021). This
highlights the scalability that structural social capital can offer, as formal support enabled
her to employ additional workers, diversify her offerings, and create educational
opportunities for others, contributing to community development. As Gunday et al. (2011)
and Sudhakar (2016) suggest, institutional networks not only enhance operational
capabilities but also foster innovation, a critical factor in entrepreneurial success. Figure 3.2
emphasizes this scalability, showing how institutional support promotes growth and
diversification. Participation in exhibitions, another manifestation of structural social capital,
was game changer for several participants. For example, Participant #12 noted: “I
participated in the Maraya exhibition, where | gained significant recognition and admiration
from others for my work” (Interviewed 1 June 2021). Similarly, Participant #25 recounted, "I
participated in marketing exhibitions, and this led to increased sales and people's awareness
of my project” (Interviewed 24 March 2022). These platforms not only enhance visibility but
also foster networking and collaboration opportunities, which are essential for achieving
entrepreneurial success in resource-constrained settings like Gaza Strip. These findings
resonate with Burt’s (2001) argument that institutional frameworks amplify entrepreneurial
visibility and access to critical resources, which are indispensable for navigating challenging

markets.

While structural social capital provides vital support, its limitations and inefficiencies often
exacerbate entrepreneurial challenges. Participant #13’s difficulties with border crossings
and customs delays exemplify how external dependencies can disrupt business operations,

llI

highlighting the fragility of relying on structural systems in Gaza. Participant #13 shared,
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went through many periods of despair, especially when the crossing was closed, | couldn’t
export orders, and delays at customs affected my customers. Now, we have learned from
the mistakes and work more cautiously” (Interviewed 5 June 2021). These challenges reflect
the vulnerability of entrepreneurs to external factors, such as geopolitical restrictions, which
can negate the benefits of structural social capital. As Khan (2020) notes, while institutional
frameworks foster growth, systemic barriers often undermine their effectiveness, creating
additional obstacles for entrepreneurs in conflict-affected regions. Similarly, Participant #18
emphasized the disruptions caused by material shortages due to border closures:
“Sometimes, | can’t find the necessary raw materials for work due to the closure of the
crossings, which delays order deliveries” (Interviewed 27 March 2022). Participant #05
echoed this, stating, “Raw materials are often unavailable in the market due to the closure
of the crossings” (Interviewed 23 May 2021). These constraints not only delay production
but also jeopardize customer relationships, leading to financial losses and reputational risks.
Figure 3.1 incorporates these systemic vulnerabilities, emphasizing how structural
deficiencies, like unreliable supply chains and logistical challenges, disrupt entrepreneurial

ecosystems in Gaza Strip.

Participant #19 revealed how systemic vulnerabilities, such as the destruction of resources
during conflict, necessitated reliance on external actors for recovery. This dependence
underscores the reactive nature of structural social capital, where assistance, though
critical, often comes only after crises occur. Including this dynamic in Figure 3.2 highlights
the need for a shift from reactive to proactive approaches in formal networks. By illustrating
how reliance on external actors leaves entrepreneurs vulnerable to repeated risks, this
analysis emphasizes the necessity of developing pre-emptive strategies to enhance
resilience and reduce future crises’ impact. Furthermore, the lack of robust logistical and
institutional infrastructure, such as efficient export channels and a consistent supply chain,
compounds these vulnerabilities, amplifying the challenges female entrepreneurs face in
sustaining their businesses. Figures 3.1 and 3.2 illustrate the interplay between structural,
relational, and cognitive dimensions of social capital, underscoring the importance of

integrated and proactive systems to address these persistent challenges in Gaza Strip.

Cognitive social capital, encompassing shared norms, values, and interpretative frameworks

within networks, is a vital dimension in the entrepreneurial journeys of women in Gaza
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(Nahapiet and Ghoshal, 1998; Coleman, 1988), and is instrumental in shaping
entrepreneurial success and failure. For female entrepreneurs in Gaza, this dimension
fosters shared understanding and trust, enabling cooperation, adaptability, and resilience in
a resource-constrained and politically volatile environment. Cognitive social capital does not
merely serve as a supportive backdrop; it actively shapes decision-making, innovation, and
sustainability in entrepreneurial journeys. Shared values and narratives contribute
significantly to entrepreneurial success by creating a sense of purpose and cohesion.

Participant #06 reflected on this, stating,

"My success comes from believing that God created us to fulfill earthly
missions and to be productive on this earth. | don’t like to fail; | like to
do things with the best quality and in a way that satisfies the
customer” (Interviewed 1 June 2021).

This illustrates how deeply ingrained values, often rooted in cultural and religious
frameworks, motivate entrepreneurs to persevere and strive for excellence. Such shared
beliefs not only drive individual resilience but also reinforce collective trust within networks,

enabling entrepreneurs to collaborate more effectively.

Cognitive social capital also manifests in the alignment of business goals with cultural and
societal values. Participant #13 highlighted this connection, sharing, “My success lies in our
desire to showcase a Palestinian touch in what we offer to customers and to preserve the
heritage that has been erased. We aim to have a piece of Palestinian heritage in every
home” (Interviewed 5 June 2021). By embedding cultural identity into her entrepreneurial
vision, she leveraged shared narratives to build trust and loyalty among customers,

demonstrating how cognitive social capital enhances market positioning and legitimacy.

Figures 3.1 and 3.2 provide a conceptual framework for understanding the role of cognitive
social capital in entrepreneurial journeys. Figure 3.1 illustrates how shared values and
narratives foster collaboration and trust within networks, while Figure 3.2 situates cognitive
social capital within the broader interplay of structural and relational dimensions,
highlighting its role in enabling innovation and adaptability. This analytical strategy offers a
valuable lens for researchers investigating the diverse dimensions of female
entrepreneurship, enabling the exploration of processes, relational interactions, and

contextual factors that shape entrepreneurial experiences. For instance, Participant #07's
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focus on fostering creativity and empowerment through her venture, "Palestine Butterfly,"
exemplifies the transformative potential of shared values. She stated, "My company is
based on including every creative individual in Palestine, consisting of four stages that mimic
the life cycle of a butterfly: incubating and training women, helping them find grants,
enabling them to sell online, and providing training for children." (Interviewed 18 March

2021).

Cognitive social capital facilitates success by fostering a shared language and collective goals
that align individual efforts with broader entrepreneurial objectives. Participant #12, for
example, demonstrated the power of shared narratives in transforming her business. She
noted, "I stopped working for a while out of despair. Later, | began with Brazilian
embroidery, which gained significant recognition after | posted my work on social media."
(Interviewed 1 June 2021). This example highlights how collective goals and shared
narratives within her network empowered her to reimagine and relaunch her business,
aligning with Nahapiet and Ghoshal’s (1998) theory that cognitive social capital enhances

cooperation and fosters innovation.

The analytical approach represented in Figures 3.1 and 3.2 demonstrates how cognitive
social capital interacts with relational and structural dimensions to support entrepreneurial
outcomes. Figure 3.1 focuses on trust and shared understanding as the foundation for
strengthening social networks, while Figure 3.2 places these cognitive elements within a

broader framework, highlighting their role in resilience and innovation.

Participant #17 exemplified this interaction, stating, "We failed many times but kept
innovating. Eventually, we opened our shop, which brought stability" (Interviewed 2 June
2021). This highlights how shared norms of perseverance and trust catalysed her ability to
adapt and succeed. Conversely, Participant #14 illustrated the risks of misaligned shared
values, noting, "When hail destroyed our pea harvest, we sold them as shelled peas. We
learned to understand crop types better to avoid future losses" (Interviewed 3 June 2021).
This example underscores how gaps in shared interpretative frameworks within networks
can expose entrepreneurs to repeated risks when internal practices fail to align with

external realities.
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These instances illustrate the complex nature of cognitive social capital, where shared
norms and trust can enable adaptability and collaboration but may also hinder progress
when networks are static or insular. As Brush et al. (2002) observe, female entrepreneurs in
resource-constrained settings often depend heavily on cognitive social capital due to limited
institutional support, making the quality of shared values and trust within networks a critical
determinant of success. Figures 3.1 and 3.2 provide an understanding of these interactions,
offering valuable insights into how social capital shapes entrepreneurial experiences in

conflict-affected regions like Gaza Strip.

The analytical approach represented in Figures 3.1 and 3.2 illustrates the pathways through
which cognitive social capital interacts with relational and structural dimensions to support
entrepreneurial outcomes. Participant #18’s success encapsulates this interplay: “Initially,
the institution had three workers. Today, we have 155 women and several branches inside
and outside Gaza” (Interviewed 27 March 2022). Her achievements highlight how trust and
shared objectives within her network amplified the benefits of structural capital and
enabled sustainable growth. Figures 3.1 and 3.2 provide an understanding of how social
capital’s cognitive, relational, and structural components interact to shape entrepreneurial

resilience and innovation, particularly in contexts like Gaza Strip.

Conversely, the absence of robust cognitive capital can exacerbate systemic challenges.
Participant #13 recounted delays at border crossings that undermined her ability to fulfil
customer orders. While structural social capital provided access to export opportunities, the
lack of cohesive shared goals and adaptive norms within her broader network limited her
capacity to mitigate these disruptions effectively. She explained, "We lost one of the orders
while shipping it abroad because we didn’t have sufficient knowledge of the proper
mechanism for shipping goods. However, we learned from this mistake" (Interviewed 5 June
2021). These challenges highlight the critical need for comprehensive shared knowledge
within networks to address practical and logistical obstacles in export operations in contexts
like Gaza Strip. Participant #08 experienced similar limitations, noting, "The first issue we
faced was shipping and exporting. | didn’t know anyone who could help me with exporting"
(Interviewed 23 May 2021). Her experience reflects the vulnerability of entrepreneurs who
lack access to cohesive and adaptive cognitive networks, reinforcing Granovetter’s (1973)

assertion that while networks offer support, their efficacy depends on the strength and
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adaptability of shared norms. Without such cohesion, even opportunities facilitated by

structural social capital can remain under-utilised, leading to inefficiencies and setbacks.

Prior research demonstrates that trust and shared norms are dynamic constructs,
continuously shaped by broader socio-economic and cultural contexts (Bourdieu, 1986; Mair
and Marti, 2006). These components play a role in resource mobilisation, fostering social
legitimacy, and enhancing entrepreneurial adaptability. In the Gaza Strip, where formal
institutional support is limited, cognitive social capital becomes a vital compensatory
mechanism, offering a framework for collaboration and innovation, particularly for women

operating in male-dominated sectors (Stead, 2017; Al-Dajani and Marlow, 2010).

Prior research underscores that trust and shared norms are dynamic constructs,
continuously shaped by broader socio-economic and cultural contexts (Bourdieu, 1986; Mair
and Marti, 2006). These components play a role in resource mobilisation, fostering social
legitimacy, and enhancing entrepreneurial adaptability. In the Gaza Strip, where formal
institutional support is limited, cognitive social capital emerges as a vital compensatory

mechanism, offering a framework for collaboration and innovation.

Furthermore, collective goals and shared values establish a foundation for resource pooling
and reinforce social legitimacy (Mair and Marti, 2006). For women entrepreneurs, achieving
legitimacy is crucial in overcoming entrenched gender biases and gaining access to
traditionally male-dominated networks (Al-Dajani and Marlow, 2010; Stead, 2017). The
stories of Participants #12 and #18 demonstrate how cognitive social capital not only
empowers individual entrepreneurs but also amplifies the collective strength of their

networks, fostering a supportive and inclusive entrepreneurial ecosystem.

In sum, cognitive social capital is an indispensable component of entrepreneurial success,
particularly in challenging contexts like Gaza Strip. It facilitates shared understanding, trust,
and adaptability, enabling female entrepreneurs to overcome barriers and seize
opportunities. However, its limitations—such as the potential misalignment of shared norms
with external realities—highlight the need for continuous learning and adaptive frameworks
within entrepreneurial networks. By integrating cognitive, relational, and structural

dimensions, as depicted in Figures 3.1 and 3.2, female entrepreneurs can build resilient and
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innovative ventures, demonstrating the transformative potential of cognitive social capital

in fostering sustainable growth.

Entrepreneurial success for women in Gaza is influenced by the intersectionality of their
identities, encompassing gender, socioeconomic status, cultural heritage, and political
context. This perspective reveals how overlapping dimensions of identity shape both the

strategies women employ to achieve success and the markers by which they define it.

Participant #20’s determination exemplifies this dynamic: “My determination to succeed
comes from the lack of other opportunities... It is also driven by the desire to improve our
social and economic status and provide a suitable standard of living for my children”
(Interviewed 24 March 2022). This highlights how intersectional barriers, such as economic
instability and limited employment opportunities, drive women to seek entrepreneurial

solutions aligned with familial and societal responsibilities.

Similarly, Participant #13 emphasized the importance of preserving cultural identity through
her business, stating, “My success lies in our desire to showcase a Palestinian touch in what
we offer to customers and to preserve the Palestinian heritage. We aim to have a piece of
Palestinian heritage in every home” (Interviewed 5 June 2021). Her perspective underscores
cultural identity as a motivator for entrepreneurial success, linking individual achievements

to collective cultural resilience.

Intersectionality also reveals the interaction between fear of failure and broader societal

pressures. Participant #06 shared,

“Yes, | was afraid, and I’'m still afraid of failure because | do not want
to be a failure. | don’t care about what people say, but there are many
who try to discourage ambition, some out of envy or spite”
(Interviewed 1 June 2021).

This sentiment reflects the additional emotional labour required to overcome societal

discouragement, often amplified by gendered expectations.

The literature supports these experiences, demonstrating that intersecting identities create
unique opportunities and challenges. Crenshaw (2013) and McCall (2005) highlight how
intersectionality provides a framework for understanding the compounded effects of

gender, socioeconomic status, and cultural identity on entrepreneurial success. For women
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in Gaza, navigating these dimensions involves leveraging both social capital and cultural

values to counter systemic inequities and achieve success.

Figures 3.1 and 3.2 illustrate how social capital intersects with economic, sociocultural, and
political contexts to shape entrepreneurial outcomes. Figure 3.1 highlights the broader
systemic barriers women face, while Figure 3.2 emphasizes the role of intersecting social
capital dimensions—cognitive, relational, and structural—in creating pathways for success.
These frameworks demonstrate that entrepreneurial success in Gaza is not merely a result

of individual effort but a collective process involving networks.

Participant #07 exemplified the integration of personal ambition with community
empowerment: “My company, 'Palestine Butterfly,' is based on including every creative
individual in Palestine. It consists of four stages: incubating and training women, helping
them find grants, enabling them to sell online, and providing training for children”
(Interviewed 18 March 2021). Her approach highlights how shared values, and collective

goals foster both individual and collective achievements.

The intersectional lens, as emphasized by Cho, Crenshaw, and McCall (2013), reveals that
these identities are dynamic and shaped by broader power structures, including cultural
expectations, gender norms, and political instability. By leveraging their intersectional
identities, women in Gaza not only overcome barriers but also redefine success in ways that

reflect resilience, adaptability, and cultural contributions.

In sum, entrepreneurial success in Gaza reflects the power of intersectionality. By navigating
overlapping identities and systemic challenges, women redefine traditional notions of
success, linking personal achievements to cultural preservation and community resilience.
Figures 3.1 and 3.2 provide a conceptual framework for understanding these processes,
underscoring the transformative potential of social capital and intersectional strategies in

fostering entrepreneurial growth in a context like Gaza Strip.
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7.6 Conclusion of Chapter 7: Growth Dynamics and Social Capital Support Systems in
Female Entrepreneurship Journey ‘Rihla’ in the Gaza Strip

This chapter has explored the interplay between growth dynamics and social capital within

the entrepreneurial journeys of women in Gaza, conceptualized as the "Rihla." By examining

the structural, relational, and cognitive dimensions of social capital, alongside the

contextual influences of regulatory, normative, and cognitive-cultural institutions, this

chapter provides a nuanced understanding of the enablers and barriers that shape female

entrepreneurship in a resource-constrained and conflict-affected environment.

The analysis highlights the role of formal social capital, as delivered through institutional
frames, including government bodies, non-governmental organizations, and business
incubators. These formal mechanisms offer critical financial and non-financial resources,
such as grants, mentorship, skills training, and access to broader professional networks,
which collectively enhance entrepreneurial capacity and legitimacy (Brush et al.,, 2002;
Nahapiet and Ghoshal, 1998). However, challenges such as systemic inefficiencies,
restrictive regulations, and gendered biases within these formal structures underscore the

need for more inclusive and equitable institutional policies (Marlow and McAdam, 2013).

In parallel, informal social capital, rooted in family networks, friendships, and community
ties, emerges as a vital support system for female entrepreneurs in Gaza Strip. These
networks provide initial funding, emotional resilience, and trust-based relationships that
compensate for the limitations of formal systems (Putnam, 2000; Coleman, 1988). However,
the analysis also reveals the dual-edged nature of informal networks, which can impose
dependency, perpetuate patriarchal norms, and restrict entrepreneurial autonomy,
particularly in highly gendered social contexts (Carranza et al., 2021; Al-Dajani and Marlow,

2010).

The chapter also emphasizes the transformative potential of cognitive social capital,
encompassing shared norms, values, and interpretive frameworks. These elements drive
innovation, adaptability, and resilience, enabling women to navigate systemic barriers and
align their entrepreneurial goals with broader cultural and societal values (Nahapiet and
Ghoshal, 1998; Bourdieu, 1986). Cognitive social capital, particularly when integrated with

structural and relational dimensions, amplifies the capacity of women entrepreneurs to
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sustain and grow their ventures, even amidst persistent socio-political and economic

challenges (Stead, 2017; Mair and Marti, 2006).

Moreover, the chapter underscores the influence of broader social networks, digital
platforms, and international collaborations in expanding entrepreneurial horizons. Social
media and e-commerce platforms emerge as transformative tools that transcend
geographical and logistical barriers, offering women entrepreneurs in Gaza unprecedented
opportunities for visibility, market expansion, and cross-border collaborations (Granovetter,

1985; Martincevic and Kozina, 2018; Sirimanne, 2023).

The findings reiterate the centrality of intersectionality in understanding the entrepreneurial
journeys of women in Gaza Strip. The intersection of gender, socioeconomic status, cultural
heritage, and political instability shapes both the opportunities and challenges faced by
female entrepreneurs, underscoring the need for tailored interventions that address these

realities.

In conclusion, the entrepreneurial journeys of women in Gaza are emblematic of resilience
and adaptability amidst adversity. By leveraging social capital in its diverse forms and
dimensions, these women navigate a complex matrix of challenges and opportunities,
fostering personal and community growth. However, the persistence of systemic inequities
and socio-cultural constraints highlights the urgent need for integrated policies and support
systems that bridge formal and informal mechanisms, promote gender equity, and foster a
more inclusive and sustainable entrepreneurial ecosystem (Brush et al., 2009; Anderson et
al., 2007). As illustrated through the frameworks in Figures 3.1 and 3.2, fostering synergy
among social capital dimensions and addressing the barriers inherent in regulatory,
normative, and cognitive-cultural institutions is essential for empowering women

entrepreneurs in Gaza to achieve long-term success and societal impact.
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Chapter 8. Conclusion Chapter

Female Entrepreneurship and Social Capital in the Gaza Strip
8.1 Introduction

This thesis has contributed to current academic discourse on female entrepreneurship by
examining the interplay between social capital and entrepreneurial activities in the conflict-
affected context of the Gaza Strip. It pursued an intersectional analytical approach,
combined with a heuristic analytical framework — evolved through the analysis of empirical
data — to investigate how female entrepreneurship is shaped by social capital within Gaza’s
socio-economic and institutional environment. This task was grounded in the overarching
research question — How is female entrepreneurship shaped by social capital in the context
of the Gaza Strip? — and the study explored the nature of female entrepreneurial journeys,

conceptualised as the "Rihla," in a conflict-affected region. To answer this question, four

sub-questions were considered:

5. What are the characteristics, motivations, and activities of female entrepreneurs in
Gaza Strip?

6. How is social capital understood, experienced, navigated and used by female
entrepreneurs in Gaza Strip?

7. How do women's characteristics and the contexts in which they operate influence
their entrepreneurial journeys?

8. How does the socioeconomic and institutional context within Gaza impact Gazan
women’s entrepreneurial experiences?

This chapter synthesises the theoretical, empirical, and methodological contributions of the
study. Section 8.2 outlines the theoretical contributions, addressing how this research
expands existing conceptual frameworks.

Section 8.3 synthesises the empirical insights emerging from the analysis, highlighting the
pivotal role of social capital in shaping entrepreneurial trajectories in Gaza and situating
these findings within the broader literature on female entrepreneurship in conflict-affected
regions.

Section 8.4 reflects on the methodological contributions, emphasising the application of
qualitative methods. Finally, Section 8.5 summarises the thesis contributions, reflects on

practical and policy implications, and identifies avenues for future research.
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8.2 Theoretical Contributions

This thesis makes significant theoretical contributions by developing and employing a robust
analytical framework to understand the complex dynamics of female entrepreneurship and
social capital in the Gaza Strip. Central to this framework are Figures 3.1 and 3.2, which
provide visual tools to illustrate and analyse these dynamics within the unique socio-
economic and institutional context of Gaza Strip.

Figure 3.1, Framework of Social Capital's Impact on Female Entrepreneurship Activities,
highlights the various dimensions of social capital—structural, relational, and cognitive—and
their intersection with Gaza's regulatory, normative, and cultural-cognitive institutions. This
figure captures how social capital functions as both a resource and a constraint,
demonstrating its interconnectedness with formal and informal support systems. It offers a
theoretical lens to understand how these dimensions influence women’s entrepreneurial
trajectories in a conflict-affected region.

Complementing this, Figure 3.2, Female Entrepreneurialism Journey Framework: Supportive
and Challenging Factors, maps the progression of women’s entrepreneurial “Rihla” through
various stages, from inception to growth and sustainability. It illustrates the interplay of
supportive and challenging factors, emphasizing how women navigate barriers such as
financial constraints, socio-cultural norms, and systemic inefficiencies while leveraging

formal and informal networks for support.
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Figure 3.1 Framework of Social Capital's Impact on Female Entrepreneurship Activities

The External Environment Context

Social Capital Context

The Context
of Formal
Social
Capital

The External Environment Context include Economic Context, Socio-economic status, Geographical Context, Political Context, political instability, and International Context

Social Capital Context include: The Context of Formal Social Capital, and The Contaxt of Informal Social Capital

The Context of Formal Social Capital / institutions include the Regulatory Institutions, The Mormative Institutions, and the Cultural-cognitive) which refer to {Rules, Policies, laws, Regulatory systems,
regulatory systems, Bureaucratic rules, expectations, Beliafs and norms}

The Context of Informal Social Capital include the which refer to {Trust, Networks, Social Relationships, Mutual Values, Attitudes, Beliefs, Personal Relationships, Mutual Respect, Obligations within A
social Metwork, Close-knit, Friendships, Family ties, or neighbourhood interactions}

Female Entrepreneurship Activity include: Ferscnal growth, professional development, overcoming barriers, inspiration and ides generation, building confidence and skills, gaining knowledge,
developing a network, overcoming fears, business planning and strategy development, securing funding, launching the business, product or service development, scaling and growth, navigating
challenges and sethacks, mentorship and support, social impact and empowerment, sustainability, creating a legacy, and building a lasting impact.

Source: Author’s compilation
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Figure 3.2 Female Entrepreneurialism Journey Framework of Support and Challenges Factors
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By integrating an intersectional lens, this study extends theoretical debates in the fields of
social capital and female entrepreneurship. It demonstrates how gender, socio-economic
status, education, and geographic location intersect to shape entrepreneurial opportunities
and constraints (Crenshaw, 1991). This integration expands Bourdieu’s (1986)
conceptualisation of capital by showing how these intersections mediate access to
resources and networks, revealing the dual role of social capital in enabling and limiting
women’s entrepreneurial agency.

Figures 3.1 and 3.2 not only illustrate these theoretical advancements but also provide
practical tools for examining the nuanced interplay between social capital and female
entrepreneurship. Figure 3.1 contextualizes the structural, relational, and cognitive
dimensions of social capital within Gaza’s socio-economic and institutional environment,
while Figure 3.2 offers insights into the dynamic trajectories of women entrepreneurs,
highlighting the pivotal role of support systems at each stage. Together, these frameworks
contribute to a deeper understanding of how social capital shapes entrepreneurial resilience
and adaptability in conflict-affected settings.

This study emphasizes the importance of understanding social capital as a construct,
reflecting both its enabling and constraining roles. By doing so, it provides valuable insights
for scholars and practitioners seeking to develop strategies that address systemic inequities
while enhancing the sustainability of women’s entrepreneurial efforts. The findings highlight
the need for integrated approaches that combine formal and informal support mechanisms

to foster entrepreneurial ecosystems in marginalized and conflict-affected regions.

8.3 Empirical Contributions

The findings reveal that social capital serves not only as an enabler of entrepreneurial
activities but also as a source of constraints within the context of the Gaza Strip. The
analyses presented in Chapters Six and Seven highlight the complex interplay of factors
influencing women’s entrepreneurship, including their intersectional identities, socio-

economic challenges, and the multiple roles of social capital.
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8.3.1 Diverse Characteristics, Motivations, and Activities of Female Entrepreneurs in
Gaza Strip

Women’s entrepreneurial trajectories are diverse, and shaped by a combination of
individual characteristics, motivations, and external circumstances. These findings directly
address the first research sub-question by providing valuable insights into the varied
characteristics, motivations, and activities of female entrepreneurs in Gaza Strip.
The entrepreneurial journeys of women in Gaza are significantly influenced by their
individual characteristics and the broader contexts in which they operate. Intersectionality
plays a critical role, as the interaction of gender, socioeconomic status, education, family
responsibilities, geographic location, and cultural norms generates both opportunities and
barriers. Figure 3.2 further illustrates these trajectories, mapping the supportive and
challenging factors across different project stages and socio-economic contexts.
Women’s motivations are diverse, reflecting a range of economic and non-economic drivers
that underline their entrepreneurial journeys in Gaza Strip. For many, entrepreneurship
emerges as a survival strategy in the face of widespread unemployment and poverty,
exacerbated by the Israeli blockade. This finding underscores the role of necessity-driven
entrepreneurship as a means of resilience and survival in resource-limited and conflict-
affected settings. In parallel, some women pursue entrepreneurship to achieve
independence, self-expression, and professional growth, particularly among younger
women venturing into non-traditional fields. These motivations highlight the aspirational

dimension of entrepreneurship in Gaza, even under restrictive socio-economic conditions.

A distinctive aspect revealed by this study is the role of cultural preservation as a driver of
entrepreneurship. Women engaging in ventures such as Tatreez—the traditional Palestinian
art of embroidery—demonstrate a commitment to sustaining Palestinian heritage and
identity amidst ongoing socio-political challenges. This intersection of cultural preservation
with entrepreneurship offers a unique contribution to the literature by illustrating how
entrepreneurial activities can simultaneously function as acts of cultural resistance and
economic survival. By highlighting these dimensions, this study enriches the broader
discourse on women’s entrepreneurship and the multiple motivations that drive it in

marginalised contexts.
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The activities of female entrepreneurs in Gaza span both traditional and innovative sectors,
reflecting the adaptability of women to their socio-economic realities. Traditional industries
such as embroidery, food production, and retail remain dominant due to their accessibility
and alignment with societal norms. These home-based ventures enable women to balance
entrepreneurial responsibilities with caregiving roles, addressing the dual demands of
household and business. However, this study moves the understanding forward by revealing
how these activities, despite their constraints, serve as a foundation for resilience and
innovation. For instance, women’s ability to leverage traditional skills in non-traditional
ways, such as using digital platforms to market handmade goods, highlights their capacity to
adapt and sustain their ventures even in restrictive environments. This expands the
understanding of traditional sectors, demonstrating their potential not only as economic
activities but also as mechanisms of cultural preservation and social agency.

Education levels and skillsets profoundly influenced women’s entrepreneurial choices and
strategies. Women with formal education and professional training are better equipped to
navigate institutional frameworks, access funding opportunities, and adopt innovative
business practices. However, even women with limited formal education often demonstrate
ingenuity by leveraging practical skills such as embroidery, cooking, or crafting. These
activities, while sometimes constrained by market demand, highlight the adaptability and
resourcefulness of women in Gaza. These activities highlight the adaptability and
resourcefulness of women in Gaza, particularly within a politically complex and conflict-
affected region. This study contributes a new perspective by showing how women’s ability
to utilise practical skills in constrained environments not only ensures survival but also
fosters resilience and innovation. This finding expands the existing literature by situating
entrepreneurial resilience within the unique socio-political context of Gaza, where conflict
and instability significantly shape the nature of entrepreneurial opportunities and
challenges.

Younger, educated women are increasingly exploring opportunities in emerging sectors like
digital marketing, e-commerce, and creative industries, leveraging technological
advancements and social media to navigate logistical barriers. This highlights the
transformative potential of digital tools in providing entrepreneurial flexibility and expanded
market reach, particularly within conflict-affected regions. In contrast, women with limited

formal education rely on inherited skills, which, while foundational for sustaining
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livelihoods, reflect a distinct adaptation strategy in the context of Gaza Strip. This study
moves beyond existing frameworks by demonstrating how these inherited skills are
integrated with emerging practices, such as leveraging social capital within informal
networks, to overcome systemic barriers and create entrepreneurial opportunities in
resource-scarce settings. These dynamics are effectively captured in Figure 3.2, which maps
the supportive and challenging factors shaping women’s entrepreneurial trajectories in
Gaza, illustrating the interplay between tradition and innovation in a constrained
environment.

Socioeconomic background determines the resources and networks available to women,
creating disparities in access to entrepreneurial opportunities. Women from higher
socioeconomic backgrounds often benefit from robust informal networks and greater access
to formal resources such as funding and training programs. In contrast, women from lower
socioeconomic strata rely heavily on personal savings and familial support, which can limit
their ability to scale their ventures. Understanding how socio-economic background
interacts with the institutional and cultural features of Gaza’s context reveals critical
insights. It highlights the importance of social capital—both formal and informal—as a
mediator in bridging these disparities. This study demonstrates that while higher socio-
economic status provides women with greater access to institutional support, women in
lower strata often develop innovative resilience strategies through cohesive-knit community
networks and resource-sharing practices. This interplay underscores the need for tailored
policy interventions to address the systemic inequalities affecting women entrepreneurs in
conflict-affected areas, enabling equitable access to resources and opportunities for
sustainable growth.

Geographic location plays a role in shaping the opportunities and constraints faced by
women entrepreneurs in Gaza. Urban women benefit from relatively better market access
and institutional support, while rural women encounter restricted mobility and limited
infrastructural resources. By contextualising geographic disparities within the socio-
economic and institutional features of Gaza, this study underscores how location intersects
with other factors—such as access to resources and support mechanisms—to shape
entrepreneurial experiences. Figure 3.2 visually encapsulates these dynamics, illustrating

how women navigate supportive and challenging factors in both urban and rural settings,

252



contributing new insights into the interplay of geography and social capital in conflict-
affected contexts.

Economic necessity emerges as a motivation for female entrepreneurship in Gaza Strip.
Women in financially disadvantaged households often turn to entrepreneurship to support
their families amidst widespread unemployment and poverty. This study reveals that these
necessity-driven motivations are intricately linked to the socio-political challenges unique to
Gaza, where conflict, resource scarcity, and systemic barriers intensify the reliance on
entrepreneurial activities as a survival mechanism. Younger women’s pursuit of financial
independence through non-traditional ventures demonstrates a remarkable capacity for
innovation and resilience. These insights highlight how the specific geopolitical and
economic context of Gaza shapes and amplifies these motivations, offering new
perspectives on female entrepreneurial agency in conflict zones.

Married women often balance entrepreneurial pursuits with caregiving responsibilities,
leading to time constraints and challenges in scaling their businesses. Meanwhile, widowed
and divorced women, as primary earners, face heightened societal pressures alongside their
motivation driven by necessity. This study demonstrates that gender norms significantly
shape the entrepreneurial agency of women in Gaza, where familial roles and expectations
intersect with economic imperatives. Family dynamics emerge as both a source of support
and a constraint. On one hand, family members—particularly male relatives—provide
critical resources and operational assistance, reinforcing the importance of relational social
capital. On the other hand, patriarchal norms within families can restrict women’s
autonomy, especially in financial decision-making or interactions with male clients. This
dual-edged impact of family dynamics highlights the complex ways in which social capital
operates within the socio-cultural fabric of Gaza. By situating these findings within the
socio-political context of Gaza, this study advances the understanding of how gender norms
and family structures influence entrepreneurial resilience and agency in conflict-affected
regions.

Women who receive emotional and operational support from their families are better
positioned to sustain their ventures, but this reliance can also perpetuate dependency and
gendered constraints. Patriarchal structures in this context often manifest through
restrictive decision-making hierarchies, where male family members exert control over

business-related choices, limiting women’s autonomy and ability to innovate. This study
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highlights how the patriarchal dimensions of social capital in Gaza can function as both an
enabler and a barrier. This duality reflects a unique interplay where cultural norms of
support coexist with structural constraints, demonstrating the need for a more nuanced
understanding of social capital in patriarchal societies. These dynamics are illustrated in
Figure 3.2, which highlights the nature of female entrepreneurship in Gaza, including the
interplay of supportive and constraining factors within familial and social contexts.

Despite significant barriers such as limited access to formal resources, restrictive
regulations, and patriarchal norms, Gazan women demonstrate remarkable resilience. By
leveraging digital tools and informal networks, they navigate market constraints, foster
community resilience, and create adaptive solutions. This study demonstrates that when
these issues are examined within the socio-political and economic context of Gaza, a deeper
understanding emerges of how social capital operates through both formal and informal
mechanisms to enable entrepreneurial agency in conflict zones. Figures 3.1 and 3.2 provide
conceptual tools for illustrating these processes, showcasing how Gazan women adapt and
innovate amidst extraordinary challenges. While addressing immediate and urgent needs
such as income generation for survival, these women’s efforts also highlight the longer-term
structural inequities that must be addressed to foster sustainable entrepreneurial
ecosystems. This dual focus underscores the significance of integrating immediate solutions
with strategies aimed at addressing systemic barriers to empower women entrepreneurs
effectively in conflict-affected settings.

By situating these findings within the broader socio-political context of Gaza, this analysis
underscores the importance of adopting an intersectional lens to understand female
entrepreneurship. Each process described above serves as a building block, illustrating the
value of the analytical approach developed in this study. By connecting gender, culture, and
social capital with the unique challenges of a conflict-affected region, this research advances
both theoretical and practical understanding of entrepreneurship in marginalised settings.
These insights reinforce the critical need for targeted interventions that address systemic
inequities while supporting women’s aspirations and capacities, providing a roadmap for

fostering sustainable entrepreneurial ecosystems in similar contexts.
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8.3.2 The Dual Role of Social Capital in Shaping Female Entrepreneurship in Gaza
Strip

The findings of this thesis provide an understanding of how social capital is conceptualized,
experienced, and utilized by female entrepreneurs in the socio-economic and cultural
context of the Gaza Strip, the second sub-question for this study. Social capital, as
represented in Figure 3.1 and Figure 3.2, is integral to navigating the resource-constrained
and conflict-affected environment, serving both as an enabler and a challenge for women’s
entrepreneurial activities.
In Gaza, social capital encompasses structural, relational, and cognitive dimensions. These
dimensions shape the networks, trust, and shared norms that female entrepreneurs draw
upon to sustain and grow their enterprises.
Structural social capital refers to formal networks and institutions, such as business
incubators, NGOs, and professional organizations like the Business Women Forum and Gaza
Sky Geeks. In the context of Gaza Strip, these entities play a role in providing financial and
non-financial resources, including training, mentorship, and market access. However, this
study demonstrates that while these formal mechanisms are vital, their potential impact is
often curtailed by systemic barriers specific to Gaza, such as bureaucratic inefficiencies,
gender biases, and restrictive institutional frameworks. Figure 3.1, illustrates how these
structural barriers intersect with the socio-political challenges of Gaza, offering a nuanced
understanding of how formal networks can simultaneously enable and hinder women’s
entrepreneurial efforts These findings emphasize the need for integrated strategies that
enhance the functionality of formal networks while addressing systemic barriers that limit
accessibility
Relational social capital reflects the trust-based relationships within family, friends, and
community networks, serves as a support mechanism for female entrepreneurs in Gaza
Strip. These networks provide initial funding, emotional support, and operational advice,
particularly in the absence of robust formal systems. However, this study underscores the
dual role of these connections, while they offer resources, they also reinforce patriarchal
norms that constrain women’s autonomy and decision-making. By illustrating these
dynamics in Figure 3.2, this research advances the discourse on relational social capital,
demonstrating how it operates uniquely within patriarchal and conflict-affected

environments, both enabling and limiting entrepreneurial agency.
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Cognitive social capital encompasses shared norms, values, and cultural frameworks that
shape entrepreneurial behaviour. In Gaza, these norms emphasize resilience, community
cohesion, and cultural preservation. For example, women engaging in "Tatreez" embroidery
not only generate income but also preserve Palestinian cultural identity, reflecting the
intersection of cognitive and economic dimensions of entrepreneurship. This study
highlights how cognitive social capital fosters a sense of purpose and collective identity
among female entrepreneurs, particularly in a conflict-affected context where cultural
preservation becomes intertwined with economic survival.

This study provides a framework for understanding how social capital functions in Gaza’s
socio-political environment. Figures 3.1 and 3.2 serve as pivotal tools in demonstrating the
interconnectedness of structural, relational, and cognitive dimensions. Figure 3.1 illustrates
the systemic challenges posed by formal networks, while Figure 3.2 highlights the dual role
of informal networks as both supportive and constraining forces.

By integrating these dimensions, this study advances the discourse on social capital by
offering a nuanced perspective on the opportunities and constraints faced by female
entrepreneurs in conflict-affected settings. The findings emphasize the need for targeted
interventions that address systemic inequities while leveraging the strengths of both formal
and informal networks. This approach is essential for fostering sustainable entrepreneurial
ecosystems and supporting the resilience and agency of women entrepreneurs in Gaza Strip.
In conflict-affected contexts like Gaza, the duality of social capital becomes particularly
evident. Informal networks, while accessible and vital in the absence of robust formal
mechanisms, carry embedded social expectations that often restrict entrepreneurial
autonomy. The reliance on trust and reciprocity is heightened by systemic limitations within
institutional frameworks, underscoring the complex trade-offs faced by women
entrepreneurs in leveraging these networks.

Figures 3.1 and 3.2 provide analytical perspectives to unpack these dynamics. Figure 3.1,
contextualizes the socio-economic and institutional challenges in Gaza, highlighting the
dependence on informal networks when formal mechanisms are inadequate. This visual
framework demonstrates how structural barriers intersect with social capital dimensions,

providing a nuanced lens to understand the enablers and constraints women face.
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Figure 3.2 complements this by illustrating the specific interplay of supportive and
constraining factors within informal networks. It emphasizes how these networks can
simultaneously offer essential resources and impose limitations, such as reinforcing
patriarchal norms or dependency. By leveraging these visual tools, this research provides a
unique perspective on the balancing act required to sustain entrepreneurial activities in
resource-constrained and patriarchal environments, advancing the discourse on the dual
role of social capital in conflict-affected settings.

Navigating social capital in Gaza requires strategic adaptations. Women entrepreneurs
leverage informal networks to compensate for the inadequacies of formal support systems.
For instance, family members often serve as intermediaries in navigating bureaucratic
processes or securing initial capital. Additionally, women strategically utilize social media
and digital platforms to expand their networks and overcome geographical and
infrastructural barriers, as highlighted in Figure 3.2. These platforms enable women to
connect with customers, mentors, and collaborators both locally and internationally,
illustrating the innovative use of relational and structural social capital.

These findings extend the work of Nahapiet and Ghoshal (1998) and Al-Dajani and Marlow
(2013) by demonstrating the nuanced interplay between formal and informal social capital
in a conflict-affected context. They provide a deeper understanding of how female
entrepreneurs in Gaza strategically leverage both formal institutional frameworks and
informal networks to mitigate systemic constraints. This study underscores the adaptability
of women entrepreneurs who creatively navigate barriers such as restrictive regulations,
resource scarcity, and patriarchal norms to sustain and grow their ventures.

By situating these findings within the unique socio-political and economic realities of Gaza,
this research advances existing scholarship by showing how social capital functions as both a
resource and a constraint in conflict-affected environments. It highlights how institutional
support systems, though essential, are often insufficient on their own, requiring women to
rely on informal networks to bridge critical gaps. These insights emphasize the importance
of integrated approaches that consider the interplay between structural and relational
dimensions of social capital to foster entrepreneurial resilience and sustainability.

The thesis underscores that social capital in Gaza is both a lifeline and a constraint for
female entrepreneurs. It is understood through its structural, relational, and cognitive

dimensions, experienced as a dual-edged force, navigated through innovative strategies,
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and used as a vital resource for overcoming challenges and fostering growth. These insights
not only address the second research sub-question but also enrich the broader discourse on

social capital and female entrepreneurship in marginalized and conflict-affected settings.

8.3.3 Women’s Entrepreneurial Journeys in Gaza Strip: An Intersectional Analysis

The findings of this study provide an understanding of how women's characteristics and the
contexts in which they operate influence their entrepreneurial journeys. This sub-question
explores the intricate interplay between women’s individual characteristics—such as age,
marital status, education level, and socio-economic background—and the socio-cultural,
institutional, and geographical contexts shaping their entrepreneurial experiences.
Women's entrepreneurial journeys in Gaza Strip are shaped by their intersectional identities
and the socio-political realities they navigate. Intersectionality reveals how overlapping
factors such as age, education, marital status, socio-economic position, and geographic
location interact with institutional and cultural processes to shape entrepreneurial
opportunities and constraints.

Age emerges as a key factor defining entrepreneurial motivations and strategies. Younger
women, often seeking financial independence and professional growth, engage in
innovative sectors like digital marketing and e-commerce. These ventures leverage
technological advancements and social media to overcome systemic barriers such as
restricted mobility and limited market access. Conversely, older women—particularly
widows or primary breadwinners—are driven by economic necessity, focusing on traditional
sectors such as embroidery, food production, and small-scale retail. These divergent
trajectories highlight the interplay between life stages, economic imperatives, and systemic
constraints, reflecting how intersectional identities shape entrepreneurial agency and

choices in Gaza Strip.

Educational attainment further differentiates women’s entrepreneurial pathways. Women
with higher education levels often adopt innovative business practices and access formal
institutional support, as demonstrated in Figure 3.1, where structural social capital connects
educational resources to entrepreneurial outcomes. In contrast, women with limited
education rely on inherited skills such as crafting or cooking, highlighting the critical role of

informal knowledge transmission in sustaining livelihoods. This dynamic emphasizes the
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interaction between educational inequities and systemic barriers, underscoring how
structural social capital operates differently across intersectional identities.

The geographic location adds another intersectional layer, compounding disparities among
women entrepreneurs. Urban women benefit from greater access to markets,
infrastructure, and institutional support, whereas rural women face mobility restrictions and
resource constraints. These disparities are visualized in Figure 3.2, which illustrates how
geographical barriers shape entrepreneurial trajectories. Rural women’s dependence on
informal networks highlights the importance of relational social capital, particularly in
environments with limited formal support, showcasing how spatial and socio-economic
intersections influence access to entrepreneurial resources.

Cultural and societal norms significantly impact entrepreneurial experiences, particularly
through gendered expectations. Married women often balance caregiving responsibilities
with business activities, facing time and mobility constraints that hinder growth. While
family support—especially from male relatives—can provide critical resources, it also
reflects the dual-edged nature of relational social capital, where patriarchal norms often
limit women’s autonomy in decision-making and financial matters. Figure 3.2 captures this
complexity, highlighting the simultaneous supportive and constraining roles of familial
networks.

The socio-political and economic realities of Gaza further shape entrepreneurial journeys.
Prolonged blockade, political instability, and economic decline exacerbate resource scarcity,
compelling women to adopt innovative and adaptive strategies. Social media and e-
commerce platforms, for example, emerge as critical tools for overcoming geographical and
infrastructural barriers, as highlighted in Figure 3.1. These platforms enable women to
expand their market reach, connect with broader networks, and maintain entrepreneurial
activities amidst systemic challenges.

The analytical framework developed in this thesis integrates the structural, relational, and
cognitive dimensions of social capital with an intersectional lens. By doing so, it provides a
comprehensive understanding of how overlapping identities and contextual factors interact
to shape entrepreneurial outcomes. Figures 3.1 and 3.2 serve as key analytical tools. Figure
3.1 maps the structural challenges and resources associated with social capital, illustrating

the systemic constraints and enabling factors. Figure 3.2 visualizes the entrepreneurial
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trajectories of women, emphasizing the interplay between supportive and constraining
forces at various stages.

This intersectional approach advances the discourse on social capital and entrepreneurship
by moving beyond linear analyses. It demonstrates how systemic inequities, cultural
expectations, and entrepreneurial resilience intersect in complex ways, shaping the

opportunities and constraints women face in conflict-affected settings like Gaza Strip.

8.3.4 The Socio-Economic and Institutional Dynamics of Female Entrepreneurship in
Gaza Strip

The findings of this thesis provide how the socio-economic and institutional context within
Gaza profoundly impacts women’s entrepreneurial experiences. The region’s unique
challenges—prolonged political instability, the Israeli blockade, high unemployment rates,
and resource scarcity—create a complex environment that shapes the opportunities and
constraints for women entrepreneurs. As illustrated in Figures 3.1 and 3.2, these structural
barriers intersect with institutional support systems and social capital to influence women’s
entrepreneurial trajectories.
The economic context in Gaza is characterized by high unemployment rates, restricted
market access, and a reliance on informal economies due to the prolonged blockade and
political instability. Women entrepreneurs often face significant financial constraints, as
access to credit and formal banking services is limited. Many participants in the study
highlighted the challenges of securing initial capital, with those from lower socioeconomic
backgrounds relying on personal savings or small loans from family members. Additionally,
the high cost of raw materials, exacerbated by border closures and import restrictions,
delays production and affects product quality These constraints, illustrated in Figure 3.2,
highlight the financial and logistical barriers that shape entrepreneurial activities in the Gaza
Strip.
Despite these challenges, women have demonstrated resilience by adopting innovative
strategies to overcome economic limitations. Many leverages digital tools and e-commerce
platforms to expand market reach, circumventing geographical and infrastructural
restrictions. As shown in Figure 3.1, these strategies highlight the role of structural social

capital in enabling women to adapt to resource-constrained environments.
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Institutional support systems, including government programs, NGOs, and business
incubators, provide critical resources such as training, mentorship, and funding. However,
systemic inefficiencies and gender biases often hinder their effectiveness. Participants
reported difficulties navigating bureaucratic processes and accessing financial support due
to discriminatory practices. Figure 3.1 contextualizes these dynamics, illustrating how
structural social capital facilitates access to resources but is constrained by institutional
barriers. This finding highlights the need for more inclusive and accessible institutional
frameworks tailored to women entrepreneurs in conflict-affected contexts.

Cultural and societal norms in Gaza present both challenges and opportunities for women
entrepreneurs. Patriarchal expectations often restrict women’s mobility and decision-
making autonomy, limiting their entrepreneurial agency. Simultaneously, cultural values
emphasizing resilience and community cohesion provide sources of strength. For example,
ventures aligned with societal needs, such as preserving Palestinian heritage through
traditional embroidery projects like "Tatreez," demonstrate how women navigate cultural
expectations to sustain their businesses. Figure 3.2 illustrates this duality, capturing how
cultural norms can simultaneously constrain and empower women entrepreneurs.

In the absence of robust formal support systems, informal social capital plays a pivotal role
in enabling women to navigate resource and institutional limitations. Family support,
community networks, and trust-based relationships provide critical emotional and
operational assistance, often compensating for gaps in formal mechanisms. However,
reliance on these networks can perpetuate patriarchal norms, limiting women’s autonomy
and reinforcing traditional gender roles. Figures 3.1 and 3.2 effectively highlight these
dynamics, showing how relational social capital operates both as an enabler and a
constraint in women’s entrepreneurial journeys.

The socio-political and institutional context of Gaza offers distinctive insights into the duality
of social capital in conflict-affected settings. While external factors create significant
barriers, they also provide opportunities for resilience and innovation. By integrating
structural, relational, and cognitive dimensions of social capital, this study advances the
global discourse on entrepreneurship in conflict-affected regions. Figures 3.1 and 3.2 serve
as critical analytical tools, demonstrating how women navigate complex socio-economic

realities to sustain their ventures. These findings highlight the importance of targeted
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interventions that bridge formal and informal mechanisms, fostering sustainable

entrepreneurial ecosystems and supporting women'’s resilience in Gaza.

8.4 Methodological Contributions

Conducting research in a conflict-affected context posed unique challenges, including access
limitations, technological barriers, and cultural sensitivities. This study adopted several
strategies to address these challenges effectively. Respectful engagement, active listening,
and minimal interjections were prioritised during interviews, fostering a comfortable
environment for participants to share their experiences (Creswell and Poth, 2016). The use
of both digital and face-to-face methodologies ensured inclusivity and adaptability to
participants' preferences and the geopolitical context. Online interviews, conducted using
Zoom and Microsoft Teams, were pivotal in overcoming geographical barriers and
scheduling constraints. This approach was particularly valuable for entrepreneurs’ managing
ventures from home, who comprised 48% of the participants. However, online interviews
presented challenges such as weak internet connectivity in Gaza, necessitating multiple
reconnections and occasionally extending the interview duration. Face-to-face interviews
allowed for observing non-verbal cues and fostering deeper rapport, enhancing the richness
of the data. These were conducted post-conflict in May 2021, ensuring the research
captured a comprehensive spectrum of entrepreneurial experiences. The integration of
digital and in-person approaches enriched the study by accommodating diverse participant
circumstances, contributing to the depth of the data collected.

Furthermore, cultural and gender congruence between the researcher and participants
facilitated open dialogue. Shared linguistic, social, and cultural backgrounds fostered trust
and allowed participants to share their narratives freely. This alignment was particularly
significant in addressing sensitive topics, as participants felt understood and respected.
Ethical considerations, including informed consent and data security, were rigorously
upheld, ensuring participants’ privacy and comfort throughout the research process.

The research design prioritised reflexivity and contextual sensitivity, ensuring that the voices
of women entrepreneurs were centred throughout the analysis. This approach contributes
to the growing recognition of the importance of qualitative methods in capturing the

complexities of entrepreneurship in marginalised contexts (Al-Dajani and Marlow, 2013).
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These methodological adaptations offer valuable lessons for conducting qualitative research
in conflict-affected contexts, highlighting the importance of flexibility, cultural sensitivity,

and ethical rigour in navigating complex research environments.

8.5 Research Summary and Future Research

This thesis underscores the significant role of social capital in shaping female
entrepreneurship in Gaza, offering empirical, theoretical, and methodological contributions
that advance academic discourse and inform practical interventions. The findings highlight
the dual-edged nature of social capital, the importance of intersectionality, and the
resilience of women entrepreneurs in overcoming systemic constraints.

The study calls for integrated support systems that bridge formal and informal mechanisms
to enhance the sustainability and impact of women’s entrepreneurial efforts. Policies should
address systemic inequities, such as discriminatory institutional practices and resource
disparities, while fostering opportunities for innovation and growth.

Additionally, targeted training programmes and financial initiatives tailored to the needs of
female entrepreneurs in Gaza could enhance their capacity to navigate systemic barriers.
For example, digital literacy programmes could equip women with the skills needed to
leverage e-commerce platforms effectively, expanding their market reach and fostering
economic resilience.

Future research could explore comparative analyses across different conflict-affected
regions to deepen understanding of the universal and context-specific dynamics of female
entrepreneurship. Longitudinal studies may also provide insights into the evolving nature of
social capital and its impact on entrepreneurial trajectories over time.

Exploring the role of technology in mitigating systemic barriers and enhancing
entrepreneurial opportunities for women in marginalised settings presents another
promising avenue for future research. Additionally, further investigation into the interplay
of formal and informal support systems could provide deeper insights into strategies for
fostering sustainable entrepreneurial ecosystems.

This thesis did not explore the financial reporting practices of Gazan women entrepreneurs
due to constraints on word count and the scope of a PhD thesis. While this topic is
undoubtedly significant for understanding the financial management practices of female

entrepreneurs, addressing it in depth would have exceeded the study's parameters.
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Financial reporting could offer valuable insights into how women manage accountability,
transparency, and sustainability in their ventures. Future research could examine the types
of financial reports utilized, the challenges faced in maintaining them, and their role in
accessing formal support systems such as funding and mentorship. Investigating this area
would complement the existing findings by providing a deeper understanding of financial
management strategies employed by female entrepreneurs in resource-constrained and
conflict-affected environments. This financial reporting is a promising avenue for future

study.

8.5.1 Additional Insights: Participant Follow-Up

In light of the recent harsh conditions in the Gaza Strip after the ongoing since October 2023
aggression, follow-up communication with approximately two-thirds of the participants to
reassure about them revealed profound resilience and adaptability among these women
despite significant adversity. Participants #06, #09, #10, and #05 were displaced to Egypt,
where they continued their entrepreneurial activities in new contexts, exemplifying
remarkable perseverance. Those who remained in Gaza faced devastating losses, including
the destruction of homes, projects, and even family members. Yet, their determination to
survive and provide for their families propelled them to shift towards new income-
generating activities. From the displacement tent, participants #02, #03, #04, #08, #13, #18,
#19, and #25 transitioned into entirely different entrepreneurial ventures that ensured a
minimum income to survive.

Participant #01, after regaining access to the internet in the displacement tent, resumed her
previous activity, demonstrating resilience and a capacity to rebuild. Participant #11, despite
losing her home, she continued her entrepreneurial journey by creating and distributing
food for displaced people from within her displacement tent. This raises significant
qguestions about the definitions of success and failure in entrepreneurship. Does losing a
project in such circumstances signify failure, or does initiating new entrepreneurial ventures
from a displacement tent represent a transformative success? These stories illustrate a
transition from loss and despair to renewed hope and agency, challenging conventional

notions of entrepreneurial success.
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Figure 8.1Resilience in Transition: From Embroidery Enterprise to Survival Activities Post-
Displacement

Before October 2023 After October 2023

Source: These photographs are with the consent of Participant #18 (January 2025)

Figure 8.1 illustrates one such transition. It shows the journey of Participant #18, who
moved from managing an embroidery project with 150 working women to survival activities
using primitive tools. This transition followed the destruction of her home and business
during the 2023 aggression on the Gaza Strip and the loss of her husband’s limbs. Despite
these adversities, she adapted to provide for her family. Figure 8.1 underscores the stark
realities faced by Gazan women entrepreneurs and highlights their extraordinary resilience
and ability to adapt despite overwhelming adversity. It also raises broader questions about

the characteristics and resilience of female entrepreneurs in times of war and displacement.
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8.5.2 Addressing Resilience in Unique Contexts

The existing literature discusses the resilience of women in entrepreneurial activities during
periods of prosperity and hardship. However, this study highlights an unexplored dimension:
the resilience of women entrepreneurs in times of war and displacement. Participants in this
study demonstrated extraordinary resilience, adapting their entrepreneurial efforts amidst
the destruction of homes, loss of loved ones, and displacement. For instance, the
entrepreneurial activities of participants like #11, who continued to provide food from a
displacement tent, reveal the transformative potential of resilience in the face of
unimaginable challenges. This extends the discourse on entrepreneurial resilience by
situating it within contexts of armed conflict and displacement, where survival and

innovation intersect.

In conclusion, this thesis has provided a comprehensive understanding of how social capital
shapes women’s entrepreneurship in the Gaza Strip, thereby advancing the broader
discourse on women’s entrepreneurship in conflict-affected settings. By examining the
structural, relational, and cognitive dimensions of social capital, this study offers valuable
insights for researchers, practitioners, and policymakers aiming to empower women
entrepreneurs in marginalised contexts. The findings highlight the critical role of social
capital in navigating systemic constraints, fostering innovation, and sustaining
entrepreneurial efforts in resource-scarce and conflict-affected environments.

The study also contributes to a deeper understanding of resilience, reframing it not merely
as a response to economic or social hardship but as a dynamic mechanism for overcoming
the challenges of war and displacement. The interplay of supportive and challenging factors,
as illustrated in Figure 3.2, provides a perspective on how women navigate their
entrepreneurial journeys amidst extreme adversity. These transitions, often from significant
loss to renewed entrepreneurial activism, reflect resilience not as mere survival but as a
transformative process of adaptation and innovation. Similarly, Figure 3.1 contextualises
these dynamics by emphasising the role of social capital in sustaining entrepreneurial efforts
during crises, highlighting the adaptive interplay between formal and informal networks.

By situating these findings within the broader discourse on women’s entrepreneurship and

social capital, this thesis bridges theoretical and practical gaps, contributing valuable
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knowledge to academic scholarship and informing initiatives aimed at empowering women
entrepreneurs in marginalised settings, conflict zones, and areas affected by armed conflict.
The insights derived from this research challenge conventional notions of entrepreneurial
success and failure, advocating for a more inclusive framework that recognises resilience
and adaptation as markers of success.

Future research should build on these findings by exploring comparative analyses across
diverse conflict-affected regions to deepen the understanding of universal and context-
specific dynamics of women’s entrepreneurship. Gaza, as a multiply marginalised location,
presents a unigque case where women navigate intersecting challenges of political instability,
economic deprivation, and restrictive socio-cultural norms. These compounded barriers
make the entrepreneurial experiences of women in Gaza particularly significant for
understanding resilience and innovation in the most constrained environments.
Additionally, longitudinal studies could provide further insights into the evolving nature of
social capital and its sustained impact on entrepreneurial trajectories over time.
Investigating the role of technology in mitigating systemic barriers and enhancing
entrepreneurial opportunities for women in marginalised settings also presents a promising
avenue for future inquiry. By continuing to explore the intersection of gender, conflict, and
entrepreneurship, future studies can further illuminate resilience and innovation as critical

drivers of entrepreneurial success in the most challenging environments.
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